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New DeSofo Introduced for Dealership Display This Week— 

Advertised-delivered prices are unchanged on the 1952 DeSotos, which will reach the retail market this week. Refinements 
include a new block-buster nameplate, redesigned medallion, new taillights and improved interior fabrics and exterior two-tone 
color combinations. The six-cylinder DeSoto powerplant is the same, and Tip Toe Hydraulic Shift again is standard on Custom 


models and optional on Deluxe offerings. 


Two New Entries for '52 











Sparks 


State of the nation’s economy: 
Up 

E.ectriciry—Sparked by increases 
in all areas and a 20.1 percent gain 
in the South Central states, power 
output in latest weekly report 
spurted 10.2 percent ahead of the 
same week a year ago to 7,233,928,- 
000 kilowatt-hours. 

Sates By Bic Stores—After slip- 
ping for quite a spell, department 
store dollar turnover headed up- 
ward for the third straight week. 
It was better than corresponding 
"50 week by 4 percent. 

Great Lakes ORE CarGoES— 
Freighters on the Great Lakes have 
carried 82,606,001 tons of ore for 
the season through Oct. 31. Last 
year, in the same time, the aggre- | 
gate was 70,339,721. 

* * 


Down 


U. S. Savincs Bonps—Treasury 
sales totaled $333,823,008 last month, 
but holders cashed in $369,993,210, 
which is about the same as the 
September trend. It is pointed out, 
however, that around 25 percent of 
the bonds held to maturity are be- 
ing renewed for another decade. 

CREAMERY ButTTer Plants 
churned an estimated 19 million 
pounds in week, according to 

most recent statistics from U. 8. 

Bureau of Agricultural Econom- 
ics. That’s a decrease of 4 percent 
from the week before, and a 9 
percent dive from the five-year 
average for the week. In the pre- 
ceding week all sectors were off, 
except the North Atlantic states. 
They increased 5 percent. 
7” * * 


General 


Business Hoitps Irs Own—In the 
week that the stock market suf- 
fered sharp slides and some busi- 
ness situations appeared spotty, the 
New York Times’ Index of business 
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activity didn’t budge a bit, from 
the week previous—168.4 


By Bernie Thomas 
Associate Editor 
p= crippling snowstorms 

and model changeovers, the 
auto industry last week managed 
to keep production on an even keel 
with the previous week. 
The past week saw Lincoln and 
Hudson closed for model changes, 
Nash down because of parts short- 


DeSoto's Custom four-door sedan is pictured above. Story on page 63. ages, and Chevrolet and Mercury 
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Refinements, Improvements Mark '52 Dodge Models— 

Dealer showrooms throughout the country showed the 1952 Dodge models last Saturday, offering new upholstery fabrics, new 
wheel covers and hub caps, new tail light assembly and modified grilles. In presenting the new models, the company said that 


all 1952 Dodges have water-proofed ignition systems, electrical windshield wipers, and Oriflow shock absorbers. Colored 
Safety Glass is offered a; optional equipment. Story o on page 71. 


























Top Cars Colbert Cites Possi bility 
New-car registrations for nine 
— Of New Output Cut 
rrr mate worm || Of New Output Cu 
1—3855,782 Chev. 1,080,051— 1 
2—688,878 Ford 897,343— 2 By Pete Wembhoff that overall demand for both new 
3—449,662 Plym. 364,653— 4 Editor, Automotive News cars and trucks of the corporation 
4—312,558 Buick 405,143— 3 . ; far exceeds production. 
5—267,570 Pontiac 336,270— 5 NA bo talking of a 2 nl No assurances have been given 
6—237,487 Dodge  212,473—9 ||. Guction in new-car T the — the auto industry by NPA on an 
7—218,792 Olds. 281,358— 6 ||in the second quarter and the out-| aa.quate supply of materials for 
8—184,546 Mercury 242,868— 7 ||!00k for all of 1952 is still clouded,| | oguction of replacement parts, 
9—161,322 Stude. 223,023— 8 President L. L. Colbert, told NeWS-| Colbert said. 
10—122,407 Chrys.  102,885—12 ||™men Thursday at a preview Of| Interest at the preview centered 
11—105,974 Nash 137,719—10 Chrysler Corp.’s 1952 models and retical tan Page 66, Col. 3) 
12— 87,690 DeSoto  77,483—13 || defense items. Sseieaes 
13— 78,247 Hudson 113,904—11 He revealed that Chrysler Corp. 
14— 75,026 Cadillac 72,808—14 || has asked for an increase in its N P A Restudies 
15— 52,390 Packard 52,330—16 quota for car production in the 
16— 42,640 Kaiser 65,586—15 first-quarter of next year, but Quota Changes 
17— 42,276 Henry J added that NPA is still studying F C T k 
18— 20,897 Willys 27,429—17 the request. f 
19— 20,146 Lincoln  25,919—18 || Chrysler Corp. is now set for or ars, rucks 
20— 4,356 Crosley 5,431—20 ||21.65 percent of the total quota of By William Ullman 
21— 2,622 Austin 4,533—21 ||1,006,000 new cars established for Washington Correspondent 
22— 2,527 Ang.-Pref. 1,273—22 | the first quarter. ASHINGTON. — National Pro- 
2s Frazer 11,200—19 E:.2 duction Authority officials be- 
Total All Makes (COLBERT said that the corpora- gan last Wednesday a series of 
4,045,558 4,749,613 tion had made no request to meetings to finalize percentage-of- 
For further details see page ||OPS for an increase in prices on|industry quotas of car and truck 
58, today’s issue. |1952 models, while A. vanderZee,/makers for the second quarter of 
isales vice-president, announced | 1952. 
Tentative quotas, issued a week 





previously, stirred up objections 


Differ on Auto Production in Wartime he eg 


WV ASHINGTON. — Essentiality of | 
transportation by private auto- | 
mobile in war as well as peace | 
is emphasized in a report issued 
last week by Brookings Institution. 
The study was made for the De- 
fense Transport Administration. 
However, on the subject of auto 
production during an all-out war, 
James K. Knudson, DTA adminis- 





tered around loss of part of their 
quotas to provide increases for 
new-car projects by Nash, Kaiser- 
Frazer and Willys. 

. * 


trator, takes issue with the report. during a war for these 

The report recommends a cutoff 
|in auto production through a taper- 
ing off process, should a general 


war break out. 
~*~ 


turing” 
reasons: 
1. In an all-out war we might, 
through enemy action, suffer the 
loss of a considerable number of 
automobiles within our own coun- 
try. 
2. An automobile assembly line 
r passenger cars could quickly 


LL the makers agreed that the 

three makers were entitled to 
increased quotas, but none of them 
wanted the increase to come out of 
his hide. 

NPA is said to have set the 


(Continued on Page 73, Col. 1) 


* * 





TA contends that “it would not | fo 


again be wise to completely! he diverted to the production of | 
close down automobile manufac- | 


(Continued on Page 67, Col. 1) 





Outre had Steady 


ios ite Snow Storm, 


Model Changeovers 


Loss in Car Production at Lincoln, Chevrolet, Mercury, 
Nash, Hudson Is Offset by Gain in Trucks; 
Week’s Total Is 111,523 Vehicles 


production hit hard by crippling 
snowstorms. 

However, the decline in car pro- 
duction was offset by an increase 
in truck output, as International 
resumed operations after a week’s 
shutdown for inventory. 

Built in U. S. plants last week, 
according to Automotive News’ es- 
timates, were 86,515 cars and 25,008 
trucks—a total of 111,523 vehicles. 
The previous week’s output was 
made up of 89,314 cars and 22,248 
trucks—a total of 111,562. 

* - * 

OTH Lincoln and Hudson are 

scheduled to start production 

of their 1952 models later this 
month. Hudson is due back Nov. 
19; Lincoln, about Nov. 26. But be- 
fore either of them resume produc- 
tion, Studebaker is expected to 
close for its model change, with 
Mercury following shortly after 
that. 

There was some indication last 
week that. car makers might be 
able to bring out their 1952 models 
under a slightly less burdensome 





New-Model Retooling 


Halted After Feb. 1 


WASHINGTON. — After next 
Feb. 1, manufacturers of motor 
vehicles and other major con- 
sumer durable goods will be for- 
bidden from making extensive 
new-model retooling changes, 
NPA ruled Thursday. 

The order, designed to con- 
serve machine-tool facilities for 
defense, will not bar minor 
model alterations which do not 
require retooling. But major 
changes for 1952 models will be 
the last permitted by NPA. 





cost structure. From various plants 
came reports that both sheet and 
strip steel are getting in better 
supply through regular channels. 

As a consequence, it was said, 
makers are having to buy less ex- 
pensive conversion-type steel. Steel, 
via the expensive conversion pro- 
curement method, has been a big 
help in manufacturers achieving 
what production they have been 
getting under governmental restric- 
tions. 

Paying extra for such steel has 
been crowding the break-even 
point of more than one manufac- 
turer. However, steel through regu- 
lar channels is said to be easier to 

(Continued on Page 74, Col. 1) 








Production 
Automotive News Estimates, 
U. 8S. Cars, Trucks 

150,310 
111,523 111,562 
Last Prev. 1950 
Week Week Week 
For complete production totals 
by makes, see table, page 74. 
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Flow to Assemblers Resumed .. . 





Major Strikes End 
In Supplier Plants 


By Mac Gordon 

Associate Editor 
ager reget of widespread produc- 
tion cutbacks, because of auto- 
motive supplier strikes, evaporated 
last week with resumption of work 
at Borg-Warner, Electric Auto- 
Lite and Monroe Auto Equipment. 
In addition, a walkout was 
headed off at the Chevrolet 
foundry in Saginaw, Mich. A 
strike there would have sharply 
curtailed Chevrolet vehicle out- 


put. 

The big break in the supplier 
knot came when the UAW-CIO 
Executive Board capitulated to 
federal pressure and “recessed” the 
strike of 10 B-W divisions. The 
unresolved dispute, over the union’s 
demand for a master B-W contract, 
was left in the hands of the Wage 
Stabilization Board. 


S * * 


HE UAW’s decision to call the 
strike uff came just in the nick 
of time as far as vehicle-assem- 
bling customers of Borg-Warner 
were concerned. Gear and clutch 
parts stockpiles were near exhaus- 


FRB May Take 
Credit Controls 
Off Old Cars 


WASHINGTON.—Removal of 
credit restrictions from old used- 
cars is a near-future probability. 

A conference to consider such a 
move was called by the Federal 
Reserve Board last week, and was 
in session as this edition of AvuTo- 
motive News went to press. 

The FRB has written both NADA 
and NUCDA that “we are consider- 
ing the desirability of eliminating 
some of the older used-cars from 
the credit terms imposed under 
Regulation W and would like to 
discuss the matter with representa- 
tives of your organization.” 

The conference was set for last 
Thursday afternoon. It was to be 
simply a discussion of the matter, 
and no decision was expected. 





NADA was represented by|, 


former president Fred L. Haller, 
Managing Director Robert Deo and 
General Counsel James Moore. 

NUCDA participants were Cyrus 
Gorson, of Philadelphia, and Joseph 
McCarthy, Washington legal repre- 
sentative of the association. Presi- 
dent Walter Wilson was unable to 
attend because of a recent illness. 

It was believed in advance of the 
meeting that FRB had in mind 
exempting only pre-World War I 
vehicles. 





No Fooling! U.C. Lids 


Expected on Friday 

WASHINGTON. —Specific 
OPS ceilings on used cars, which 
have been impending for nearly 
two months, are now considered 
a pretty sure bet for issuance 
this Friday, Nov. 16. 





tion at most assembly plants, the 
strike having already forced cur- 


tailments at Nash Motors, Inter- 
national Harvester and Harry 
Ferguson. 


B-W strikers had been asked to 
go back to work by President Tru- 
man, the Wage Stabilization Board 
and the Federal Mediation & Con- 
ciliation Service. The UAW Board 
deplored the fact that no govern- 
ment pressure for settlement was 
exerted on the management of the 
parts corporation. 

Electric Auto-Lite reported re- 
sumption of work following set- 
tlement of wage demands 

involving some 200 non-produc- 
tion employes. The walkout had 
closed Toledo plants manufactur- 

ing generators, starter motors, 
distributors and ignition coils. 

Strike action at Chevrolet’s Sag- 
inaw foundry had been sanctioned 
by the UAW Executive board. A 
10-hour negotiating session ironed 
out grievances against an alleged 
speedup. 

Local 600 of the UAW, mean- 
while, announced it was making 
arrangements to petition for a Fed- 
eral court injunction restraining 
Ford Motor Co. from continuing its 
plant decentralization program. 
The 56,000-member Rouge plant 
local called on the UAW Executive 
board to join in fighting dispersal 
of Ford plant facilities. 

+ * * 


ORD and the UAW Interna- 

tional, however, seemed more 
disposed to cooperate with one 
another than to wage verbal feuds 
of the type the Local 600 leadership 
has engaged in. 

A program for establishing blood 
donor programs at Ford plants was 
jointly announced by Mel B. Lind- 
quist, general industrial relations 
manager of the company, and Ken 
Bannon, director of the union’s 
national Ford department. All Ford 
employes, whether or not they con- 
tribute blood, will be eligible to 
draw blood for transfusions at no 
cost. 

In North Carolina, the state 
supreme court ruled that the 
(See LABOR, Page 72, Col. 5) 
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Wyoming's ‘51 






Dealer Officials— 


The above group was elected to executive positions and to the board of Wyoming 


Automobile Dealers Assn. 


Guschewsky, Lander, NADA director; Robert Walton, Cheyenne, 
Murphy, Rawlins, vice-president, and Wm. 


convention at Cheyenne. Sitting (left to right): Clyde 


president; R. W. 
F. DeVere, Cheyenne, secretary-treasurer. 


Standing (left to right): Directors—G. R. McCurdy, Thermopolis; Ed Brannan, Casper; 
Robert Burchfiel, Rawlins; Jack Rhodes, Sheridan, and Lincoln Sexton, Laramie. 





Dealer Price Posting Set 
By OPS for Dec. 10 


oo when and how of future 
price increases for new cars 
was difficult to size up last week, 
but OPS officials did indicate that 
the automotive industry would b 
late in receiving consideration. 

Before applying the Capehart 
formula and new-model changes 
to the automotive pricing struc- 
ture, OPS must issue Special 
Orders for dealers on all current 
makes of new cars. 


The Special Orders, required un- 





Current Prices on New Auto- 
mobiles, being revised because of 
the excise tax increases, will 
again appear in the Nov. 19 issue 
of Automotive News. 





der Ceiling Price Regulation 83, are 
necessary for dealers to meet the 
new Dec. 10 deadline on posters and 
invoices. OPS deferred the poster- 
and-invoice deadline from Nov. 5 to 
Dec. 10 in an announcement made 
just two days before the original 
CPR 83 deadline. 
+ * * 


STPONEMENT of the deadline 

was made necessary by the very 
circumstance expected to slow up 
OPS action on extension of the 
Capehart clause to new cars. 


As OPS explained it, Special Or- 





Master Road Plan Asked 


Newman Suggests Congress Set Up 
Top-Level Committee 


AKRON.—A request that Con- 
gress set up a top-level committee 
to draw up a 10-year master plan 
to rehabilitate 
and expand the 
nation’s highway 
system was made 
last week by 
James J. New- 
man, vice - presi- 
dent of the B. F. 
Goodrich Co. 





here. 
“A qualified 
committee com- 
‘ prising highway 
James J. Newman engineers, econ- 





omists, automotive industry per- 








.. ‘ tgiit Fst 


Pennsylvania Dealers Honor President Bloom— 


Directors and members of Pennsylvania Automotive Assn. recently gave a testi- 


monial banquet in Wilkes-Barre for Larry 


Bloom, Bloom Motor Co., Scranton, who is 


the new president of the association. Arrangements were in charge of Russell W. 
Frantz, president of Motor Twins (Ford), Wilkes-Barre, and Aldo Franconi, Franconi 
Auto Parts, Kingston, directors of PAA. Principal speakers were Claude Klugh, manager 
of Pennsylvania Automotive Assn. and Bloom. Seated left to right: Franconi, Klugh, 
Bloom, Judge J. Harold Flannery of Luzerne county courts, and Frantz. Standing (left 
to right): James Moore, secretary, Scranton Auto Dealers Assn.; David Ertley, president, 
Wyoming Valley Auto Dealers Assn.; Con McCole, humorist; Russell O'Haro, president, 
Scranton Auto Dealers Assn.; Edward Conrad, secretary, Wyoming Valley Auto 


Dealers Assn. 





sonnel and government represen- 
tatives should be appointed imme- 
diately to project definite road 
planning for the next decade,” 
Newman said. 

In addition to aiding the plan- 
ning of highways, the committee 
should also report on the availabil- 
ity of materials, such as steel and 
concrete, that would be needed for 
the program, Newman pointed out. 

The shortsighted one-and-two- 
year appropriation policies preva- 
lent in some areas is hindering 
the modernization of the federal, 
state and community roads, New- 
man said, and pointed out that 

an adequate highway system is a 

vital necessity to the U. S. in 

both peace and war. 

Newman said that it has been 
estimated by highway officials that 
$60 billion would have to be spent 
in bringing the roads up to 1951 
traffic requirements. By compari- 
son, he added, only $2.4 billion was 
spent last year. 





Chrysler Dealer Council 


Up for Discussion Today 


DETROIT.—Joseph A. O’Mal- 
ley, general sales manager of 
Chrysler division, has called a 
meeting of representative Chrys- 
ler dealers today (Nov. 12) to 
discuss the formation of a dealer 
council. 

Forty-four Chrysler dealers 
have been invited to attend the 
meeting. This group represents 
dealerships of various sizes and 
it is an “excellent cross-section 
of the dealer body as a whole,” 
O’Malley said. Dealer councils 
have recently been formed by 
DeSoto and Dodge. 








ders were delayed by the Nov. 1 
increases in retail car and equip- 
| ment prices because of the federal 
| excise tax advances. Special Orders 
are required for extra, special and 
optional equipment, as well as the 
stock cars themselves. 

Boosting of the manufacturers’ 
excise levies, while it provided 
nothing in the way of cost relief, 
still brought about an overall 
price hike at the retail level. The 
effect of this, observers said, was 
to deter new-car factory pressure 
for relief under the Capehart 
formula. 


Negligible changes in current 
newcar ceilings are expected from 
the Special Orders themselves. OPS 
froze dealer preparation-and-con- 
ditioning charges at the Oct. 15 lev- 
el, with a rollback to a 5 percent 
ceiling, but is unlikely to make any 
further changes until a prospective 
review of such charges is com- 
pleted. 

CPR 83 asked new-car dealers to 
file a report on their preparation 
charges by Dec. 15. This require- 
ment, plus all other provisions of 
the new Regulation, were not af- 
fected by the poster deadline delay. 

* * « 


P= increases granted under 
the revised plan for new-car 
manufacturers have now gone out 
to all makes but Hudson, Kaiser 
and Willys-Overland. 

With forthcoming 1952 models 
showing few changes from their 
1951 predecessors, Revision 1 ceil- 
ings are expected to carry over to 
the new lines in the majority of 
cases. 

Willys, however, has preferred 
to seek pricing relief on the basis 
of the Capehart formula. The 
Capehart clause allows recogni- 
tion of increased costs up to July 
26, compared to March 15 ander 
the Revision 1 plan for new-car 
makers. 

OPS began studies of the Cape- 
hart mandate only last week, fol- 
lowing Congressional adjournment 
and failure of the lawmakers to 
heed President Truman’s request 
for repeal of the amendment. 

Formulating the Special Orders 
for dealers will carry the OPS Au- 
tomotive branch into December. 
Then come the holidays and the 
new session of Congress, making 
the prospects dim indeed for early 
OPS action on new cars under 
Capehart. 





Eight Speakers 
Set to Address 
NUCDA Parley 


TAMPA, Fla.—Speakers sched- 
uled to address the annual conven- 
tion of the National Used Car 
Dealers Assn. here Nov. 27-29 were 
identified last week by Homer 
Herndon, convention chairman. 

Lambert S. O’Malley, special as- 
sistant to the director of price 
stabilization, will discuss the sta- 
bilization program. 

William J. Cheyney, executive 
vice-president of the National 
Foundation for Consumer Credit, 
will talk on “Mobilizing the Little 
Families of America.” 

“Regulation of Consumer Credit 
as an Anti-Inflationary Measure” 
will be discussed by Clarke L. 
Fauver, assistant director of the 
division of selective credit regula- 
tion, Federal Reserve System. 

A Ford dealer, Walter A. McRae 
sr., of Jacksonville, Fla., will speak 
on “What I Would Do if I Were an 
Independent Used-Car Dealer.” 

Joseph B. Danzansky, former 
counsel for NUCDA, will be mod- 
erator of a forum in which all 
speakers are invited to participate. 

Other speakers will be William 
Keller, used-car manager for Lin- 
coln - Mercury; Arch Livingston, 
motor vehicle commissioner of 
Florida, and J. Hardin Peterson, 
former U. S. congressman from 
Florida. ‘ 


Charge to Makers 
To Replace Steel 
Radiators Hiked 


WASHINGTON.—OPS last week 
authorized increased charges by 
automotive repair shops to auto- 
mobile manufacturers for replacing 
defective steel upper radiator tanks 
with brass ones under warranty 
service contracts. 


To conserve a scarce defense ma- 
terial, steel was substituted for 
brass in the manufacture of radia- 
tors of approximately one and a 
half million vehicles now in use. A 
large number of the steel radiator 
upper tanks have been found de- 
fective and must be replaced under 
warranty service contracts. 


Under dollars-and-cents ceilings 
established by the action, repair 
shops may charge manufacturers 
of automobiles, trucks, buses and 
tractors the retail price for the 
specified service. 

Normally, it was pointed out, 
these charges to the manufactur- 
ers cover approximately half the 
cost to retail customers. Industry 
practice, however, it was said, has 
been to pay up to the full retail 
price for replacement services 
when performed on such a large 
number of vehicles that repair 
shops have had to reduce the 
amount of their facilities available 
to other customers. 

The new ceilings for removal of 
an upper steel tank and installa- 
tion of a brass upper tank are as 
follows: 

Passenger cars, %-ton, %-ton and 
one-ton. trucks, $7.20; 1%-ton and 
larger trucks, buses and tractors, 
$7.80. 

The action has no effect on con- 
sumer prices of automobiles, trucks, 
buses and tractors, as manufactur- 
ers will absorb the entire cost of 
remedying the defect, OPS said. 








AUTOMOTIVE NEWS is ‘‘must”’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 











Chevrolet Dealers Hold Final ‘51 Plan Parley— 


Final 1951 session of the Chevrolet National Dealer Planning committee brought 
together in Detroit 16 committeemen who had been elected to attend the conference 
by fellow retailers. Shown at the opening discussion are (clockwise, outside table): 
E. J. Gregory, Benton, Ill.; D. A. Sprouse, Lancaster, Wis.; F. G. Smart, Pine Bluff, Ark.; 
A. P. Baston, St. Cloud, Minn.; D. C. Corbin, Akron; W G. Rohrer jr., Camden, N. J.; 
F. L. Gump, Shelby, O., and J. D. Roberts, Lancaster, N. H.; (clockwise, inside table): 
John Wilks, Encinitas, Calif.; L. P. Francis, Electra, Tex.; R. G. Buchanan, Spokane; 
L. J. Gregg, Shawnee, Okla.; E. B. Keckler, Bellfonte, Pa.; R. M. Cooke, Evansville, Ind.; 
J. P. Miller, Waynesburg, Pa., and C. B. Haigler, Fort Deposit, Ala. 
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OCCASIONALLY run onto some- 

one who says that automobile 
dealers ought to be satisfied with 
their contracts—that their record 
of success is pretty substantial— 
that there are fewer failures than 
in most other lines of business. Like 
most of the information that floats 
around, it is only a half truth. 

Certainly, automobile dealers 
have done exceedingly well in the 
postwar period. Bankruptcies 
were few, and they were caused 
by lack of experience or poor 
management. Factory contracts 
had nothing to do with them. But 
such statements do not reveal 
that many dealers, since the war, 
have been forced to liquidate 
through factory pressure, 

We can’t, in fairness, compare 
dealers’ failure rate with the aver- 
age mortality rate of 56.7 percent 
for smail business during the five- 
year period of 1944 through 1948. 
Most of these failures involved but 
a few hundred dollars and people 
who entered business in which they 
had absolutely no experience—in 
fact no previous business experi- 
ence of any kind. It is also true 
that 75 percent or 80 percent of 
all small businesses have fallen by 
the wayside in any given 10-year 
span. That’s what Congress is talk- 
ing about and trying to prevent. 


* * * 


Think of Public 
UT the dealers, who argue for 
contract revision, aren’t think- 
ing of the postwar years. They are 


Rep. Halleck 
Slated to Speak 
At Utah Parley 


SALT LAKE CITY.—Rep. Charles 
A. Halleck, Indiana Republican, 
will be the principal speaker at 
the annual meeting of the Utah 
Automobile Dealers Assn., to be 
held here Dec. 6 at the Newhouse 
hotel, it was announced. 

Halleck has been credited with 
having originated the House Spe- 
cial Committee on Small Business 
and is presently assistant minority 
leader in the House. Another out- 
standing speaker will be Charles 
J. Farrington, assistant president 
of NADA. 

The association said it plans to 
hold department head clinics simi- 
lar to those of the last two years. 








Cason Named President 


Of Ada Dealers 

ADA, Okla. — Robert W. Cason 
jr., Ford dealer, has been elected 
president of the Ada Automobile 
Dealers Assn., it has been an- 
nounced in a bulletin from the 
Oklahoma Automobile Dealers 
Assn. 

Other officers named are F. Bart- 
ley Meaders (Chrysler-Plymouth), 
vice-president, and A. L. Young 
(Packard - Willys), secretary-treas- 
urer. 


By John O. Munn 
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thinking of the whole past. If my 
memory serves me correctly, in the 
years 1941 and 1942, which were 
good normal years in this industry, 
two-thirds of the dealers did not 
report any income tax, while the 
remaining one-third reported a 
profit of less than 2 percent. 

So it is entirely with a view to 
the future that dealers advocate 
contracts that are more equitable. 
Dealers who are urging this action 
are not thinking so much of them- 
selves or the factories, but they are 
thinking of the public. They feel 
that the contracts must be on a 
basis where a dealer can justify a 
huge investment in equipment and 
buildings to take care of the vast 
growing number of owners. Such 
investments should be surrounded 
by protection as long as the dealer- 
ship lives up to a required perform- 
ance. 

The banking fraternity has al- 
ways looked askance at financing 
motor vehicle retailers’ expansion 
simply because of the limitation 
of the factory contract. In any 
circumstances such an attitude 
militates against automobile own- 
ers and certainly is a detriment 
not only to the retail trade but 
to manufacturers as well. Dealers 
don’t ask for a change to protect 
their own security or as a guar- 
antee to business success. They 
accept full responsibility for all 
the normal hazards of business. 

But they want conditions made 
so that, if they are a success, they 
can continue in the business on the 
basis of their acceptance and good- 
will of their local public. They do 
not like to look forward to the 
future if their permanency depends 
on whether a factory representa- 
tive, zone or branch manager likes 
them or has some friend to put in 
their place. 

* * * 


Revised Contracts? 


Yh ypnsaed cancellation clause also pre- 
vents an automobile dealer from 
ever selling his business at a price 
that really reflects its earning 
power. He must sell it to someone 
approved by the factory, and there- 
fore the advantages are always 
extended to the buyer rather than 
the seller. One of the constant 
dangers of the cancellation clause 
is that it places strong economic 
power in the hands of the factory 
to ship dealers unwanted cars, 

This power was not a worry 
during the postwar period with 
most lines of cars, but even now 
with the restricted production it 
is again giving the trade concern. 
Just now sales are vulnerable 
from three angles—higher taxes, 
mounting wages, cost and price 
resistance. Of course, these are 
management problems that will 
always be with us. Factory con- 
tracts have nothing to do with 
them. Success in this field, among 
other things, has always meant an 
aggressive sales organization, but 
dealers cannot take more cars 
than the public demand. 

Dealers cannot be forced into a 
highly competitive battle where all 
the gross profits are given away 
through long used-car allowances. 
Any dealer must be expected to 
make his quota based upon current 
market conditions. Surely the 
market will never absorb the pres- 
ent factory capacity, 16 million cars 
in the last two years. With the 
decrease in purchasing power 
caused by taxes and high prices, 
the market is certain to be re- 
stricted. Dealers don’t want to face, 
through forcing sales, the situation 
that exisited in the thirties when 
33 percent of them failed. 

Organized automobile retailing, 
dealers tell me, has been marking 
time in regard to contract revision. 
But it is quite apparent that the 
trade now faces a situation whereby 
many dealers are urging again im- 
mediate steps toward revising fac- 
tory contracts. 





Wondering how new-car and truck produc- 
tion and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every 
week throughout the year. 
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Above is the board of trustees of the Ohio Automobile Dealers Assn. Front row (left to right): James Berry, Cleveland; Clifford 
Jacobs, Cincinnati; John Tranter, Cincinnati; James L. Saeger, Columbus; F. C. Armstrong, Warren; Ralph J. Rodgers, Dayton; 
John T. Glackin, Mt. Vernon, and M. R. Purdy, Van Wert. Second row (left to right): Walt R. Hamer, Columbus, executive sec- 
retary; Vance C. Hall, Akron; C. E. Taylor, Geneva; H. K. Raney, Dayton; Birkett L. Williams, Cleveland; Joseph H. Cope, New 


Philadelphia; L. F. D ll, Ye 





town; Chester C. Adams, Cadiz; Kelly Dunn, Port Clinton; William McCoy, Wilmington; Robert 


Fellows, Steubenville, and W. M. Austin, Delaware. Back row (left to right): Mike Turk, East Liverpool; R. B. Crawmer, Zanesville; 
D. J. Abbott, Cambridge; A. F. Schatz, Defiance; Carl B. Horn; Lima; E. N. Sands, Basil; Harold Perry, Wellington; F. L. Gump, 
Shelby; E. T. Keller, Toledo; Carl E. Danner, Marion, and Lee Havre jr., Ravenna. Trustees absent at time of picture were G 
Dabney Thomson, Cincinnati; J. D. McFarland, Hamilton; Paul Clough, Piqua; Dorsey Nevergall, Sidney; Leo Snyder, Napoleon; 
Paul Miller, Jackson; Ray Collingwood, Findlay; A. E. Meyers, Norwalk; Robert Mathews, Athens; P. O. Coppock, Wooster, and 


Harold W. Spooner, Canton. 





Dealers Advise on Replacements. . . 





WASHINGTON. — Shortages of 
some automotive replacement parts 
are beginning to develop, a com- 
mittee of auto dealers meeting with 
officials of NPA’s Office of Civilian 
Requirements revealed last week. 

Pointing out that voltage regu- 
lators and spark plugs are al- 
ready scarce, the New Car Deal- 
ers Industry Advisory committee 
asked that the OCR “do its ut- 
most” to see that the quality of 
replacement parts is maintained. 

The importance of quality main- 
tenance was stressed by several 
speakers and it was pointed out 
that it is not only unfair, but dan- 
gerous, to replace a quality part 
with an inferior one. 

One dealer charged that metals 
allotted for production of automo- 
tive replacement parts are being 


1,870 Members 
Added to NADA 
By GAD Drive 


WASHINGTON.—A total of 1,870 
new members have been added to 
the NADA membership list as a 
result of the “Give-a-Day” mem- 
bership drive being sponsored by 
the state associations throughout 
the U. S., it was announced last 
week. 


As of Nov. 2, the NADA reported, 
the national quota of 2,343 needed 
only 473 more members to reach 
its goal. Several states have already 
filled their quotas, including 
Georgia, Louisiana, Maine, Michi- 
gan, Oklahoma and Pennsylvania, 
which have reported 100 percent or 
better. 

The association said that the out- 
standing performers for the week 
were Pennsylvania, which added 42 
members; New York, with 27; 
Michigan, with 24; Iowa with 23, 
and Louisiana with 22. 

Thus far, other states who have 
made their quotas are Alabama, 
Delaware, District of Columbia, 
Idaho, Kansas, Massachusetts, Mis- 
sissippi, Missouri, New Hampshire, 
North Carolina, Oregon, Rhode 
Island, Tennessee, Texas and Utah. 








Denver Planning 


Show for March 


DENVER.—Plans are under way 
for this city’s first postwar auto- 
mobile show to be held next spring, 
according to Tom Braden, secre- 
tary of the Denver Automobile 
Dealers Assn. The show has been 
tentatively scheduled for March 3 
through March 8 at the new Den- 
ver collesium. 

The show will feature more than 
100 newest models and an equip- 
ment display. The last automobile 





show here was held in 1941. 


NPA Urged to Guard 
Quality in Parts 


diverted by auto makers to the 
production of new cars. 

This was denied by NPA spokes- 
men who pointed out that under 
the Controlled Materials Plan man- 
ufacturers are allotted steel, cop- 
per and aluminum for output of 
specific and authorized products. 


At the outset of the meeting, 
NPA officials said that though 
production of new cars has been 
progressively reduced during the 
past half-year to conserve criti- 
cal metals, it was aimed to hold 
the output of replacement parts 
and maintenance equipment at 
high levels to keep old automo- 
biles in operating condition, and 
the meeting was called to get 
the dealers views, recommenda- 
tions and objections. 


The chief objection registered by 
the dealers was to the NPA limita- 
tion on passenger cars equipped 
with automatic transmissions, spe- 
cifically the heavier restriction on 
low and medium-priced lines. 

The limitation order, M-68, re- 
stricts production to a maximum of 
35 percent automatic transmissions 
in cars with a factory-delivered 
price of $1,800 or less; 65 percent 
in cars costing between $1,800 and 
$2,500, and 100 percent in cars with 
a factory-delivered price of more 
than $2,500. 

The dealers said that sales in the 
middle-priced line are in excess of 
90 percent with automatic trans- 

(Continued on Page 72, Col. 3) 








Phila. Dealers to Sponsor 


License Clinic Nov. 14 


PHILADELPHIA.—The Phila- 
delphia Automobile Trade Assn., 
in conjunction with the Auto- 
motive Accountants of Philadel- 
phia, will sponsor a license title 
clinic here Nov. 14 at the Belle- 
vue-Stratford hotel. 

Subjects to be discussed at 
the clinic will be tag regulations, 
motor code amendment and 
other problems of transfers and 
outstate auto transactions. Three 
experts in the matters will be 
present. 


Oklahomans 
To Hear McKay, 


Sen. Bennett 


OKLAHOMA CITY. — The pro- 
gram for the 18th annual conven- 
tion of the Oklahoma Automobile 
Dealers Assn., to be held at the 
Skirvin hotel here on Nov. 14-15, 
was announced last week by Fred 
Albert, secretary-manager of the 
association. 

The program will include an ad- 
dress by R. D. McKay, president of 
NADA, “The NADA Story,” an- 
other by Dr. Alfred P. Haake, Gen- 
eral Motors consultant, “The Rug- 
ged Road Ahead,” and a third by 
Wallace F. Bennett, U. S. Senator 
from Utah, whose topic has not yet 
been announced. 

At the banquet on the final day, 
Countess Maria Pulaski, famed 
espionage agent, will talk on “My 
Life as a Spy.” : 

Plans for the convention include 
a full program for the wives, with 
a style show and luncheon. 











On the House . 





Council . . 





Wembhoft 


Trade association managers 


the South . . . With eight more 


by Dec. 31. 


should hear. 





Annual new-car preview season is well under way, keeping both 
dealers and newsmen busy .. . Chrysler Corp. made a departure this 
year; had working press in several hours ahead of advertising 
representatives and friends. . 
have cancelled plans for a January auto show; may 
hold one later. This leaves only Chicago, Seattle, 
Denver, Kansas City and Washington where indus- 
try’s ’52 offerings will be shown. . 
NADA convention chairman, captured the runoff 
election for Metropolitan 
national association ... 

San Francisco dealers have a nice annual cus- 
tom; donate a new car each year as a fund-rais- 
ing medium for local chapter of National Safety 
. After several years in Biloxi, Miss., 
Tennessee dealer convention will be held in Ten- 
nessee next year, at dealers’ request; vote is on 
between Nashville and Gatlinburg . . 
asked to support election of auto men to local Auto Club directorate 
because of the need to get across auto industry ideas. Might be a 
good idea for dealers everywhere . 


. Milwaukee dealers 


. Bill Frame, 


New York director of 


. Buffalo dealers are being 


are being warned against the 


solicitations of Automotive Finance Assn., Miami, Fla. Also several 
questionable union organizations are putting the bite on dealers in 


members just added, Washington 


State association needs only 38 additional ones to reach goal of 600 
. . Dealers in some metropolitan areas are still giving 
sizeable discounts on new cars, despite gradually decreasing stocks 
. .. “Red” Motley, publisher of Parade magazine, gave an inspiring 
talk before Detroit Economic Club last week that every businessman 


—Perre Wemuorr, Editor, 
Automotive News 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in more vehicles, parts and accessories. 2. A fair profit to 
™ the dealers on every used vehicle accepted in partial payment for a new 
A car or truck. § 3. Every dollar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. { 4. The 
elimination of government and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Put and Take 


NFA appears to be trying to do things the hard way in 
attempting to provide for new cars making their way 
into the auto market. 

The problem is certainly a difficult one. There is merit on 
each side. Makers, who made substantial investments before 
the emergency in preparation for bringing out new cars, 
have a good argument for materials to carry out their plans. 

On the other hand, the established makes should not 
be robbed for this purpose. 

The government officials might well have read a page 
from the book written by auto makers when they had the 
postwar problem of distributing cars fairly. 

Then there was the problem of providing for dealers who 
had carried on through the difficult war years and at the 
same time taking into account population shifts. 

To meet the problem, some makers held to prewar percent- 
ages, but also set up an adjustment “kitty” to take care of 
new situations. 

Instead of taking from some makers to help others, 
NPA might have less trouble if it had an adjustment 
kitty to take care of contingencies. 

Naturally, division of the kitty would have to be made 
with fairness. If all of it were not necessary for contingen- 
cies, the remainder could be divided as bonuses among all 
the makers. 


Dealer and Patriot 


THE case of former Gov. Alvan T. Fuller, of Massachu- 
setts, is a heart-warming one. 

It came to light the other day that the noted new-car 
dealer had failed to cash the salary checks he received as 
lieutenant governor from 1921-25 and governor from 1925-29 
—totaling $55,860. 

In addition, Fuller also holds uncashed $24,785 in federal 
checks received while serving in Congress. 

Fuller endorsed his checks: ‘Cancelled and left to my son 
as a souvenir of my public service.” 

Seems to us that this is a legacy for ALL OF US. 
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Dealers on Production 


iy IS gratifying to see that the NPA and Office of Civilian 
Requirements are finally turning to auto dealers for the 
benefit of their knowledge and experience on matters per- 
taining to production needs. 

Auto dealers have a terrific stake in the fate of produc- 
tion. But more important, they are the final contact between 
production and the consumer. 

Their knowledge is of great value. The government 
agencies should make the most of it. 








Auto 
Forum 


“Size in itself has never 
given any business the power 
to crush its competition.”’— 
BeNJAMIN A. FaAirvess, presi- 
dent of U. 8. Steel, at opening 
of new plant near Altoona, Pa. 

cd K o 


“With such a tax on gasoline, 
why not call it Taxoline?”— 
American Petroleum Industries 


Committee. 
* aa * 


Market Forecast 


“With the curtailment of (car) 
production, business is bound to 
improve since the public will not 
be in a position to haggle over 
terms. Used-car business will 
also get better in the next few 
months.” — A. A. Martin, past 
president, Philadelphia Automo- 
bile Trade Assn. 

7 * * 


A Cockroach, but... 


“The following story is now 
current in the Capital. An im- 
provident grasshopper, who 
made no plans for the winter, 
went to an ant and asked him 
how he should live through the 
cold winter. The ant replied that 
this was easy; the grasshopper 
should merely turn himself into 
a cockroach every October when 
the frost came, find himself a 
warm spot behind a radiator in 
some good kitchen, live there 
until spring and then turn him- 
self into a grasshopper once 
more. 

“This scheme overjoyed the 
grasshopper until, at the end 
of the conversation he in- 
quired: ‘But tell me, how do I 
turn myself into a cockroach?’ 

“‘T’m sorry, I don’t know about 
that,’ replied the ant. ‘I was 
merely giving you policy guid- 
ance.’”— James Reston, in the 


New York Times. 
= * * 


30-Hour Week 


“We believe that the 30-hour 
week is a must for auto workers, 
It is the only solution we can see 
to stop the alarming rise in un- 
employment that confronts us 
now and will continue to con- 
front us in the foreseeable 
future.”—Carl Stellato, president 
of UAW-CIO, Local 600. 

* * * 


How’s That? 


In announcing a new amend- 
ment redefining a machine tool, 
an OPS press release said: “To- 
day’s action is covered by 
Amendment 1 to General Over- 
riding Regulation 15 and by 
Amendment 2 to Supplementary 
Regulation 2, Revision 1, to Ceil- 
ing Price Regulation 30 (Ma- 


chinery).” 
* * 


* 
British Choice 

The London News Chronicle’s 
comment on Winston Churchill's 
election victory: “The country 
has flopped laboriously out of 
the frying pan into the fire ... 
has got rid of a party that it 
did not want in favor of one 
that it does not trust.” 

” * * 


New Aristocracy 

“Our labor laws scrap the 
great principles underlying the 
American form of government 
of ‘freedom under the law’ and 
‘equality under the law.’ Labor 
today is the new privileged 
class.”— Towner Phelan, vice- 
president, St. Louis Union Trust 
Company. 

* * 

The price of aggression is 
going up. I hope we can price it 
out of the market.—Henry 
Ford II, 
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—— Letterbox 








‘More on Display Ads... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request, Address Editor, Automotive News, Detroit 26, Mich. 











Defends Munn 

I do not believe that classified ad- 
vertising will advance its cause by 
such letters as appeared in John O. 
Munn’s column in your Oct. 8 issue. 

Those who have known Mr. Munn 
throughout the years are certain 
that he does not deal in inaccura- 
cies, assumptions, guesses or snap 
judgments. 

Neither has he ever advocated 
the need for discovering a new ad- 
vertising medium. 

I would like to point out to Mr. 
Witte that, among automobile deal- 
ers, Mr. Munn’s opinions are re- 
spected. His analyses are clear, his 
prophecies accurate and his philos- 
ophy invigorating.—Frep V. Myers, 
Sylvania Auto Sales (Dodge), Syl- 
vania, O. 

* * * 

While reading John O. Munn’s 
column, in your issue of Oct. 22, 
we were surprised and gratified to 
read his paragraph on the need 
for a book containing reference 
material on cars of past years. 

It happens that we have just 
published such a book, called “The 
American Automobile Manual,” and 
Mr. Munn’s specifications for the 











10 Years Ago... 





The Big Story 


Labor and industry eombined in a plea for continued output of 
trucks—labor because of the widespread unemployment resulting 
from curtailment of civilian commodities, and industry because of 
the immediate need for Army vehicles . 
U. S. defense production was booming, with increased airplane, tank 
and gun output ... GM was alloted $25,000,000 to prepare for tank 


output. 


. . OPM reported that the 


—From the files of Automotive News. 











volume so closely follow our own, 
as to be an amazing coincidence. 


We are gratified to have antici- 
pated Mr. Munn’s mention of this 
much-needed selling tool for selling 
used cars, but especially so to find 
its contents paralleling his descrip- 
tion, particularly since he could 
neither have seen nor heard about 


the Manual, which is only now 
coming off our presses. — WALTER 
Myers, Detroit. 

2 * . 


We have been dealers since the 
Maxwell days. I want you to know 
that John O. Munn’s aarticle in 
Automotive News of Oct. 22, giving 
the used-car sales points for the 
current conditions, is the most con- 
structive we have seen in all these 
years. 


Our sales force took a new lease 
on life after reading it, and we 
have already seen excellent results 
from their new efforts.—NorMANn 
Fay, president C. E. Fay Co. 
(Chrysler-Plymouth), Boston. 

2 7 . 


We are enclosing herewith a re- 
print of John O. Munn’s aarticle 
regarding used cars. It is the best 
sales promotion piece that we have 
ever used and the results have been 
excellent. 

Many thanks for your permission 
to use this article. We appreciated 
it sincerely.— Burton E. Evers, 
Owner, Evers Motor Co. (Ford), 
Dante, S. D 


Ford Hydraulics 


Please advise the year in which 
Ford first offered hydraulic brakes. 
I say it was 1938—am I right?— 
H. E. Maurer, El Paso, III. 

Epiror’s Note: Hydraulic brakes 
were introduced on the 1989 


model, which came out in Oc- 
tober, 1988, 
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‘No thanks, Dusty, ol’ chum, I don’t 
need your Finance Plan,” this breezy 
character says, “Got the money in the 
bank and a brother-in-law in the insur- 
ance business. He’ll know how to save 
me money.” 

This ‘‘friend in the business” approach always rings a 
bell with me. ‘“You know,” I says, “‘that reminds me of 
Charlie Evans who came in here about a year ago. The 
way he told it there wasn’t anything he couldn’t get 
wholesale. Why, he could get me a gross of ten dollar 
bills for $9.87 apiece! I did my best to tell him that it 
never pays to cut-rate the protection for your car but 
he drove out of here without it .. .” 

‘So maybe he never had to put a claim in,” my cocky 
friend breaks in. ‘What does that prove?” 

I raised my hand patiently. ‘Unfortunately, that’s not 
the end of the story. He drove the car across town to meet 
his wife and ran right smack into the biggest accident he 
ever had. The car was a total loss but he came out with- 
out a scratch!” 





Our dealer, Dusty, finds there’s nothing like a real life story to prove the common sense of 
insurance protections that go with his finance plan. 


x“Kwewruwrerer Kr KY 


UNIVERSAL €.1.T. 


“That seems like a pretty extreme case to me.”’ The 
wind is leaking out of his sails a bit now. 

‘Sure it’s an extreme case,” I admit. ‘But it proves a 
point. The point in this case being that the fellow would 
have been covered the instant he drove out if he had 
financed it here. That would have meant a new car at no 
cost and his funds still intact at the bank!”’ 


“It certainly would have paid him!’”’ My prospect has 
a thoughtful look now. 

**Tt’ll pay you, too. Let’s look through this booklet on the 
Universal C.1I.T. income payment plan. You’ll get a Credit 
Life Policy, Travel Emergency, Bail Bond Service...’ 


“I see Towing and Road Service is covered, toe.”” He 
puts in, selling himself now. 

‘‘Absolutely! Your policy includes about 32 different 
kinds of car insurance. Here are the figures and _ this is 
where you put your O. K.” 

“O. K.,”’ he says, “Ill use your Finance Plan—but 
don’t try to stick me with any seat covers. My cousin 
can get me a set at forty off!” 
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As Competitive Models Bow . . . 





Packard Anticipates 
Better Price Status 


By Bob Finlay 
Managing Editor 


I ETROIT.— Further adjustment 
of the competitive price situa- 
tion is expected by Packard offi- 
cials as rival makers introduce new 
models with considerable changes. 
Ford, Mercury, Lincoln and 
Nash are expected to increase 
prices again when their new 
models bow, along with DeSoto 
when it adds the new FireDome 

V-8 engine. 

Sales officials told Packard deal- 
ers, viewing the 1952 Packard line 
here last week, that as a result 
Packard’s position will improve. 
Packard held its increases to 2.2 
percent, although it had OPS au- 
thorization for a 5.44 percent in- 
crease. 

* * + 

UGH FERRY, president of 

Packard, promised the dealers 
that Packard is taking steps to 
make sure that, when unrestricted 
production begins after the defense 
period, Packard will not be caught 
short again as it was after World 
War II. 

LeRoy Spencer, executive vice- 
president, predicted that there 
could be a mild sellers’ market in 
the second quarter of 1952. 

The present market is a bit puz- 
zling to factory officials. Clare E. 
Briggs, Packard’s new sales chief, 
asserted that with employment and 
wages high and auto production 
declining, new cars should be scarce 
but aren’t. 

* * 
H® ATTRIBUTED this situation 
to overbuying after the Ko- 
rean outbreak, higher prices and 
higher taxes, and lack of salesman- 
ship. 

How many dealers, he asked, 
have tossed an order book and a 
customer list in the car and have 
gone out in active pursuit of 
customers? ; 
Packard had hoped to start its 

model year with old models cleaned 
up. However, Roy Abernethy, assis- 
tant general sales manager, pointed 
out that there was an advantage, 
too, in being the first out with new 
models. 

So Packard still had _ several 
thousand cars in the field on an- 
nouncement day. 

* * * 

UT, ABERNETHY said, in view 

of higher prices and higher 
taxes on the new models, the 1951 
models represent good salable mer- 
chandise. In addition, Packard is 
continuing the $50 allowance for 
dealers on the ’5ils. 

Packard has also increased its 
discount to dealers on the Ultra- 
matic transmission 3 _ percent. 
Formerly it was a flat $25 on this 
device, or a little more than 13 
percent. 

Abernethy said that Packard 
upped the price on its radio $3, but 
that all other equipment is un- 
changed. ; 

On the advertising side, Briggs 
indicated that Packard is planning 
television on film on a local basis. 
This is less expensive than the live 
TV shows. 

> * o 

PENCER, who has been taking 

an increasingly active hand in 
Packard affairs, said that he now 
heads the product meetings and is 
happy te receive reports from deal- 
ers. 

Minor improvements will be 
made all through the year as need- 
ed, he said. 

While NPA has warned that ef- 


Studebaker Wins 








forts to bring out new models will 
be at the maker’s own risk from 
now on, Spencer said that Packard 
is continuing its new-model plan- 
ning on a three-year cycle for ma- 
jor changes. 

So if the machine-tool jam eases 
up in time, the next major change 
for Packard will be for 1954. 

Spencer had just returned from 
the heated meeting of makers 
with NPA on revised quotas. He 
said that all the makers were 

willing to let Nash, Kaiser-Fra- 
zer and Willys have a break on 
their new cars, but that no one 
wanted it to come out of their 
own hides. 

On the whole, however, he said, 
the government attitude toward 
the auto industry was good. 

What Washington needs, Spencer 
said, is a percentage table with 
more than 100 points. 
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Packard Driveaway Ready to Roll— 


About 3,200 1952 Packards are shown ready for the driveaway which took place 








Simpson Tells Texans Unions Are Better Off .. . 





Nov. 3, from the National Guard armory on the outskirts of Detroit. The models, valued 
at nearly $10,000,000, were driven away at a rate of better than seven-a-minute. 
Public showing of the new models will be held in dealer showrooms on Nov. 14. More 
than 3,800 dealers were in Detroit for the two-day preview. 





Dealer-Factory Ties Criticized 


HOUSTON.—Much still remains 
to be done in dealer-factory rela- 
tions, the Texas Automotive Dealers 
Assn. was told at its convention 
here last week by President C. P. 
Simpson. 

“Retail auto dealers,” said the 
former sales manager of Pontiac, 
“are not nearly so smart as auto- 
motive worker unions. Labor has 
nothing invested in their jobs but 
time. Yet, it is protected by five- 
year contracts while dealers with 
billions at stake have a one-year 
contract with summary cancella- 
tion clauses at that.” 

Simpson said that unauthorized 
dealer competition on new cars in 
Texas could be practically elimi- 
nated “if our factories made any 
real effort to do it.” 

Simpson said it was regrettable 
that many auto dealers do not 
enjoy enough public confidence. 

“Perhaps,” he said, “that has 
come about not so much from 
what dealers have done, but more 





Dodging Taxes Nets 


Dealer $10,000 Fine 
PITTSBURGH. — Admitting 
that he cheated the government 
of $7,941 in taxes in 1944 and 
1945, Albert Harris, used - car 
dealer here, was fined $10,000 
and placed on two years proba- 
tion by a federal court judge. 
The charges stated that Harris 
had a total income of $28,729 
for both years, but returned 
only $1,142 in taxes. Harris, who 
offered no defense, is subject to 
civil liability for other taxes, 
according to the government. 





likely from what they have not 
done.” 

“It seems to me,” he said, “that 
our association, if for no other rea- 
son than in the interest of better 
public relations, should take a 
larger part in civic affairs.” 

Simpson delivered a blistering at- 
tack on “government meddling” in 
the affairs of private business. He 
urged TADA members to also take 
a more active interest in politics. 

Regarding government meddling, 


Dealer Inquiry 


Asked in Conn. 


Parley Hits Unlicensed; 
Schaller New President 


HARTFORD, Conn.— The Con- 
necticut Automotive Trades Assn. 
at its 30th annual convention 
called for official state enforcement 
against unlicensed dealers and re- 





pairers. 
Answering the resolution later 
in @ panel discussion, State 


Motor Vehicles Commissioner 
Charles F. Kelley said that a 
shortage of motor vehicle depart- 
ment personnel “makes the laws 
difficult to enforce, but we will 
do our best to protect licensed 
dealers and repairers in every 
way possible.” 

The state official requested CATA 
members to cooperate with his de- 
partment by informing him of any 
violations coming to their atten- 
tion. Kelley said that state and 
local police cannot enforce the law 
strictly because “the police have 





(Continued on Page 70. Col. 3) 








2nd Latin Race 


SOUTH BEND.—For the second 
consecutive time, a 1951 Stude-| 
baker Commander V-8 took first 
place in Venezuelan stock car 
races, according to a cable report 
received by the Export division of 
Studebaker Corp. ry 

This year’s Venezuelan race was 
held at Valencie Lake. The win- 
ning car was entered by the Stude- | 
baker dealer at Caracas, D. Cis- 
neros & Co. It was piloted by | 
Atilio Cagnasso. The winning time | 
was three hours and 39 minutes. | 


Used-Car Bulletin from Detroit . . . 





Nov. 7 
(Bad weather cut entries and prices 


were off again. Sold 31 units out of 
54 offerings.) 


BUICK—'51 Special 2-dr., $1,750*; Su- 
per 2-dr., $2,190°. 
CHEVROLET — '51 SL Deluxe 4-dr., 


$1,600*. °50 Bel-Air, $1,545. ‘47 FL 
aerosedan, $685; FM 2-dr., $705. 
DODGE—’47 Custom 4-dr., $710; De- 


luxe 4-dr., $525. 
FORD—'51 Custom (8) 4-dr., $1,665. 
"50 Deluxe (8) 2-dr., $1,115. 


HUDSON ’49 Commodore (8) 4-dr., 
$920; Super (6) 4-dr., 2 at $850. 


KAISER - '51 Henry J 2-dr., $975, 
$940. 

MERCURY — '51 club coupe, $2,035*. 
"49 club coupe, $1,080. "47 club 
coupe, $650. 

NASH—’'46 (600) 4-dr., $405. 

OLDSMOBILE — '47 (76) 4-dr., $735. 


’46 (66) club coupe, $570. 
PACKARD — ‘49 4-dr., $1,005. ‘47 
2-dr., $600. 
PLY MOUTH—'51 Cranbrook club coupe, 
$1,595. ‘47 SD 4-dr., $705. °'46 De- 


luxe 4-dr., $510. 
PONTIAC—'48 Torpedo (8) club coupe, 
$985*; 4-dr., $945*. °47 Torpedo (8) 


club coupe, $700; SL (8) 4-dr., $650. 





Latest Auetion Priees 


(Aptco Auto Auction. Sale every Wednesday.) 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 60, 61, 62 


Oct. 31 
(Market very bad. Very few clean 
cars offered. Sold 35 units out of 
65 offerings.) 


BUICK—'49 Super 4-dr., $1,150*. °’47 
Special 2-dr., 2 at $700. 
CADILLAC—'49 (61) 2-dr., $2,090*. 


CHEVROLET -— ‘50 SL Deluxe 2-dr., 
$1,610*; SL Special 2-dr., $1,185, $1,- 
140; %-ton pickup, $815. °49 FL De- 
luxe 2-dr., $1,050. '48 SM club coupe, 


$715, $710. °46 FM 2-dr., $625, $595. 
CHRYSLER—°51 Windsor 4-dr., $2,035. 
DeSOTO—'49 Custom club coupe, $1,- 
9 


285*. 
FORD—’51 Deluxe (8) club coupe, $1,- 


560. °49 Custom (8) 2-dr., $975, 
$945, $900. 
HUDSON—’42 4-dr., $110. 
KAISER—’49 Special 4-dr., $735. 
MERCURY—’49 2-dr., $1,100. 


NASH—'51 Statesman 2-dr., $1,275. 
(600) 4-dr., $900. 

OLDSMOBILE—'49 (88) Deluxe 2-dr., 
$1,330". °48 (66) 2-dr., $850*. °46 
(76) 2-dr., $640. 

PACKARD—’51 Cranbrook 4-dr., §$1,- 
825; Cambridge 4-dr., $1,575. 

PONTIAC—’51 (8) Catalina, $2,200*. 
’50 Chieftain (6) business coupe, $1,- 
185. °'49 SL (8) 4-dr., $1,035 

WILLYS—’48 '%-ton panel, $375 


"49 











Simpson said he referred particu- 
larly to “pricing tangles and to 
almost unbearable credit restric- 
tions.” 

“I refer also,” he told the par- 
ley, “to the definite inclination on 
the part of the Office of Price 
Stabilization to ignore the man- 
dates of Congress and the wishes 
of the public.” 

Again urging more dealers to be- 
come active in civic affairs and 
politics, Simpson said: 

“We have great, up to now al- 
most unused political strength, and 
as businessmen we must take a 
part in government for our own 
good and for the protection of our 
businesses. 

“Maybe we can help ourselves to 
a square deal from the socialistic 
New Deal.” 

Simpson said that an example of 
the political power of the TADA 
was the passage by the Texas leg- 
islature of an amendment requiring 
a manufacturer’s certificate of ori- 
gin on cars registered for the first 
time. 


Barit Quiz Asked 
In UAW Suit 


DETROIT.—Chief Federal Judge 
Arthur F. Lederle will rule at a 
pretrial hearing Tuesday (Nov. 13) 
whether Hudson President A. E. 
Barit may be compelled to answer 
questions on company production, 
sales and dealers. 





A UAW-CIO affidavit filed last | J 


week asked permission to quiz 
Barit in trial proceedings growing 
out of the work-stoppage_ suit 
against Hudson and the company’s 
counter-suit charging slowdowns. 
Hudson attorneys contended that 
the information sought by the 
union was of a confidential nature 
and should be withheld. Hudson 
Local 154 has sued for $500,000 
damages, and the company has 


countersued for $1,500,000. 








Rebuilders Ask 
For New Method 
On Price Ceilings 


WASHINGTON. — Rebuilders of 
automobile engines and _ parts 
should be permitted to reflect in 
their ceilings the dollar amount of 
increases granted to original man- 
ufacturers, an industry committee 
told OPS officials at a meeting 
here last week. 

The industry group, appointed as 
a permanent subcommittee of the 
automotive replacement parts man- 
ufacturers advisory committee, met 
with OPS to discuss a proposed 
tailored regulation to cover rebuild- 


|ers, resellers of their engines and 


parts and sales of used engines and 
parts by wreckers. 

At present all are subject to pro- 
visions of the General Ceiling Price 
Regulation. The proposed regula- 
tion, in general, is patterned after 
former OPA M-452, which set ceil- 
ings for used and rebuilt parts in 
relation to published ceiling prices 
of original manufacturers of these 
parts. 

OPS proposed that some sort of 
criteria be used as a basis for de- 
ciding which firms covered by the 
regulation could be considered as 
“small businesses.” Administration 
ceilings for these small businesses 
would be delegated to OPS region- 
al offices, 

Members of the advisory subcom- 
mittee, OPS said, are all considered 
representatives of small business. 
Present were: William Haacke, 
president, H & H Machine and Mo- 
tor Parts Co., St. Louis; George W. 
Marquardt, president, Van Bergen 
and Greener, Chicago; Ira Saks, 
president, Accurate Parts Mfg. Co., 
Cleveland, and William Seibert, 
vice-president, Engine Rebuilding 
Co., Ferndale, Mich. 


Merkle Elected 
Head of Lube 


Grease Institute 


CHICAGO. — The 19th annual 
convention of the National Lubri- 
cating Grease Institute drew a rec- 
ord crowd of 450 here. 

G. E. Merkle, of Fiske Brothers 
Refining Co., former vice-president, 
was elected president to succeed 
Howard Cooper, of Sinclair Refin- 
ing Co, and W. W. Albright, of 
Standard Oil Co. (Ind.) was elected 
vice-president. Reelected to office 
were C. B. Karns, of Esso Standard 
Oil Co., treasurer, and H. F. Ben- 
netts, executive secretary. 

A technical paper on lubricating 
for the machines of defense was 
presented by C. E. Davis and Bruce 
Brown, Petroleum Administration 
for Defense. 

Other speakers who presented 
technical papers at the three-day 
meeting were: A. Bordi, Shell De- 
velopment Co.; Dr. Robert D. Vold, 
R. F. Baker and Dr. H. F. Coffer, 
University of Southern California; 
. A. Brown, Charles N. Hudson 
and Lewis D. Loring, Sinclair Re- 
search laboratories; D. G. Proud- 
foot, Pennzoil Co. 

Also, Dr. Carl V. Kelley, Muni- 
tions Board, Washington; T. G. 
Roehmer, Socony-Vacuum labora- 
tories; Clifford C. Goehring, Esso 
Standard Oil Co.; R. L. Merker, C. 
R. Singleterry and V. G. Fitzsim- 
mons, Naval Research laboratory. 
Washington, and Prof. W. J. Ew- 
bank, Cato Oil & Grease Co. 
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Planning Washington Auto Show— 


The Washington Automotive Trade Assn. has named the committee which will put 
on the auto show in the capital city Feb. 22 - March 1. Seated, from left to right, are 
William Emerson, WATA president; Tom K. Wheeler, show committee chairman, and 


Mike Murphy, show manager. The commttee bers, st 
Earle Baker, Russell Klopfer, Max Dinkin, Carl Hoskinson, A. L. 


Mitchell Herson. 





ding, left to right, are 
Sinclair jr., and 
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(GINEERING 


for the DOUBLE-LIFE PRINCIPLE and 60 other firsts in piston rings 


Once 25.000 miles was a record in car life. Today. it is 
only a beginning! 

Just think of this! The piston rings in your car’s 
engine go up and down approximately 6 million times 
every one thousand miles you drive. That means a lot 
of wear. Yet your automobile engine is standing up 
better today than ever before! 

And ut will stand up even better in the days to come! 

The answer is that the Automobile Industry never 
has relaxed and never will relax its fight against en- 
gine wear. Allied with the Automobile Industry for over 
a quarter-century, in this battle against wear, Ramsey 


Makers of RAMCO 10-Up Piston Rings, Ramco Inner-Rings, Ramco Piston Skirt Stabilizers. 
Seal-Tite and Oil-Tyte Piston Rings, Spirolox Retaining Rings, 

Spiro-Seal Grease Seals and Dust Seals, and special rings for Automotive 

and Industrial Application. Ramsey Corporation, 


Piston Ring Engineering has made important contribu- 
tions to the lengthening of engine life of cars, trucks, 
buses and tractors by 
.. Studying wear in engines 
»- inventing new ways to overcome wear 
.- slowing down the rate of wear 

The success of Ramsey Engineering in the battle 
against wear begins over a quarter-century ago with 
Ramsey’s leadership in the development of the life pre- 
serving inner-ring section of the modern piston ring. 
Since 1931, each of the more than 60 patents granted 
Ramsey constitutes a further victory against wear. 


The Ramsey Double-Life piston ring principle is an 
outstanding example. Introduced by Ramsey 12 years 
ago, it has been widely imitated yet it has never been 
duplicated. Jt makes possible the repairing of engines 
without penalizing them with high piston ring pressures 
that can increase wear. 

So, whatever the economy of your present operation, 
you can thank Ramsey Engineering for having had a 
hand in it. The proof of Ramsey Engineering research 
and invention is not only in the performance of Ramsey 
Piston Rings and other products but in their wide 
imitation and influence on the design of others. 








General Offices St. Louis, Mo., a Subsidiary of Thompson Products, Inc. 
Factories: St. Louis and Sullivan, Mo.; Fruitport, Mich.; Toronto, Canada, 


SETTING NEW AND HIGHER STANDARDS FOR HARNESSING ENERGY TO MAKE ENGINES AND MACHINES BETTER SERVE AMERICA 


_ The 3rd Chapter of the Ramsey Story 








appears in the October 22 issue of [ F f 
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Henry J Export 


To Siam, Burma 


TOKYO. (UTPS) Eastern 
Kaiser-Frazer Co., Ltd. has 


been completed for the export of 
the Japan-assembled Henry J auto- 
mobile direct from this country to 
Thailand and Burma. Negotiations 
are also under way at this time 
for the delivery of 100 Henry J’s to 
the Philippine Islands, according to 
the company’s spokesman. 

This automobile, a new full-size, 
low-priced car, is the only foreign 
make currently being assembled in 
this country. Complete facilities for 
such assembly have been estab- 
lished at the Kawasaki plant of the 
Eastern Japan Heavy Industries 
Co., Ltd. 

The rugged construction of the 
Henry J plus its low fuel consump- 
tion rate make it ideal for opera- 
tion in Japan and other Far East- 
ern countries where the terrain is 
rough, the roads generally in poor 
condition, and with gasoline high- 


pan’s K-F Plans | : 


an-| 
nounced that all arrangements have | 
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Best Looking Sales Representative?— 


Mrs. Mary Elfring is the newest member of the sales staff ai Gardiner Motors (Dodge- 
Plymouth), Glen Burnie, Md. She said that people were at first astonished to see a 
woman selling cars, but they soon get accustomed to the idea. C. B. Rose, sales man- 
ager of the firm, said that male members of the staff get along very well with Mrs. | 





Elfring. 
priced. Gasoline in Japan, for ex- 
ample, even though strictly ra- 
tioned, is expensive—over 35 cents 
per gallon. 

Shipping delays have now been 
overcome and the car is readily 
available. Both the Henry J and 
the Kaiser '51 are on display at the 








joint firm’s showroom located on 
Tokyo’s Broadway, Ginza St., in the 
heart of the metropolis. 

The Kaiser-Frazer director stated 
that with such good assembly 
capacities, the firm can increase its 
production without undue expendi- 
tures. 





| CHICAGO Excessive taxation 
may cause rather than retard in- 
flation, John L. Collyer, president 
of B. F. Goodrich Co., told the 


annual conference of Farm Equip- 
ment Institute here 

“Taxes can be levied on products, 
services, incomes of corporations 
and other business establishments, 
but the consumers pay the taxes in 
higher prices,” Collyer said. 

“A direct relationship has existed 


level of taxation and the cost of 
living,” the rubber company execu- 
tive declared. “The reason for this 
can be established by a study of 
lithe effects of taxes on prices, par- 
ticularly during periods of product 
shortages. 

“Because of this relationship,” 
Collyer said, “it is imperative 
that, during the defense period, 
we do those things necessary to 
maintain the integrity of the dol- 
lar, constantly seeking the utmost 
economy in the way defense 








funds are spent, and vigorously 





@ For nearly half a century scientific laboratory tests of 
all kinds—as well as the actual experience of many millions 
of users of automotive transportation—have demonstrated 
the dependable performance of Ditzler Finishes. That's 
why these finishes continue to be specified—with complete 
confidence—by most of today’s builders of passenger cars, 
trucks and buses. This unequalled record of preference is 


your best assurance that Ditzler Finishes will serve your 
refinishing needs most satisfactorily. 
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DITZCO QUICKSET ENAMELS 
are outstanding in durability, 


workability and 


GtAas 


~ Recognized for dependability’ 











appearance 


@ Ditzco Quickset Enamels available for refinishing are 
made to the same formula furnished to the nation’s leading 
passenger car and commercial body manufacturers. Designed 
primarily for use in repainting metal bodies, these coatings 
are produced in hundreds of solid colors, polychromatics 
and the new sympho-chromatic series—plus black, white and 
silver. Ditzler also offers a number of synthetic enamel re- 
ducers to suit all spraying conditions. These are available for 
hot, cold and normal temperatures—also for baking purposes. 


DITZLER COLOR DIVISION, Pittsburgh Plate Glass Company, Detroit 4, Michigan 
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in the United States between the| 


Defense Kconomizing 


Collyer Warns Spending Must Be Curtailed 
To Avoid Inflationary Taxes 


insisting that non-defense ex- 
penditures be cut to rock bottom 
at all times. 

“Should taxation reach the point 
where private savings are inade- 
quate to support proper upkeep 
and expansion of the private means 
of production, the alternatives are 
either a declining standard of liv- 
ing as productive facilities wear 
out and population increases, or the 
take-over of industry by govern- 
ment in the futile belief that bu- 
|reaucracy can do with industry 
what bureaucracy, itself, has pre- 
vented private ownership from do- 
ing. 

“By 1960, it is estimated, the 
United States will have 20,000,000 
more consumers, of whom only 
5,000,000 will be in the normally 
employable age groups. Those at 
work are likely to face the task 
of supporting not only a larger 
number, but also a much larger 
proportion of the population than 
in any previous period of our 
history. 
| “If, at the same time, we must 

still man a vast defense produc- 

tion machine, and maintain armed 
| forces capable of protecting our 
national security, productivity per 
worker over the next decade 
must increase by 30 percent or 

more, unless our standard of liv- 
ing is to be degraded.” 

Collyer said such an increase in 
individual productivity can be at- 
jtained only by providing every 
American workman with more ef- 
fective tools and greatly improved 
methods of production. 


“Risk capital has a price based 
on investors’ expectations of risk 
and return. Business, in order to 
jattract needed capital from risk 
investors, must on the average earn 
the price of capital after taxes. 
This means that prices of goods 
and services must be high enough, 
|regardless of business income tax 
precnongs to make it possible for busi- 
ness generally to pay capital its 
| price after taxes. 

“High corporate taxes then reflect 
themselves in reasonable degree in 
prices paid by consumers for goods 
jand services. Nearly all taxes, in 
| effect, become personal taxes either 
| on consumption or incomes. 

“The bases on which taxes are 
levied may be different, the means 
of collection different, and the 
relative burdens on individuals 
different, but they all tend to 
make their final resting places 
in the consumer’s pocketbook. 
| “The amount of private capital 
| needed is great. American industry 
|will have to invest, during the 
| 1950s, $200 billion, or possibly more 
jin 10 years, almost as many dol- 
| lars, though of lower buying power, 
|as were invested in the last 30 
| years. 
| “With little apparent limit on the 
|expanding scope and content of 
| government functions, we may ask 
whether such great capital needs 
can be supplied from _ private 
means,” Collyer said. 


[Fisher and Ford 
Buy High Voltage 
X-ray Machines 


DETROIT.—Both Ford and 
Fisher Body have announced they 
have purchased powerful X-ray 
| machines from General Electric for 
use in their assignments to build 
Army tanks. 

Fisher Body obtained a 2,000,000- 
volt machine which the company 
said is capable of penetrating steel 
|10 inches thick in 48 minutes from 
a distance of three feet. 

Ford’s Tank division purchased 
a 15,000,000-volt Betatron X-ray 
unit for use in inspecting thick 
| steel sections of tanks it will build 
in a new plant in Livonia, Mich. 

The Ford machine was selected 
| by D. M. McCutcheon, manager of 
|the physics department of Ford’s 
|scientific laboratory, and A. E. 
| Proctor jr., manager of the chem- 
|ical and metallurgical department 
|of the Tank division. 
| Fisher officials cited several ad- 
| vantages for their new X-ray unit, 
{one of which was ability to radio- 
|graph irregularly shaped objects 
| with a single exposure. 

















oo 





AUTOMOTIVE NEWS, NOVEMBER 12, 1951 











*I3938M Sutpnyout 
* * * szUBvUTUTezU0D [IO snoJesuep |e 
WOJJ U0T}99}01d SIBUIOJSND INOA BAI 
“Toye, O38 © * * ABM |Y} [Te OF 
“uorzeyIdIoe1d 
@sn¥Bo UBD YOTyM JozeM ZuTAoual Aq 
spio Ajnp AAvsey UJepoul Jo uoTzoR yuB 
-siadsip-juesiajap ay} eArasaid djey 
Aoy} pue * * * [lO ay} WO peaouwsl 
J9}8M 94} UI PeuTe}UOD Sploe oy} Zur 
-qiosqe Aq IvaM PlOe BAISOLIOO VZTUIT 
-urul Ady J, “UOIZBULIOJ aSpnys ysuTese 
u027}2a]04d aaiquanaid DiJX9 UB BPA 
-01d Avy], “UOT}JBoLIqN] poo’ pur fro 


jseulzpBow jouoyou 4oes6 asayy ul 
suossed wor pi UY; BOW Of ,,pJO, 40Aq 
AsO4G 42414 [1M §504D945),, OYE SO14ID2 40yjDM 


uewanua 
fizzuno 


Jojoul jo Auleue 4se}Be13 |Y}— 10} 
-BM JO JealY} a[d1I1},, sy} YSUTeSse 4OR 
pue ezusooeal Sez TIO JoxTeM 

,, 9u0z JesuUBp o3pnys,, 94} MOTEq [IO 
84} JO JU9}UOD aiNy4stIOUI By} Zuidsey 
UI S}SISSB ‘a1OJaINY} ‘puB [IO WII 19} 
-BM BAO A7a027799/aS |TIM J9yLY TO 
JO¥TEM 94} ‘posn saiqy sso[N]][s0 Poom 
remorjzsed ay} Jo Aqypiqe Tensnun 344 
jo asneoagq ‘puodag *[10 ay} jo , Ayioed 
-B ZUIP[OY,, 4} SUIpseoxe WOT UOT} 
-BmMuMdsoR Iley} Sdesy yt, UOTzeITLY 
ABM-E,, YSNOIG} SprjOs oy} ZuTAousI 
Aq ‘3silyy “UOTyeUIOJ aSpnys 7zuanaud 
djey 0} skpm om} ul suorpuny 194,17 
EO 40y]28M ® ‘UOTjONIJsUOD IeUTUIE’T 


v= poiueiod yun 
wo01y2nsysuo? wey 
y1id 110 


meow . a 


pejuazed aAIsnjoxa s}I Jo asnvoeg 


“mojjof{ 0] ains ysOulzD $1 
a3pnys ‘sdojeaep UOT}PBUTUTEJUOD 13yeM 
e[qeideidde JaAoueyM 3nq—uUMOp 
-YBolq PUL UOT}EprxXO BseaIOUT 0} Spud} 
a ‘TStaeuHep | FO oy} Uy 207em 
Auy ‘syisodep e%pnys jo yutod gut 
-J184S 94} ore YOTY SuOIs|nUe Aysed 
@sNnBo UBD SpIjOs Jey}O pues spunod 
-WI09 pee] ‘s}008 Jo aoueseid oY} UI 
UOTJBUIUIEJUOD Jaze AA ‘aspnjs fo asnvad 
Joryo 94} SI [IO ey} UT JezBEM asNBd 
-8q —SJUBUIUIB}UOS [IO asvoyUBIO [eB 
JO aIQeuUOTe[qo soul ay} PeJEpIsuOD 
st, Aq-MO]q UOT}SNQUIOD,, WIOIJ 10}eM 
‘uOI}BOLIqnN] MOUY OYM Us ZUOWTY @ 


j 00} ‘uoljnus0} abpnys ysuinbn uor29J01g 044Xq SepiAoud yng SeAIsDAgD J9yJO puD jDJoU 
‘UIP PDOs Woy |10 Spajosd AjUO Jou UOLPNAYSUO) JUIN] PejU24Dg JOxIDAA BAISN|X] 


5390018 10 


ISN) J 





ss 
Ress ee 





WO FHL SI 









0 














"INO B14OS Of UO}S 
euedsns ut pjay Ajjousou syuouiwoju0> 
Bursno> * * * sjio Aynp Aavey jo suo1y20 
jupsuedsip ayy jo UlDjse> AOUsep uD? 
JAD AA “UOHDIGN] Ul JU@WOEUDAPD {se 
“Mau ayj— Arue6s940g sA0useg 10j0KM 





*eulBue ayy jo syiod 





[1 04 WSS [10 By UI PE14109 810 YUM 
SP1I2O @alsosIO> SNOosseBuOp Wo} ‘194 
“DM jO @2UeSesd Oyy UI @sU@PUO? sewNy 
Aq-Mojq 2piro AjyBipy “40am eulBue jo 








@sno> solow eyj—spIry sexOW 40j0KM 








“uoljIpUuo? eBpnys 
JONj2p siyy peypel>d 
j!O Ous Ul 40;DMH 


Peart tee 











10 


_ AUTOMOTIVE NEWS, NOVEMBER 12, 1951 





Report for September . . . 


Casings Output Falls, 
Inventories Spurt 


NEW YORK. Manufacturers’ ; swing in shipments of trucks and 
shipments of casings for cars dur-|bus casings, In September there 
ing September dropped from 5,634,- | were 1,451,848 shipped as compared 
475 in August to 5,205,197, a 7.62 | with the August total of 1,528,195. 
percent decrease, according to the|The figure indicated about a 5 
monthly report of the Rubber Man-| percent drop. 
ufacturers Assn. However i 

2 er, production of the cas- 

Pa: = conan | _ ys |ings increased in September to 

888.878 in Se wale ae %- | 1,543,469, as contrasted with the 

aan dou, Enventenr A the yo oe month’s total of 1,527,718, 

“ |a percent gain. . 

ype wry yma gg 24 Inventories swung up almost 8 

j . *1 mn hen t th 900, | percent from 1,065,074 in August to 
& Jump oO Jn percent, the re- | 1 149,043 in September. 


port stated. 
There was also a downward A 12 percent decrease in the 
__| shipment of automobile inner 


~ 9 tubes was noted from the previ- 
New U. S. Rubber Office ous month. In August there were 
CHICAGO. — The opening of a 


5,760,898 while September regis- 
new yarn sales office here is an-| tered 5,069,361. 
nounced by the textile division of 











Production sank 7 percent from 
U. S. Rubber Co. The office is lo- 


cated at 300 W. Adams St., Chicago, 
under the direction of John H. 
Shaw. 





6,138,854 units to 5,693,747, while in- 
ventories stepped up nearly 9 per- 
cent from 6,272,190 in August to 





6,833,736 in September. 





J&L Adds Hearth— 


Charles E. Wilson (right), defense mo- 
bilization chief, and Admiral Ben Moreell 
(left), president of Jones and Laughlin 
Steel, shown just before they gave the 
signal for tapping the first 250-ton heat 
of steel at J & L's new open hearth fur- 
nace at Pittsburgh. The furnace is one of 
11 J & L will have in operation in its new 
$70,000,000 open hearth shop by March. 
Total annual capacity of the furnaces: 
2,000,000 tons of steel. 


AUTOMOTIVE NEWS is ‘‘must”’ reading 
every week for the men who make and sell 








the world’s cars and trucks. 


Chrysler Net, Dividend Off; 
No Cut for GM Holders 


NEW YORK. — General Motors 


months of 1951 amounted to $1,985,- 


and Chrysler last week took diver- | 044,029, as compared with $1,490,- 
gent views on dividends, with GM | 404,450 during the corresponding 


voting $1, the same as in the pre- 
ceding quarters this year, payable 
Dec. 10 to stockholders of record 
Nov. 15. This brings its payments 
to $4 so far this year. 

Compared with GM’s 48 per- 
cent decline in income for the 
first nine months of 1951, Chrys- 
ler’s slide was 52 percent. At the 
same time Chrysler announced a 
reduction to $1.50 per share for 
stockholders from the $2 dis- 
bursed in the previous periods 
this year. 


Chrysler earnings totaled $50,- 
108,179, or $5.76 a share, against 
$105,246,991, equivalent to $12.09 per 
share for the first three quarters 
of 1950. Third-quarter profit was 
$1.96 against an indicated $7.55 for 
the 1950 period. 

Termed a “prudent” dividend by 
Chairman K. T. Keller, the Chrys- 
ler disbursement is payable Dec. 12 
to stockholders of record Nov. 15. 

Total sales for the first nine 





COMFORT 


helped sell cars in 1923 when 


“balloon” tires became available 








and 


yah 


pangaeet? 


“¢ 





























helps sell cars today! 


Often it’s the ‘‘little things" that close car deals — and the 
Ranco shirt-sleeve winter comfort story can help 
close sales for you. Tell your prospects about automatic 


temperature control, and see the results for yourself! 


THE FINEST CARS ARE COMFORT- CONTROLLED BY RANCO 





WORLD'S LARGEST MANUFACTURERS OF REFRIGERATION AND AUTOMOBILE HEATER CONTROLS 





period of 1950. Vehicles sold during 
the first nine months of 1951 totaled 
1,117,246, against 898,170 in the cor- 
responding months of 1950, the firm 
states. 

Earnings as a percentage of 
sales for the first nine months of 
1951 were 2.52 as compared with 
7.06 percent during the first nine 
months of 1950. The 1951 earnings 
reflect the tax increases resulting 
from the Revenue Act of 1951, 
which became law on Oct. 20. 

In his letter to stockholders, Kel- 
ler said: “Production of cars, trucks 
and parts for civilian use has been 
drastically curtailed by govern- 
mental regulation. Prices of these 
products are strictly controlled, and 
the profit margin at the currently 
authorized prices is substantially 
lower than during the postwar, pre- 
Korean period. 

“Materials are difficult to obtain, 
even in the reduced quantities 
needed for the authorized produc- 
tion schedules, and costs continue 
to rise. There is no reason to fore- 
see substantial relief from any of 
these adverse factors in the near 
future.” 

Keller announced that Leroy A. 
Van Bomel, president of National 
Dairy Products, has been elected to 
the board to succeed the late John 
A. Hartford, formerly chairman of 
Great Atlantic and Pacific Tea. 


Auto Loans Up 
As Time Sales 


e 
Spurt Again 

WASHINGTON. — Expansion in 
installment debt during September, 
the Federal Reserve Board reported 
last week, was about evenly divided 
among the three major categories— 
auto sale credit, installment loans, 
and time sales of household furni- 
ture and appliances. 

Consumers took an an additional 
$112,000,000 of installment debt, 
bringing the amount outstanding 
on Sept. 30 to $13,156,000,000. Thus, 
installment credit jumped for the 
second month since Congress 
ordered terms relaxed July 31 in 
the new Defense Production Act. 
August, the month immediately fol- 
lowing the easing of controls, 
brought a $115,000,000 increase. 

Prior to the August bound up- 
ward, there had been a _ seven- 
month period of decline. 

The FRB pointed out that despite 
the August and September in- 
creases, credit outstanding at the 
beginning of October was still 
$118,000,000 below a year ago. 

Charge accounts, classified as 
non-installment credit, declined 
$24,000,000 in September. FRB spe- 
cialists said they expect consumer 
installment debt to continue up- 
ward for the remainder of this 
year, at least. 


Big War Order 


Goes to Marmon 


INDIANAPOLIS.—An Air Force 
contract “in excess of $10,000,000” 
has been awarded Marmon-Her- 
rington Co., Inc., the firm an- 
nounced here. The contract in- 
volves hundreds of special crash 
trucks for fire-fighting at and near 
airports. 

Elsewhere on the defense con- 
tract scene, Firestone Tire & Rub- 
ber Co. announced in Akron that it 
is now mass-producing motors for 
aircraft rockets. The project is part 
of a contract with the Navy. 











6 Detroit Firms Hosts 


To World Scientists 
DETROIT. — Six leading indus- 
trial firms here, including Ford, 
Cadillac, Great Lakes Steel, U. S. 
Rubber, International Salt Co. and 
Champion Spark Plug Co. were 


hosts last week to five of the 
world’s outstanding scientific or- 
ganizations. 

Scientific groups taking part 


were Geological Society of America, 
Mineralogical Society of America, 
Paleontological Society, the Society 
of Vertebrate Paleontology and the 
Society of Economic Geologists. 
Some 2,000 delegates from these 
groups attended. 
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Trade Mark Reg. U. S. Pat. Off. \ ces b 


-«e the ultimate in beauty and protection 





. the ultimate in appearance, profits, and 
customer satisfaction 























Porcelainize superiority is officially recognized. Today more automobile 
factories have tested and approved PORCELAINIZE than have ever approved any 
other method of automobile appearance maintenance. 


FREEMAN & FREEMAN, Inc., Denver 3, Colorado 


UNCHALLENGED IN MERIT 
f (} kK + I | Al N Vai UNMATCHED IN POLICY 
UNEQUALLED IN PROGRAM 











Ceremony for New Chevrolet Bus— 


Leatherby Chevrolet, Banning, Calif., delivered this Chevrolet bus to owner John 
Hastie (right), who arranged for the christening by Darlene Morgan, Los Angeles 
television star. Since the bus will run from Twenty-Nine Palms, Calif., to Banning, the 
bus was appropriately dubbed ‘‘The Lady from Twenty-Nine Palms.” Banning's Mayor 


Chester Hendricks watches at left. 


Norton Builds Machine 





under the heaviest production de- 
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FOB FACTORY 
Semi-Automatic Shifts 


Still Hold Promise 


A gpemnees the postwar period, the motoring public’s de- 
mands for automatic transmissions have never been 
satisfied. The public response to automatic drive has been 
so insistent the only question being asked in Detroit today 
is: When can we build enough *— pre 

of these units to satisfy our 
customers? What type of 


drive should we build? The fact is| im 1952. ; 
that each new transmission intro- | While many automobile engineers 


duced during the past several years|4re known to favor the torque 
is a torque converter type of drive, | converter as an inherently superior 
has led some observers to conclude |device, it is evident the Detroit 
that Hydra-Matic will eventually|Transmission division of GM has 
be replaced. Buick, Packard, Stude-|every intention of developing 
baker, Chevrolet, Ford, Mercury |Hydra-Matic to compete energetic- 











improved Hydra-Matic. The new 
unit will be introduced early 








To Grind Jet Parts Bercy : 

WORCESTER, Mass. —Norton @ production-type wheel takes 
Co. reports here that it has de-|# 30-inch diameter grinder wheel 
veloped a heavy production grinder | 2"4 swivels 180 degrees by power, 
with the universal features neces-| thus, according to Norton officials, 
sary for grinding jet engine com-| permitting rapid angular settings 
ponents. The firm claims the ma-jof the wheel for such operations as 
chine provides extreme stability ! may be required. 








The pickup m 


The power may be marvelous ! 


Kut does your 


when you want it to? 


Stops hacksliding 


No need to “slip” the 

clutch or “ride” the 
accelerator when stopped 
on an uphill grade to pre- 
vent rolling back. You brake 
the car to a stop, touch the Magic 
Switch on the gearshift lever, and the 
car stays where it is until you step on the gas. 
With AUTOSTOPS on your customers’ cars 
you'll get no more complaints about stalling 
when starting on uphill grades. 







brake pedal 
it’s still more 





The new AUTOSTOP, made by one of the oldest companies in the automotive acces- 
sory business, has only four major parts: an additional cylinder put into the brake 
line, a relay usually mounted on the fire wall, an “on” switch on the gear-shift lever, 
and an automatic “off” switch on the throttle rod. It’s simple; it’s foolproof; it works! 





Send for your free kit of AUTOSTOP 
selling helps. Here’s what you get: 


WICO E 
lL. Brilliant banner for showrooms and 43 Phelon 
service floor. 


advertisi 


i) 
° 


3-color illustrated folders to mail or give 
to customers. ren dienes wees 
3. Mailing cards with a return card setting 
up a time to install an AUTOSTOP. 


t. AUTOSTOP newspaper advertisements. 


Firm 
. Street 
>. Price-discount sheet. 


6. Installation instructions. City or Town 


DEPENDABLE AUTOMOTIVE 





WICO HAS MEANT 





Stops rolling forward 


At traffic lights or on 
hills or when park- 
ing, it’s a nuisance to 
shift your foot back 
and forth from the 
accelerator to 


brake. The AUTOSTOP keeps the brakes 


on and the accelerator releases them. 


Please send me your kit, including free 


ACCESSORIES SINCE 


and, more recently, Chrysler have 
each adopted the torque converter. 

Meanwhile, Hydra- Matic has 
been extended to include Pontiac, 
Lincoln, Nash, Kaiser and Hud- 
son—and, more important, it has 
become known that the new 
Cadillac transmission will be an 





comfort 


ay be wonderful! 


car stand still 


wa 





the 
— and 
of a nuisance to use the hand 


LECTRIC COMPANY 
Ave., West Springfield, Mass. 


ng materials on the AUTOSTOP. 


State__ a 


|ally with the torque converter. 
+. * + 


More Efficient? 
UCH of the _ research 
going into automatic transmis- 
sions today is being directed 
toward making these devices more 
efficient. 

Meanwhile, a great deal of atten- 
tion is being given to reduction of 
manufacturing costs. Many recent 
changes in transmission design 
have been made to hold production 
costs in line or to actually reduce 
them. 

To some extent this effort has 
been nullified by the aluminum 
shortage. Even though cast iron 
costs less than aluminum, the 
change to cast iron from alumi- 
num has generally resulted in an 
increase in the cost. | 

Well-informed engineers think 
they see an opportunity to do for 
the motorist nearly everything an 
automatic does today and do it 
much cheaper. Some think a semi- 
automatic device can be built at 
much lower cost than the present 
drives that will be much superior 
to the semi-automatic units of a 
few years ago. 

Some engineers believe a semi- 
automatic transmission could be 
built that would require no clutch 
pedal. Easy shifting would be ac- 
complished at any time using only 
a hand lever. The latest semi-auto- 
matic devices, it is claimed, are 
much superior to the semi-auto- 
matic units that fell by the wayside | 
in the face cf competition from | 
completely automatic drives. 








Underprices the Torque 
HE strongest argument for a| 
semi-automatic drive instead of 

a fully automatic unit is that it 

would cost much less to build than 

a torque converter. Cost could be 

held, it is claimed, to no more than 

two or three times the cost of a 

synchro-mesh transmission. 

When the auto industry is fight- 
ing hard for volume, it is argued, 
ability to furnish a semi-automatic 
drive without a clutch pedal at low 
cost would be much more appreci- 
ated than it is today. 

There can be little doubt about 
the public being sold on fully or 
nearly fully automatic drives. 
Use of a clutch pedal for any- 
thing more than an emergency is 
a thing of the past. 

Whether anything short of a 
fully automatic unit will ever sat- 
isfy new-car buyers will depend on 
many factors: (1) cost of the semi-| 
automatic unit, (2) how many! 
things will the semi-automatic drive 





Bishop Resigns 
Chrysler Post | 


DETROIT. — Chrysler Corp. has | 
announced the resignation of | 
Charles W. Bishop, assistant to A. | 
vanderZee, sales | 
vice - president. 
The announce- 
ment said Bishop 
was returning to 
private law prac- 
tice in the Penob- 
scot Bldg., De- 
troit. 

Bishop is a for- 
mer general coun- 
sel for NADA. In 
1941 he opened 
a law office in 
Washington and also opened 
NADA’s Washington office. He 
joined vanderZee’s staff at Chrysler 


\ 


C. W. Bishop 








1897 


effort | 





in 1944. 





do them 


ido and how well will it 
jas compared with fully automatic 
junits? (3) who will attempt to 


| Produce and market such a device? 
(4) how aggressively will it be 
| merchandised ? 

| ” 


* * 
|Bakelite Booklet Shows 
‘C’ Process Variations 
NEW YORK.-—Recent develop- 
ments in the Croning process of pro- 
ducing foundry molds and cores are 
discussed and the latest productions 
variations are illustrated in a new 
booklet prepared by Bakelite Co.. 
1122 E. 42nd St., New York 17, it 
has been announced by the com- 
| pany. 
| The 20-page booklet, “Bakelite 
| Phenolic Resins for Foundry Molds 
j}and Cores,” includes production 
| developments as well as increased 
information on the part that sand, 
pick-up agent, and parting agent 
play in producing a better shell 
mold, the company said. 
* * * 


Norton Says New Machine 


Does Accurate Grinding 

WORCESTER, Mass.—Light-type 
work requiring up to 18-inch swing 
is rapidly ground to finest accuracy 
and finish in a new cylindrical 
grinding machine, according to 
Norton Co., its manufacturer. 

The machine has such features as 
preset truing and grinding speed, 
click-count wheel feed indexing, 
automatic work rotation and cool- 
ant flow control, the company 
states. 

Long full bearings enclose most 
of the spindle and keep it on its 
fixed center line under any condi- 


tion of load, it was reported. 
* * * 





Carlyle Johnson Issues 
Data on Clutches 


MANCHESTER, Conn. — Carlyle 
Johnson Machine Co. has an- 
nounced publication of its 1951 
Maxitorg catalog. 

Pictured and described in the 


catalog are the standard floating 
disc clutches in eight sizes, auto- 
matic overload release clutches, 
driving cups for pulley type, cut- 
off coupling and ring type installa- 
tions, the company states. 





You've — 
Heard About It! 


Carlite. 
Guaranty 


? 


WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 








‘NAME PLATES 
NOM scsion CAST ... 
ELIMINATING ALL DIE COSTS 
Quentities as low as 100 may be 
ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily plated. 
Write for details. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 
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How to Keep Sales Alive 


Fostering Loyalty of Customers Opens Door 
To Many Benefits, Quinn Tells Georgians 


SAVANNAH, Ga. 
can make or break the 
retailing business and the dealer 
himself is the sole 
influence that de- | 
termines whether 
the motorist} 
keeps coming 
back to the same | 
place or con-| 
tinues “shopping | 
around.” | 

This statement 
came from E. C. 
Quinn, vice-presi- 
dent and general 
manager of 
Chrysler division, in his talk to 
members of the Georgia State Au- 
tomobile Dealers Assn. here the 
other day. 

“A few adventurous customers 
in the old days made our busi- 

ness possible in the first place,” 
Quinn declared. “As dealers be- 
gan to sell more cars, the neces- 
sity for selling service labor 
arose, which became a secondary 
source of income. Then came the 
growing demand for parts and 
accessories—and all the money 
for keeping our business from 
dying came from the customers.” | 
Quinn further pointed out that 

another factor in keeping auto re- 
tailing alive was the development 
of the used-car business which 
“greatly broadened the whole auto- 
motive market.” 

But all in all, he said, the main | 
point is that every new source of | 
customers meant more money was | 
channelled toward the dealership. 

“It’s a certainty that customers 
can make the business,” Quinn 
asserted. “But how about the sup- 
ply of them? Is there enough to 
go around?” 

In exploring this factor, the 
Chrysler official compared the num- | 
ber of automobiles on the roads 
today with that of six years ago. 

“Today there are 18,000,000 more 
autos on the roads than there were 
in 1945, and 26,000,000 cars now) 
driven are three years old or more,” | 
he said. 

“All you have to do is look at 
the local registration figures for 
your own county to find out how) 
many potential customers there are 
available as compared with two 
years ago,” Quinn said. “Chances 
are that more cars than ever in 
vour area are being used primarilv 
for essential transportation, such as 
going to and from work. Thev 
have to be kept in working condi- 
tion. If they break down, they 
have to he repaired: when thev 
wear out, they must be replaced.” 

Quinn told the dealers they can 
get their “rightful share” of these | 
customers onlv if they put out | 
the effort to keep them on the | 
books as steady customers, and | 
added that a dealer may need | 
more customers right now than | 
ever hefore “and it sure takes | 
more than talking about it to get 
them.” 

Pointine out that the American | 
motorist is still “his own boss” as} 
far as buving his own car is con- 
cerned, Quinn stated: | 

“Customer lovalty can’t be built) 
on price alone. Tovaltv is fostered | 
by the individual dealer: how he| 
treats his customers, respect and | 
personal liking, which sometimes) 
results in the customer being less | 
dependent on the product. 

“Being less dependent on the | 
vroduct itself can be exemplified | 
by the dealer who gave up one} 
make auto to sell another, but stil! 
retained his old customers. Obvi-| 
ously the lovaltv of those customers 
was greater than their interest in| 
a car thev had been accustomed | 
to buying.” 

Another point Quinn emphasize? 
was ability to muster ub a small 
amount of effort which in turr 
would bring the dealer a bigver 
return. Bv this he meant creatine 
a favorable imnression bv doine 
something which the dealer reallv 
didn’t have to do. 

“The result is an enthusiastie 
customer who often becomes a one- 
man broadcasting station—which is 
more effective than any radio nro- 
gram a dealer could ever buv bhe- 
cause such word-of-mouth adver- 
tising can build up a constant 
source of other customers.” 

The most important benefits a/| 





E. C. Quinn 











A customer|dealer will 
automobile | these efforts, in the opinion of the 
i'Chrysler executive, have been 
| summed up thusly: 


Quinn said. 


derive if he exploits 





Protection for dealer invest- 
ment in each present customer; 
less sales expense; assurance of 
future business, steady volume of 
service business; better trading 
basis; fewer complaints, and 
fewer on-the-house adjustments. 





The better the customer thinks 
of his dealer, the bigger the ° : 
chances are for creating higher Harvest Moon Draws Attention to Dealer's Window— 
morale within the organization, Summerfield Chevrolet, Flint, arranged this interesting fall window display featur- 





ing a Chevrolet convertible and a winking harvest moon. 








TOUG 


@ Hastings Steel-Vent is the ring that’s 


engineered exclusively for replacement 
service and for all replacement service— 


in re-bore, re-ring and re-sleeve jobs. 


This famous piston ring is the heart of 
all Hastings Motor Engineered Sets. It 
really controls oil. It can’t clog. Oil flows 


HASTINGS 


EVEry ENGINE CO 


Demand Mounts 
For Buick K-Z-Eye 


F LIN T. — Forecast for the last 
quarter of 1951 indicates that more 
than half the Buick cars built dur- 


ing that period will be equipped 
with E-Z-Eye Glass, Albert H. 
Belfie, general sales manager, re- 
ports. 


The percentage of orders for cars 
equipped with E-Z-Eye Glass has 
mounted sharply since it became 
available in volume quantities a 
few months ago, Belfie said. De- 
mand for E-Z-Eye is particularly 
strong in the Southern and Pacific 
regions, he said. In the Southern 
region, 85 percent of all Riviera 
and Riviera sedans are ordered 
with E-Z-Eye, Belfie added. 





More than 100,000 persons read AUTO- 
‘MOTIVE NEWS every week! 









BUT OH SO GENTLE! 


H on oil-pumping 


GENTLE on cylinder walls 








freely through the spacer’s wide vents. 

Whatever the engine condition, what- 
ever the operating condition, Hastings 
gives you the right combination built 


around the famous Steel-Vent Ring. 


HASTINGS MANUFACTURING COMPANY - HASTINGS, MICHIGAN 
PISTON RINGS + SPARK PLUGS + OIL FILTERS « CASITE « DROUT 


THE RIGHT COMBINATION FOp 
NDITION 
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Body Engineers Told to Adopt ‘Best Foreign Ideas’ . . . 





Blend Urged for U.S. Small Car 


By Mac Gordon 
Associate Editor 


DETROIT.—An automotive styl- 
ist believes that there’s a future in 
this country for a small car, com- 
bining American know-how with 
“the best foreign ideas.” 

Charles H. A. Davison, now a 
commercial artist for Hudson and 
consultant to other vehicle-building 
companies, compared U. S. and for- 
eign makes in a talk before the an- 
nual convention last week of the 
American Society of Body and En- 
gineers. 

Davison declared that a suc- 
cessful U. S. small car must be 
“of top quality and performance, 
in a class with our most expen- 
sive cars.” 

Noting that past efforts to pro- 
duce small cars in the U. S. have 
been labelled as “cheap,” the speak- 

er said that such cars have not 
been “cheap” enough to compete 
with medium-priced cars. 

“If we ever become economy- 
minded,” Davison went on, “we can 


,certainly find a wealth of ideas in 


tion cars. 

“It seems logical that at the 
present rate of consumption, our 
natural resources are in danger 
| of depletion and some considera- 
| tion of this problem would be 
well-advised. However, it is un- 
likely that any large-scale effort 
along these lines will be made 
until the situation becomes des- 
perate.” 

Davison called American car de- 
signers capricious, accusing them 
of “indecision as to whether auto- 
mobiles should look like airplanes, 
boats or something else.” He point- 
ed out that one popular U. S. make 
features pseudo-air ducts for a non- 
existent rear engine. 

“This indecision,” said Davison, 
“is perhaps the result of the Big 
Business aspect of our industry. 
The problem of continually offer- 
ing something new to attract sales 
is doubtless a severe handicap. We 
have seen new basic designs appear 
which had possibilities, but after 





,a succession of face-lifting opera- | 
|\the medium-priced foreign produc-|tions they have lost their initial | 


| appeal. 
| “The foreign designers, what- 
ever their shortcomings, produce 
cars that look like automobiles. 

Until there is a change in the 
functional part of the car, such 
as rear engines, jet or atomic 
power, there seems little excuse 
for departing from the basic de- 
sign of the automobile.” 

The body engineers, gathered for 
their annual technical convention 
and exhibition at Detroit’s Rack- 
ham Memorial building, heard a 
General Motors engineer describe 
the background and development 
of GM’s Holden light-car project in 
Australia. The speaker was H. A. 
Bolenski, of GM car development. 

Bolenski said the Australian un- 
dertaking marked the first time 
GM started a manufacturing plant 
on an overseas market where pre- 
viously no complete automotive in- 
dustry had operated. 

Robert Anderson, 
Corp. engineering, 


of Chrysler 
expressed the 





Outing of Toledo Dealers— 


president. 





A recent outing of the Toledo Automotive Trades Assn. at the Toledo Country club 
heard a discussion of business conditions. From left to right around the table are John 
O. Munn; Fred V. Myers, Sylvania Auto Sales; William Moore, OPS business analyst; 
Walt R. Hamer, executive-secretary of Ohio Automobile Dealers Assn.; Robert A. 
Reese, former president of TATA; Arthur G. Seltzer, president of Seltzer Motors, Inc.; 
Edward P. Trepinski, executive manager of TATA; Edgar T. Keller, president of Keller 
Nash Co.; Robert H. Eddy, president of Bob Eddy Buick Co., and Ort D. Wearley, 
partner in Wearley Motor Co. D. Nelson Banham, Oldsmobile dealer, was elected 





opinion that the ripest field for the 
future lightening of cars lies in 
interior trim items, including seat- 
ing and ornamentation. 


“These items,” Anderson said, 
“are not only important as a 
weight consideration but as a rule 
they are expensive, difficult to 
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J. THERON BROWN 


PRESIDENT 


803 Main Street 


Attention: Mr. L. P. 


Gentlemen: 


and ink entirely. 


in about a third less 


highly recommend this 
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SOUTHS 


Underwood Corporation 


Through the elimination of work duplication, 
and simplicity of the machine operation, we have been 
able to effect a substantial reduction in the cost of 
operating our Accounting Department. 
records made on this machine and have eliminated the pen 


Mr. Clifton Strahan says: 


“ 


¢ 


Daisy LeJeune operating 
the Underwood Sundstrand 
Automobile Dealers 
Accounting Machine for 
Capital City Ford Co., Inc., 
Baton Rouge, La. 


This letter is typical of many we receive 
from auto dealers everywhere praising the 





Capital Culy Sord Co. Ine. 


LARGEST FORD DEALER 


P OO. Box 


BATON ROUGE, La 


Baton Rouge, Louisiana 


Bahan 


We wish to express our complete satisfaction with 
the Sundstrand Class D Automobile Dealers' Accounting 
Machine which we installed in December, 


1949, 


We now have all 


Our sales are between two hundred and three hundred 
units per month and all postings are handled with ease and 


time than previously. 


On the basis of our past experience, we estimate our 
investment was recovered within the first year, 


and we 
machine to other dealers who are 


interested in obtaining complete and up-to-date records 
at reduced cost and time. 


Very truly yours, 


CAPITAL CITY FORD COMPANY, 


se) on Sefahan 


Office Manager 


speed, 


Machine and 


i950 


A Tried and 


Underwood 


INC. 








Underwood Corporation -s 


Accounting Machines... Adding Machines. ..Typewriters 


One Park Avenue, New York 16, N. Y. 


Underwood 


Carbon Paper... Ribbons 


Limited, Toronto 1, Canada 
Sales and Service Everywhere 


©1951 


Send 


Name of C 


time- and money-saving advantages of ac- 
counting with the Underwood Sundstrand 


System. 


Let us show you how to complete all your 
accounting records each day .. . balance 
all accounts daily . . . complete financial 
statements the first of each month. 


Fill in the coupon and mail it today. 


Y Reasons why 


you should SIMPLIFY with 
UNDERWOOD SUNDSTRAND 


4 Daily Opera 


ting or Management Controls in 


minutes . . . not hours. 
& Financial Statements Completed the FIRST of 
the month . . . in hours . . . not days. 


Lowest operating cost for today’s ‘‘Competi- 
tive Market.’ 


Proved method .. . used today 


by car dealers from coast to coast. 


... that’s why dealers using 


Sundstrand say it’s 


THE BEST SYSTEM 

THE BEST MACHINE 

THE BEST PRICE 

THE BEST INSTALLATION 


“SIMPLIFY and SAVE with SUNDSTRAND™ 


PTeTT TIT 


AN-11-12-51 


UNDERWOOD CORPORATION 
One Park Avenue, New York 16, N. Y. 


me your illustrated folder, Form S-1326, describing the Under- 
wood Sundstrand Automobile Dealers Accounting Machine and System 
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Name and Title 





Street. 





City 


_ Zone. State. 








assemble and add considerably to 
the body cost. Weight over and 
above what is required for ade- 
quate structure, strength and ri- 
gidity is a parasite which acts to 

reduce overall performance, ac- 

celeration, top speed and gas 
mileage, in addition to the cost of 
the extra metal.” 

The Chrysler representative call- 
ed on the ASBE to initiate a pub- 
lic-relations campaign to interest 
young engineers in body engineer- 
ing as a specialty. 

In a new application of the 
“chicken-or-egg” riddle, D. B. Kil- 
lian observed that today’s trend 
toward brighter car paint colors 
would not have materialized if the 
last two decades had not witnessed 
radical improvements in the avail- 
able pigments. Killian is with the 
du Pont pigments department. 

“The demand for color has prob- 
ably always been real,” Killian said, 
“but not until the last 15 or 20 
years has the engineer had avail- 
able pigments and vehicles of the 
necessary quality to meet styling 
demands.” 

Barring intensification of the 
world conflict, continuation of 
the use of curved windshields 
and backlights was foreseen by 
J. W. Kamerer, head of techni- 
can control and development in 
the laminating department of 
Pittsburgh Plate Glass. 
Convention chairman was C. Y. 
Cheriez, of Hudson. Committee 
members included K. E. Coppock, 
M. A. Deliso, C. E. Hedeen, R. S. 
Knecht, S. A. Nash, W. K. Nor- 
wick, J. W. Robb, G. W. Tannahill, 
J. H. Walter and E. T. Williams. 


NADA Bulletin 
Points Out Need 
For Leadership 


WASHINGTON.—“Leadership in 
a Dealership” is the theme of the 
newest bulletin issued last week by 
NADA’s Employer -Employe Rela- 
tions committee. 

Now in the mail going to the as- 
sociation’s membership, the new 
bulletin reminds dealers that 
“leadership is the mark of a good 
boss, that employes recognize and 
respond to it, and that businesses 
prosper under intelligent leader- 
ship.” 

According to the bulletin, “lead- 
ership requires good management, 
ability to inspire, mutual respect, 
and the setting of good examples.” 

“There is no substitute for lead- 
ership,” the bulletin declares, stress- 
ing to dealers that lack of leader- 
ship results in the breakdown of 
teamwork, politics within an or- 
ganization, poor work and per- 
formance, excessive employe turn- 
over and customer dissatisfaction. 








Thomas Scores 
At Jacksonville 


JACKSONVILLE, Fla. — Herb 
Thomas, who has been burning the 
tracks in NASCAR events this year 
in a Hudson Hornet, scored his 
fifth victory of the season last week 
when he drove Marshall Teague’s 
well-known No. 6 car to first place 
over a one-half mile dirt track 
here. 

The victory added 200 points to 
his season point score, and main- 
tained his 400-point lead over the 
nearest competitor, Fonty Flock, 


Olds 88 driver. In a recent race at 
Hanford, Calif., Thomas rolled his 
own Hornet over several times, and 
was unable to drive it here. 
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UST the other evening I ran into 

a fine mentleman, a shoe manu- 
facturer from Milwaukee, who was 
on his way to Hyannis on Cape 
Cod, to join his wife who had pre- 
ceded him to welcome the arrival 
of their first grandchild. The flight 
of his plane had been cancelled 
because of thick weather, so he 
kept looking at his watch and 
fidgeting for fear he might miss the 
train for Boston. 


He opened the conversation by 
calling my attention to the 
“checker” behind the cash regis- 
ter in the Waldorf-Astoria grill 
room ... “Wonder what that 





guy thinks about in his spare 
time? . . . He began. “Those fel- 
lows always look as serious to | 
me as those ‘nine old men’ on | 


| 
| 
| 


the Supreme Court bench in 
Washington.” 
“He’s the penny watcher,” said I, 


“an important cog in this big ma- 
chine ... you remind me of the} 
fellow who asked the question . . .| 
‘What does a waiter think about?’ | 

when some gent from the| 


‘sticks’ is throwing his weight 

around among. the moneyed 

classes.’ ” | 
“Well!” he laughed, “I’m from} 


Milwaukee, and right now I’m like | 


an old hen. My daughter is going | 
to have a baby and I want to get | 
to Hyannis in time to greet my first | 
grandchild.” 

“How old are you?” I chuckled. | 

“Forty-eight,” he replied with a| 
resigned eer 

“Hell, .’ said I, “you’re just a| 
ee & was a reporter on ae 
Milwaukee Journal when you were 
not even a gleam in your mother’s | 
eye ...my name is Ned Jordan.” 


“The hell it is .. . I heard of you| 
from every alumnus of the Univer- | 
sity of Wisconsin. You’re the kid | 
who built the Jordan Playboy .. .” | 

“Y-E-A-H, I’m the kid who | 
built the Pyra-mid.” 

“Well . . . I'll never forget my 
first long distance ride to Indian- 
apolis in a Stutz Bear-Cat and I’ve 
always thought that George Kissell 
of Hartford, Wisconsin built the| 
smartest car of it’s day.” 

“Yes,” said I, “He did it just in | 
time to intensify an IDEA which | 
I had been cooking for years.” 

“H-E-Y,” .. . “didn’t a fellow from 
Wisconsin tell me that you were the | 
lad who pioneered the movement | 
against the athletic practices which | 
have upset the honor code at West | 
Point?” 


* 
Football Talk 
“WJ-O-O-H ... Henry Beach Need- 

ham wrote the first series of 
articles on the effects of football | 
on the colleges of the east for) 
McClure’s Magazine. I followed him | 
in the same year, 1905, with a 
series in Collier’s Weekly on the! 
midwestern universities. There was | 
nothing new about it then... or| 
NOW, except that football in our | 
day was just becoming BIG BUSI- | 
NESS.” 


* * 


“Well, what’s wrong with the 
whole business?” asked my com-| 
panion. 


Nothing that time, experience 
and fair play won’t change. You 
cannot fairly attribute things that 
happen in every school to over- 
emphasis on football .. . stigma- 
tize the whole American Army 
and Navy when the most honest 
criticism would be of Human 
Nature itself. 

Take me for example . . . no par- 
agon of virtue ... fairly slow at 
arithmetic. Just a “kid from the 
bush” anxious for an education, 
determined not to spend the rest | 
of my life piling lumber or driving | 
logs at a dollar a day. I worked my | 
way through high school and col- | 
lege... BUT . when I arrived | 
in Madison I had $5 in my pocket | 

knocked on the door of Amos 
P. Wilder’s home where Se dames 
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P. Wilder, his son, age four, opened 
the door. 


* 
Life’s Needs 
HAD to eat . 


e ° 


. Sleep and buy 


some books. I have been writing | He was a boy from the “bush,” iy 
| myself, probably broke most of the | : 

in | 
’ He didn’t care, 
nor did I, where I got the answers | § 


for money all my life. THERE-| 
FORE I am a PROFESSIONAL. I| 
am an American. So are the scien- | 
tists and the professors who are 
supported by the money and vision 
of men like Rockefeller, Carnegie, 
Vanderbilt, Leland Stanford and 
now the Ford Foundation . . . and 
Alfred P. Sloan jr. ... the men who 
have endowed the colleges with mil- 
lions to help boys and girls like me 
to get a better education. 
Professor Charles 8S. Schlicter, 
professor of chemistry at Wis- 
consin, head of the athletic board, 
father of the now very distin- 
guished economist Sumner Schlic- 
ter, of Harvard, and chairman of 
the Daily Cardinal board, of 
which I was the first “PAID” 
editor, presented the whole prob- 
lem to me in very sane terms 
after he had received a letter 
from Coach Fielding H. Yost of 
Michigan, enclosing one from a 
boy on the Wisconsin team who 
offered to “throw” the Michigan- 
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Wisconsin game in exchange for 


“Never mention his name,” ad- 


| vised the professor. I never did. 


” said the wise man. 
like 


‘He'll grow up, 


time. He sat in the back row 
“Constitution Law.’ 


to some of those laborious ques- 
tions, but I had a system that he 
hadn’t worked out. Today that boy 
is a very able educator in a Middle- 
western institution. 

I'll tell it fast .. . might not work 
in chemistry or the other sciences, 
but it worked in the old liberal arts. 
About four of us, each one a so- 
called “shark” in his favorite 
course. I could sling the English 

. recite history after listening to 
an interesting lecture by a “lively” 
professor who never mumbled his 
words (sic). 


Ira Cross, later professor of 
economics at the university of Cal- 
ifornia and Dan Horn, for many 
years mayor of Milwaukee, both 
working their way through as 
“waiters” in fraternity houses 
seemed to know what question 
every “prof” was going to ask in 
the next day’s “QUIZ”. . . usually 
about 10... I would type out and 





Fuller Marks 30 Years— 

Many friends and business associates of 
Studebaker dealer Fred A. Fuller (right), 
Greenville, S. C., were on hand to offer| — 
congratulations when he received a plaque 


recently on his 30th anniversary with 
Studebaker. W. K. Erdman (left), regional 
manager, presented the plaque. Fuller re- 
calls that when he first started selling 
Studebakers it took 23 days to drive a car 
from the factory to his salesroom. 





make carbons of 20 “sure fire” 
questions and shot in the answers 
those lads gave me... AND... 
they knew all the answers ... Both 








A-plus students who never had to 
crib. 

I never asked whether that boy 
who ran around night and day 
picking up laundry . . . whether 
that chap who ran the all-night 
“hot dog wagon” . or that fel- 
low who never had enough money 
to rent a dress suit and take his 
girl to the “prom” ever had the 
time to look at those questions 
and answers... BUT... if you 
will search carefully you will find 
their names in the publication 
known as “Who’s Who in Amer- 


ica. 

P. S. As long as millions of 
Americans like to enjoy football 
games students and alumni 


want the team to win and coaches 
are hired and fired in keeping with 
their victories . . . some day you 
may decide to allow some respected 
group of open minded educators 
. not long hairs, who never cut 
down a cherry tree, determine what 
appropriate help can be given to 
boys who show more fitness for 
combat than for calculus. 


Nash Honors Pollard 


An engraved trophy has been 
awarded Jim Pollard, owner of Jim 
Pollard Nash Co., Sherman, Tex., 
for his firm’s success in a recent 
sales campaign. 








How Koual triton increase 
Somviee Traffic 


Leading car dealers are finding that one distinctive purple motor oil— 
ROYAL TRITON —is bringing more customers, more sales and more 
profits to their service departments. 


ROYAL TRITON actually increases service traffic because it sells your main- 
tenance service to the motoring public in a hard-hitting promotional 
campaign. Television and radio commercials and full-page 
ads in Life and Colliet’s are telling motorists to take their cars 
to service departments— where they will receive expert 
maintenance and “America’s Finest Motor Oil; ROYAL TRITON. | 


ROYAL TRITON is the pioneer of the heavy-duty motor oils, 





eZ 
r service 


—— 


the type now specified by leading car manufacturers for today’s 
precision-built engines. ROYAL TRITON is made from 100% pure- 
paraffin base stocks and fortified with a combination of additives 
found in no other motor oil. 


Highly effective organic compounds give ROYAL TRITON its purple 


color. Car dealers quickly discover that ROYAL TRITON is the most colorful, 


most profitable motor oil they can handle. 


It is now possible for you to handle this great heavy-duty motor 
oil in your automobile agency. For full information, write to 


your nearest Union Oil office today. 


Los ANGELES 
Union Oil Building 





4904 RCA Building 


New YorK CHICAGO 





1612 Bankers Building Bank of Commerce Building 


6 ae 8 
pre eeeenabittaetet ns bts TBS 


UNION OIL COMPANY or Beem 


New ORLEANS—917 National 


pepaRTMENT | 


——: — : 
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Reports from Various Areas... . 





Auto Market Page 


Philadelphia 
Because of several factors, in- 
cluding the recent increases in 
prices on new cars, dealers in 


Philadelphia report they have hit 
a wall of buyers’ resistance to new 
cars. However, the customers seem 
to be turning to late-model used 
cars. 

A. A. Martin, past president of 
the Philadelphia Trade Assn., re- 
marked: “The present unusual 
situation is temporary in charac- 
ter. Dealers’ stocks are at a low 
ebb. With the curtailment of pro- 
duction, business is bound to im- 
prove since the public will not be 
in a position to haggle over 
terms. Used-car business will also 
get better in the next few 
months. This is not mere opti- 
mism on my part. It is plain 
realism.” 

John Shewell, secretary-treasurer 
of Phil-Mont Motors (Hudson), re- 
marked: “The market has been 


slow in new and used cars for the 
| past few weeks. I don’t know what 
ithe reasons are, but those are the| 
facts.” 
| Urso Marso, secretary-treasurer | 
of Century Buick, Inc., said: “New- 
car business has merely been fair, 
but we have found the used-car 
business to be good. It seems as 
though buyers are looking for late- 
model used cars. Perhaps the rea- 
son for this is that new cars have 
priced themselves out of the mar- 
ket temporarily. Customers seem 
to be shopping around when they 
buy new cars. 

“However, we have been doing 
very little discounting on new 
cars. We have adopted an atti- 
tude of waiting for the wind to 
change. We think that the cus- 
tomers are not accustomed to 
paying such high prices for new 
cars, but with the cut-back of 








production, they will have to 


come around if they want new 
cars.” 

Pat Forman, of Lou Green’s Auto 
Auction, said: “In the third week 
of October, used-car prices were 
down about $75 from the previous 
week. However, business has been 
picking up, but dealers are still 
selective. They are trying to choose 


clean cars before they part with | 
|Rambler for Zanesville Band— 


their money.”—(Norman Shigon.) 
t * . 


Pittsburgh 

Most Pittsburgh dealers report 
the market for both new and used 
ears is soft. There was no rush 
of buyers to beat the new higher 
taxes or prices. Sample comments 
were: 

Clyde Kumps, used-car manager 
of Miller Chevrolet, Pittsburgh, re- 
ported: “Cars are moving nicely— 
not briskly, not slowly. Sales run 
in cycles. We were very successful 
on 49’s and 50’s during October and 
they were no problem this summer, 





| STIERS MOTOR SALES 





Vernon Stiers (right), Stiers Motor Sales 


(Nash), Zanesville, O., is shown presenting 


the keys of a Nash Rambler station wagon to George Bliaho, director of the Zanesville 
high school band. George Nickles (left), the band’s associate director, looks on. The 
Rambler will be used by the band and its directors. 





especially the first two weeks in 
August, as long as they were clean. 
Now our 47’s are selling; we could 
use more.” 

E. F. Connell, Connell Motors, 
Inc. (Nash), reported “sales of 
48’s and 49’s very good. Out-of- 
town buyers who haven’t been 
around for months, are looking. 








The M lysterious Case of the 


STRANGER «” PAINT SHOP 





How the TINTOMETER foiled a sly villain! 


any car color by eye in five minutes! When I forced him to 


This is George Smiley’s own story. This is how it happened. 
“I had just finished spotting a fender when the door to my 


paint shop slowly opened. 


I had a strange feeling of uneasi- 


ness as a clammy hand settled on my shoulders, and I quickly 


turned, gripping my 


gun like a pistol. Naturally I smiled 


spray 

as I did so; this oan have been a customer. 
“But here was an evil-looking stranger! Instantly I recalled 
that I had seen his profile on our Post Office bulletin board 



















... Wanted! ... Reward! How 
could anyone forget that face? 
Before me stood the notorious 
Fisheye Blisterbottom, enemy of 
automotive refinishing men 
everywhere! 

“Talking in his usual sly 
manner, he fed me his old line 
about cutting corners and shov- 
ing paint jobs through. Half 
finished of course. 

“I was determined to trap 
this monster, and I led him in- 
to a conversation on car color 
matching. He bit hard, and 
boasted that he could match 


The R-M Tintometer makes 
it possible to prepare car 
colors in a matter of min- 
utes... accurate to the one- 
thousandths part of meas- 
urement! 


prove it, he was off a mile. 


“I told him I didn’t believe in guesswork, and when I 
showed him my new R-M Tintometer color matching system, 
old Blisterbottom’s face turned a kind of salmon color. He 
knew he was licked and crawled away into the winter twilight!” 

Just like the scientific police systems used for matching the 
fingerprints of crooks like Fisheye, the R-M Tintometer is an 
easily operated scientific system for matching car colors that 
are hard to capture! Used by Refinishers and Paint Jobbers 
throughout the country. Ask your Jobber now. Write for the 


helpful R-M Refinishers’ Manual. 


Ask your Jobber to show you the latest 
R-M Refinishers’ slide film, “Pat, the Pixie Painter.” 





5935 MILFORD AVE., DETROIT 10, MICH. 








1244 N. LEMON ST., ANAHEIM, 


Manufacturers of passenger and commercial 


car lacquers © enamels © primers 


surfacers © tinting colors e thinners 
© removers © rubbing compounds, etc. 






CALIF. 


The 49’s sell for what 48’s sold 
for seven months ago. We are 
short on only a few new-car 
models. People do not especially 
fear a new-car shortage, and 
most dealers appear to have 
enough cars.” 

Paul Connolly, assistant manager 
of Highway Motors, Inc., reported 
one reason for a slackening of the 
used-car market is the reluctance 
of 21 to 26-year-olds to trade up 
because of impending draft induc- 
tion. Instead, they want to sell.- 
(Leon M. Leffingwell.) 


x * * 


New York 


In the last week of October and 
the first week of November, a few 
encouraging signs appeared on the 
retail sales horizon in New York. 
Dealers with heavy inventories 
were finding them being eaten 
steadily but surely away. Others 
reported last-minute spurts of buy- 
ing before the new excise taxes 
set in. 

Everyone is waiting to see 
what will happen when present 
stocks are gone and new prices 
are quoted. Some feel that the 
response will be casual and will 
have little effect on the trend 
of sales. 

In the meantime, there has been 
an upward trend which is encour- 
aging to those who have anxiously 
| watched business fall off in recent 
| weeks to a point of stagnation. 
| There will be an increase in 
| pressure to get rid of cars in stock 
|now, with increased incentives be- 
jing offered to the public to buy 
|now, since announcement of new 











|models is in the offing.—(Edwin 
| H. Brown.) 

* * 

| Akron 


| There was an improvement in 
|the low level of new-car sales in 
Summit county (Akron) during the 
week ended Oct. 27 as 324 units 
were titled, against 286 in the pre- 
ceding week and 432 in the like 
1950 period. 

Used-car sales during the same 
week eased somewhat with 705 
transactions recorded, against 746 
in the preceding week and 529 in 
the same 1950 interval. 

al > a 


Cleveland 


Sales of new cars reversed a 
three-week downslide in the Great- 
er Cleveland area as volume picked 
up to 1,158 units in the week ended 
Oct. 26. However, sales were still 
about 300 units short of a year ago 
and 25 percent below the 1,500-plus 
weekly average in the first half of 
this year. 

New-truck sales slumped to 104 
units for the week ended Oct. 26. 
Sales of used cars soared to a nine- 
week high of 2,477, and, although 
14 percent under the first-half-year 
average, sales were slightly above 
a year ago. Used-truck sales were 
down to 137.—(Sanford Markey.) 

* 7 ” 


Washington 

New-car sales in Washington 
continued on an even keel during 
the five business days ended Oct. 
26 as 360 new cars and 43 new 
trucks were titled. 

In the preceding five-day period, 
the totals were almost the same 
with 367 new cars and 46 new 
trucks registered, the Washington 
Automotive Trade Assn. reports. 


West Opens GM Deal 

A new Cadillac-Pontiac dealer- 
ship, Delta Motors, Inc., 217 E. 
Madison St., Bastrop, La., has held 
its formal opening. D. E. West is 
the owner. Earl Durham used-car 
manager, and L. M. Hudson, man- 
ager of parts and service. 

















Contact your local Automotive Jobber 
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You haven't SEEN 


used cars Sell on sig 














until you've 
made them 
“inside clean” 








Dealers report: *50 to $100 MORE per used car 
is easy to get after simple spray 


job with Fab-Spray costing 
only “a couple of bucks”! 










Why Fab-Spray can give you 
unique and beautiful effects 





© 





t clog pores 
S fabric surface; does no 
PENETRATE 
@ Fab-Sproy 





Not a tint, paint or dye, Fab-Spray actually 
“bathes” fabrics in a deeply penetrating mist. 
From this mist original fabric patterns and 
color tones emerge with fresh beauty. Fab- 
Spray builds upon the natural fabric texture 

—does not blot it out. You can easily test- 

spray a small patch with Fab-Spray and pre- 

view the finished results. No other redecorat- 


ing product works like Fab-Spray to recreate 
fabric charm. 





ter blemishes, 
“COV ERS dirt stains, fade streaks, WO 
b-Spray 
, ye and grease spots 





i fading, water, sun 
TECT against wear, 
HELPS PRO 
@ Fab-Sproy 
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AB-SPRAY 
OUR EASY PROFIT WAY WITH F 
Y 


imply wipe 
; ded; simp 
masking nee 

to dealer) © No from metal and glass 

One quart ($2.25 am overspray 
e : interior 

tire sedan |! 

sprays en 















. anyone 
@ No expert labor needed; ony 


i orizes aden 
**Once over’ spraying re-glam eae 
& 


door panels, 
headlinings, upholstery, oes ona a 
kick pads carpets, seat © 
ic . 
ber mats 






Trade Mac 





i hours, 
rfaces dry quickly — '" few h 
depending on humidity 







ixed 
an be mixe 
ired shade © 
oy mee . nt of Fab-Spray colors 
Working time (for en" pe 
: car 
hour per 
averages one 











i in white, 
i ° available in 
ded ex- @ Fab-Spray pears 
| n lear, @ 
reparation n ae a 
ee — a loose dirt 
cept remo 








or Fab-Spray factory direct for immediate 
shipment or additional information. 
HENDERIZE, INC., 5667 Freeport Bivd., 
Sacramento, California 
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Changes in CMP Studied... EG 'CAR” gy “a sail Opel's Son Sues 
hy U. S. High Court to Air 


[ i 4 + a 6 # 7 ~ e 
U.S. Mills Tackle 2 By iE E |” Stock Claim 
q , if “  — a | ' | WASHINGTON.—Whether Fritz 
| * |von Opel, son of the “Henry Ford 


e a ~ i P "4 2" ce “ 5 ae om er 
Snai l AL) Steel t ae | oo _— * - |of Germany,” will regain $3,700,000 
a pein : s a . ’ jin stocks from U. S. custodians will 
” ' os : ' > ibe decided by a Supreme Court 
CHICAGO Steel leaders are| sidered our report helpful,” the ' — i ee | review, 

es aged an : ar ae eee eg eter executive = Y we a ~$ Von Opel, son of Witheim von 

attitude on the part of the govern-| “Some suggestions were in line R F ~ . b ht th tocks 1 On 
ment’s defense production authori-| with steps already being taken ty / \ Mate oe Pn oe eo 
ties will unsnarl the steel supply | by NPA, according to Mr. Wil- ‘ g » N : x 
situation, Edward L. Ryerson, oom whe said the others would and Harvard Brewing Co., Lowell, 
chairman of Inland Steel Co., said , ‘st li 1 ‘ith ai o wat Mass., with funds from the interest 
last week. ee Po ne ~ |his father held in the Adam Opel 
| ting them into effect. bicycle and auto manufacturing 


Ryerson, with other steel leaders, : | : 
peerented recommendations for| Ryerson said that the steelmen firm which was sold to General 


changes in the Controlled Material |left the meeting with the feeling) Degjer Hall Greets Owner of 1928 Buick— Motors. 
Plan for steel to Charles E. Wilson,|there was complete UNdSTetANCENG | ae: ; ; : : aa The Spur company stocks were 
director of the Office of Defense|on the problems involved and that | Driving his 1928 Buick brougham sedan to the Phil Hall Buick dealership in Holly-|taren over by the government at 
Mobilization, and Manly Fleisch-|the industry and government were | W00d, Calif., for lubrication service, B. A. Dinsmore (right) is greeted by Dealer Phil/the beginning of World War II, 
mann, administrator, Defense Pro- making a joint effort to make the Hall, who as a salesman sold the car to Dinsmore 23 years ago. In continuous service|and the seizure later was upheld 
duction Authority. controls work. | since its purchase, the car has 184,000 miles on its speedometer. by two federal courts. 
“We realize the Defenp~e BO (lll 
duction Administration and the 
National Production Authority 
are trying to make CMP work,” 
Ryerson said. “Men in the steel 
industry feel that no control of 
production and distribution is 
needed in view of the fact that 
defense is taking less than 15 per- 
cent of the steel made. 
“However,” he added, “industry 
representatives accept the fact 
that the government intends to con- 
tinue steel controls with the under- 


standing that they be eliminated 

as soon as practicable. Accordingly, 

we have submitted our suggestions 

as to changes that will make CMP a 


more workable.” 
The steelmen urged that govern- 
ment production authorities “audit” 


steel need requests from consum- * 
ing industries. They said that re- ) AL efe Ca [2 17) 
quests for the final quarter of 1951 e Y 


were almost twice the tonnage used 
quarterly in 1950 and termed the 
demand “totally unrealistic.” = sieianlin : 

The report to Wilson and Fleisch- “ ; 
mann was made by a group select- a ye ae ae - f 
ed to represent the entire industry. — , aa Z f é f 
It included Benjamin F. Fairless, 
president, United States Steel Corp.; 
Eugene G. Grace, chairman, Beth- 
lehem Steel Corp.; John N. Marsh- 
all, chairman, Granite City Steel 
Co.; William H. Colvin jr., presi- 
dent, Crucible Steel Co. of Amer- 
ica, and Ryerson. 

Wilson told the steelmen that 
their recommendations would be 
carefully considered, Ryerson said. 

“Mr. Wilson said that he con- 
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Lower Octane 
Seen Requiring 


Ignition Shifts 


NEWARK, N. J.—Because of the 
lead shortage automobile gasoline 
will cost more and the efficiency 
from it will be less, according to 
Earl Bartholomew, general man- 
ager of Ethyl Corp. research labo- 
ratories. 

Bartholomew said that the igni- 
tion systems of millions of cars 
would have to be changed because 
of the reduction of octane in gaso-| 
line resulting from the lead scar-| 
city. | 

The ignition change would have} 
to be made, he said, to prevent en-| 
gine knocking, which is expected 
to be mostly noticeable on high-| 
compression engines of postwar 
autos. He suggested retarding the! 
ignition spark about two points. | 

Acceleration will be reduced and | 
less mileage would be obtained on 
the gallon in the average car, 
Bartholomew pointed out. 

The Ethyl official made these an- | 
nouncements at a gasoline improve- | 
ment demonstration here on the} 
New Jersey Turnpike. The demon- 
stration was by the New York-| 
New Jersey district of Oil Industry 


oc eg Reet aig ana Pia 
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Information committee in coopera- 
tion with Ethyl. 


Allis-Chalmers Buildin ° ‘ , ; 
Huge Army Tractors | Ready for Upholstering and Installation in the Car! fr i 


LA PORTE, Ind.—The Allis- front seat, 
Chalmers Mfg. Co.’s plant here is| This radical new major development for factory instal- make the seat and back frames, and combining them back and 
producing a  22-ton  track-type| é 
prime mover for towing heavy | 
weapons at speeds up to 40 miles tionary, enthusiastically received achievement in greater plete assembly. Thus, car manufacturers can now save assembly 
an hour, the Army announced. ‘ 

The vehicles are powered by Con- 
tinental engines. The engines are ossible, L. A. Young Spring & Wire Corporation, ae ¥ i hs y 
caeetiod Tt aan Ga ate P , g Spring poratio L. A. Young assemblies, and (2) they can reduce 
ardization of generators, spark 
plugs and other parts is expected 










lation in America’s automobiles is definitely a revolu- with superior L. A. Young coil springs in one com- frame 





riding comfort at lower cost! To make this new design two ways! (1) . +. they pay less for these complete 


for the first time is now producing steel tubing to their costs to upholster and install them in new cars! 


to result in substantial maintenance | 
savings. 
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regional service personnel in all 


| H ] o B ild P fit sections of the U. S., who will in 
—™~ ° 

t turn arrange dealer meetings and 
| e€ ping O ul ro I Ss present the program for their con- 
| Chrysler Starts 2-Year Service Program Aimed .—“~ insite: tee wee 
- ° ° es »e 4s) salers 
At Better Customer Relationships have already been carried on, Lan- 
., :,|don said, and the dealers have sub- 
| DETROIT.—Chrysler Corp., under tempt to be static, Landon said, it serthed to the presvama = * azee 
|direct auspices of Plymouth divi- provides suggestions for reorgan- majority. In one case, he pointed 
| sion, has announced the beginning] ization of service department oper- out, 18 were invited to attend: 13 
and nine signed up for 

program for dealers, it was an-| profits and goodwill for the dealer- | 41, rogram. — — P 
nounced last week by William Lan-| ship. oe The 12 points in the program, 
don, assistant service manager for| However, one of the principal presented for the dealers’ consid- 
Plymouth. statements made in the program eration, were listed by Landon as 
“Landon said that dealers should | outlined is that the dealer should shop earning power, manpower, 
become aware of their service | become aware of the special serv- compensation, personnel, employe 
operations as an integral part of {ice needs in his community, and | relations, space, shop traffic, oun. 
their business—one that inspires |capitalize on those points. — tomer relations, service selling, 
customer’s confidence in the deal- Landon said that the series of | quality control, advertising and 

ership, gives satisfactory service | films and talks being prepared are | . 
Nash Honors Barrow Brothers— | 


lof a two-year service awareness |ations that will bring in maximum attended 


7 | owner solicitation. 
attention to the customer’s aan ye ee ae Panay oO See will polat| In the matter of customer rela- 
vides w and j|dealers in the field, an y . “pera 
Walter Barrow (right), president, and Frank Barrow (extreme left), secretary-treasurer pan ety po Ry Fe the con- |up the successful’ programs that pore nel satay A gla 
of Barrow Brothers (Nash), Oak Park, Ill., were recently honored by Nash at a testi- tacts carried on by the service |have been carried on. as essential to carrying on satis- 
monial dinner in recognition of their 27 years as Nash dealers. J. B. Fountain (center),| department. The program has ee a factory and first-class service oper- 
Chicago zone manager, presented them with a clock trophy to mark the occasion. While the program does not at-/| launched, Landon said, to ymouth ations. 
$$$ First, in order to promote greater 
customer goodwill and eliminate 
expensive comebacks, the shop 


should take time to listen to the 

full story of symptoms from the 

car owner; second, give careful 

0) W diagnosis; third, allow time for 
" 


clear instructions to the mechanic, 
and fourth, test before delivery. 
“We think we have a ‘bear by 


w 
66 99 the tail’ here,” Landon said, “with 
@ program that points out to the 
dealer exactly why he should be 


interested in service business. It 
deals with fundamental things, and 
J ih ) / yet shows how other dealers have 
. a 1) ’ capitalized on specific programs.” 
Fe Ud de adh ro 


3-M Announces 


New Series of 
Assembly! 


Fluorochemicals 


ST. PAUL.—A new series of 

“fluorochemicals,” said to be ca- 

Q pable of performing many previ- 

Just Being Announced, But Already Accepted ously impossible industrial assign- 

ments and of making other tough 

For Cars of Leading Make! jobs easier, is being manufactured 

on a semi-commercial scale by 
Minnesota Mining & Mfg. Co. 

The firm announced it is using a 
patented electrochemical process to 
produce the new compounds in a 
. : : ; ina! recently completed plant near Hast- 
in Automotive Seating Engineering! song Asay 

The products are all carbon com- 

bh pounds. Each of them contains a 

i ubular Frames Wit high percentage of fluorine. R. P. 
Combines Strong T Carlton, 3M president, said the 

‘ ° ° “a4 fluorochemicals give the firm its 

Dependable Coil Springs in One Integral Unit! a. hace selon ‘witiie ae 
chemical industry and would per- 

mit greater diversification of the 





















ARETE RTI! HGF GATS 


vee 


ee eee waked 


BRR ao NNER RG 


Py SE LIN TS SOOTY 


BROT RRO 


Result of 45 years of L. A. Young Leadership 
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. . . $ company’s product line. 
Amazingly Simplified Design That ely re a= rr 
Ae tually be affected, he said, are res- 
Saves Greatly on Critical Materials! cg Bh ere seconde Pacem Dat Rass 


ins and coatings, pharmaceuticals, 

dyes, polymers, solvents, refrig- 

erants, fire-extinguishing com- 

F - pounds, surface-treating agents, 

Provides Car Manufacturers With dielectrics, hydraulic fluids and 
coolants and lubricants. 

Their resistance to heat, corro- 

sion and acid formation gives them 

interesting possibilities as perma- 


? ; nent lubricants and _ hydraulic 
Easier to Upholster and Install in All Cars! fluids replacing oil. 


“Luxury Seating’ Comfort at Lower Cost! 


m. 3. Considering 


Stronger; Lighter Weight; Far More Enduring! 





= 
a Penny-a-Mile 
< 4 Introduces New Combination of Materials Assembled 

fe | pte a Thruway Fee 
2 by Radical New Fool-Proof Method! ALBANY, N. Y.—Proposed fees 
. %e E that motorists and truckers would 
ee pay to drive on the 535-mile super- 
Fr d-Proofs highway now being constructed be- 
New Flock Finishing Process Soun : tween New York City and Buffalo 
Stabilizes, and Prevents Rust! ee Sante panine Sy She Siew Seer 


state thruway authority. 

Passenger cars registered in New 
York State would pay either a $10 
annual fee for unlimited use of 
the Thruway, or one cent a mile, 
under recommendations in a re- 
port by Madigan-Hyland, the au- 
thority’s consulting engineers. Out- 
of-State cars, which wouldn’t be 
eligible for the annual permit, 
would pay one cent a mile. 

The engineering firm proposed 
a one-cent-a-mile rate for trucks 


less than 7,000 pounds unloaded 

G SPRING & WIRE CORPORATION weight ang an average raeot 

A. YO U N cents a mile for heavier trucks. All 
trucks using the Thruway would 

GENERAL OFFICES: Detroit 11, Michigan... IN CANADA: L. A. YOUNG INDUSTRIES, Ltd., Windsor, Ontario rll or ay gg state’s new 
; Authority Chairman Bertram D. 

13 PLANTS: 3 in Detroit, Mich. ¢ Chicago and Joliet, Ill. © Trenton, N. J. © Memphis, Tenn, Tallamy said the fee schedules pro- 

posed by the engineering firm 

Leeds, Ala. © Los Angeles and San Leandro, Calif. © Windsor, Toronto and Montreal, Canada were “under careful study,” but 

observers saw no probability of 

change barring unforeseen circum- 

stances between now and comple- 





tion of the superhighway in 1954. 
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Metal Treating Group 
Gets ‘Critical’ Rating 





tor Co., on 
Ford;” 


tion;” Clarence Burdick, Ford Mo- | 
“Quality Control 
William J. Moore, Depart- 


at | 
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DETROIT.—C. E. Herington, sec- | ment of Labor, on “Apprenticeship 


retary of the Metal Heati sti- Program,” and C. G. Purnell, U. S. 
— e Meta eating Insti Steel Co., on “An Improved Quench- 


tute, told members at its annual): 

, Me ” 
convention here that he had re- en 
ceived a letter from Maurice J. 


Tobin, secretary of labor, officially 
adding the industry to the list of 
critical occupations, as defined by|[nc. (Ford) Paris, 
the government. ‘ 


The 60 representatives 


tended 


Charles Sligh, National 
Manufacturers, speak on “Taxa- 


A 


the 


who at- 
heard 
Assn. 


convention 


ager. 


Sousley Named 
W. P. Sousley, of Sousley Motors, 


Ky., 


THE EXTRA-COMFORT SEAT CUSHIONING 


IN THE NATION'S LEADING CARS 


TOMOT 


GEORGE P. HOOPER 


VE RESTFOAM ALES - 1914 FISHER BLOG 





has been 
j)named a member of the Ford dealer 
council for the Cincinnati sales dis- 
trict, it was announced by W. W.| 
of |Cummings, Cincinnati district man- 


Better Tires Predicted 


But Increased Vehicle Usage Will Require 


More Production, Says Humphreys 


WASHINGTON. 


tires of the future will be tougher | tires 
than today’s tires, yet the public | yance 
will use more 
than at present, 
H. E. Humph- 
reys jr., president 
of U. S. Rubber 


Co., predicted in 
an address before 
the National 
Assn. of  Inde- 
pendent Tire 
Dealers. 
Production 

will have to be 
boosted to keep 
pace with the growing population 
and increased use of motor ve- 
hicles, and the market for truck, 
bus and farm tires will expand 
even more rapidly than for pas- 

senger tires during the next 10 
years,” he said. 

He scoffed at “prophets of doom” 
who think the increasing quality 
of tires will some day kill the re- 
placement tire business. 


H. E. Humphreys 





Automobile 





“We have seen the market for 
increase in the face of ad- 
in quality,” he said. “The 
| better we make tires, the more peo- 
| ple use them. When we give the 
motorist more tire value for his 
|money, it helps reduce the cost of 


—\car ownership and thereby puts 





Ace Truck Driver Fined 
For Drunk Driving 

INDIANAPOLIS.—Lloyd Reis- 
ner, who was honored in 1949 as 
the national Truck-Driver-of-the- 
year in a contest on skill and 
safety, doesn’t do so well with 
the automobile. 

The trucker, also cited once 
for saving the life of a girl in an 
auto accident, was fined $10.25 
and had his driver’s license sus- 
pended for 90 days on a drunk 
driving charge here. Police said 
he ran a traffic signal while 
drunk. 
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CONSIDER THIS FACT... 


Not only is “appearance service 


profit leaders in the trade, but it is also a steady year 


round business that's here to stay. You'll cash i 


” becoming one of the 


n most on 


this profitable trend with DeVilbiss products — Spray 


Equipment, Exhaust Systems, Air Compressors 


and Hose. 
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READY TO PRODUCE ANOTHER PROFITABLE PAINT JOB 


In a matter of minutes, another 
vehicle will be getting a profes- 
refinish in the DeVilbiss 
Spray Booth shown above. 


sional 


This progressive shop has stream- 
lined its refinishing operations with 
a DeVilbiss-equipped paint shop. 
It advertises and specializes in 
“appearance service” for car owners. 
And records prove that appearance 
services can well account for one- 





Air Compressors Hose and Connections 


third or more of service department 


volume! 


You can increase your profits, using 
DeVilbiss products—Spray Equip- 
ment, Air Compressors, Exhaust 
Systems, and Hose. DeVilbiss equip- 
ment easily handles 8-10 complete 


These customer-pleasing jobs result 


in valuable word-of-mouth adver- 


expert advice. 


paint jobs a day, with professional 


results. They enable you to dupli- 
cate the original factory finish on 
automobiles, trucks or buses. 


Spray Guns 





tising and attract customers to your 
other services, too. 


Your nearest DeVilbiss distributor 
or Branch Office will gladly give you 


Contact him now! 


THE DEVILBISS COMPANY 
Toledo, Ohio 


Windsor, Ontario e 


London, England 


Santa Clara, Calif. 


Branch Offices in Principal Cities 


Spray Booths 


FOR BETTER SERVICE, BUY 


DeViLBISS 





| 
|more vehicles and tires on the 
road.” 

Humphreys pointed out that in 
1910 a car owner obtained only 238 
miles for each dollar spent on 
tires; in 1930 this figure had in- 
creased to 1,400 miles and in 1950 
to 2,200 miles per dollar. He said 
tires of the future will be even 
better. 

“It appears to me that syn- 
thetic rubber and other syn- 
thetic materials have only begun 
to reveal their great promise as 
tire materials,” he said. 

“Furthermore, our _ scientists 
are beginning to suggest that 
certain radically new techniques 
for building tires may one day 
give us a product of still higher 
quality with low production 
cost.” 

In addition to predicting a bright 
future for the tire segment of the 
rubber industry, Humphrey out- 
lined an optimistic future for the 
industry as a whole. He said 
growth during the next 10 years 
will match or exceed the average 
for all industry. 

Pointing to new developments 
and greater diversification, he de- 
clared that “the growth possibili- 
ties, particularly in plastics, are 
astounding. Uses for many of them 
are multiplying so rapidly that pro- 
duction is doubling at the rate of 
once every three years or less.” 

He forecast total industry sales 
jof $5 billion for 1951, with profit 
|after taxes something less than 5 
percent of sales. 

He said rubber is being con- 
sumed at the rate of 1,253,000 
tons a year, about the same as in 
1950. Of this total, 63 percent is 
synthetic and 37 percent natural 
rubber. 

“The fact that the proportion of 
synthetic to natural can be raised 
this high and still maintain satis- 
factory quality is the best testi- 
monial that can be given for pres- 
ent-day synthetic rubber quality, 
which is improving month by 
month,” he said. 





Kansas Sales 
Of Auto Tags 
Hit New High 


TOPEKA, Kans.—C. M. Voelker, 
superintendent of the state vehicle 
department, reports that Kansas 
has 649,928 legally licensed cars and 
206,192 trucks with 1951 tags. These 
figures are record breakers, he said. 

Since July 1, 843,903 Kansans 
have purchased private operator's 
driving licenses at $1 each for the 
next two-year period. At the same 
time, 76,882 persons have paid $3 for 
chauffeur’s permits to operate com- 
mercial vehicles. This is nearly 
5,000 more licensed drivers than 
two years ago. 

So far this year approximately 
11,000 more cars and trucks have 
changed hands. These include new 
and used vehicles, with 364,075 new 
titles and 131,149 transfer of tags 
being registered with Voelker’s 
office. 

State revenue from license tag 
and .title registrations have so far 
totaled $10,988,981.55 this year. This 
is the most ever taken in for use 
on state roads, soaring $784,784 over 
last year’s figure during the same 
period. 





Ariz. Tightens 


Driver Exams 


PHOENIX, Ariz. — Changes are 
being made in seven questions on 
Arizona drivers’ license examina- 
tions to make them conform with 
|tests given by other states, it was 
}announced by Clyde Killingsworth, 
supervisor of the license division. 

He also disclosed that his de- 
partment is cracking down on traf- 
| fic violators on the basis of a point 
system. Drivers who have received 
eight demerits for violations are 
called in for a hearing. If they do 
not appear within 10 days and can’t 
furnish a good reason for their 
failure to appear, their license is 
suspended for one year. 





Tarratus Grows 


A new service annex has been 
added to the facilities of Tarratus 
| Oldsmobile Co., 240 Montgomery 
|St., Savannah, Ga. The addition 
| provided the company with 21,60( 
|more square feet of space. Robert 
W. Tarratus is president of the 
company and David S. Carter is 
vice-president. 
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House Group Backs 


Price Index System 





By William Ullman 


Washington Correspondent 


| Fyvennd- demand that the government include income) 


taxes in its cost-of-living statistics got a sharp rejection 
from a bipartisan subcommittee of the House Committee 


on Education and Labor. 


At the same time, the group— 





following a long study—char- 
acterized the Consumer’s 


Price Index, more generally 
known as the cost-of-living index, 
as “the most important single sta- 
tistic issued by the government.” 
The House subcommittee recom- 
mended that the Bureau of Labor 
Statistics continue its present prac- 
tice of including excise sales taxes, 
but excluding income taxes, from 


the index. Organized labor has 
often urged inclusion of the in- 
come tax; some industry groups 


have urged exclusion of all taxes. 

The subcommittee pointed out 

that the wages of 3,000,000 wage- 

7 earners are di- 
rectly affected by 
the ups and 
downs of the in- 
dex. The effect 
of including in- 
come taxes in the 
index would be 
“to relieve those 
workers covered 
by the escalation 
from the burden 
of all further 
increases” in in- 
come levies, and throw a greater 
burden on the rest of the popula- 
tion, the subcommittee said. 

On the other hand, the House 
group said, excise and sales taxes 
are paid by everyone in the pur- 
chase price of the articles they 
buy and should be included in the 
cost of living index. 

7” x 





William Uliman 


* 
Group’s Recommendations 


| 
| 


> 





| 
| 


MONG the conclusions of the} 


“4% subcommittee were the follow- 

ing: 
The 

sound. 


index is fundamentally 





It serves very well as a/| 


“rough measure” of changes in liv- | 


ing costs for the great majority of 
American industrial workers 
continue to live and work in the 
same city for long periods of time. 
There should be constant re- 
view of the index, with quick 
revisions to meet changes in con- 
sumer buying habits. Efforts 
should be made to compile and 
issue the index more promptly. 


The subcommittee stated that in| 


the technical aspects of computing 
the index the Bureau of Labor 
Statistics personnel should be free 
of interference or controls from 
other government agencies, from 
Congress, and from advisory com- 
mittees. 

However, the subcommittee itself 
felt compelled to urge the bureau 
to make stronger efforts to meas- 
ure changes in quality, as well as 
of quantity, of goods in construct- 
ing the cost of living index. 

In a final recommendation, the 
subcommittee declared that the in- 
dex has become so important to 
the nation’s economic life, that it 
should not be subject to yearly 
fluctuations of the budget, but 
must be regarded as a fixed charge 


on the government. 
* * * 


Ample Oil for Steel 


A§ A RESULT of arrangements 
worked out by oil companies 
in cooperation with the Petroleum 
Administration for Defense, sup- 
plies of fuel oil for the nation’s 
steel mills should be sufficient to 
prevent any interruption of steel 
production because of oil shortages 
next winter, it was stated last week 
by Interior Secretary Oscar Chap- 


man. 
= 7 * 


Mystery on Quotas 

weer happened to the definitely 
planned auto industry percent- 

age figures between late Wednes- 

day evening and NPA-auto indus- 

try meeting time early Thursday 

morning, Nov. 1? 

This reporter doesn’t know. Con- 
fident, on the basis of generally 
authentic information, that the fig- 
ures were all set and would be 
obtainable at the meeting hour, we 


who | 





were told before the meeting — not 


after — that there had been a 
change of plans. 

What happened between 
Wednesday night and Thursday 
morning? Who saw who and 
said what to whom, etce., etc., 
etc.? 

It is not an easy answer—or 
problem—for this reporter. And, to 
be fair about the matter, the en- 
tire problem is not an easy one for 
DPA-NPA Administrator Manly 
Fleischmann, nor for hard-working 
Courtney Johnson who heads the 
NPA motor vehicle division, nor 








Nashs Wait for Overseas Trip— 


A part of a 70-car shipment is shown lined up at Jones Island municipal dock, 
Milwaukee, for loading aboard three ocean-going foreign vessels. Cars destined for 
Sweden and Finland were hoisted aboard the ‘Helga Smith;" cars for Switzerland and 
Holland went aboard the ‘Prinz Frederick Hendrik; and others for Italy and Casa- 
blanca were lowered in the holds of the “Cygnus.” 





for the hard-pressed staff of effi- 
cient men who man the division 
and try their best to make things 
come out fair and satisfactory to 
the government, industry, and even 
lowly reporters such as I 

* * 


OPS Aides Gagged 


NY OPS actions “which have 
not received final approval” 
must not be discussed by agency 








employes, Price Boss Mike DiSalle 
ordered last week. The edict is not 
intended to be a gag on legitimate 
information, he explained, but just 
a curb until the green light glows 
from the high tower of Tempo E, 
which houses OPS. 

To this reporter it has often 
seemed that such an order had 
been issued long ago, while at 


| other times advance squeaks have 
come rather freely. 

| We've had quite a number of 
|early tips in the past and this tight- 
lening up won’t make the job any 
jeasier. But that must be—and will 
| be—taken in stride. 

| * : ’ 

| 


:|°52 Metals Squeeze 
| DICKED up at GAO, home of the 


DPA and NPA: Defense pro- 


@ | duction officials are of the opinion 
= | that 
Pes |basic metals - 


the heaviest demands for 
steel, copper and 
|aluminum—for the production of 
|munitions, and for other military 
|needs, will come in the first three- 
quarters of 1952. But the heaviest 
dollar deliveries of finished equip- 
ment, they feel, will not come until 
the latter part of next year, con- 
tinuing on from that time through- 
out 1953 and the early part of 1954. 
o 


* * 


Publicist for DTA 

OHN CUNNINGHAM, for many 

years with the Interstate Com- 
merce Commission, has been ap- 
pointed information officer of the 
Defense Transport Administration, 
succeeding Charles S. Baxter. 
Cunningham was at one time an 
examiner in the Bureau of Motor 
Carriers. 















Tried, and proved for over 


Mc AY 
NOAH 


PISTON RINGS 


40 years, the performance 
of McQuay- Norris piston 
rings is assured...and they 
are specifically engineered 
to meet every requirement, 
no matter how exacting. 


McQUAY-NORRIS MANUFACTURING CO. 


ST. LOUIS 10, MO. 
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New Packard Dealer— 


L. O. Presser (left), representing Presser 
Auto Sales, Detroit, signs a franchise for 
Detroit's newest Packard dealership. Mil- 
tion DuPont, Packard's Detroit manager, 
looks over Presser's shoulder, and F. W. 
Gareiss, Detroit zone manager, witnesses 
the signature. 





More than 100,000 persons read AUTO- 
MOTIVE NEWS every week! 
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News! 


n Brief 








Alabama Tax Take Soars 

MONTGOMERY, Ala.—Alabama’s 
six-cent gasoline tax was the state’s 
largest single revenue producer 
|during the fiscal year ending Sept. 
30, according to figures of State 
Revenue Commissioner Joe M. Ed- 


during the 12-month period, an 
lincrease of $3,561,830 over the pre- 
| ceding fiscal year. 

| + om +” 


Denver Tag Sales Set Record 
DENVER.—An alltime record of 
138,448 car licenses’ were issued in 
this city during the first nine 
months of 1951, according to 
Gordon Butler, head of the city 
motor vehicle department. Fee col- 
lections amounted to $1,120,291 com- 
pared with $1,044,034 collected last 
year during the same period, an 
increase of 7% percent. 
. * * 


N. D. Maps License Hike 

BISMARCK, N. D.—When they 
buy their registration plates next 
year, North Dakota motor vehicle 
owners are virtually certain to be 














wards. The tax yielded $36,541,428 | 


|assessed an additional $1 for sup- 
|port of the state’s dwindling unsat- 
isfied judgement fund, state officials 
have reported. 

* * o 


| Stickers for Rhode Island 
PROVIDENCE. — Rhode Island 
|Motor Vehicle Registrar Laure B. 
| Lussier has announced that instead 
lof new number plates, Rhode Is-| 
\land cars next year will have stick- | 
| ers. They will be made of new} 

reflectorized material plainly visi- 
ble at night and attached to the | 
lower right corner of the wind-| 
shield, he said. Decision to use the | 
stickers, each of which will be 
numbered, resulted from a shortage 
of steel for new plates, he added. 

* + + 





Westinghouse Man Again 

PITTSBURGH. — For the fourth 
time in six years a Westinghouse 
research engineer has won the an- 
nual $750 award by the American 
Welding Society for the best paper 
on resistance welding. He is W. 
Leslie Roberts of Westinghouse Re- 








search Laboratories who wrote on 








“Resistance Variations During Spot 
Welding.” 
* * 


Room for 412 Autos 
BEVERLY HILLS, Calif. — A 


\three-story steel parking structure, 


with room for 412 automobiles, has 
been erected here by Hollingworth 
Multi-Deck Corp., 436 N. Bedford 
drive. ‘ 

* * 


Arbib Opens New Studio 


NEW YORK.--Richard Arbib has 
announced the opening of new stu- 


|dio headquarters for product styl- 


ing, packaging and automotive de- 
sign here at 200 W. 57th St. 


+ * * 


Barbee Heads Mid-South 


MEMPHIS. — At the quarterly 
meeting of Mid-South Distributors, 
Inc.. W. F. Barbee was elected 
president, succeeding the late Rob- 
ert R. Meadows. Other officers are 
Albert Hatcher, vice-president, and 
U. V. Boland, secretary-treasurer. 
A general manager is to be em- 
ployed, Mrs. Boland said. 

* 


* * 


Canada Rails Warned 
OTTAWA.—John Magee, ex- 
ecutive secretary of the Canadian 
Automotive Assn., declared in a 
radio address that the Canadian 
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He may 


want this... 


She may want this... 


But both will want the True Comfort 


of Automobile Seat Covers of LUMITE 
woven SARAN fabric 









/ air circulating through 


y 
."" 


v 


patterned right, 


non-inflammable . . 


Comfort is a big selling-feature of seat covers 
of Lumite fabric. The comfort of a smooth 
surface—easy to slide across. The comfort of 


the weave—not sticky 


in hot weather nor clammy in cold. 
And look at these other big features! . . . 


Lumite fabric is smartly styled, 


in popular colors. It is 


remarkably tough, scuff-resistant . . . 


. can’t rot or mildew. 


Won’t sag, stretch, wrinkle or 
cup when properly installed. 


Tell ALL of the Lumite fabric story and 
watch it sell to ALL! . . . because: 
Lumite fabric’s got everything 

everybody wants in seat covers! 


*Registered trade-mark 


Get extra business through NEW classified phone book listing! 


Tie in your name with Lumite fabric’s biggest advertising campaign 
in seat cover history! List your name in the classified pages of 
your local phone book, under “Lumite Fabric Seat Covers.” 
Costs only a few cents a day. For further information write: 


Classified Phone Book Information 


40 Worth St., 


Lumite Division 
Chicopee Mfg. 


Corp. of Georgia 
New York 13,N. Y. 














National Railways, owned by Ca- 
nadian Government and recent 
buyer of Provincial Transport, 
Ltd., of Prince Edward Island, 
should keep out of the trucking 
business. He stressed that the 
association is opposed to the 
“swallowing-up of the smaller 
forms of transport by the larger 
and dominating agency.” 
* * o 


Job Bureau Created 
WILKINSBURG, Pa. — Westing- 
house Electric Corp. announced the 
creation of a professional employ- 
ment department at the company’s 
educational center here. The de- 
partment will interview and assign 
job applicants who have previous 
technical or professional experi- 
ence, as well as graduates of the 

nation’s engineering colleges. 

* * = 


Bennett Pump Movie 
MUSKEGON, Mich.—“The _Is- 
lander,” a new, full color, sound 
movie dealing with some of the 
retail marketing and merchandising 
problems of the petroleum industry 
is now available for private or 
group showings. The film was pro- 
duced at actual service station 
locations for John Wood Co., Ben- 
nett Pump division here. Stressing 
the theme “Sell With Service” this 
movie traces the evolution of the 
“service” idea and shows the rela- 
tionship of customer service to the 
merchandising of primary products, 
such as gasoline and oil, as well as 
associated T.B.A. lines. 
* * * 


D & R Transport 
BEDFORD, Ky.—Paul G. Dant 
has purchased the Dovle Transfer 
Co. of Carrollton, Ky. The company 


‘ag be known as D & R Transport 
0. 
* * * 


Louisiana Trucker Parley 

NEW ORLEANS.—The Louisi- 
ana Motor Transport Assn., Inc., 
will hold its 12th annual conven- 
tion here at the Jung hotel, Feb. 
7-9, according to James P. Bab- 
ington, secretary-manager. C. R. 
Patterson sr., of Houma, La., is 
president of the association. 

* * * 


Mirror Glaze Sales Tour 
PASADENA, Calif. — Maurice 
Meguiar, director of sales for Mir- 
ror Bright Polish Co.. Pasadena, 
Calif., is visiting Mirror Glaze dis- 
tributors from coast to coast. 
* * - 


Swart Tours Europe 
AKRON.—G. H. Swart. research 
director of the General Tire & 
Rubber Co., attended the German 
chemical conference at Neuenahr 
as part of a tour of Europe. 
* 7 * 


Goodrich in Dallas 

DALLAS.—B. F. Goodrich Com- 
pany has leased a building at Oak 
Lawn and Turtle Creek Blvd., in 
the Trinity industrial district here, 
to house district offices of the com- 
pany’s principal sales divisions and 
provide master warehouse facilities, 
according to James J. Newman, 
B. F. vice-president. 
* + = 


Sulphur Recovery Plant 

NEW YORK.—In a move aimed 
at alleviating the critical shortage 
of sulfur and its most important 
compound, sulfuric acid, Shell 
Chemical Corp. will add to its 
Houston operations a unit for re- 
covering sulfur from waste refin- 
ery gases, it was announced here 
by W. P. Gare, vice-president. 

+ 


Mont. Gas Take Up 
‘ HELENA, Mont.—Montana gaso- 
line tax receipts during September 
totaled $1,721,341, an increase of 
$60,732 over the same month last 


year. 
” 2 + 


Army Testing Coatings 

TOLEDO.—Army technicians are 
conducting tests on newly devel- 
oped coating materials at the labo- 
ratories of DeVilbiss Co. here. The 
coatings will be tested for results 
after immersion in water, exposure 
to salt spray and exposure to salt 
air atmosphere. 
* * * 


Leap in Canada Steel Forecast 


OTTAWA.—Steel production in 
Canada in 1955 will be 4,400,000 


tons compared with the 3,300,000- 
ton output today, Defense Produc- 
tion Minister Howe told Parliament 
here. He said the defense program 
will raise production of iron ore 
(Continued on Page 69, Col. 1) 











On the Financial Front... 


Car Shares Off 5%, 
Trucks Slide 6.1% 


By George Deery 
Associate Editor 





of Michigan adds, followed by a 
shrinkage in value of 5.7 percent 
Thite, 3. ree is 
‘AINS of 3.9 percent in the value - ge od Antes er ace maga 7 


¥ of Studebaker stock and 0.7 for Divco and 1.1 for International 
percent for Nash stand out as the | py, pvoster. 


only two listed stocks of the car 
and truck makers to make a bet- 
ter showing for the month ended 
Oct. 31, compared with closing quo- STIMATING Nash earnings for 
tations at the end of September, the fiscal year ended Sept. 30 
according to First of Michigan |, $3.25-$3.35 a share, Argus Re- 
Corp. investment bankers. |search Corp., New York, adds that 

The average loss suffered by (this estimate indicates that earn- 
nine truck makers was 6.1 per- | 
cent, while seven passenger car 
producers showed an average de- 
cline of 5 percent. Crosley head- 
ed this group, dropping 8.3 
percent. 

Also on the downside were Hud- 
son and Kaiser-Frazer, each dip- 
ping 7.8 percent; Packard, 5 per- 
cent; Chrysler, 3.3; General Motors, 
2, and Willys-Overland, 1.3. 


* * * 


| ge faltered 12.4 percent and} 


* * 


Outlook for Nash 


around 35 cents a share, subject 
to year-end adjustments. 

“It seems likely,” Argus states, 
that results for the current quar- 
ter will be lower than those of 
the preceding period, and, in 
view of the prospect that the 





Federal and Mack each gave | 
up 10.4 percent in a month which 
saw some sharp declines in the 
stock market as a whole. 

Autocar was off 6.3 percent, First 


34% Sales Gain i 
Puts Mack Net | 
At $1,752,380 


Mack Trucks and subsidiaries re- 
port a net profit, after taxes, of 
$1,752,380 for the first nine months 
of 1951. This represents an earning 
of $1.17 per share and compares | 
with $198,948, or 13 cents a share, | 
for the same period a year ago. 

Results for the third quarter 
were adjusted to include increase 
in federal income taxes for the) 
year to date resulting from the re-| 
cently enacted Revenue Act of 1951. 

Sales volume of $114,301,906 for 
the first nine months of 1951 rep-| 
resent a 34 percent increase over 
the first nine months of 1950. 

* * * 





Autocar Earns 
$935,058 in 
Nine Months 


A sharp jump in both sales and | 
profits has been reported by Auto- 
car heavy-duty truck manufactur- 
ers for the first nine months of 
this year. 

Net sales were $26,226,051 com- 
pared with $20,535,356 at the three- 
quarter mark last year. Profits 
were $935,058 (after provision for | 
taxes on income based on the 1951 | 
Revenue Act) against $82,169 for | 
the nine months in 1950. 

Earnings per common share in 
1951 were $1.61 compared with six 
cents last year. 


Federal Mogul | 
Boosts Profit 


Federal-Mogul net sales for the 
nine months ended Sept. 30 aggre- 
gated $27,302,457, and net earnings | 
for the same period of 1951 totaled | 
$2,079,910, equal to $3.72 per share. | 

In the corresponding period of | 
1950 net sales totaled $17,763,824, 
and net earnings were $1,974,907, | 
equal to $3.53 per share. 


Timken hae Net | 
Set at $1,408,544 


Timken-Detroit Axle reports| 
sales for the three months ended | 
Sept. 30, of $49,716,198. This com-| 
pares to sales of $31,490,955 for the | 
three months ended Sept. 30, 1950. | 

Net profit amounted to $1,408,- 
544, equivalent to 62% cents per| 
share. This compares to net profit 
of $1,631,037, equivalent to 72 cents 
per share for the three months 
ended Sept. 30, 1950. 








—<—— | 


The back pages of every issue of AUTO- | 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? k 
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ings for the second half of the | 
fiscal year were at the annual rate | 
of $2 a share, and for the fourth 
fiscal quarter alone were probably | 


|the raw material situation and in- 


NOW. . » dealers 








The REYNOLDS 
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The Business Cycle Since 1919— 

This chart prepared by Guaranty Trust Co., New York, shows the trend of business 
as reflected by steel ingot production, slab zinc production, new construction, cotton 
consumption, crude oil production, electric power output, non-agricultural employment, 


freight carloadings, bank debits and department store sales. For August, the latest | 
available figure, which is preliminary, the index stood at 117.6 compared with 114.2 | 


in July and 118.2 in August a year ago. 


company will shut down for 
model changeovers for a good 
portion of the first calendar 
quarter of next year, earnings 
may be negligible. 

“It is hoped that an easing of 


|tion in the second and third quar- 
|ters of next year.” 
* * x 
OR the longer period, Argus 
adds, “an expanded market for 
N-K products is possible as a re- 
sult of the favorable reception 
accorded the new Rambler car, 


creased shipments of military work | which rounds out the Nash line, 


will improve the company’s situa- as well as the development of new 








sMOOTH 


—from Floyd Clymer’s Historical Motor Scrapbooks 





possibility with you. There are 


you increase the overall efficiency 


San nett ae 
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The Reynolds & Reynolds Company 
Celina, Ohio 


Please send me information on 


23 


|products by the appliance (Kelvin- 
|ator) division. 

| “The strength of the company’s 
| financial position suggests that the 
50-cent quarterly dividend rate 
might be paid, even though it may 
not be covered by earnings in the 
next few quarterly periods.” 


U. S. Booms 
Alltime High for Profit 


Reports Rubber Firm 


Net earnings of U. S. Rubber 
for the nine months ended Sept. 30 
were $22,428,878, after all charges, 
compared with $15,857,158 in the 
corresponding period of 1950, ac- 
cording to H. E. Humphreys jr., 
president and chairman. This is 
|equivalent to $10.52 a share, com- 
pared with $6.79 in 1950. Net sales 
|for the ninth-month period were 
| $632,700,279, compared with $487,- 
136,916 in 1950. Earnings were 3.5 
percent of sales compared with 
3.3 percent last year. 

Earnings, sales and taxes were 
the highest in the company’s his- 
tory. Earnings were up 41.4 per- 
cent, sales 29.9 percent and taxes 
and provisions for renegotiation 
| 242 percent. 
| Sales in the third quarter were 
\ (Continued on Page 64, Col. 3) 


RIDE IN 1911! 


The Octoauto was advertised to “Ride like 
a Pullman Car’. It had eight wheels and 
the idea was that it “averaged out” the bumps 
by having more points 
of contact with the ground. 


smooth out accounting procedure 
with REYNOLDS & REYNOLDS LITHOGRAPHED FORMS! 


A smooth accounting procedure is always the 
forerunner to sound business management. Reynolds 
and Reynolds accounting forms, specifically designed 
for automobile dealers, provide the most efficient 
means of keeping complete, accurate records. With 
over a thousand different lithographed forms, each 
designed to do a specific job, it’s no wonder the 
automobile dealers of America consider Reynolds and 
Reynolds “headquarters” for their business form needs. 

It may be that your basic accounting procedure can 
be supplemented to improve results in the coming 


year. We welcome the opportunity to discuss this 


undoubtedly some 


new Reynolds and Reynolds forms that would help 


of your accounting 


procedure. Write, or use the coupon below to get 
information on improved accounting procedures. 
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Selling in “hese 






































“T here goes Henderson following the line of least resistance again.” 


HAT IS A DEALER to do in these 
changing times? During the last ten years motor 
car selling conditions have ranged from one 
extreme to the other. (And—don’t look now— 


but here comes 1952!) 


What to do? Well, one thing a dealer can do 


THE 


NEW YC 


The National Weekly of 
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~Changing ‘Times 


» 


is to adopt a sound and stable policy ot top-level 
selling. He can stop following the line of least 
resistance. He can abandon catch-as-catch-can 
methods. He can build a foundation of leader- 
ship sales which will benefit him in good times 


Or poor. 


How? By training his sales staff to screen their 
prospect lists more carefully, with an eye to 
concentrating their sales efforts where they are 
most likely to pay off in both sales and influ- 
ence. ‘loday’s market is a selective market. 


This is no time for hit-or-miss selling. 


Successful dealers know this. While they are 
always out to make all the sales they can, they 
are also continually building up the quality of 
their sales. Vhey know that the top market in their 
territory is more stable, buys more frequently, 
fluctuates less from season to season. And they 
realize, too, that this top family market is a 
strong influence which makes the rest of the 


market easier to sell. 


This process of top-level selling starts with the 


JRKER 


the Leadership Market 


factory. That is why so many motor car manu- 
facturers of all price classes use ‘The New Yorker 
magazine to help their dealers sell their best 
prospects and to keep their best customers 


firmly sold. 


As one factory executive wrote us: “Selective 
marketing has long been a principle with us. 
We believe that the families who make up the 
readership of ‘The New Yorker magazine are 
the kind of families whose ownership and opin- 
ion of our car constitute one of our most valu- 
able assets.” That’s ‘The New Yorker story in 


a nutshell. 


All over America—in the most Drosperous Car- 





buying districts of the big cities, in the better 
suburbs, and in thousands of less populated 
communities from Maine to California, The 
New Yorker magazine directly reaches to the top 


ot the most profitable new-car buying markets. 


Every factory, and every dealer, can use all the 
sales and all the influence of these top families 


that he can get. 


(Reprints of this advertisement furnished on request.) 
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New Nash Service Manual Series— 


W. A. Cook (center), Nash national service manager, is shown discussing the com- 
pany's new ‘Service Manager's Operating Manual" with E. D. Stebbins (left), Milwau- 
kee zone manager, and F. H. Brodek, technical service supervisor. The first volume 
in a series of 12 manuals covers “Responsibilities” of a dealer service manager toward 


keeping his department operating efficiently. 





TIVE NEWS gives you the entire story every week throughout the year. 








SUN 
makes iT easier 


for you 


a | 
a | . 

| ers, we are presenting below some 
| of the ideas expressed at a recent 





Wondering how new-car and truck production and sales are making out? AUTOMO- 


| 


Auto Maniacs Elect Von Voigtlander President . . . 





Ideas for Better Car Service Aired 


| 


| 





| America: 


relations, a proposal was made— 
among the many others—to estab- 


Epitor’s Note: With the thought 
that a customer’s view of auto 
service might be valuable to deal- 
sal auto repair service guaran- 
tee form,” whose object would be 
meeting of the Auto Maniacs of | to “produce results for money 
| spent by the motorist.” 


DETROIT.—How can auto serv-| To keep this standard “guaran- 
ice shops improve public confidence |teed” in. the hands of responsible 
and goodwill? garagemen, a suggestion was made 

There are various ways, accord-|to create a national garage asso- 
ing to the Auto Maniacs of Amer- poe or to enforce it through a 
ica whose members got together | sroup made up of insurance com- 
here the other day in observance of | Panies or active auto organizations. 
their third anniversary. Mechan-| How could such universal service 
ics, engineers and a technical writ-| guarantee or warranty be worked 
er presented some views on the|out? Roger A. Huntington, techni- 
problem which, if tackled rightly,|cal automotive writer from Lan- 
it was pointed out, could create bet-| sing, proposed these “musts:” 
ter relationships between the mo-| “first of all,” he said, “any such 
torists and the man who repairs|agreement must be set up in writ- 
his auto; erase the attitude of un-| jing.” The agreement, he said, would 
certainty of many drivers toward /have to include: a full report of 
the garageman, and avoid unfavor-|trouble and symptoms reported by 
able experiences with members of | the customer; an understanding in 
the trade. effect that the garagemen locate 

In an open discussion aimed at |the trouble and correct it at the 
combating some of these adverse | option of the customer, and an ac- 














From twelfth place to first place in sales and service 
among sixty-one dealers in his region! That’s the 
report of a car dealer who recently 


+. to increase parts and labor sales installed a sun Scientific Diagnosis 






R5736 





pont gues? - 


Department. This dealer showed 58% 
increase in parts and labor sales. Similar reports 
are received daily from car dealers and independent 
repair shop owners all over the nation. 


One out of every three cars coming into your shop 
needs work which can best be detected by Scientific 
Diagnosis. This is the proven way to increase parts 
and labor sales. 


Tell us the number of cars you service per month. 
We'll tell you how shops your size are increasing 
their business with SUN Diagnosis Equipment. Write 
TODAY— there is no obligation. 


ECTRIC CORPORATION °hicico sh iinos 


lish what was termed a “univer- | 


curate minimum and maximum 
cost estimate of the job to be done. 

To uphold the responsibility of 
| such guarantee it was further 
proposed that a directory of re- 
liable garages be published by the 
promoting organization. 

Most delegates conceded that the 
inexperienced mechanic was _ re- 
sponsible for the high percentage 
of repair failures, and that the 
shops should absorb the losses 
rather than the customer. In this 
respect, it was urged that auto 
mechanics be classified a technical 
profession whose members would 
be required to be licensed by the 
state. 

Auto manufacturers could aid 
considerably in special mechanical 
courses by setting up a concrete 
training program, it was pointed 
out. 

Promotion of a more accurate 
service salesmanship, which the 
organization termed as a “vital 
contribution toward elimi:iating 
misunderstandings between ga- 
rage operator and motorist,” also 
was advocated. This would in- 
clude selling the customer a bill 
of goods before actual repairs, 
and not after. 

Other suggestions included pro- 
motion of specialized auto repair 
departments, applying the flat rate 
to specific repairs only and assur- 
ance of an adequate parts supply 
by manufacturers. 

The Auto Maniacs elected Fred- 
erick Von Voightlander, of Ann Ar- 
bor, as its president; Oliver E. 
Barthel and Ed Koleski, vice-presi- 
dents; Frank Marine, recording 
secretary, and Rolland D. Hardt, 
treasurer. Harold L. Mayer, founder 
of the organization, is permanent 
executive secretary at Stockbridge, 
Mich. Address of AMOA is 14900 
E. Jefferson, Detroit 6. 





Minn. Firm Loses 
Appeal in ‘Salty’ 


Antifreeze Case 


ST. PAUL.—Minnesota’s supreme 
court has affirmed a lower court 
verdict forcing a dealer to pay for 
replacement of an automobile en- 
gine allegedly ruined by an anti- 
freeze solution. 

The case originated in 1947, when 
Floyd Hart of Richfield, purchased 
antifreeze from North Side Fire- 
| stone Dealer, Inc., Minneapolis. He 
|said he requested a certain brand 
|but was given another solution 
which later tests showed contained 
23 percent magnesium chloride, a 
| salt. 
| A $279 verdict for Hart was re- 
jturned by a jury in Minneapolis 
/municipal court before Judge Lu- 
ther Sletten. The jury decided that 
the engine was so badly damaged 
by the chemical salt that it could 
not be repaired but had to be re- 
| placed. 

In appealing, the dealer claimed 
the measure of damages should not 
be the replacement cost but the dif- 
ference in value before and after 
use of the solution. It was brought 
out that the car involved was seven 
years old. 

The state supreme court, in an 
opinion by Justice Oscar Knutson, 
held that the jury was warranted 
in allowing for replacement of the 
entire engine and said there was 
no reversible error in the lower 
court’s handling of the case. 








Space Goes Fast 
For Pacific Show 


LOS ANGELES.—J. Leonard 
Gibson, president of the 1952 Pa- 
cific Automotive Show to be held 
here at the Pan-Pacific auditorium, 
Feb. 28-March 2, claims that ex- 
hibit space is being taken rapidly. 

Gibson advised wholesalers who 
have not already reserved space 
to do so immediately so that they 
will be eligible for the space draw- 
ing. Date, time and place of the 
drawing will be announced before 
the first of the year, Gibson said. 


Fletcher Building 


Ground has been broken for a 
new service station at C. J. Fletch- 
er, Inc. (Ford), 267 Genesee St., 
Utica, N. Y. 
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Dealer Business Counsel 


Control Tower Is Key to Smooth § 
If It Is Properly Manned 


By J. B. Van Tassel 
TMHE control tower in a service 
I department operation is becom- 
increasingly important every 
day in order to 
keep a 
flow of traffic 


ing 


However, 


not do the _ job) 


alone. 


manned by expe- 
rienced $50-a- 
week clerks. 





J. B. Van Tassel 


is operated by a 
man or men who know service and 
the operation of service, especially 
as it applies to your place of busi- 
ness and your make of car, then 
you might as well close it up and 
forget about it, otherwise it will 
prove very costly to you in more 
ways than one. 

The man in charge of your 
tower should have qualifications 
equal to, or better than, the as- 
sistant service manager or top 
service salesmen or shop fore- 
man. 

In many shops that I know of 
there are many such men who have 
began working as shop foremen, 
all-around mechanics and service 


salesmen for many years and who| 


smooth | 
|Customer Above All 
through the shop. | 
the} 


control tower can-|from dealer to dealer looking for | 


It must Of |king of service they 
necessity be well-| oystomers will be attracted to the | 


Unless the tower | 


| service. 





are fast approaching an age where | 


they cannot take the grind of the 
production line, but could very 
nicely do a bang-up job for you 
in your control tower. 

+ « * 


Congestion Eased 
Ppp non towers are the answers 
4 to many congestive problems in 


service departments. The largest 


single reason for loss of service} 


customers is not the price, but very 
definitely is due to the feeling of 
customers that the dealer is indif- 


ferent to their service needs be-| 


cause he does not give them prompt 
service. 

Now, I ask you, how can your 
service department give a customer 
the attention he expects when in 
many cases he cannot even get into 
your service station because of the 
traffic congestion, and when he 
does get in he has to wait and 
wait for a service salesman to take 
his order? 

By the time his order is taken, 
he is usually mad and already 
planning on taking his car some- 
place else the next time he needs 
Service. A recent AAA survey 
shows that 68 percent of custom- 
ers who stop doing business with 
a dealer do so because they feel 
the dealer is indifferent to their 
needs. 

Another 14 percent quit because 
they have grievances of one type 
or another which are not adjusted; 
price accounts for only 9 percent; 
5 percent quit to trade 
friends; 3 percent move to another 
location, and 1 percent are lost 
through death. 


| 


with | 


According to this survey, dealers | 


who keep the words 


service” foremost in their minds, 


For Beauty's Sake 
Junkyards Touted 


As Scrap Source 


WASHINGTON.—If scrap and 
junk dealers would give up their 
great stockpiles of old cars accu- 
mulated in lots all over the nation, 
they would not only contribute to 
the steel shortage but help beautify 
the country, Walter W. Hubbard, of 


“customer | 


the American Automobile Assn., de- | 


clared. 


The AAA club representative said 


that these rusting collections, 
“sometimes heaped as high as a 
two-story house, disfigure the land- 


scape, scenery and beauty of both} 


town and countryside. 


“Scrap steel and iron are badly | 


needed to complete the defense ef- 
fort, conduct the Korean War, and 
manufacture new passenger cars 
for civilian use. Here is a way to 
get scrap steel and at the same 
time beautify our roadsides.” 


Magnolia Names McCoy 
Magnolia Motors, Inc. (Mercury- 
Lincoln), 310 S. Franklin St. 
Natchez, Miss., has announced the 
appointment of Ray McCoy as serv- 
ice manager. 


| 
| 
| 


service Flow 


and take an active interest in their | 
customers’ problems, will avoid lost 
business. Better still, these dealers | 
will reap an even richer reward in| 
new business 


* * * 


HERE is at all times a large | 
reservoir of customers who drift | 
some place where they will get the 
want. These 
dealer who offers that kind of 
Never forget that a customer | 
is the most important person in 
the world to anyone who sells 
products and services for a liv- 
ing. Lost customers mean lost 
profits and pave the way to finan- 
cial suicide for any business. 

Here are some of the benefits an 


| Ford Service Men on Havana Holiday— 


Smiling broadly, these 44 Ford parts and service specialists get set to take off from 
| Kansas City, for a three-day holiday in Havana, Cuba. They are among 600 high- 
| scoring participants in a ‘Havana Holiday" promotion of the parts and accessories and 
service departments of 1,130 Southwestern Ford dealerships. The mass overseas flight 
is believed to be one of the largest on record. 








efficiently operated service tower 
will produce: (1) eliminate conges- 
tion and confusion; (2) make every 
shop hour productive; (3) insure 
satisfactory service to more cus- | 


| tomers; (4) let the service manager] concerning Dealer Business Man- 

|manage, and (5), last but not least, | agement will be gladly answered 

|'make you more money. | by J. B. Van Tassel, care of 
(Any questions you may have | Automotive News.) 
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Prices of Steel 


Must Be Raised, 


Moreell Warns 


PITTSBURGH.—Adm. Ben Mo- 
reell, president of Jones & Laugh- 
lin Steel Corp., believes the price 
lof steel is too low and should be 
raised, even if the workers’ wages 
ljare not. 

Moreell also asserted that infla- 





tion is better than a shortage of 
steel and “less harmful.” If any 
“real” profits are to be made, he 


said, prices of steel must go up. 

Profits in the steel industry are 
only “apparent,” he pointed out, 
because of the way corporation in- 
come tax laws are written. 

“Under these laws a corporation 
can write off, in the form of de- 
preciation, the original cost of plant 
and equipment, which allows it to 
set aside money for equipment re- 
placement later,” he explained. 

The industry is a basic integral 
part of the nation’s economy, 
Moreell pointed out, and “must 
itself expand to meet the demand 
and to compete.” 


AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks. 
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Advanced Design 


° pe. Truck Wheel 


ARE SAFEST and am 
EASIEST TO SERVICE Wg 
dy 

tons, passesy, 


es 
\ 


3 piece, wide-base truck \ 
wheels have the exclusive locking 
device recognized by truck manufacturers and 
service men everywhere as the safest ever 
devised! The more the tire exerts pressure, 
the tighter the retaining ring locks the side 
flange to the base rim. Yet tire mounting, 
demounting, and tube servicing is simple! 


Coan 


fo" 


& 


Y pts VILLA anemonnaal 


a, 


\ 


A 
° 
PTTL Ld 


i 


Available in all pop- 
viar sizes for leading 


makes of trucks 


MICHIGAN 


DETROIT 32, 


Units —for 
Axles 


Power 
Hubs 


PRODUCTS Wheels —Hub Brake 
—Electric Brakes for House Trailers and Light Commercial Trailers —Wheels 


4); McKe Pa Calif 


and Drum Assemblies — Brakes — Vacuum 
Buses 


PLANTS Kelsey-Hayes Plants in Michigan esport los Angeles Davenport, lowa 


Passenger 


Windsor 





Cars Trucks 


Parts for Farm Implements 


Ontario, Canada 
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Missouri Automobile Dealers Assn., 
Muehlebach hotel, Kansas City. 


C mi — . ss 
ee O ing Events——_ Dealer Auto Shows 
Feb. 16-24, 1952—44th annual Chicago Auto 




















: ut ealers Assn Multnomah hotel h ntern nal hitheater hi 
Dealer Conventions oS 3 > e Show ational Amphitheater, C 
Nov. li-id—Texes Used Cor Desiers Assn. Dec. 6—Annual convention, Utah Automo Feb. 22- Mar. 1, 1952—Washington Auto 
| convention, lexas hotel, Fort Wort = bile Dealers Assn., Newhouse hotel, Salt motive Trade Assn.. National Guard 
| Nov. 14-15—Annual meeting of Oklahoma Lake City Armory, Washinaton. D. C. 
| Automobile Dealers Assn., Skirvin hote Dec. 7-8— Annual convention, Montana Feb. 29- Mar. 6, 1952 — Kansas City Auto 
Oklahoma City Automobile Dealers’ Assn., Placer hotel Show, sponsored by Motor Car Dealers 
Nov. 26-27—Arizona Automobile Dealer Helena, Montana. Assn. of Greater Kansas City, Municipal 
Assn.—Reno Motor Car Dealers Assn Dec. 14—Annual meeting of Portland auditorium, Kansas City. 
oint session, Las Vegas, Nev Auto Dealers Assn., Multnomah hote 952—Seattle Auto sh 
tor Sales, Kankakee, IIl.— $ ure $ | March 29-Apr. 6, 1952—Seattle Auto show 
eo ‘ : : | Nov. 26-28— Automotive Trade Assn. of Portland, Ore. sponsored by Seattle Automobile Deal 
. r j convention ohn rs | hotel o . are m . P tiller patel as 
This building has been constructed to house the Studebaker sales and service of Virginia conv on, John Marshall ho Jan. 27-30, 1952—NADA convention, Wa! s Assn., Field Artillery Armory, Seattle 
. ‘ , Richmond, Va. dorf-Astoria hotel, New York City. * * 2 
Hodak Motor Sales, Kankakee, Ill. Attention is called to the used-car lot in the fore-| joy, 27-29—Annual convention of National March 10-11, 1982—Annual convent on of ites Mois 
5 ealers Ass ote Louisiana utomobile ealers Assn r rke 
f th ather and yet not enclosed by glass. Used Car Dealers Assn., Hotel Tampa ! 
ee re en oe eae his Terrace, Tampa, Fla. Hotel Jung, New Orleans | Feb. 28-March 2, 1952—Pacific Automotive 
The new showroom is 30 by 30 feet and the shop area is 100 by 90 feet. Dec. 3—Annual convention of Oregon Apr. 7-8, 1952 — 13th annual convertion, | show, Pan Pacific auditorium, Los An 
tm Serra a a, = : = + ai nc i aes ag a gh LS ee ge geles, 


March 20-23, 1952—l0th annual Southwest 
Automotive show, Sam Houston Col 
seum, Houston, Texas. 

* 7 * 


General 

Nov. 12-14—I/8th annual convention, Amer- 
ican Finance Conference, Palmer House, 

» Chicago. 

Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn.. Stevens 
hotel, Chicago. 

Jan. 27-30, 1952—I Ith annual convention, 
Truck Trailer Mfg. Assn., Hotel Sham- 
rock, Houston. 


Feb. 7-8, 1952—I3th annual meeting, Na 
tional Council of Private Motor Truck 
Owners, Hotel Statler, Washington. 


Feb. 7-18, 1952—1!3th annual meeting Na 
tional Council of Private Motor Truck 


wag s s bad Owners, Inc., Hotel Statler, Washing 
; ton, D. ©. 
: SERVICE : A 7 May 16-17, 1952 — Southeast Automotive 
SALE ‘3 





Show conference, Asheville, N. C. 


T h at’s W h ere ASTE Schedules 


0th Anniversary 
Parley in N. Y. 
a @ ice ee 
Shines! 








PHILADELPHIA. — American 
Society for Testing Engineers here 
has announced that it will hold its 
50th anniversary meeting in New 
York City next year from June 
23-27. 

The organization reported that 
special symposiums on some 12 
subjects were being developed as 
part of the technical program. 

reed exhibits as testing apparatus, 
. oe recom cramntte 5 ‘ : = aboratory and photographic sup- 
Y pe phat "pane * hs = AES Here’s the proof. See how these plies will be featured at the meet- 


Ne a el . . - ing, according to Robert J. Painter, 
PLEXIGLAS signs gleam by day and glow amg daha 
at night, with complete legibility "round 


fi 
oLDSMOBILE Wa RIVERSIDE MOTOR 


Heading the various committees 
will be J. R. Townsend, past presi- 


the clock. That’s day/night identifica- dent ef the society ané materials 
: — : . engineer for Bell Telephone Labo- 
tion—the best way to keep po See ratories. Dr. Harold L. Maxwell, of 
out in front. E. I. du Pont de Nemours & Co., 


Inc., recently elected vice-president 
of the society, will assist Dr. Max- 
well. 

On March 3 the society will gath- 
4 se ‘ ; er at Hotel Statler in Cleveland for 
tered with visible tubing or spotlights. its 1952 spring meeting. A sym- 
Your sign has the same shape and i dees oats ce Fah wo 
feature at the event. 

Although many symposia have 
been held on the scientific and 


Backlighted PLEx1GLas luminous facades 
and interior-lighted letters are not clut- 


colors day and night. 





} + gy Design possibilities are practically technical aspects of powder, the so- 

rr : +s im - rT a) oe |ciety believes this one will be the 
. ign | sae . 

unlimited with this acrylic plastic sig | first specifically dealing with meth- 





material. And maintenance costs are |ods of testing. 
low, because PLexiGLas—the outdoor 

; s Fret Over Gas Taxes 
plastic—resists breakage, weather, and Pie iene 


discoloration. |gon’s gasoline tax receipts during 
July and August, at the height of 
the tourist season, caused consid- 


If you're not getting full sales power erable concern to state officials, it’s 
: . 7 ee x reported here. However, a summary 
from your present — if they sid of gasoline taxes for the first eight 
costly to operate or maintain—tell your |months of the year showed an in- 
, p ee ) = crease of $1,478,932. 
) sign man, “I want a PLEXIGLAS sign on Be nll 





< 7 AUTOMOTIVE NEWS fs ‘‘must’’ reading 
my showroom. W rite today for our every week for the men who make and sell 

2 ci the world’s cars and trucks 
booklet, PLexicLas For Sens. embed “ 






Piexictas is a trade-mark, Reg. U. S. Pat. Off. and in principal 
foreign countries. 


Universal Motors Says: 


Canadian Distributor: Crystal Glass & Plastics, Ltd., 130 Queen's 
Quay at Jarvis Street, Toronto, Ontario, Canada 


“Seven years con- 
tinuous service 
























| 
CHEMICALS FOR INDUSTRY not one cent for ree <= 
| . ” a, 
A pairs. —— 
Universal Motors ————s 
HOKM =& HAAS | Studio City, Calif. F-—— 
COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. | there is only I oe 
ne ents ee | MH&H Charger 











and Re-lonizer ~.°. 


HGH Products Mfg. Co. 
308 N. Ave 21, Los Angeles 31, Calif 
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Order Backlogs Gradually Declining. . . 





Buyers Find Business better 


cline but at a slower pace, it was 
said. 

The survey found that where 
necessary production is being ad- 
justed to lower demand, but still 
higher than warranted by the or- 
der position of many plants. 


NEW YORK.—A slight improve- 
ment in general business conditions 
throughout the country which start- 
ed in September continued during 
October, according to the latest 
monthly report of the National 
Assn. of Purchasing Agents. 

Order backlogs continued to de- 








{but not to normal seasonal levels 
land much of it can be filled from 


Bigger Demand as 
| stocks. 


For Jacks Seen | Although defense production is 


° . |growing, the consensus was that 
This Winter 


proce must be more of it and a 
7 . , wider spread, if hardships in some 
WINONA, Minn. — Auto jack| regions are to be avoided. Inven- 
manufacturers face an increased | tories are declining all along the 
winter demand for their products | jine in raw materials, work-in-proc- 
as a result of curtailed new-car | oss and finished goods, it was said. 
manufacture, according to R. E.| P - 
Lange, president, Vulcan Mfg. Co. | The industrial buying agents 
| reported a stronger price struc- 


“ * : | 
Fall and winter always brings | ture, with a tendency to level off. 
seasonal increases in the demand 


| 4 : 9 

for automobile jacks, particularly | Buying peti A. 
for those used in business and in-| 

dustrial transportation,” he_ said. | 
“With the government curtailment | 
of new-car manufacture, the de- | 
mand for replacement jacks has | 





Pike Promotes Watson 
Gean Watson has been appointed 
service manager of Dave Pike 
(Packard), San Bruno, Calif. 





is strongly on the conservative 
side. 

Overall business was reported as 
good and expected to continue 
through November. December and 
first-quarter, 1952, conditions, 


by holiday buying, allocations of 
first quarter controlled materials 
for civilian use and the rate at 


which defense orders can be 
brought into production. 
Commodity price changes _ in- 


cluded increase of two cents a 
pound in lead and zine and their 
products. Other price increases re- 
ported included acids, some chemi- 


cals, foodstuffs, office furniture, 
grinding wheels, machine _ tools, 
mercury, vegetable oils, phenol, 


rosin, steel items and turpentine. 

Reported on the down side were 
abrasives, containers, sugar, glyc- 
erine, hair felt, box lumber, fabri- 
cated parts, paper products, scrap 
paper, silver, cotton products and 
twine. 





jumped again this fall.” 

The ability of his industry to| 
meet the demand in view of steel | 
limiitations was described by Lange | 
as “fair.” 

“We were faced with a serious | 
situation when steel curtailments | 
were ordered by the federal gov- 
ernment,” he pointed out. “How- 
ever, we presented our industry’s | 
case, and finally got relief by prov- | 
ing that automobile and truck jacks 
were transportation necessities at 
all times. 

“With half the nation depending | 
upon automobiles for transporta- 
tion to and from work, car owners 
must have the means of keeping 
their cars moving if our production, 
is to be maintained.” 

Vulcan manufactures a complete 
line of truck, farm and automo- | 
bile jacks, including the Universal | 
Tripod Saf-T-Lift, the Ace-Hy and 
Royal hydraulic bumper jacks. 


Texas to Fight 
Chiselers in Rigid 
Car Check Law 


FORT WORTH, Tex. — Speaking 
before 400 automobile dealers and 
garage operators at a safety clinic, 
George W. Busby, chief of the de- 
partment of public safety’s inspec- | 
tion division, declared that the new | 
state-required auto inspection law 
would not be just another “head-| 
light-testing” law, but will be rig- 
idly enforced. | 

Busby added that the law pro-' 
vides “teeth to eliminate the chis- 
elers” and said that testing stations 
must give full inspection as pro- 
vided by the law or face criminal | 
charges. 

“The driving public will be pro-| 
tected also,” he continued, “from | 
those garages who try to sell a} 
brake-lining job or any other work | 
not required to pass inspection. 

Busby predicted that four out of | 
10 cars operating in Texas would 
fail the inspection. He said the 
state has ordered 4,000,000 certifi- | 
cates and 2,000,000 rejection slips. 

Inspection will cover brakes, | 
lights, horn, windshield wipers and | 
steering gear. 


Sell’ Safety 


N. M. Group Launches Drive | 


To Cut Road Deaths | 
ALBUQUERQUE, N. M.—Adopt- | 
ing the slogan “We make our liv-| 
ing on the highways of New Mexi- | 
co, and want to live to make it,” | 
the Roadrunners of New Mexico, a} 
traveling salesmen’s organization, | 
have pledged to help reduce the} 
skyrocketing highway death toll in | 
the state. 
Their plan has been accepted by | 
Gov. Edwin Mechem and State Po- | 
lice Chief Joe Roach, who pointed | 
out that the organization had simi- | 
larly assisted in traffic control dur- | 
ing World War II. 
The association’s members are | 
displaying large printed banners in | 
the back windows of their cars to 
remind motorists of the new speed 
limit. The banners also will be giv- 
en to all drivers who will “take the 
pledge.” 











..- INSIDE 


The best customer of all is the one who not only 
is a regular motor oil purchaser, but the cus- 
tomer who looks to you for all his car needs. 
That’s one of the characteristics of the regular 
Quaker State Motor Oil customer. The satis- 
faction he gets from the motor oil performance 
builds up his confidence in you as a dealer... 
leads to more lubricant business, more TBA 
| sales ... higher profits in the long run. 

Made from 100% pure Pennsylvania grade 
crude oil, Quaker State Motor Oil is pleasing 
hundreds of thousands of car owners in every 
state in the union . .. every province in Canada 
... nearly everywhere in the world. 

You attract business to your service depart- 
ment when you feature Quaker State Motor 
Oil and Superfine Lubricants. 

If the car manufacturer recommends Heavy Duty 
Oil with detergency—sell Quaker State HD Oil. 


QUAKER STATE 


COLD-TEST MOTOR OIL 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 


How To BRING (}|] | SUP) ausiness ... 


QUAKER 


it | 
It was reported that demand for | “#8 predicted, will depend on the 


< -| holiday goods picked up somewhat, | Movement of finished goods stocks 








e 


a! 


|Motorama Display by Kaiser-Frazer— 


| A glimpse into the future of automobile styling was unveiled in a photo-mural dis- 
| play prepared by Kaiser-Frazer for the los Angeles Montorama show, Nov. 7-11. 

Included in the presentation were eight original color sketches of what tomorrow's 
| car may look like. 


‘Garage Business 


‘In Canada Rises 


OTTAWA. Retail business in| 
garages and filling stations across | a Sie A 
Canada advanced 9.6 percent in| Fisher Names Two 
dollar volume during the first eight | C. R. Fisher, president of Fisher 
months of this year compared with | Motors (Packard), Dallas, has an- 
a year ago, showing gains a all | nounced the appointment of Charles 
provisions, the Canadian govern-|y7 Hlansen as general sales man- 
ment reported. ager, and E. L. Armstrong as serv- 

Percentage gains in the eight- | ice manager. 











month perio included Alberta, 
|13.5; British Columbia, 12.9; On- 
|tario, 10.4; Manitoba, 9.9; Quebec, 
| 9.6; Maritime Provinces, 5.2, and 
Saskatchewan, 1.6. 
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MOTOR OIL 


© MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
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Martin-Senour | 

Issues Book | 
} 
| 
| 


On Hot Spraying 


CHICAGO. —A new booklet out- 
lining advantages and disadvan- | 
tages of hot spray techniques is| 
being issued by Martin-Senour au-| 
tomotive refinishing laboratories, | 
2520 S. Quarry St. it was an-| 
nounced. 

The booklet, entitled “The Hot 
Issue,” is the first complete sum- 
mary of technical information on 
the subject, according to Don A. 
Seeley, manager of the firm. It 
answers 28 questions. 

Major advantages of hot lacquer, 
the company states, arise from the 
fact that preheating of the lacquer 
increases the solids at the spray 
nozzle, giving a deposit of film 
about equal in depth to synthetic 
enamel. Generally two coats of hot 
lacquer are sufficient, while the 
regular cold spray procedure may 
require as many as three to six 
coats. 

The company found that its syn- 
thetic enamels could also be applied 
successfully by hot spray methods. 














TORQOMETERS—wodel TQ-150 shown—capacity zero to 150 foot- 
pounds—handles most jobs in the shop. Here's a tool every mechanic 
shovid own. When you eliminate mechanical distortion you safeguard 


your work. Other models up to 2,000 


FERRET SET—221-F-B 


Saves time in the tight places! 
This popular 21-piece set of slim, 
sturdy wrenches includes 13 sock- 
ets, sliding bar, ratchet, nut 
spinner, speeder, universal joint 
and 3 extensions. This set handles 
the majority of nut turning jobs. 
Comes in special metal box. 


Gift Certificate 
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Knowing that you like good tools, but might prefer te 
mobs your own selection. here ies gift cortificate fot 
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Knickerbocker Used-Car Lot— 


One of the largest used-car lots in greater Miami, Fla., is that of Knickerbocker 
Motors, owned by Lou Weiss, a New York automobile dealer for 25 years. Weiss says | 







WICKERBOCKE 
morons ine 









| 
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he originally came to Miami to retire. The lot has 200 feet of frontage on 36th Street. 


Liability Rate Hike 
Seen in Milwaukee 


MILWAUKEE.—A threat of an- 
other increase in the rates for lia- 
bility insurance on cars was fore- 
seen here. 

Hugh H. Combs, executive vice- 
president of U. S. Fidelity & Cas- 





surance Agents that he doubted if 
the recent boosts in rates would be 
sufficient due to the present rate 
of accidents. Combs explained that 
early in October rates for car lia- 
bility insurance had been increased 
in Wisconsin by about 43 insurance 
companies, from 10 to 14 percent. 
Since then, he said, about 25 other 
insurance companies have joined | 











Dealer Guaranty Plan 


Pittsburgh Firm Offers 


New-Car Insurance Plan 
Covering Customer for 25,000 Miles 





PITTSBURGH.—A new-car serv-|cost of these repairs averages less 


ice guarantee plan to cover 25,000) 
miles or two years is being offered 
to individual dealers by Dealer 
Service Co., Inc., 3713 Provost Rd. | 
here, it has been announced by the} 
company. 

Known as the D. S. Custom- | 
Made Guaranty Plan, the pro- | 
gram is offered to dealers as a 
package, but the company said 
that the program is_ flexible 
enough to meet the individual 
needs of each dealer. 


According to the plan, the dealer} 
guarantees his customer that he 
will repair and replace parts for all | 
major breakdowns at no charge for | 
parts or labor, providing that the | 
car owner returns regularly to the} 
dealer for lube and oil changes and | 
other recommended services. The 
cost of major repairs, when justi- 
fied, is paid for by the dealer out 
of a reserve fund built up through 


ualty Co. of Baltimore, told mem-|the move to put such increases into |the sale of guaranty certificates. 
bers of the Wisconsin Assn. of In- | effect. 
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STANDARD PLIER SET— 
PL-70-K 

Seven fine Snap-onVacuum-Grip 
Pliers that will handle every 
gripping, twisting, cutting, plier 
job in the shop. This set in dur- 
able kit bag makes a grand 
gift any mechanic will prize. 


foot-pounds. 


SNAP-ON GIFT 
CERTIFICATES 


—let the recipients choose 
their own pet Snap-on Tools, 
Your Snap-on man will 
make them out in whatever 
denominations you wish. 


















that 








the man’s gift 


a & t 
— builds good will! 
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“Experience has shown that the 
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Your thoughtfulness in giving Snap-on Tools will be remem- 
bered long after many a more costly, short-lived gift would 
have been forgotten. They'll remind the men in your shop who 
receive them, time after time, that you valued their loyalty and 
respected their skill so much that you gave them the best. 
Could any present do more? 


Snap-on Tools build good will. And it’s so easy to make just 
the right choice, too. The Snap-on man who serves your shop 
knows mighty well (or can find out fast) exactly what tools each 
mechanic has had his eye on! Or—to show complete regard for 
a mechanic’s personal preference—there’s the Snap-on Gift 
Certificate, in any amount you wish. 


Time’s getting short, though. Why not take care of the 
matter NOW? Just buttonhole your Snap-on man. 








SNAP-ON TOOLS CORPORATION 


8082-K 28th Avenue, Kenosha, Wisconsin 


"Snap-on is the trademark of Snap-on Tools Corporation 


|}pany said. 


| grams, 


than 25 percent of the dealer’s net 
income from the plan,” the com- 
“The D. S. Guaranty 
Plan serves to bring the customer 
back to the dealer for service to 
his car, which increases the service 
shop business and keeps the cus- 
tomer a ready prospect for new- 
car sales.” 

The plan is offered in two pro- 
it was announced, with 
guaranty certificates, sales promo- 
tional material and material for 
complete customer service histories 
One program contains material for 
200 customers, and another for 100. 

The company said that when 
the guaranty plan is sold to the 
customer (at a suggested price 
of $15), the money is deposited in 
a reserve fund for future use. All 
claims will be paid from this re- 
| serve. 
| As an example, the company 
| pointed out that if a dealer sells 
|16 cars a month, at the end of the 
| first month he will have a reserve 
of $208. (It was advised to give 
|salesmen a commission of $2 each 
|for selling the program.) As the 
|months continue, a reserve is built 
| Up. which, the company maintains, 
| will soon cover the expenses of any 
| mishaps. 
| It was noted that the dealer has 
|90 days to build up his reserve 
|fund, since the factory warranty 
\is in effect on new cars for that 
|length of time. 

By the end of the first 12 
months, at the sales rate of 16 
cars a month, the reserve fund 
has reached $2,496. At the rate 
of 25 percent claims, totaling 
$624. the surplus reserve is to- 
| taled at $1,872. 
| As proposed, the plan states that 
tthe dealer shall replace or repair 
without charge, the following: all 
bearings, pistons, piston pins, tim- 
ling chain, timing gears, crank- 
|shaft, piston rings, valves, valve 
| lifters, cam shaft, oil pump, water 
|pump, cylinder block (except 
|cracked), clutch, transmission, 
|fluid drive, automatic drive, auto- 
matic shift, torque converter, uni- 
versal joints, front axle assembly 
| (except alignment), steering, rear 
|axle, differential, oil and grease 
| seals, master cylinder, wheel cylin- 
|ders and springs. 

As for the customer, the recom- 
|mended services he must comply 
with are lubrication, oil change 
and clean and refill air filter every 
1,000 miles; tune engine, replace 
oil filter, lubricate speedometer ca- 
ble, rotate tires, check wheel align- 
ment and balance, and repack rear 
|springs every 5,000 miles; and an 
/even larger and more _ intensive 
|checkup and lubrication job at the 
lend of 10,000 miles. These services 
will be performed at the owner’s 
|expense, the company said. 


| NPA Passouts 
Plentiful Supply 
Of Antifreeze 


| WASHINGTON.—The_ govern- 
|ment said last week that the out- 
|look is promising for an adequate 
supply of antifreeze this winter. 

An NPA survey of major sup- 
| pliers reportedly revealed that they 
|have produced almost 100,000,000 
gallons for use in the coming cold 
weather months. 

With approximately 50,000,000 au 
| tomobiles in the U. S., such a supply 
| would provide two gallons of anti- 
|freeze for each vehicle. 

In addition to the major pro- 
ducers, it was said, smaller com- 
panies will have between five and 
10 million gallons available. 
| With this overall industry total 
jof well above 100,000,000 gallons 
there should be ample antifreez« 
for military and civilian automo- 
bile use, for other engines using 
antifreeze and for refills made 
|necessary by evaporation or radia- 
| tor leakage, NPA said. 








Carnegie Award Winner 


PITTSBURGH.—Carnegie Insti 
|tute of Technology’s Merit Award 
|for “worthy achievement” has beer 
presented to Thomas D. Jolly, vice- 
president of engineering and pur 
chases for Aluminum Co. of Amer- 
ica. 
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HE last full week in October was 

a tough one for your ambling | 
columnist. While the youth that is | 
retained in the mind may try to) 
offset the constant greying of the 
hair and increased rotundity at the 
midriff, three conventions in one 
week dispel any ideas one may have 
that he can stay 25-years-old for- 
ever. 

Fortunately for me, the Amer- 
ican Trucking Assn. three-ring 
circus, the one day and evening 
Equipment and Tool Institute 
courtesy to the vehicle makers’ 
service brass, and the Automo- 
tive Advertisers Council’s bow to 
the trade paper editors were all 
held in one town—Chicago. And 
all were domiciled in hotels in the 
world famous “loop,” with the ex- 
ception of the overgrown side- 
show, the Truck Roadeo, which 
incidentally has seen its last 
meet with the “big top.” 

This roadeo now is being—or has 
been—weaned from the most wear- 
ing “razzle dazzle” of them all, the 
ATA convention, and will hence- 
forth stand on its own feet. I'll 
have something to say about that in 
the next truck issue, and so I’m go- 
ing to take a little more time to do 
further research before I hand the 
truckers my “hot potato” on this 
event. 


* 
ETI Is Solid 
SHOULD walk first into Bar- 
num-and-Bailey terms to de- 
scribe the social side of the truck- 
ers’ shindig, but as this is the serv- 
ice issue I’ll give you the ETI and 
AAC deals first. 

First let me say that this year’s 
meeting of the Equipment and Tool 
Institute was the finest and best I 
have ever attended, and I have 
gone as an invited guest, or sneaked 
into, most of them. In the “form- 
ing” days of this association, some 
of the boys in charge looked upon 
trade paper men as poison. But to- 
day the equipment men have gotten 
to know us and they do invite us in 
to their afternoon session with the 
factory boys and to the grand feed 
they throw this “brass.” 

This is just one of the mani- 

festations I want to record to 
emphasize that today the ETI is 


* * 


one of the solid, beneficial asso- 
ciations in this industry that is 
doing a magnificent job of iron- 
ing out differences and cross pur- 
poses that will always come into 
the picture between interests with 
widely separated objectives. 

I might change that last line to 
read with similar objectives but 
with different ideas of how to reach 
them. Both would like to see the 
ear and truck dealer fully equipped 
insofar as his service volume will 
permit, with the necessary tools 
and testing equipment to properly 
serve his customer—the ultimate 
owner of the vehicle factory’s 
product. 


* * * 


‘Showed to Death’ 


But they don’t always fully agree 
as to how the franchised dealer 
should be sold. And there always 
has been divergent opinion as to 
what constitutes proper service to 
the franchised dealer on the tools 
and equipment he buys. Through 
the activity of this association, both 
sides are fast getting to see the 
problem from more nearly the same 
angle, and many of the differences 
that were in the picture years ago 
are being ironed out or clarified. 

For instance, some years ago 
the tool makers were being 
“showed” to death. Their cost for 
exhibiting at the many and varied 
events they were being pushed 
into was getting grossly out of 
hand. About that time the Na- 
tional Automobile Dealers Assn. 
decided to hold an equinment 
show in connection with its an- 
nual convention. 





pa Finds 58% Faulty . 





Battery Jobs Up Gross 


NALYSIS of 500 diagnosis re- 
ports in various dealer service 
shops recently showed that 58 per- 
cent of all the batteries tested need- 
ed service, 8.2 percent needed im- 
mediate replacement and 11 percent 
needed either re-cycling or replace- 
ment because they were so badly 
sulphated they would not take a 
“quick charge.” 

With cold weather upon us and 
hard starting and battery failure 
coming up as the No. 1 service- 
call reason, dealers should make 
certain that their shop gets the 
customer labor and parts sales 
volume that this service can 
build. 

They should also make certain 
that the customer is served proper- 
ly and not sent away with a condi- 
tion still existing in his vehicle that 
will continue to cause trouble until 
some other shop fixes it. 

Far too many franchised dealers 
are still giving the service end of 
their business inadequate attention. 

* * * 


F MORE dealers diligently 

watched their service shop op- 
eration, the latest analysis of more 
than 1,500,000 repair orders would 
not show that the average dealer 
is not getting the cost of writing 
the order out of the total amount 
he receives for the work done on 
over 40 percent of his repair orders. 
Nor would the average service de- 
| partment still be rocking along with 
only 1.36 items per ticket. 

Dealers were severely criticized 
for “over-selling” a number of 
years ago, but today the records 
show that they are not selling 
enough to properly take care of 
their customers. 

More customer dissatisfaction 
is the result of under-selling to- 
day than over-selling. 





Many of the bovs, whose sales 
interests at that time went little 
beyond their jobber distributor, 
were inclined to look upon this last 


camel’s straw, or something, and 
they decided that enough was 
enough. They set up a show “meas- 
uring-stick” aimed at a lot of 
shows they didn’t want to partici- | 
vate in—which unfortunately in- 


cause of some of the restrictions 





laid down. 


(Continued on Page 32, Col. 1) 


inroad on their sales budget as the | 


But all the differences on this| 


And still more customer dissat- 
|isfaction generates from the fact 
|that dealers’ service men do not 
|use the test tools they have in the 
|shop to find out the basic cause of 
the trouble. Many go right on 
| “guessing” at what is wrong, or are 
|in such a hurry to get rid of the 
|customer that they replace some 
| unit that will get him back on the 
road and leave the real cause of 
the trouble still in the customer’s 


cluded the NADA exhibition be-' car 


® . * 
HIS is particularly true with 
electrical trouble that has to do 
‘with batteries, i it | is s claimed by the 





Signal Light Laws Inadequate 


[peeritE the growing number of 
accidents and fatalities on high- 
ways, there is still a dire lack of 
uniformity in one of the very basic 
fundamentals of safety —signal 
lights. 

Eleven states still do not require 
stop lights on all motor vehicles, 
although higher speeds and _ in- 
creased vehicles on the road have 
made the “hand signal” as inade- 
quate as two-wheeled brakes. 

Another eight states do not re- 
quire passenger cars to have 
mechanical or _ electrical stop 
lights, but do demand them on 
all trucks, buses, tractors and 
trailers weighing over 3,000 





pounds. 


In Montana, where stop lights) 
are not required, turn indicators 
are legal only on school buses. In- 
diana requires turn signals on all 
school buses, trucks and other} 
motor vehicles if the hand signal | 
is obstructed. 

Directional signals are now re- | 
quired on all vehicles in Minne-| 
sota, but New Hampshire, New York | 


and North Dakota will require 
them on all vehicles as of Jan, 1, 
1952. 

” + * 

THER states which do not com- 

pel use of directional signals 
are Nevada, Tennessee, Vermont, 
Georgia, Iowa, Kansas, Michigan 
and Montana. 

While all of the other states now 
have legislation that requires direc- 
tional signals, either mechanical or 
electrical, on all motor vehicles, 
only nine specify how far the 
center line of the steering wheel 
of the vehicle must be from the 
outer edge of the body of the 
vehicle. 

In Pennsylvania it is 20 inches 
from the extreme left edge of 
the body to the center line of 
the steering wheel; New Jersey, 
Conn., Florida, Mass., Texas, Vir- 





Service er 
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ginia and Washington, 25 inches, 

and California, 32. 

Another set of signals for which 
there is no uniform code, it is 
claimed, is the location of the red 
and green lenses in street and 
highway signal lights. 

The red light lens on one street 
in Chicago have no uniformity— 
they vary from top to bottom. 

om x * 


(CCOLORBLIND people who cannot 
distinguish between red and 
green could drive safely in accord- 
ance with the lights if there was 
a uniform setting for the red lens 
on top and green on bottom, re- 
gardless of whether the yellow or 
amber light was used. 

In the compilation of condensed 
state regulations as to directional 
signals and stop lights Sparks- 
Withington Co. found 13 states 
which seemed to have no code for 
motor vehicle stop lights. Most of 
these states do require such lights 
if and when the motor vehicle must 
have directional signals. 

Michigan, Ohio and South Caro- 











(Continued on Page 33, Col, 1) 


experts, who continually check on 
dealer service work. 

Electrical work, minor motor 
work, is still the top service item 
shown on every analysis of 
dealer repair orders. One of the 
principal reasons it is on 10 per- 
cent more tickets than lubrica- 
tion, for instance, is because the 
basic trouble was not corrected 
on the first, the second or maybe 
the fifth trip the customer made 
to the shop. 

Of particular interest at this 
time of the year is the fact that 
19.2 percent of all batteries tested 
either should be replaced or have a 





condition that, if it cannot be cor- 
rected, calls for replacement. 

Also, 21 percent of starting sys- 
tems need replacement or major 
repairs; 17.6 percent of charging 
systems need replacement or major 
repairs, and 40.2 percent of all car- 
buretor and heat controls need serv- 
ice and adjustment. 

Hard starting may be caused by 
a weak battery. If the battery is re- 
placed, it still may not cure the 
cause of the battery failing in the 
first place. 

It may only relieve the trouble 
until the owner gets to a place 

(Continued on Page 35, Col. 1) 











WHEN CAR IS TO BE READY... 


Just Another Kenmore 
Customer Convenience 


KENMORE MOTOR CoO., INC. 


3330 DELAWARE AVENUE 
KENMOEE, N. Y. 


Save Time ... Write Your Own Order 


MAKE, YEAR 
AND MODEL 


OATE 








FORD PASSENGER CAR PRICES 








Customer 
Signature... 





Thank You. 
Service Business Booster— 


By George E. Toles 
Staff Correspondent 

ENMORE, N. Y.-—-A self-service 
repair order slip has been de- 
vised by Kenmore Motor (Ford), 
here, to save customers time when 
dropping off their cars for service 
jobs on the way to work in the 
morning. 

With the new system, the cus- 
tomer drives in, fills in a service 
form with check marks, puts the 
form under his windshield wiper 
and departs for work with a mini- 
mum of delay. 





In addition, the company point- 

















Tees 
I NNN ca nc derene gues rae i accaallceicse SR $1.00 
we | seen rn eee eee Per Qt. 40 
O Replace Oil Filter Cartridge (every 5000 miles) Installed............. 2.31 
(1 Change Lub. in Rear End and Transmission (every 5000 miles)... 1.75 
() Repack Front Wheel Bearings (every 10,000 miles)... 1.75 
( Adjust Foot Brakes, Check Fluid (minor) 175 
ea TOP TREE Ma Pa cs es Socrerctesnesaractrnncossesrchestnsnteatics cst cciaseeee oe 1.75 
0) Engine Tune-up (Labor Only—Parts Extra) 0.0... occecccecccccseseeesesee 7.00 
() Align Front End Knee Actions (includes Caster, Camber and 

Toe-in), Inspect Idler Arm Assembly, Center Column.................. 7.70 
(C) Balance 2 Front Wheels (Weights Extra)... ccna 3.50 
(1 Recharge Battery (Water-Test) ..............-:ecccosssssssssssssessssseesuunssnseseusnsnsseneee 1.00 
“Me MNOS etn CNN cect csencecctsdcpeeonn a 1.50 


Write in for Items Not Listed... 





Watch For 
MONTHLY SPECIALS 


(«PRICE $ 











. Did You Leave Your Car Keys? 


This is the order slip—to be filled out by the customer—which has increased service 
turnover for Kenmore Motor (Ford), Kenmore, N. Y. 


Kenmore Motor Sets Up 
Self-Order Service Plan 


ed out that the check list idea 
results in more orders per ticket 
through suggestive selling. These 
additional jobs are called to the 
customer’s attention more effec- 
tively than the service writer, 
pressed for time, can manage. 
The idea was put in operation 
when the company found a grow- 
ing jam of service customers dur- 
ing the 7 to 8 a.m. rush hour. 
* * * 
JORMERLY, the company had 
detailed one man to do nothing 
but write service orders, at extra 
(See SELF-ORDER, Page 57, Col. 5) 


a oy mney o> 


mean 9 
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(Continued from Page 
been ironed out in the, 
this| try in the world. 


score have 
last year and Marty Blazner, 


year’s ETI chairman, told the as- 


semblage that they were seeing 
eye to eye with the factory boys 
now. They haven’t endorsed the 


NADA show as an association be- 

cause many of their members would | 

have little or no reason to exhibit. 
* * + 


Specialists Problem 

UT they have withdrawn all ob- 

jections to their members ex-| 

hibiting in the NADA equipment 
exhibition, if they wish to. 

NADA has agreed to do seve ral | 
things that seemed to be objection- | 
able to many of the ETI boys, and 
at least the show committee has 
found out some of the problems 
that NADA is up against and can 
understand why the dealers can’t 
go sledlength with them. 

To me, that is another indica- 
tion that ETI has reached a point 
where it has become solid and a 

power for the good not only of its 
members but the entire mainte- 








31) 
nance and of the greatest indus- 


Blazner’s report to the car and 
truck factory brass on the problem 
of servicing equipment in the field 
was heartening. He told the factory 
boys that the association has been 
able to get the 250th equipment 
specialist hired by the jobbers rep- 
resenting the association members, 
but that one of the main reasons 
why jobbers did not have more 
such men now was that, as soon as 


a jobber got a good man trained | 


for this important job, some equip- 
|}ment maker would hire him away 
from the jobber. 

Perhaps the ETI could set up a 
school to train these men so they 
would have a constant flow of them 
going to both jobbers and their 
own members. 


* * * 
AAC’s Affair 
So looks for no shortage 
of shop equipment for the 


present. There seems to be enough 
of most items available right now, 


but of course no one can foretell 


Bite oe# 











New Service Manager for S and M Motors— 


Frank Sherman (left), and Vic Martin (right), of S and M Motors (Dodge-Plymouth), 
San Francisco, have announced the appointment of John Sperlich as service manager. 


Sperlich has been in the automotive service business since 1921, 


associated with Chrysler products for the last 





what may happen in the next six 
months from either a material or 
commandeering - of - facility stand- 
point. 

Jim Krause, general service 
manager of Buick; Phil Hopkins, 
general manager of the central 
service division of Chrysler Corp.; 
Karl Greiner of Packard, and E. 

D. Longenecker, national service 





and has been 
seven years. 


manager of Lincoln-Mercury, put 
on a very well received sympo- 
sium for the “gathering.” Carlyle 
Emery, vice-president of Ruth- 
rauff & Ryan, gave the boys an 
inspirational talk after dinner 
that had them yelping for more. 
Incidentally, if you’re looking for 
that kind of a speaker, Pll rec- 
ommend him. It was the first 
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Signs that point to your 
Pennsylvania Oil Brand 


Car owners everywhere— more conscious than ever of the 
need for engine care—are being convinced of the superior 
qualities of 100% Pure Pennsylvania Motor Oils. Attention- 
getting advertisements such as the one reproduced here 
are being read more thoroughly by more people than ever 
before. They appear regularly in LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLEMAN 


and PROGRESSIVE FARMER. 


You can turn this public acceptance into extra oil sales if you 
let your customers know that you handle a Pennsylvania oil. 


This fall marks the completion of 28 consecutive years of 
consistent advertising that has educated the public on 100% 
Pure Pennsylvania Motor Oils. Its effectiveness has long 
been evident. and it will be continued through the years 


to come. 





For your protection, 





Rene ae HORT T URED BS. PaNIHY BHC 


only oils made from 100% Pure 


Pennsylvania Grade Crude which meet our rigid quality 
requirements are entitled to carry this emblem, the registered 
badge of source, quality and membership in our Association. 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 
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conditions, 100% 


will absorb j 
from the world’s finest 
trips or long, you I] 
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herever you’ re headed, whatever the 


Pure Pennsylvania Motor Oil 


conditions, your engine 
its years gracefully on this oil made 
crude On short 

ll get there on less oil 
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BUY 100% pure 


PENNSYLVANIA 


MOTOR OIL 
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time I had heard r= and I 
think he’s good. 

The bow to the trade press, put 
on by the Automotive Advertisers 
Council, was a nice affair and a 
good crowd of council’s members 
were there to greet us and make us 
feel at home. This annual affair is 
looked forward to by many of us 
writing-machine pounders as one of 
the important events of the year 
It is always nicely put on by the 
ad managers of the aftermarket 
product firms. 


* * * 


The ATA ‘Socials’ 
No to that three-ring ‘tear 
yourself-apart’” deal of the 
truckers. It takes a “he man” with 
a Cast iron stomach and the abilit) 
to go a week without sleep just to 
keep up with the social activities 
of that crowd. And to get even a 
smattering of the business sessions 
one would have to be five—I mean 
five men, not years. 

Harvester lea off the _ sociai 
events with its radio party Sunday 
afternoon and then took the show 
Monday with its most outstanding 
isuncheon of years—so the attendees 
ciaimed. Wayne King’s music ana 
entertainment hit a new high in 
ALA presentations, in my humble 
opinion. Harvester, as did all of the 
other “sponsors,” played to over- 
tlowing crowds. The seating capac- 
ity limit of the big Stevens Hotel 
ballroom is about 1,800, and they 
all crowded from 2,000 to 2,400 
truckers into their shows by utiliz- 
ing even the halls outside the ball- 
room to seat guests. Incidentally, 
“All American” Perkins is getting 
to be quite an MC. 


Firestone put on its usual out- 
standing ouffet supper Monday 
mght and, while they had to lim- 
it the number that could attend 
to somewhere around the 2,000 
mark, 1 could see no letdown in 
the richness or quantity of the 
food. It still was the “extrava- 
ganza” affair of the week. 

Goodyear put on its most-excel- 
lent lunch Tuesday, with Paul 
Whiteman doing his stuff in grand 
style. In addition to his full orches- 
tra, he brought along several out- 
standing songsters this year that 
drew lengthy applause from the 
guests, and Kiddie Thomas filled the 
MC spot in his characteristic man- 
ner. There’s something about that 
guy, behind a microphone, that 
makes you want to smile with him. 
It’s a gift few men ever attain, 
and Eddie has it to full measure. 

* * . 


And Many More 

MC took over Ford’s usual spot 

Tuesday night, and for begin- 
ners in this sort of thing, did a 

magnificent job. 

Roy Fruehauf and his gang 
tipped their chappeau to the state 
association managers with their 
annual breakfast eomplete with no 
speeches, which everyone enjoyed. 
Their daily “rumpus” affair was in 
the tower on the top of the Stev- 
ens, in a dude ranch setting, and if 
their was a delegate without a 
brown ten-gallon hat and red ban- 
dana, I didn’t see him. 

White Motor threw its cus- 
tomary nice cocktail party Fri- 
day night preceding the annual 
banquet, with Bob Black and 
Nev Bauman playing the perfect 
hosts as usual. 

Hospitality rooms are a dime a 
dozen at the ATA conclave; there’s 
at least two to every floor it seems 
Harvester, White, Mack, Reo, Dia- 
mond T, Ford, Dodge, GMC, Frue- 
hauf, Trailmobile, Autocar, Good- 
year, Firestone, Goodrich, U. S 
Tire, Dayton Rubber (with its duck 
bill racing caps) and General Tire 
are among those I remember. I just 
couldn’t visit them all, and I did 
not take an accounting. Those I 
have missed will just have to for- 
give the weakness of the flesh. 

Honors are coming fast and fu- 
rious to Walter Cary (Commercial 
Carriers, Inc.), our host last NADA 
convention on a very enjoyable 
fishless fishing trip. Not only did 
he exchange his first vice-presi- 
dent’s position in Michigan Truck- 
ing Assn. for the same job in Amer- 
ican Trucking Assns., but took on 
the president’s toga for the Michi- 
gan body. This most likely means 
that next year he will step from 
president of the Michigan associa- 
tion to president of the national or- 
ganization. Walt works fast for 
such a modest guy, when he finally 
gets into action. 








AUTOMOTIVE NEWS is ‘‘must"’ reading 
every week for the men who make and sel) 
the world’s cars and trucks 
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19 States Fail to Require Car Indicators . . . ae 
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(Continued from Page 31) placement lenses or complete lights ,second rate merchandise sold to| 4 cnsiiladidoe.. af net , det sabe mee We 


lina have no requirement in their |have no assurance that the lights | meet price competition from some | 
laws for stop lights or directional |or lenses they may purchase in any | makers who furnish legal equip- 





signals to be inspected or tested |parts store are up to the SAE|ment for original equipment. ly ‘ 
in order for such lights to be |standard, or even legal in the state! State officials are just as much |S» 
legally sold in the states, Nevada |in which they purchased them. to blame for the deaths caused by | 
requires that such lights must | Even vehicle dealers—unless | spurious safety lamp equipment; | 


meet with Interstate Commerce | they purchase all of their replace- |jenses that do not clearly beam for | ™ 
Commission rulings. yP enses that do no } 


, ment lamps and lamp parts from |the required distance; lamps that | . : lers— 

Confusing as the laws a their own factory sources—have (are under-powered and lamps that | Ford Parts Depot in Ohio Serves 375 Dea 
whether such safety lights are re- little chance of knowing that they |are not properly sealedsto prevent; The Ford division's $1,500,000 parts depot in Cleveland was formally opened Oct. 25 
quired ‘th cae Ge nor 23 are going to be able to sell legal dirt and smog from covering the | with more than 600 civic leaders, dealers and employes’ families attending. The 
compared to the approval maneine- lamps and parts. bulb and inside of the lenses. si, 163,000 square-foot warehouse has been in operation since Aug. |. It serves more than 
turers of the lights and equipment Should the dealer take the trouble Equally at fault cm = pay Vet 375 Ford dealers in Ohio, Indiana and parts of Pennsylvania and Illinois. Dennis M. 
have to get on their products. to get a ¥ of amen te ak ie Soa ab caeialad aaeneen, poe 

j i e state in-| traps o 3 “ , am — 

wa poy ih pocorn od ceaetian, ak Cae Oe from one of beldges and other causes of fatal] accessories operations manager, was the principal speaker. Building also houses the 
patrol board, while in Nebraska the | those makers, he still can get|accidents on main thoroughfares. Ford and Mercury district sales office. 
department of roads and irrigation; 
Alabama to the highway director; 
California to the highway patrol 
board; Wyoming to the superin- 
tendent of vehicles; West Virginia 
to the state road commissioner; 
Massachusetts, the department of 
public works, and Delaware, the 
state testing laboratories. 

The state commission on equip- 
ment gives the approval in Wash- 
ington, the corporation commission 
in New Mexico and the state high- 
way commission in Minnesota, Ar- 
kansas and Oklahoma. 

* * * 

{ yn department of public safety 

has the say-so in Florida, Mis- 
sissippi, Tennessee and Texas, while 
the secretary of state gives ap- 
proval—for a charge—in Illinois, 
Maine, Oregon and Pennsylvania. 
In all other states either the direc- 
tor of motor vehicles or the motor 
vehicle department passes on all 
lights. 

Despite the fact that most states 
do make some provision for testing 
light equipment, and that a great 
many of the states do use the SAE 
standards as their guide, few of 
them make any effort to police the 
points of sale to stop untested 
makes of lights and illegal lighting 
equipment from being sold. 

Truckers and others needing re- 


65% of Velie 
Fail Vancouver 


Safety Checks 


VANCOUVER, B. C. — Only 35 
percent of the 15,571 automobiles 


Fifer, Cleveland manager, served as host for the occasion. Earl G. Ward, parts and 


5600 FREE TON-MUILES OF PAYLOAD 
...thanks to BORG=WARNER engineering 








and trucks checked at the motor 
vehicle inspection station here met 
safe operating standards on the 
first trip down the testing lanes in 
September, it has been announced. 

Major causes of the rejections 
were said to be faulty headlights, 
foot brakes, steering mechanisms 
and stoplights. Faulty headlights 
accounted for 2,057; foot brakes, 
1,170; steering mechanisms, 730, 
and stoplights, 536. 

Comparison of models showed 
that 63 percent of the vehicles built 
before 1937 were rejected on first 
inspection, while only 26.5 percent 
built following 1947 failed the first 
check. 

In addition, failure to observe 
licensing and registration regula- 
tions resulted in rejection of 370 
vehicles during the month, the au- 
thorities said. 


For Women, Too! 
Fix-It-Yourself Shop 


Is Opened 

INDIANAPOLIS.—Motorists who 
wheel their auto up to the P. B. 
Helmick shop for repairs don't 
hurry off saying they'll call back 
later when the car is ready. 

They have to stick around and 
fix it themselves, 

Helmick’s place is a “fix-it-your- 
self” shop. Where did he get the 
idea for the unusual shop? He fig- 
ures any person with reasonable 
intelligence can learn to fix his own 
car, “if you coach him a little on 
the operation of the engine.” 

Yes, even a woman can do it. In 
fact, he says, many of his custom- 
ers are women. 



















B-W ENGINEERING MAKES IT WORK— 
B-W PRODUCTION MAKES IT AVAILABLE 






Any weight that can be saved 
in a truck means that much 
less dead weight... that much 
more payload. 

Borg-Warner engineers de- 
termined that universal joints 
could be made 34% lighter 
without sacrificing quality, 
accuracy of balance or smooth- 
ness of operation. Roller bear- 
ing universal joints made by 
B-W’s Mechanics Universal 
Joint Division thus eliminate 
28 pounds of dead weight... 
allow 28 pounds additional 
payload each trip. 

During the average life of a 
heavy duty truck this means 
5,600 extra ton-miles of pay- 
load . . . as much as $280 
additional revenue. 

This is one more typical 
example of B-W’s standard: 
“design it better—make it 
better.” In this way, with liter- 
ally scores of precision parts, 
Borg-Warner engineering and 
production serve the auto- 
motive industry every day. 


Almost every American benefits every day from the 185 products made by BORG "WARNE; R 
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THESE UNITS FORM BORG-WARNER, Executive Offices, Chicago: BORG & BECK 

BORG-WARNER INTERNATIONAL « BORG-WARNER SERVICE PARTS « CALUMET STEEL * DETROIT GEAR 

DETROIT VAPOR STOVE « FRANKLIN STEEL © INGERSOLL PRODUCTS « INGERSOLL STEEL « LONG MANUPACTURING 
LONG MANUFACTURING CO., LTD. ¢ MARBON ¢ MARVEL-SCHEBLER PRODUCTS ¢ MECHANICS UNIVERSAL JOINT 
MORSE CHAIN e MORSE CHAIN CO., LTD. « NORGE « NORGE-HEAT « PESCO PRODUCTS « ROCKFORD CLUTCH 
SPRING DIVISION « WARNER AUTOMOTIVE PARTS ¢ WARNER GEAR « WARNER GEAR CO. LTD. 








Studebaker Cites King 
L. E. Minkel, sales manager for 
the Pacific division of Studebaker, 
Monrovia, Calif., presented a plaque 
P to Edward F. King Co. for winning 
the company’s “Sales Sleuth Cam- 
paign.” 
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Highways & Safety 


Montana’s 





AUTOMOTIVE NEWS, 


Olson Gets 


Nov. Safety Award 


By Sam Sampson 
Staff Writer 


eee instigating a program of lo- 
cal safety meetings to be car- 
ried on in Montana, Lester A. Ol- 
son, great Falls Ford dealer and 
chairman of the Montana Automo- 
bile Dealers Safe- = 
ty committee, re- 
ceives the AuvurTo- 
MOTIVE NeEws 
“safety-minded 
dealers of the 
month” award for 
November. 

In a recent let- 
ter, Olson pointed 
out the particular 
difficulties that 
are presented in 
his widely spread 
state, chief among them being the| 
difficulty of holding meetings with | 
state-wide representation. | 

So, “Olson continued, during a | 
Montana Automobile Dealers 
Assn. convention last year, a spe- 
cial safety luncheon was held, and 
volunteers from as many com- 
munities as possible were secured 
to carry on safety programs on a 
local basis. 

It is felt by Bud Darlington, man- 
aging director of the Inter-Indus- | 
try Highway Safety Committee, | 
that the success of this program |} 
has been more than commendable, | 
and that they have done much to 
turn dealer’s thinking to traffic | 
safety matters. 

Olson said that, in the near fu-| 
ture, the Montana safety committee 
is going to provide all of the local | 
chairmen of the local safety drives | 
with a booklet, “How to Promote | 
and Publicize a Safety Meeting,” 
and to urge them anew to holt 
area safety meetings with dealers | 
to sponsor programs in their com- | 
munities. 





L. A. Olson 


* * 


Began in 1947 
ss R the last several years,” Ol- 
son said, “it has been my per- 
sonal belief that highway safety is 
a part of every dealer’s responsibil- 
ity, inasmuch as the original prod- 
uct is sold by the automobile deal- 
er. I feel that it is important that 
we spur dealers’ thinking along 
highway safety matters.” 
Olson began his work in safety 
by addressing the 1947 MADA 
convention, and was appointed to 
head the organization’s safety 
committee at the same meeting. 
The committee was composed of 
Olson, Vern Cougill of Helena, 
and George Schotte of Butte. 
There are numerous other pro- 
grams which the committee hopes 
to sponsor in the future, Olson 
said, but the difficulty in getting 
together for combined meetings is 
a serious one. 

Under the leadership of Olson, 


* 





$154 Million 
To Be Spent on 
Illinois Roads 


Increased road building revenue 
from higher gasoline taxes and 
truck license fees will enable IIli- 
nois to expend approximately $154,- 
000,000 during the current biennium 
on Gov, Adlai E. Stevenson's high- 
way restoration program, according 
to Charles P. Casey, director of the 
state department of public works 
and buildings. 

By contrast, the department chief 
said the construction program dur- 
ing the two-year period (July 1, 
1951 to June 30, 1953) would have 
been limited to about $61,000,000 
under the old three-cent gas tax 
and lower truck license fees. 

“However, the full impact of our 
expanded road construction sched- 
ule will not be felt until 1954,” 
Casey said, “when the five-cent gas 
tax and the $28,000,000 a year boost 
in truck fees both will be in effect. 
The important point is that we 
have embarked on a rehabilitation 
program far more adequate to meet 
our needs, and under which we will 
be able to match all federal aid 
funds as they become available.” 

The $154,000,000 biennial program 
includes about $65,000,000 in federal 
aid, Casey reported. | 


the Montana dealers’ safety com-| 


mittee has promoted the loan of 
cars to high schools for use in 
(driver training programs. Such 


driver education programs are now 
being carried on by a majority of 
the high schools in the state, Olson 
| said. 


| * 


+ ” 


Great Falls Program 


GID D. BACHELDER, chairman 
\“ of the Great Falls Traffic Com- 
mission, wrote Automotive News 
that he had worked closely with 
Olson and his committee on a cam- 
paign carried on in the city of 
Great Falls, and had found him to 


be an energetic leader in the mat-| 
ter of traffic and pedestrian safety. | 


The program here, he said, was car- 


ried on by combined efforts of the | 


police department and the city’s 
auto dealers. 
Last May, Bachelder continued, 














Chevrolet Training Car by Brook— 
Brook Chevrolet Co., Bound Brook, N. J., 


years to the Bound Brook high school for 
left to right, are Frank Quinn, director 
Schmidt, president of Brook Chevrolet; 
Philip Ewing, faculty instructor. 


the committee headed by Olson 
promoted a program of car in- 
spection, without charge to the 
owners, in the city. Automobile 
dealers furnished the mechanics 
for the program, and blockades 
were set up by the police for me- 
chanical inspection of all vehicles. 


| Over 2,000 cars were checked by | safety conditions fo 
ven more | pedestrians.” 


'the blockade system, and e 








Give your busines 
“Safety Lane”* in your shop! 
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Washington Uses 
Point System to 
Rate Drivers 


A point system, enabling authori 
I ties to keep a record of perform 
|ance for every driver in Washing 
ton, has been adopted by the stat: 
road patrol. 
|} Under the system, it was ex 
|plained, points have been assigned 
jto various traffic violations, and 
|When a driver has accumulated a 
jnumber of points within a certain 
period, he is sent a warning letter 
directed to appear for an informa! 
hearing with a state patrolman, or 
uffers a suspension of license. 
During a test period conducted in 
the area, it was reported that 7.521 
|warning letters were issued; 1,622 
were ins : , . | Persons were called in for informa! 
rages ‘as oe, dealers’ ga talks, 816 drivers were ordered to 
ok a ; ; take physical examinations or sub- 
I am happy to hear that Lester | mit to reexaminations for opera- 
A. Olson is being given special | tors’ permits, and 354 licenses were 
| recognition for his work in safety,” | suspended. 
Bachelder wrote. “I have found The point system standards are 
|him to be very civic-minded, and|four to eight points for negligent 
very interested in improving the| driving when drinking; five points 
r drivers and|for an accident where driver was 
(Continued on Page 65, Col. 
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Over 50% of all 





+ 


has presented its fourth Chevrolet in four 





student driver training. At the presentation, | 
of safety education for AAA; Richard D. ls 
G. Harvey Nichols, 


school principal, and | 
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WEAVER 
“gAFETY LANE” EQUIPMENT 


for checking brakes, 


wheel alignment and lights 


fits into ALL safety programs 
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Motor Vehicle Inspection st 
continuously since 1938) s 
214 million vehicles 
were refused O.K. 
fective brakes — over 1] 
stickers because of def 
—over 41% were re 
because of defective lights 


fused O. 


*Safety Lanes ARE MADE ONLY BY THE WEAVER MA 


{ the completely 
Jersey Official 
ations (in operation 
how that of nearly 
inspected—over 2 
stickers because of de- 
14% were refused O.K. 
ective wheel alignment 


failing to pass 


established by the State. 
her your city or state has 
for periodic inspection of 
antage to equip your 


the liberal standards 

Regardless of whet 

taken action calling 

vehicles, it’s to your adva 

i “Safety Lane . wiikey bs 

a 2 grt Weaver pioneered official inspec- 
‘ver S > 


tion of motor —. wend Be ee 
ee - Lane” Equipmer s g 
jh public acceptance - brane — 
All find it advantageous ‘ 
kee Equipmen t :. wn - = 
sd ging alg ane booklet, which is 
eavers ne 


just off the press. 


steagh 
27a 


K. stickers 


NUFACTURING CO. - SPRINGFIELD, ILL. 


FREE—Shop Owners and Service Department 
Managers may obtain a copy of this valuable 
new book “Here’s How to Get More 

Profits from Your Safety Service Departments” 


by sending request, on their Company letter- 
head, to Weaver Manufacturing Co., 


Springfield, Ill. 
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Check Finds 58% Faulty... 


Battery Work Ups 
Dealership Gross 


Continued from Page 31 


agree, but experience alone on the 
modern car has been proven in- 
adequate and a costly substitute. 
An accurate and complete testing 
routine locates not only’ the 
causes of trouble, but also uncov- 
ers other information about the 
vehicle that will lead to a sound 
maintenance job being done. 

No individual likes to point out 


vhere the second failure will hap- 
pen in an out of the way point 
where service is hard to get—and 
where some other dealer, service 
station or filling station gets the 
sale of another battery, additional 
customer labor and parts sales. And 
the dealer where the car was first 


brought in for the trouble rightly 
earns a blast from the customer. 
* s . 

f,HE experts say that changing | his own weaknesses — shortcom- 
| electrical units on the modern | '"8%- Because of a —- hised 
car without testing to find the basic |JOPS are going out of franchise 
cause of the trouble is entirely un-|C@?_ and truck pag 0 shops not 
satisfactory in the majority of in-| Properly re ewe ee a 
stances and only breeds illwill from mechanics haven't learned as yet 


|that the “thin dime and screw 
of revenue. : ; r ; 
sag ego ‘— h _ |driver” tests just won't find the 
These men claim that _ trouble in modern vehicles. 


mechanics lean too heavily ‘ ‘ 








their experience in the analytical ; 
or diagnosis part of their work. N INSTANCE of this type of 
poor service was pointed out 


Good experience is valuable, they | 


| 
| 








A ‘Safety Lane 


Tester and a Weaver Wheel Alignment Teste 
only by Weaver, fits into all safety programs, including those where qualified dealers 
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Can be installed in the drive-in aisle, or in any other accessible space in your shop. 


A Combination Brake and Alignment. Tester, 
small amount of flocr space of 9%2° x 24’. 


services. It's an effective ‘merchandiser 
Proves to customers the 


alo) om olaele lta slolammelarem oleelsins 





vehicles need safety service! 


includes a Weaver Headlight Tester a Weaver Automatic Brake 


Shows car owners the need for safety 


quality of corrective work done by mechanic 


by one dealer who went out into his 
shop and made certain that proper 
checks were made on a customer’s 
car. The customer complained that 
his battery was continually running 
down and that while two regulators 
and one new generator had been in- 
stalled in the car (which had a lit- 
tle less than 5,000 miles on it and 
was only six months old), the trou- 
ble was still there. He had had to 
buy two new batteries up to the 
time the dealer got into the picture 
and the car had been laid up a 
total of 14 days for repairs. 
The car was finally given a sys- 
tematic diagnosis, the battery ca- 
ble replaced and the regulator 


MECHANICS 


TTT 


| adjusted at a cost of $7.80. The 


car has been driven over 7,500 
miles since without further trou- 
ble. 

And here is the ultimate “pay | 
off” that all dealers should be vi-| 
tally interested in. The car owner 
was so pleased that he recommend-| 
ed the dealer to his friends with 7 Sean. 
the result of four new-car sales, | tomer out of a “complainer” at the 
two used-car sales and about 25| Same time. 
new service customers. 

It is unlikely that newspaper ad- | A NOTHER example of the value 
vertising or any other sales ex-|4%4 of making a proper diagnosis 
penditure could have brought such| is found in the case of the owner of 
results at so little cost. The dealer}a 1947 Chrysler who complained 
made money and a “boosting” cus-' that he had just had his third regu- 


back again! Are 
enough to rehire 


“Here I am 
you desperate 
me yet?” 


| 
* 


x * 
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and a Headlight Tester requires the 
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lator and second generator in- 
stalled. He was still having trouble 
and his battery wouldn’t stay up. A 
check found the trouble. The own- 
er’s car had a 1.3 volt loss in the 
charging circuit, caused by a loose 
| terminal on the wire from the start- 
ler terminal to the regulator. 
| To give dealers a dollars and 
cents reason why it is to their ad- 
vantage to insist that all cars com- 
ing into the shop, especially at this 
|time of the year, with electrical 
trouble be given a thorough diag- 
nosis or complete charging circuit 
| check, the following two instances 
| spell both profit and customer sat- 
| isfaction. 
One dealer invited 18 customers 
in to have their electric charging 
| circuits checked on a diagnosis 
basis. As a result of the 18 checks 
the shop sold $208 in labor and 
materials, or an average of $11.55 

per customer. The customers did 
not pay for anything they didn’t 
need. The work involved bat- 
teries, generator overhauls, fan 
belts, voltage regulator cleaning 
and adjustments and _ battery 
ground any positive cables. That 
adds up to pretty low insurance 
against starting and battery trou- 
ble in cold weather. 

Another dealer checked 54 cars 
of which 18 were “house” cars. This 
dealer sold 23 major generator 
conditioning jobs, 13 batteries. 
Eleven more found they needed 
new batteries but didn’t buy that 
day. The dealer also sold cables, 
fan belts and other parts that diag- 
nosis proved were already causing 
trouble or would very soon. 

* * + 


Tr MAY be necessary for the deal- 
|* er to invite a number of his good 
customers in for a charging circuit 
analysis or diagnosis in order to 
get his own shop crew sold on the 
value of giving all cars that have 
electrical trouble this check. 

Habit is one of the hardest 
things in the world to change 
and the attitude of giving the 
customer a “fast treatment” is 
still ingrained in many shops. You 

| can’t expect service personnel to 
change their methods overnight 
without supervision from the 
dealer, and possibly an object les- 
| son or two. 
| Sulphated batteries are the great- 
est cause of present hard starting 
|trouble, claim the experts. In these 
|davs of short supplies of basic ma- 
|terials, such as lead, they may be- 
| come the No. 1 reason why many 
lowners will not be able to drive 
|their cars come next spring, unless 
|more attention is paid to protecting 
|the batteries now in the cars and 


| trucks on the road. 
+ * 
|A “QUICK” charge will not cure 
| sulphation either, claim the ex- 
|perts. It takes a slow charge that 
|starts high, about nine or 10 volts 
jand then tapers off to bring the 
|battery to full charge. A _ fully 
| charged battery is the only one that 
|gives full power when it is needed 
}on cold mornings in the fall and 
| winter. 
| Diagnosis of the charging circuit 
has a customer labor sales poten- 
tial that may run as high as from 
$10 to $23 per job, and a parts sales 
potential that might run as high 
as $110. 
According to the experts, at 
least 50 percent of all cars now 
on the road, including new ones, 
need this charging circuit check 
before real cold weather hits us. 
The Sun recommended test pro- 
cedures calls for 14 checks under 
| three major classifications: battery 
starting system and charging sys- 
tem. 

The Allen Dial-Check calls for 11 
|separate tests. 


More Haulers Travel N. C. 
Than Any Other State 

PINEHURST, N. C.—More motor 
freight lines operate out of, into or 
through North Carolina than in any 
| state in the union, James K. Knud- 
|son, director of the Defense Trans- 
|portation Administration, told the 
|North Carolina Motor Carriers 
| Assn. convention here. 

The state utilities commission 
said 425 regular route and irregu- 
lar route common carriers hold 
North Carolina certificates. The 
commission estimates they own 
18,000 vehicles, with hundreds of 
|others operated by carriers under 
leases. Figures do not include 
ltrucks operated “for hire,” nor 
thousands of trucks operated by 
|mills, lumber companies, and indus- 
jtry, the commission stated. 
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of the Babe Stein, Inc., dealership 
° |Keiper had been associated with 
D 2 a | e r D Oo ' n S Nf Universal C.LT. for 21 years 
I, |Changes in the dealership include 
: j}appointment of Arthur Regal as 
J. R. Dick Automobile Co. (Hud- biles equitably and keep them from ‘carts seanaber, and 7: ho 
son), 401 W. Adams St., Phoenix,|individuals who seek to profiteer. = ski, office manager 
; ; i * * * DAN GRO nae : 
Ariz., has been sold to Robert F. IVE MOTORS * + * 


Williams, former Butte (Mont.) Yeggs Get $440 in Richmond; 
dealer, and his partner, R. B. Fra- | Two Other Tries Fail 

Safecrackers in Richmond, Va.,| 
y than $440 in| 
operate the firm under the name) cash after breaking into the Jones | 
of Arizona Hudson Co. at the same} Motor Co., 2923 W. Broad St., but 
location. Dick said that he would/purgiary attempts at 
continue to operate his used-car! places were fruitless, 


ser of Billings, Mont. 
The new owners said they would | made off with more 


business at 1545 Grand Ave., Phoe-| ported. 


nix. The burglars were 
(Studebaker), | opened recently with a celebration which included door prizes and floral tributes. 
Grand Rapids Dealers Pledge 2900 North Ave., and Mooers Mo-| The building measures 137 feet by 65 feet, with plenty of space surrounding to be 


. ° ° ° tor Car Co., 1114 North Blvd., when | developed for used-car display and customer parking. 
Compliance With New Ruling | they punched a tear-gas bomb in| : : — 


* * * 


Pence-Briggs, Inc. 


Harold W. Rockwell, president of | one of the places. 
* 


two other} 





| ef 


Murray Incorporates 


Murray Motors, Inc., Murray 
|Ky., has filed articles of incorpora- 
| tion increasing the capital stock of 
|the company from $100,000 to $150,- 
| 000. 


police T-| Dan Grove Motors, Bellefonte, Pa.— i mg 9 i 

‘ 2 ‘ wis Motor > rysler-Plym 
foiled at This new DeSoto-Plymouth dealership, owned and managed by J. Dan Grove, was outh), 615 Tebeau St., Waycross 
|Ga., has been purchased by John 
|S. Hood jr. 


Ky., has purchased the Russell | president, and Joe J. Williams, vice- | Westbrook Promotes Ector 


the Grand Rapids Passenger Car ie County Ford Tractor dealership | president and general manager. Joe Westbrook, head of West- 
Dealers Assn., promises that mem- Harrold to Expand from Phillip Story aici t ‘nl a ee . brook Motors, Ltd. (Dodge-Plym- 
bers of the association would com- “tie ae |outh), East Point, Ga., has an- 


ply fully with the new ceiling price 
regulation, which requires posting 
prices in showrooms. 


“With curtailed production in St. 


Ellsworth Harrold, 


A permit has been : 
Sacramento| Rugel Opens Service Hub 
(Calif.) Ford dealer, to erect an 
addition to a warehouse at 6100 R outh), El Paso, Tex., ran a full 


issued to Mercury Names Keiper |nounced appointment of Howard 


Appointment of George Keiper|Ector as general manager of the 
Rugel Motors, Inc. (Dodge-Plym-|,, 4 Mercury dealer in Cleveland | firm. 


; . was announced by O. L. Noble, Se thas 
page advertisement in the Bi Paso | creveland, district sales manager | Fort Worth K-F Dealer 


sight,” Rockwell added, “reduced ee: ae : the epening of 
production can conceivably create smes, announcing we 0 ; . eer age | Circle M Motors, 2422 W. Sev- 
extra pressure on dealers from buy- Bernard Buys 2nd Deal New Rugel’s Service Center at 320|0f Lincoln-Mercury. Keiper's snd has been appointed Kaiser- 





ers, but members of our association Kermit G. Bernard, 


owner of|W. San Antonio, Dan F. Rugel is|to be known as George Keiper 





|Frazer-Henry J dealer in Fort 








will attempt to distribute automo- Bernard Motor Co., Russell Springs, President; Crumpton Spence, vice- | Mercury, Inc., is on the former am | Worth, Tex. Victor E. Cox is presi- 









FLOOR BUTTON 


More than a quarter of a century ago, Bendix pioneered = and low cost is made possible by Bendix exclusive 
the starter drive. Today, and over 85,000,000 drives design features. For example, the Bendix Starter Drive 


auto parts. 
TA RTING | Named Tri-State Motor Parts Co.. 
4 it will occupy a warehouse and 
parts store in the Edwards build- 
Piorcmnagll ing. D. P. 


dent and general manager of the 
firm, and Robert ©. Meek is vice- 
president, parts and service man- 
ager. 


|Mt. Pleasant (Mich.) Dealers 


Train Student Repairmen 


The Isabella and Clare Counties 
Auto Dealers Assn., Mt. Pleasant, 
Mich., has joined hands with the 


Whatever Your Starting Requirements 


“Bendix 
| Pleasant public schools in a pro- 
gram to help train future auto 
repairmen. 
| Fourteen junior and senior high 
| school boys are currently taking 
part in the program. Association 


members teach the boys practical 
automobile care and repair in ad- 
dition to the training they receive 
in school rooms. Committee mem- 
bers are Lee Johnson, chairman; 
Russ Tomkins, Bud Hubbell and 
Leo Beard. 

* 





* . 


Williams Honored 

W. H. Williams, of Williams Mo- 
|tor Co. (Hudson), Newport, Ore., 
was honored at a meeting of Hud- 
son dealers for his outstanding 
sales ability in a nationwide cam- 
paign. He was among 200 dealers 
so honored out of a total of 2,300 
competing. 

= ie 


Safecrackers Get $3,200 
Burglars cracked open a safe at 
Long-McArthur (Ford), Salina. 
|Kans., and escaped with about 
$3.200 in cash and checks, North 
McArthur, manager, reported. 
* = . 
New Distributor Named 
White Motor Co. announces ap- 
nointment of the Wichita White 
Truck Sales, Inc., 2655 N. Broad- 
way. Wichita, Kans., as distributor 
for that area. The new firm will 
be headed by R. J. Bailey, presi- 


LISTS dent, and M. J. Krouse, treasurer 
| * s * 
SPECIA Edwards Forms Unit 
For Wholesale Parts 
Edwards Motor Co. (Dodge-Plym- 
IN ALL TYPES OF outh), Milwaukee, one of the old- 
est dealers in Wisconsin, has organ- 


ized an affiliate firm for wholesale 


ACCELERATOR 


Dwyer, former parts 
manager, and Charles Boehme,. 
|former assistant parts manager 
CLUTCH PEDAL |have been named president and 
vice-president, respectively. 

. * ” 


Mauer Buys Mich. Deal 





henge : A ; ° . : Albert Mauer has purchased Star 
later, Bendix is still starter headquarters for industry. requires no actuating linkage and the solenoid yr Motor Co. Inc. Mien Baich.. fol 
In automotive vehicles of all types, in the marine field, be placed in any convenient position. Result—t he lowing his resignation as vice-presi- 
in stationary engines and aircraft, in fact wherever starting motor can be mounted more easily and in ker one a a a 
motors start, Bendix* Drives have established an more positions. Also the Bendix Drive has fewer parts Miami, Fla. He was with the Jones 
unrivaled record for dependable performance. Perhaps _—_ and needs fewer adjustments. |dealership 17 years, 
even more remarkable is the fact that in most installa- If you want true economy from installation to service, | a a 


tions manufacturers have paid less for the Bendix plus performance proven by over 85,000,000 installa- 


Drive than for other types. 


y y : Incorporation Charters 
tions, be sure to specify Bendix Starter Drives. Your | ‘The secretary of state in Colum 


This unique combination of dependable performance _inquiry will receive immediate attention. — *res. us. rar. or. |bus, O., has granted charters of in 


ECLIPSE MACHINE DIVISION of 
ELMIRA, NEW YORK aviation ConroenaTien 


| corporation to the following: 

| Horn Motor Sales, Lima, $10,00( 
capital, with incorporators Carl B 
and Kathryn Horn and Clarence G 
Fisher; Evans Schafer Fraser Mo- 





Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. ¥. (Continued on Page 37. Col. 1) 
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tors Sales, Ironton, Robert F. Ev- 
ans, Chauncey A. Schafer and John 
Davidson; Valley Motors, Ironton, 
$20,000 capital, Orville J. Kitts, E. 
Steenberger and Moncy Steenber- 
ger; St. Clair Ford, Inc., Cleveland, 
Arthur F. Zalud, David C. Prugh 
and W. J. Vesely; Jack Nadeau 
Hudson Sales, Inc., Defiance, John 
and Grace Nadeau and W. F. Cope- 
land; United Motor Sales, Inc., 
Cleveland, Philip Kasden, Marie F. 
Boyer and Marie Henrichs, and In- 
gram Oldsmobile, Mansfield, Wil- 
liam C. Ingram, C. Richard Martin 
and C. L. Gimble. 

* * 


? 


Bruce Wells Honored 


Bruce C. Wells, Richmond (Va.) 
Pontiac dealer since 1938, was in- 
vited to serve on the nationwide 
dealers’ council which met with 
the president of General Motors in 
Detroit. 


Rudd Buys Buick Deal 


In Burlingame, Calif. 


Robert E. Rudd, former assis- 
tant general sales manager for 
Buick at Flint, has purchased the 


interests of Howard Buick Co., | 
Burlingame, Calif. He has taken | 
over the premises, facilities and | 
personnel intact. The new firm | 


name is Rudd Buick, Inc. 
Rudd served as San Francisco 


zone manager for Buick during | 


1947 and 1948. Charles E. Mono- 


han, also formerly with Buick, 
is joining the Rudd Buick organ- | 


ization as director of sales and 
service. 
. ° 
Hutt Opens Bump Shop 


T. D. Hutt, Studebaker dealer. 
has opened a new collision shop 


at 952 W. Genesee St., Svracuse. | 
eauipped with an automatic paint | 


baker. 


* * * 


Studebaker Names Broecker 


A new Studebaker dealership 
in Buffalo has been formed by 
Broecker Motors, Inc., of which 
Ervin C. Broecker is president 
and treasurer. Broecker has taken 
over a building at 2061 S. Park 
Ave. 


Antiques Wanted 
Buick Dealers Search 


For Oldest Model 


The Buick Dealers Assn. of Sou- 
thern California has set up a con- 
test to find out who drives the old- 
est Buick in the area—and there’s 
been a flurry of response. 

Dealers who have been in busi- 
ness Many years are competing 
with one another’s memories trving 
to locate old customers to whom 
they sold a car and who might still 
be in the neighborhood. 

One dealer from Hollywood lo- 
cated a 1928 job, which he himself 
sold. The oldtimer now has 184,000 
miles registered, but that wasn’t 
enough because another dealer 
came up with a 1909 model from 
Long Beach. 

But the one that has them all 
beat so far is a 1904 vintage which 
is on display at Howard Buick. But 
where’s the driver? 

* 7 a 


Lemons Sells Deal 


4. 
sale of Capitol Motors, Inc., Har- 
risburg, Pa., to C. A. Blake. The 
new owner will operate as Blake 
Cadillac-Oldsmobile Co., Inc. 

7 . . 


Takes on TV Sales 
Allen K-F Motors, Inc., 1720 S. 
Harrison St., Fort Wayne, Ind., has 
become that area’s distributor for 
Capehart-Farnsworth Corp. radio- 
phonograph television sets. His area 
includes 13 counties. : 


New Columbus Outlet 


Columbus Motors (Dodge-Plym- | 


outh), San Francisco, held formal 
opening of its North Beach auart- 
ers. Hosts at the event were Eddie 
Thomas, owner; Joe Sturiala and 
Tony Maly, service managers. 

7 - 


In New Home 


Jacksonville Truck Sales, a di- 
rect dealer in Jacksonville, Fla., for 
Autocar has moved into larger, 
better quarters at 818 Canal St. The 
new location is three blocks from 


the company’s former site at 2265 
W. Beaver St. 
a 


* bd 


Barrett Cadillac Now 


Wayne Barrett, president of J. 
D. Roller Cadillac Co., Youngstown, 
O., has announced the company has 
changed its name to Barrett Cadil- 


lac, Inc. 
* 


Murray Craden 


A business name has been filed 
in the Erie county clerk’s office for 
Murray Craden Motors, 1165 Main 
St., Buffalo, by Murray Craden. 

* * * 


Horgan Heads Fund Drive 


For New York Hospitals 


Ralph T. Horgan, president of 
Ralph Horgan, Inc., has accepted 
the chairmanship of the automo- 
tive division in the 1951 United 
Hospital Fund’s $3,500,000 appeal 
now being conducted on behalf of 


* * 





H. Lemons has announced _ 


82 voluntary, non-profit hospitals 
jin Greater New York. 
“The automotive division in this 





|year’s campaign will make every 
leffort to reach its quota to enable 
the voluntary hospitals affiliated 
with the fund to continue their 
|high standards of care to all, re- 
|gardless of race, creed or ability to 
|pay,” Horgan said. 


| * * * 


Hancock Buick Moves 


Hancock Buick Co., which re- 
;cently occupied its new plant at 
the corner of Barnwell and Laurel 
streets, Columbia, S. C., has been 


formally opened. The firm has 
moved four times in the last 11 
years. 


* * 


Packard Sales Champ 


Jerome Marks, salesman for Bis- 
zantz Motor Co. (Packard), San 
Gabriel, Calif.. was winner of the 
grand award in the Packard south- 
ern California sales contest. The 
award, a $1,750 expense-paid trip 
to Hawaii for Marks and his wife, 
was made at a dinner. 

* * * 


Thugs Visit Sellens 


Thieves broke into the Sellens 
Motors, Ltd., in Hamilton, Ont., 
cracked a safe and stole about 
$1,400, according to police. They 
broke through a_ second-story 
window and used tools to punch 








oe 








Three Dealers Sponsor Okla. State Fair Exhibit— 


Downtown Chevrolet, Greenlease-Moore and McDonald-Scott Chevrolet, 


arranged 
this exhibit at the Oklahoma state fair. More than 300,000 persons saw the working 
models of various units on Chevrolets. 


a 16-inch hole through a big | Sunshine Branch Closed 


a —— saad My ne ante. | Sunshine Motors has closed its 


* 
; ‘ | branch in Clearwater, Fla. This 
Buick Names Wilson | branch handled the Willys line 


Carl Wilson has been named a| and was managed by Lou Thorn- 
Buick dealer at 1412 Washington| ton, who was sales manager for 








ul @ 
fi 


'St., Natchitoches, La. | (Continued on Page 40, Col. 3) 


















LOW FENDER CARS 
ARE SIMPLE TO CHECK 


WITH THESE NEW HEADS ced 
f 


NEW FLEX-O- POWER 
HYDRAULIC JACKS 
PACK 24 TONS OF POWER 

FOR AXLE WORK 











DISPLAY THE GOLDEN ‘BEAR SIGN 
ON EQUIPMENT TO INSURE 
GREATER CUSTOMER ACCEPTANCE 


fromm Guthorized | 
"a. oc ate i 












STEERING 













__BEAR SAFETY SERVICE) 








FULL EQUIPMENT FOR 
COMPLETE 5 POINT 
ALINEMENT CHECKING 


=o 























Make that 12x13 feet the Most Important Space in Your 


Shop with the New “BEAR” 3831-88 Front-End Service! 


Make the most of every square foot of floor space! That’s 
good business! That’s what you do when you give the 
word to get the new ‘“‘Bear’’ 3831-88 service. Here’s the 


service that says: “‘No shop is too small to get into big 
profit alinement!”’ Here’s the service that also answers 
the smart “‘Bear’’ Operator’s desire for auxiliary equip- 



















SEE YOUR “BEAR” JOBBER OR WRITE FOR COMPLETE INFORMATION. 
Address BEAR MFG. CO., DEPT. A.14,ROCK ISLAND, ILLINOIS 
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ment that means MORE BIG PROFIT JOBS PER DAY! And 
don’t be misled by the compactness! Nothing in the 
way of completeness or precision has been sacrificed! 
This is a complete “‘Bear’’ Service Unit with all the 
latest developments for fast checking of all cars and 
light trucks. 


YOU GET LOTS OF EXTRAS WHEN YOU BUY “BEAR”! Along with the finest equip- 
ment that can be built, you get the benefit of NATIONAL ADVERTISING and the 
most widely known safety service sign, THE “BEAR” SIGN! “‘Bear”’ School, *‘ Bear’’ 
Advertising Programs, etc., etc., are provided by ‘‘Bear’’ to assist you to take 
“*Bear’s”’ advice. “BE THE SAFETY LEADER IN YOUR COMMUNITY... IT PAYS!” 
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NOW READY! 
Crowell-Collier 15th Annual 
Automotive Survey 


The new Crowell-Collier survey again fur- 
nishes authoritative facts for sales plan- 
ning in the automotive field. Additional 
data in this study establish the vital im- 
portance of passenger cars for transporta- 
tion to work, to market and for other 
essential purposes. 

Copies available to sales executives. 


Call or write 

R. N. Woodruff, Detroit Manager 
The Crowell-Collier Publishing Co. 
3-161 General Motors Bidg. 
Detroit 2, Mich, ¢ Trinity 5-5613 











During the past fifty years you have performed the most magnificent sell- 


ing job the world has ever witnessed. 


You have sold cars to three out of every four American families. 


You have provided three million jobs for the men who make and the men 
who service your products. 


You have built the automobile dealer into the largest, most prosperous 
and most important independent retailer in the entire mercantile world. 


ou Tang ket Fe- 


Other industries, worrying about the up-surge 
of self-service selling, now talk excitedly 
about the necessity for pre-selling the con- 
sumer. You have been pre-selling for more than 
half a century. 


You have been pre-selling over the years by 
putting a major share of your advertising 
dollars into magazines that provide a substan- 
tial atmosphere of reflective consideration, 
magazines that make people think and act. 
You have used media that people read, not 
just glance at. 


You have invested millions of dollars in the 
advertising pages of Collier’s. Year after 
year, you have shown your recognition of the 


Collier: 


atmosphere for intelligent thinking that 
Collier’s induces. 


Collier’s has always been edited for people 
who think—has been recognized as the ideal 
magazine for advertising addressed to the 
real prospects for your cars—the people who 
want complete information, logical reason- 
why, persuasive explanation. Collier’s has 
helped you translate engineering riddles into 
gasoline-alley plain talk—to educate people to 
understand and to think about your products. 


You have accomplished selling miracles. With 
tried and tested methods you have built the 
most successful industry in the world. 


You can’t afford to miss Collier’s 





/ 
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Bush Brothers Expands 

Bush Brothers Motor Co., Win- 
chester, Ky., owned by Lindsey 
Bush and Cl Bush, have an- 


jnounced plans to build a new 
lgarage on W. Lexington Ave. The 
new establishment will be operated 
jointly by the company and Ken- 
neth L, Lowry. 


Dealer 


SRSA! aE te oT 4d 


ITE AD. 


SCOTCHLITE 


the firm’s St. Petersburg branch 
previous to its opening in Clear- 
water. Sunshine Motors has the 
Willys franchise for Florida and 
a Kaiser-Frazer franchise in St. 
Petersburg only. 


A 


DOUGLAS 
ALSO MANUFACTURES 


<ons 
gi ow 
cute Sees 
a 


a ye 


y # 
Made with 


cokes On 

eX 3 
C st) 

ae 5 

. * 


Hudson Savannah Moves 
Frames | 
Hudson Savannah Motors, Inc., | 


the only authorized Hudson dealer | 
in Savannah, Ga., has moved to 543 
Oglethorpe Ave. Bob Edwards is| 
general manager. } 

+ 


Bingley to Bloom 
George H. Bingley has sold Bing- | 
ley Motor Co. (Dodge-Plymouth), 
San Benite, Tex., to Pat Bloom. 
The new owner will operate as Pat 
Bloom Motor Co. 


* + + 
Hoefert Bros. | 
Interest in Hoefert Bros., Inc. 
(Dodge-Plymouth), Alton, Ill., has 
been taken over by Harold F. 
Hoefert, following the retirement 


Chrome Insignia 


> * 


Brightly’ readable NITE and DAY eR) 
¥ Colors. 


Rear Deck Plates 
For Most Cars 


. SY... 


1130 S. 7th Street Minneapolis 4, Minn. 


with 

e Chevrolet e 
e Plymouth 
e DeSoto 


1952 
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of E. C. Hoefert, the new owner's 
brother. Name of the corporation 
will remain the same. E. C. Hoe- 
fert has been with the company 
since 1918. 


Wilson to Werstein 
M. B. Wilson has sold his Hudson | 
dealership in Michigan City, Ind., | 
to W. J. Werstein. Werstein has| 
named Edward J. Beguhn as gen- | 
eral manager. 


> * * 


Parham Joins Star 

Carl Parham has joined Star 
Motor Co. (Ford), Logansport, Ind., 
as service manager. Parham for- 
merly worked in California. } 


* * * 


Berry Promotes Two 


M. W. Anderson, vice-president | 
and general manager of Berl Berry | 
(Ford), Van Ness, Calif., has an- 
nounced promotion of Bob Rowe, | 


used-car manager, to the additional | 


Chrysler 


e Dodge 
e Buick 


Om dey atitels 


Only Budd Barr 
fits the Contour of the 
bumper of each car! 


BECAUSE BUMPERETTES ARE 
REMOVED — YOU MAKE 
ADDITIONAL PROFITS! 


Fender to Fender Protection with 
wrap-around end rails custom fit 
for each individual car. 


K Your cost for Budd Barr Grille 
Guards is reduced by the value 
of the Bumperettes. 


K Looks like part of the car — not like 


KX Guaranteed Chrome Plating to 
a make-shift afterthought.. 


Car Manufacturers’ specifications. 


Price is 


142 


SUGGESTED LIST 
$34.95 


of the 
throughout Canada 


slightly higher west 
Rockies and 


Other BUDD BARR Automotive Necessities 


Gravel Shields for Ford and 
Chevrolet Front Fenders 


Buick Bumper Master 


Write toda 
y Lamp Grilles 


for the 
name of your 
nearest 
distributor 


yy mn 10) 8:) tele) .4 


Curb Alarms e 


feTerte) fal) 
Door Guards 


RK 


Budd Barr Industries 


Reorganized— 


Clair Savage, president of Savage 
Haldeman Pontiac, los Angeles, has an 
nounced major organizational changes in 
the dealership. Left to right are Fred W 
Ryan, promoted to assistant general man 
ager; John Landis, auditor; W. C. Savage, 
general soles manager, and President 
Savage. 


duties of truck and fleet manager 
Bill Gatling has been named as- 
sistant used-car manager. 

* * * 


Allen Named 


Don Allen, president of Don Al- 
len’s City Chevrolet, Inc., Buffalo, 
has been appointed to the domestic 
trade committee of the Buffalo 
chamber of commerce. 

> - » 


Rugel Takes Autocar 


Rugel Motors, Inc., El Paso, Tex., 
has been named a dealer for Auto- 
car Co., Ardmore, Pa., it has been 
announced by G. M. Wilkins, Auto- 
ear district manager in Dallas. 

2 - = 


Dale Wells Motors 
Dale Wells Motors, Inc., Louis- 
ville, has been chartered with 
$10,000 capital stock by Dale S. 
Wells, Sylvia B. Wells and Costella 
Burnett. 


* 2 


Purdy Motors 


Purdy Motors, Inc., Wilmington. 
Del., has been chartered in Frank- 
fort, Ky., where the main offices of 
the organization are located. Cap- 
ital was listed at $170,000 by C. S. 
Peabbles, S. M. Brown and Wilson 
Powell. 


x * ° 


Jenkins & Wynne Burns 

A fire at Jenkins and Wynne 
Motor Co., Franklin, Ky., resulted 
in estimated damages of $100,000. 
Tires and other accessories were 
completely destroyed, it was re- 
ported. The fire started in the attic. 


x * * 


Tri-County Honored 


Tri-County Motors, Inc. (Pon- 
tiac), Corbin, Ky., has been named 
to the Better Dealer hall-of-fame. 
according to H. E. Milliken, man- 
ager of the Pontiac Cincinnati zone 
J. B. Sasser is president of the firm. 


* ~ * 


Clarke Named to Council 


J. H. Clarke (Ford), Mavsville. 
Ky., has been named a member of 
the Ford dealer council for the 
Cincinnati sales district, it is an- 
nounced by W. W. Cumming, dis- 
trict sales manager. 


* om 


Peaveys Honored 


George F. Peavey, overator of 
Milford Motor Co., Milford, N. H.. 
since 1914, and his wife were 
honored by 150 relatives and 
friends at a recevtion held in ob- 
servance of their 40th wedding 
anniversary. 

aw * . 


Cooper Heads Dahl Sales 


Gene Cooper has been appointed 
sales manager at Dahl Motors Erie. 
Inc., Erie, Pa. 

7 


Hartman with Nash 
W. E. Boyer, Nash Motors, San 
Francisco zone manager, announces 
the appointment of Lewis Hartman 
as the company’s dealer in Grass 
Valley, Calif. 
: 


* a 


Bromberg Appoints Cowart 


Jerry Bromberg, head of Burlin- 
game Motor Co., San Francisco, an- 
nounces the appointment of Hugh 
Cowart to the new-car sales force 

a - . 


Clevenger Cited 
Floyd Clevenger, Winter Haven. 


|Fla., received a plaque from H. C 


DETROIT 11, MICHIGAN 


Luman, district manager of Nash 
of Atlanta, for selling 134 percent 
(Continued on Page 41, Col. 1) 
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£ the quota for new and used cars,ed by Tom Ashbrook. The new or- 


during a recent nine-week cam-| ganization will be known as Tom 
paign. Ashbrook, Inc. Ashbrook has ap- 
 . |pointed Hal Cole as his service 
Named Packard Dealer =| 8nager. 
* + * 


5th St., Gretna, La., just across 
the river from New Orleans, has 
been appointed a Packard dealer. 
Seymour Dalsheimer is general 
manager. 


Navy Calls Andrews 


Jack Andrews, sales manager of 
| Eisele Motor Co. (Lincoln-Mer- 
|cury), Huntington Park, Calif., has 
|been called up by the Navy. He 
has been assigned as an instructor 


West Bank Auto Sales, Inc., 99 | 
| 


- . . 


Rosema to Hudson Firm 
Neal Rosema has been appointed 
manager of the used-car division 
of Downtown Hudson, Inc., Grand 
Rapids, Mich. Rosema was formerly 
a new-car salesman. 
* 5 


Winston Returns 
Clare Winston has been appoint- 
ed sales manager of Packard Cleve- 
land, returning to Packard after 
an absence of 15 years in automo- 
tive fields elsewhere. 
* = 


Balser Leases Nash Site 
Roy G. Balser has leased a two- 
story brick building to open a 
Nash dealership in Fowler, Ind. 
Balser has been in the automobile 
business 15 years. 
= . 


Glenn Foster, Inc. 

The secretary of state’s office in 
Austin, Tex., has announced that 
Glenn Foster Nash Co. of San An-| 
tonio has changed its name to) 
Glenn Foster, Inc. 
* * 





* 


* 


Hemphill to Ferguson 


Hemphill Pontiac Co., Baytown, 
Tex., has been sold to L. C. Fergu- | 


son. Ferguson formerly operated a | 
dealership in Fort Lauderdale, Fla. | 
* * > 


Davison Named 
Thomas Davison, vice-president | 
and manager of Motor Mart, Ltd., | 
Yarmouth, N. S., has been named 
this year’s president of the Yar-| 
mouth board of trade. 
* * * | 


Mosby-Mack Expands | 


Mosby-Mack (Ford), Topeka, 
Kans., has leased a building at 120 
N. Kansas, formerly occupied by 
International Truck Co. The brick 
and stone building, which adds 
more than 5,000 square feet to the 
company’s floor space, will be used 
for a modern body repair depart- 
ment. 





® * * 


Hadsall Moves 

Hadsall Motors Co. (Crosley), | 
formerly at 3200 E. Colfax Ave.,| 
Denver, held open house at its new | 
home at 1144 Broadway. The new 
building includes a showroom and 
service and parts department. Guy 
Hadsall heads the company. 

: 





B & B Buick Incorporates 


B & B Buick Sales, Inc., 1021 
Main St., Canon City, Colo., has 
been incorporated by L. Arnold 


Berry, Bessie L. Berry and Waunita | 
L. Berry. It is capitalized at $50,000. 


* * * 


Hill Buys Half Interest 


Harold Hill, in the service and| 
parts department of Bonecutter | 
Chevrolet Co., Smith Center, Kans., | 
since 1937, has been made a part-| 
ner in the firm. He purchased the| 
interest from Chet Bonecutter who! 
retired. 


. - . 


AAA Award to Beilke 


For its contribution in the field 
of traffic safety, Beilke Automobile 
Co. (Buick), Wausau, Wis., was | 
awarded a plaque at the Wisconsin | 
Automotive Trades Assn.’s conven- | 
tion in Milwaukee, it was an- 
nounced. The award was made by 
the state’s AAA. 


* * * 


Crosby Leases to Bell 


J. C. Crosby Co., Inc. (Lincoln- | 
Mercury), 1164-1174 Main St., Buf-| 
falo, has leased 37,000 square feet | 
of floor space on the second, third | 
and fourth floors of its structure to| 
Bell Aircraft Corp., which will set | 
up an engineering department | 
there. 

* * 


Ashbrook Opens Dodge Deal | 


A new Dodge-Plymouth dealer- 
ship in South Gate, Calif., is head- 


in naval aviation on the Gulf Coast. 
| * 7 * 


Heads Foothill Sales 


| Kendall Ellingwood is the new 
| sales manager at Foothill Motors 
| (Lincoln-Mercury), 1339 E. Green 
St.. Pasadena, Calif. Ellingwood 
formerly was with the J. E. Coberly 
Lincoln-Mercury dealership in Los 
Angeles. 


+ 
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Portsmouth Motors Donates 4 New Fords— 





opening. 


Portsmouth Motors, Inc. (Ford), Portsmouth, O., contributed four new cars recently to | 


the driver education programs being carried on in the community. The cars will go 
to Portsmouth High, Green Township High, Wheelersburg High and the Portsmouth 
athletic department. 








present establishment. The new/|president of the local chamber of 

building will be used for washing | commerce. 

and greasing cars. ne 8 
> * * 


Young Heads Kiwanians 


* 


Webster Appointments 
Webster Motor Car Co., 4410 


= ° W. J. Young, of Bill Young Chev- 
Handy Motor Expands 'rolet, 104 S. Evergreen, Chanute, 
Handy Motor Co., Minneapolis, Kans., has been elected president of 
|Kans., has erected a 30-by-40-foot|the Chanute Kiwanis club for the 


York Rd., Baltimore, has announced 
the appointment of Karl Becker 
as service manager and Charles 
Spann as assistant service man- 





James Scott has joined the organ- 
ization. 
* * > 


Willis Buys More Land 


W. R. Willis, owner of Barford 
Chevrolet Co. St. Louis (Mo.) 
county, has purchased an addition- 
al parcel of land for $85,000 to be 
used for future expansion. 

. _ * 


Hilltop Motors, Inc. 


Hilltop Motors, Inc., 2357 Sulli- 
vant Ave., Columbus, O., has been 
named Kaiser-Frazer dealer for 
central Ohio. The dealership plans 
an open house to celebrate its 
° 


Midwest Hudson Opens 


Grand opening of Midwest Hud- 
son, Inc., Wichita, Kans., was held 
recently. A. J. Gilbertson is presi- 
dent and general manager of the 
firm, and K. A. Harrison is sales 
manager. 

= 


Pattison Incorporates 
Pattison Pontiac Co., Inc., 2120 
Canal St., New Orleans, has filed 
articles of incorporation, listing 
authorized capital stock at $260,000. 
Williamson Motors, Inc., Vivian, 


leement block building east of its! following year. Young is also vice- 





ager. The firm also reports that'La., has dissolved its charter. 









for distinction, 
durability and sales appeal 
nothing takes the place of 


Genuine Leather 


The use of Genuine Leather in the upholstery of fine automobiles offers advantages that 
no other material affords. For Genuine Leather is fashion-right in color, interesting in grain; it 
enjoys long life and asks only simple care; and the fact that it is genuine confers a pride of possession 


that keeps your customers loyal to you, your agencies, your service. 


THE UPHOLSTERY LEATHER GROUP + Tanners’ Council of America + 100 Gold Street, New York 38, N.Y. 
American Leather Manufacturing Company, Newark, N. J. . The Ashtabula Hide & Leather Company, Ashtabula, Ohio 
Blanchard Bro. & lane, Newark, N. J.  * Eagle-Ottawa Leather Company, Grand Haven, Michigan * Garden State Tanning Inc., Pine Grove, Pa. 
The Lackawanna leather Company, Hackettstown, N. J. . Radel leather Manufacturing Company, Newark, N. J. 


NOW. . . selling your customers the advantages of Genuine Leather . . . in 4 top buying-power magazines: 
The New Yorker, Town & Country, House Beautiful, House & Garden. 











Merchandising 
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By Bob Finlay 














| AHL MOTORS ERIE (PA.),|show can be produced on film for 

Inc., has come up with a pub-| $10,000 to $15,000. ; : 
lic relations project that could be| “The national advertiser with a 
put to use by other dealers, espe-| live show cannot compete with this 
cially those in residential areas. ; s - 

The firm makes its big lot at 11th | 
and Sassafras St. available for free | 
parking by car owners who attend 
churches in the vicinity. 

The service began Sunday, Oct. 
28, and the automobile firm sent 
letters to nearby churches, asking 
that announcements be made at 
their Sunday services. 

In extending the invitation to use 
the lot, E. Lilly, general manager 
of Dahl Motors, requested that 
drivers use discretion in parking 
so aS many cars as possible may 
be accommodated. 

+ + * 


Know Dealer 


NOTHER Erie dealer promotion 

is a joint endeavor with the 
Erie Dispatch. A special tabloid 
insert in the newspaper was built 
around the theme: “Know Your 
Automobile and Truck Dealer.” 

The insert carried institutional 
type ads placed by leading Erie 
dealers, along with editorial ma- 
terial giving background on the 
Erie ‘firms and general informa- 
tion on the automobile industry. 

First page of the tabloid carried 
photos and sketches of all partici- 
pating dealers and the names of 
cars they represent. 

Copy read: “Get acquainted with 
these men. They are responsible for 
the destinies of the automobile 
buying public in Erie. Whatever 
your needs, they can competently 
satisfy them. Depend on their judg- 
ment and knowledge and be as- 
sured of the utmost in quality 
transportation and service. Come 
in and meet them, they would like 
to know you.” 

* * * 
Experience 
| gd MICHIGAN CITY, IND., Henry 

Motors (Lincoln-Mercury) is em- 
phasizing “There Is No Substitute 
for Experience.” 

A picture of the group of 
eight men in the service depart- 
ment is being used effectively in 
the promotion. The names and 
the years of experience in their 
work is given below the picture. 

The total years of service by the 
eight come to 66 years. The con- 
clusion is “These men have the 
know-how when it comes to repair- 


ing your car.” 
* * + 


Customer Suggestions 


EORGE P. PATTISON, of Pat- 
tison Pontiac Co., New Orleans, 
newly appointed Pontiac dealer, 
has installed a suggestion box in 
the service department for custom- 
ers to drop in suggestions to im- 
prove the service. 
For the best suggestion of the 
month, Pattison will give a free 
lubrication and oil change to the 
customer. 


* 
Dealer Video 
,L-MED television programming 
is being used by several auto- 
mobile dealers, including De Met 
Pontiac, Chicago; Abel’s Auto Co. 
in Indianapolis; Clark Smith Auto 
Dealers of Phoenix, Nash Dealers 
in Pittsburgh and German Motors 
in Davenport, Ia. 

A television film distributor, 
United Television Programs, re- 
ports good results with “Royal 
Playhouse,” a half-hour program 
produced by Bing Crosby Enter- 
prises in Hollywood, and “The 
Chimps,” a comedy series enacted 
entirely by chimpanzees with hu- 
man voices on the soundtrack. 

Pete De Met, Abel’s, Clark 
Smith and the Nash Dealers are 
currently screening “Royal Play- 
house” in their respective cities, 
while German Motors has pur- 
chased “The Chimps.” 

Milton Blink, executive director 
of UTP, says of his firm’s prod- 
uct: “Taking today’s costs as an 
example, a good half-hour dramatic 





* * 
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film because of limitation in sets, 
camera work, lighting, direction 
and errors. 

“And so, on film, it is possible 
for the regional or local advertiser 
to equal or better the national 
ow effort.” 

* * * 


|Hard to Woo 


HE number of men eager to en- 

- ter the selling field has de- 
creased, yet the caliber of trainees 
has not, according to a recent sur- 
vey of the Dartnell Corp., Chicago 
business research organization. 





But, although sales trainees are | 


hard to woo, they stay won longer. 
|Dartnell found that the majority 


of companies refused to lower 
their requirement standards in 
spite of the shortage of applicants; 
some have even set up more rigid 
requirements. 

This has led to a more extensive 
and comprehensive screening pro- 
cedure with the result that the 
men retained take no longer to 
train, frequently turn in_ better 
work and better production, and 
there is less turnover. 

While some sales managers re- 
port collegians do not have what 
it takes to get out and sell, there 


are others who are strongly in fa-| 


vor of college recruiting. These lat- 
ter have found that technical 


| schools and colleges are giving stu- 


Several thousand subscribers to a theatre club were 
asked recently to vote for the drama critic 

whose reviews most influence their theatre-going. 
They voted 80% for Brooks Atkinson, only 4% 


for the next critic. 


Only a person completely alien to the U.S. theatre 


would have been surprised by this outcome. 


Time magazine calls Brooks Atkinson the “dean of 
Manhattan’s drama critics.” More than his 


quarter-century of occupying a third row aisle seat at 


opening nights has gone into that distinction. 
When Atkinson of The Times calls the turn on a 
turn, more often than not the nation’s playgoers 


agree with him. 


Brooks Atkinson has been a newspaper reporter 
since he emerged from Harvard in 1917. He has been 
with The New York Times since 1922, first as 

editor of the Book Review, and since 1925, with only 
one break, as drama critic. The break was an 


important one. 


It came during the war. Atkinson felt that the real 
drama was being played far from Broadway, and he 


wanted to review it. In 1942 he donned a war 


correspondent’s uniform and went to Chungking. In 

1945 he went to Moscow. There he learned about 

a curtain different from any he had seen in the ry 
theatre. It was an iron curtain, and it never went 


up. Atkinson rang it up in a series of pieces he wrote 
when he came back to the U.S. in 1946. They won 
him the Pulitzer Prize, journalism’s highest 


distinction. 


On The Times staff you will find many men and 
women of superior ability and achievement like 
Brooks Atkinson. Pooling their talents and their 
skills each day they help make The Times the 
interesting, authoritative, unusual newspaper it 
is. Readers believe it and believe in it. 


* And when readers get more out of a 
newspaper, advertisers get more out of it, too. 
That’s why The Times has been New York’s 
advertising leader for 32 consecutive years. 
There’s a lot in The Times story you ought to 


know. May we tell you? 


1851 
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one of a series about the people who make The New York Times “America’s most distinguished newspaper” 


|dents better training, the men are 
|somewhat older and they are more 
interested in making good in a 
hurry. 


Michigan Auto Tax Take 
Off Sharply in Month 

LANSING.—Automobile sales tax 
revenue in Michigan slumped dur- 
ing September to $2,712,000 as com- 
pared with $4,205,000 in the same 
month a year ago. 

If the tax decline continues it 
will hurt the state treasury because 
|commitments for sales tax to be 
returned to schools and local gov- 
ernments, are made a year ahead 


when 

he goes 
to the 
theatre 
the world 
goes 


with him 
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be reconditioned for about $150, | tageous time. The debt on his car 


Service Volume Cue 


Pittsburgh Dealer Finds Customers Would Rather 
Renovate Than Purchase 


fers te recondition the old one at 
reasonable rates. 


PITTSBURGH H. E. Hall. of This attitude, according to Hall, 
Hall Motor Sales, Inc. (Studebaker) | !8 based on four factors: (1) the 
here, has increased his service vol-|Present car is paid for; (2) they 
ime by having personal talks with | have a little cash; (3) they have an 
potential used-car buyers. inclination to do something about 

Hall maintains that the public, | their present situation, and (4) they 
as a whole, feels that with rising |C49 recondition the old car and 
prices, it cannot afford to buy a |continue to meet current expenses. 
newer-model used car, and pre- 


By Leon Leffingwell 


Staff Correspondent 


Hall continued. The customer will 
|have perhaps $50 for down pay- 
|ment, and can finance the balance 
| for 12 or 18 months and meet other 
|} everyday expenses 
One of the questions that Hall 
is asked during the talks is “How 
much will it cost to put my car 
through your shop?” 
| Following the answer, generally 
about $200, Hall said, the customer 
often reflects the point of view 


|that he can spend $200 on the re- | 
pair of his present car easier than 


to attempt to buy another used car. 
In addition, Hall pointed out, the 
customer feels that he can trade 


r 


| 
| 


is less, and he will be in better| 
financial condition to trade in the 
future 


Betterby Offers Catalog 
On New Brake Linings 
NEW YORK.—Sidney Lieberman, 
vice-president of Betterby, Inc., has 
announced that his company has 
redesigned all its brake linings. 
The linings, called Better- 
bestos, are said to accommodate 
faster driving and stopping for 
autos. A catalog on the new product | 
can be obtained from the company | 


new 


The average used car today can|later, perhaps, at a more advan-/at 230 Fifth Ave., New York. 


| 


| 
} 
| 
| 


| 


Shows Spring Action— 

E. D. Reeder, owner of Reeder Auto 
Sales (Nash), Champaign, Ill., attracted 
wide attention recently with a device show- 
ing the Rambler front spring suspension 
in action. With the fender removed and an 
adjustable mirror attached above the 
right head lamp, the driver or passenger 
in the Rambler hardtop can watch the 
whole assembly in action while the car is 
in motion. The program was tied in with 
an eight week radio new and used-car 
program, which featured a $10 prize for 
the person registering the best gas mile- 
age during a demonstration ride. 


Dodge Head Asks 
3-Step Method 
In Standardizing 


NEW YORK.—A three-way check 
on industrial standards for defense 
production was urged last week by 
William C. Newberg, president of 
Dodge. 

Speaking at an American Stand- 


|ards Assn. panel, Newberg declared 


that any item of military equip- 
ment should be examined from the 


| point of view of performance, pro- 


duction and maintenance. 
He said that any standard adopt- 


‘ed to further one of these three 


considerations must be carefully 
weighed for its effect upon the 


| other two. 


From the manufacturing stand- 
point, he declared, standards should 
be set with an eye to the availabil- 


lity of tools, skilled. workmen and 


ers 


manufacturing facilities. 

Newberg urged that skilled work- 
and valuable close-precision 
tools be reserved for jobs where 
rigid adherence to exacting stand- 
ards is a vital necessity. 

“There must be common sense 
to your standards so that the vital 
standards are not impaired by dis- 
sipating the best available talents 
and equipment on unnecessary op- 
erations,” he said. 





New - Miracle LIGHT 


24 CAR Sale 
~ Overnight! 





The best lighted avto soles 


af 


e/ 


¢ agencies 

cor lots get the business. You can do the 
same with POST-LITES, the glamorous 
outdoor fluorescents that are sold on a 
written guarantee to increase your Dusi- 
ness satisfactorily within 30 days or you 
may return the lights for full refund. This 
guarantee is over two years old, yet not 
one POST-LITE has been returned. In- 
creases in patronage as much as 500% are 
directly traceable to these lights. 


Act NOW! Beat your competition to the punch with these 
new miracle lights that give 10 times the light at half the 
cost. It’s the best and cheapest advertising you can buy. 
You can't miss! 


MAIL COUPON FOR FREE CATALOG 








W. H. Long Co.—101 W. Illinois $t.—Chicage 10 | 
1911. 40 Yearsof Guaranteed Service to Industry ' 
rush FREE Catalog, Prices and details 5 
your Written Money-Back Guarantee. 
ss 
ity State 


Salesmen: Exclusive Territories Open 


















BRAKE LINING MARKER — Industrial 
Marking Equipment Co., 454 Baltic St., 
Brooklyn 17, has announced the develop- 
ment of a brake lining marking machine. 
The machine will print within any width 
of 1 to 8 niches, thickness of Ye to - 
inches and a length from 4 inches up, 
the company said. 


* * * 





3M PROMOTION—A “3M 3-way sys- 
tem" for selling more autobody refinish 
work is described in a new brochure, 
“Thar's Gold in Them Thar Bodies," avail- 
able from Minnesota Mining and Mfg. Co., 
St. Paul. The booklet points out that most 
autobody refinish business consists of 
major repair jobs—leaving a large po- 
tential volume in minor repair work yet to 
be sold. One out of four cars need minor 
body repairs, the booklet estimates. Spe- 
cial free sales tools for use in selling 
more body work are also described in the 
brochure. 





LEAK DETECTOR—Allen Electric and 
Equipment Co., 2101-2117 N. Pitcher St., 
Kalamazoo, Mich., has announced Model 
E-163, said to be a device for detecting 
water leaks in cylinder blocks, heads and 
radiators. According to the company, a 
small quantity of soluble fluorescing pow- 
der is mixed into the radiator. After it 
has been circulated thoroughly, an ultra- 
violet light is passed over cooling system 
surfaces, and places where the water has 
leaked out will glow under the light. Test 
results have been positive, the company 
said. 
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NEW PRODUCTS 








IN SUN LINE FOR '52—Heading the list 
of new Sun Electric test equipment is the 
Model CB volts-ampere tester. Other im- 
portant Sun developments a new 
power timing light that automatically ad- 
justs itself to 6, 12 or 24-volt batteries 
and a new 6-volt power timing light. Both 
have a flash so brilliant that they can be 
used in direct sunlight, according to Sun 
Electric Corp., 6323 Avondale Ave., Chi- 
cago. 


are: 





FAST-CHARGERS—Saving much of the 
time and hard work involved in battery 
charging is now possible with the three 
new wheel-mounted Porto-Fast chargers ac- 


cording to Marquette Mfg. Co., Minne- 
apolis. All three are mounted on ball 
bearing disc wheels with 1.75 by 8- 


inch rubber tires. Model 205 is made to 
charge any 6 or 12-volt battery. Model 
201-W charges 6-volt batteries at any rate 
from 10 to 80 amperes. Model 203-W, 
given the highest amperage available in 











FOR RADIATORS —E. I. du Pont Co., 
Wilmington 98, Del., has announced a 
merchandising offer for dealer's fall busi- 
ness. With every 6 case order of Cooling 
System Cleaner, Cooling System Sealer, 
Acid and Rust Inhibitor or Motor-Mend, 
the company will furnish 24 ten-ounce 
cans of Cooling System Sealer without 
charge, the company said. 





LATEST FROM FRAM — Recently intro- 
duced by Fram Corp., Providence, Fram 


radiator & water cleaner fits cars, trucks, 





portables, charges 6-volt batteries from 10 
to 100 amperes, the company states. The 
Porto-Fast chargers are equipped with 
Marion charging rate meters, Ohmite 
charging rate control switches, Westing- 
house Selenium rectifiers and General 
Electric motors with sealed-in-oil fans. 


Du PONT'S DATE BOOK—Jake Brestel, Hackensack, N. J., dealer, makes a date in 
the appointment book being offered by du Pont to dealers to line up early cooling 
system, checkup and antifreeze work. Here, Brestel “dates up" Jill Squires in his 
Zerone-Zerex book. The book has space to sign up more than a $1,000 worth of 
hh. 


i the ¢ y said, 
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buses and tractors. Inhibits rust and cor- 
rosion in the cooling system, softens cool- 
ant water to stop scale desposits, and 
filters rust, scale and foreign particles from 
the coolant, Fram states. It guards the 
cooling system against severe overheating, 
frequent cause of scored pistons and cyl- 
inders, burned valves, cracked blocks and 
heads, as well as other troubles requiring 
expensive repairs, the firm adds. 





TRICO COUNTER PACKAGE—Trico Prod- 
ucts Corp., Buffalo 3, has announced this 
“eye-opener” counter display for jobbers. 
The company said that the package con- 
tains two Rainbow windshield wipers in 
the ll-inch size, and 10 Triple Action 
models in 84%, 9, 10, 11 and 12-inch sizes. 
These models, the company pointed out, 
will equip any make or model of car. 





BRAKE DRUM LATHE—Eight feeds are 
available on the brake drum lathe recently 
introduced by Lempco Products, Bedford, 
O. The eight feeds, including the Micro- 
feed of .0025-inch produce finishes that 
rarely require additional grinding, the firm 
states. However, a grinding attachment. is 
available. With a cutting depth of 7'%- 
inches and handling drums of 24-inch 
diameter, the Model No. 505 Drum Per- 
fector is powered with Y% hp. motor pro- 
ducing three speeds. Optional accessories 
available permit the lathe to be used as a 
reamer drive, hone drive or bench grinder. 
This model No. 505 comes in bench or 
cabinet styles. 





FOR OIL CLEANERS — Wix Accessories 
Corp., Gastonia, N. C., has announced 
production of Wixite, said by the com- 
pany to be an improved filtering medium 
used in Wix Sock and Can type filter car- 
tridges. The company said Wixite is an 
exclusive blend of cotton threads with 
springy fibres. It does not contain chem- 
icals, the company stated. 


* + * 





<> ~~ Clk SPRING BOOSTER 


Beeline ca. 


a 

FOR COIL SPRINGS —Bee Line Co., 
Davenport, la., has announced production 
of the Bee Line Coil Spring Booster, which 
is said to prolong the life of coil springs 
and shock absorbers, improve riding qual- 
ities of the car, and may be individually 
adjusted on each side. 

* * «* 
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laboratories, it adds. 
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| COMPRESSED AIR HORN—The Automo 
ltive division of Sparks-Withington Co 
Jackson, Mich., has announced production 
of its new Model 270 compressed air horn 
for air-equipped and buses. The 
company said that the unit is suitable for 
cab roof installation, and produces a max 
imum of sound output with a tone that is 
| not too startling to other drivers. 


trucks 





ithe 


FUME ELIMINATOR—Engwaid Corp., 357 
Lafayette Ave., Brooklyn 5, N. Y., has an- 
nounced two systems of eliminating motor 
fumes from garages during cold weather. 
Shown an overhead method where 
fumes are piped out through the ceiling. 
Underfloor types are also available. Sys- 
tems are built to order, or come in stand- 
ard kits that mechanics can install. 


is 
* * 


Grey-Rock 





NINTH EDITION—Grey-Rock division of 
Raybestos-Manhattan, Manheim, Pa., has 
announced the ninth edition of the Grey- 
Rock brake service manual containing 52 
pages, covering adjustment and relining 
procedure for brakes on passenger cars, 
trucks, buses and trailers. Included for the 
first time is data on the Chrysler disc 
brake, Wagner types FR2, FR2S, FR2SD, 
Timken (DPA) dual primary and Bendix 
Twinplex brakes. Operation of the Vac- 
draulic vacuum booster and Sealco relay 
emergency valve is fully explained and 
accompanied by diagrams, the firm states. 
Diagrams are also shown of popular 
power brake system hook-ups, including 
air and vacuum systems for buses, trucks 
and tractor-trailer units using various 
types of valves. A feature of the manual 
is an expanded section devoted to 
“trouble shooting" on all types of brakes. 





| * * * 


SOMETHING NEW IN OUTDOOR LIGHTING—These fluorescent Post-Lites, can be 
seen a mile away, according to W. H. Long Co., 101 W. Illinois St., Chicago 10. They 
are designed to radiate increased, yet glareless light, horizontally (at the level of use), 
which increases their effectiveness in capturing the attention of passing motorists in 
time for them to stop, according to the maker. Are approved by underwriters’ 


(Continued on Page 45, Col. 1) 
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| New Products 


steel straps instead of the fabric 
type. 

“Dimmers,” another product is 
j}said to eliminate night driving 








(Continued from Page 44 


Allis-Chalmers package pumps 
engineered for a wide range of frac- 
tional horsepower applications, in- 
cluding air conditioning, in capaci- 
ties to 80 gallons per minute at 
heads to 100 feet are described in 
a bulletin offered by the company. 
Copies of “Allis-Chalmers Package 
Pumps,” are available from Allis- 
Chalmers Mfg. Co., 1243-S. 70th 
St., Milwaukee. 

* * * 





FROM MILLERS FALLS—Under the brand 
name Blu-Mol, Millers Falls Co., Greenfield, 
Mass., has introduced a line of high- 
speed, heavy-duty, follow-through type 
hole saws in sizes up to 4% -inches in 
diameter. Using a specially selected high- 
speed steel edge welded to an extremely 
tough alloy steel back, these cutting tools 
are practically unbreakable in use and are 
capable of fast, clean cutting in any 
machinable material such as hard and 
mild steels, aluminum, brass and bronze, 
iron and steel pipes, and plastics, the 
manufacturer says. e p 


Premium Battery Is Added 


To Prest-O-Lite Products 

Prest-O-Lite Battery Co., Inc., 
Toledo, has added a premium Hi- 
Level battery in the 2L group and 
it is available to dealers, A. A. 
Feldman, sales manager, announced. 

“This new battery meets the de- 
mand for the premium type that 
fits such cars as Ford, Mercury, 
Hudson and Packard,” Feldman 
pointed out. “It has all the features, 
including extra liquid capacity and 
extra long life, which distinguish 
the other Hi-Level batteries.” 

2 a e 





CARBON BLASTER—Kent-Moore Organi- 
zation, Inc., General Motors Bidg., Detroit 
2, has developed this “head-on” carbon 
blaster, which the company said is at- 
tached to the sparkplug port, and applies 
a blasting agent to the combustion cham- 


ber through air pressure. Carbon and 
residue are removed from the chamber 
through a return air line, the company 
said. The blaster is applicable to 27 differ- 
ent engine models, ie wos announced. 


Portable Car Washer 


Introduced by Jetomatic 


A portable car washing device, 
which operates on one track in- 
stead of the conventional two, is 
being produced by Jetomatic, Inc., 
Ansonia, Conn. 


Thos. Weisz, president of the 





| glare. Made of special opaque plas- 





company, said the automatic wash- | 


er, called “Uni-Track,” is consid- 
ered to be the most simplified of 
any ever marketed, requires no 


special wash bay or compressor and 
can be moved around and relocated 
easily 

> . * 


Betterby Offers 3 Products 


For Automobiles 

Development of three new auto- 
mobile products has been announced 
by Betterby, Inc., 230 Fifth Ave., 
New York 1. 

The new tire chains are said to 
have unbreakable rubber-covered 





CUTS GLARE AND HEAT—This three- 





way, adjustable, inside Plexiglas visor 
has been announced by Richard M. Deck- 
er Co., Palmolive Bidg, Chicago 11. 








tic, they are worn like glasses 

The third item is a fabric spray 
known as “Fab-Spray,” which can 
be applied on dingy, faded and 
stained fabrics with a gun spray. 
It is a plastic base mineral pigment 
paint which does not leave a stiff 
surface, the company claims 


* + * 


Two Formulas Offered 
For ‘Whiz Hush-Shak’ Ceeoee eae tien 
“Whiz Hush-Shak” is being man- ie f 
ufactured in two standard formu-| 1360 W. 9th St., Cleveland, is introducing 
las, according to R. M. Hollingshead |a chrome protecting spray in a self-spray, 
Corp., 840 Cooper St., Camden, N. J. | 
The No. 1 castor oil base type 
will penetrate very quickly and} 
last almost indefinitely, the com- | an ignition spray that seals out dampness. 
No.2 Sn ae Gee bod the | Comes in 4-0z. cans for over-the-counter 
0. 2 graphite-base type is its use ' : : 
for both lubricating rubber and | sale and in 12-o0z. size for service use 
mounting tires and tubes, the com-| Both packed 12 to the case. 


pany states. \ (Continued on Page 46, Col, 1) 





Laboratories, 


push-botton, aerosol can. Zaco chrome 





spray, is @ companion to Zaco shortstop, 








=» because it 
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MOVES FAST 


makes cars start fast 


yeR PERFORMANCE 
QUICKER STARTING 

FASTER LUBRICATION 
BETTER BREAK-IN 
CLEANER ENGINE 


a A 
smO0T 


DIESEL ENGINES 






Only CASITE makes this Double-Your-Money-Back Offer 


around 
yg Money-Back! 


; ing i 
Quick ea Better and $ 


@ Here’s the most liberal offer you can make to your 
customers: either they get Quick Starting everytime — 
Better and Smoother Performance all the time—or they 
get double their money back! 

Casite can make this amazing guarantee because it 
retards congealing of oil, lets the motor turn over and 
start, even in sub-zero temperatures. 

And that’s only a part of the Casite story, only one 
reason Casite moves fast. Casite also conditions the 
engine for winter driving. A pint through the carburetor 
air-intake, or in the gasoline, gets rid of gum and goo... 


frees sticky valves and rings . . . lets the power zoom 
through. 

Casite improves lubrication, too—speeds oil, spreads 
oil, helps it penetrate. Casite makes cold oil move fast 
. .. actually speeds the flow of No. 20 oil 42% at zero. 

Yet as the engine warms up, oil returns to normal- 
range viscosity. It gets enough oil to the right places 
at the right time for long and economical engine life. 

Display Casite. Push Casite. Talk Casite to every 
customer—for Better and Smoother Performance, for 
Quick Starting all winter long. 


CASITE DIVISION, HASTINGS MANUFACTURING CO., HASTINGS, MICHIGAN 
CASITE + DROUT + PISTON RINGS «© SPARK PLUGS © OIL FILTERS 


git 


* “Arion’s NO 


ADDITIVE 


AKER, La) 


> 4 No. | profit” 
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New Products 








(Continued from Page 45) 
A catalog on Aircomatic equip-;from the drill flutes, the company | 
ment and wires has been announced | said. 


a divi- 
Inc., 60 


by Air Reduction Sales Co., 
sion of Air Reduction Co., 
E. 42nd St., New York 17. 


Faster Drill for Plastics 


Revealed by Westinghouse 

A “super-fast” drill claimed to 
last three times longer than the 
standard kind and which can be 
made at less cost, has been devel- 
oped by Westinghouse’ Electric 
Corp., it was announced in Pitts- 
burgh. 

Specially designed for plastic ma- 
terials, the new drill was created by 
substituting a straight, round shaft 
for the spiral-grooved shaft found 
in conventional drills. This per- 
mits the drill to penetrate thick 
plastic sections with the ease of a 
hot knife passing through butter, 
whereas the spiral-shaped_ type 
must be fed slowly to prevent over- 
heating and withdrawn often for 
removal of the chips and waste 











CHRISTMAS WRAPPED—Stewart-Warner 


Corp., 1826 Diversey Pkwy., Chicago 14, 
has prepared Christmas wrappings for 
the company “Motor Minder,” and has an- 


nounced that advertising will be carried 
on to promote the device for 
owner who has everything.” 





National Offers Catalog 


On Automotive Products 
National Brake Block Corp., 79 
Madison Ave., New York 16, has is- 
sued a 24-page catalog which 
available upon request to the sales 


| department. 


The catalog illustrates and de- 
scribes National automotive prod- 
ucts, which include brake block 
sets for cars and light 
heavy-duty clutch facings and 
brake and clutch rivets. Listings of 


make and year, with the National 
Brake Block set recommended for 
each. 


St. Louis Firm Offers 


Chemical Hand Cleaner 


Muench Laboratories, Inc., 4555 
Delmar Blivd., St. Louis 8, has an- 
nounced production of a chemical 
hand cleaner, called Goop, which is 
being distributed to industrial job- 
bers.. The company said it contains 





“the car| 
All Motor|special introductory sales plan to 


no harsh alkalies or grits, and may 


|be used with or without water. 


The company has announced a 


Minders shipped from the factory until| go with the product that will soon 
Christmas will be enclosed in the Santa|be offered to industrial distributors 


Claus wrapper, _the company said. 


lall over the country. 





e¢¢ Unity protects the car dealer’s retail sales—by 
‘distributing only through legitimate wholesalers— 


never through chain stores or other cut-price channels. 


* 


Unity Spotlights will not drift in the wind, rattle, etc.—because 
Unity Spotlights are the only ones with adjustable frictions, both 
horizontal and vertical, easily adjusted with a screwdriver. 


- All Unity Spotlights are three-tube spotlights. The outside tubing is tightly 
locked in the corner post by the two mounting brackets and cannot rotate. The 
head housing and the handle housing pivot on this stationary outside tubing. 


The corner post is stronger after the Unity Spotlight is installed. 


There are millions of Unity Spotlights in the field 
giving perfect satisfaction after years of service. 
Look for the spotlights with the ornament on top. 


You will never see any Unity products sold at cut 
prices either under Unity name or under a different 
name or trade mark. Unity protects the dealer. 


UNITY MANUFACTURING COMPANY 


INDIANA AVENUE 


MAKERS OF SPOTLIGHTS WITH OR WITHOUT MIRRORS «© FOGLIGHTS - BACK-UP 
FIRE LIGHTS +> DECK LIGHTS AND EMERGENCY LIGHTS 


2909 SOUTH 


LIGHTS + POLICE LIGHTS. 


CHICAGO 


is| | 


trucks, | 


vehicles are shown broken down by | 


16, 








Anco Claims New Device 


Detects Mechanism Noises 


Anco Instrument division, 4254 
W. Arthington St., Chicago 24, has 
announced production of an elec- 
tronic instrument which it claims 
can detect friction noises in bear- 


ings, pistons, gears, rachets, cams 

clutches and other mechanisms 
Known as Elec-Detec, it trans- 

mits impulses electrically to head 


phones and helps determine where 
repairs should be made _ without 
tearing down the entire equipment, 
the company states. 





| PORTABLE INTERCOM—This two-way in- 

| tercommunication system operates up to 
|half a mile between main power line | 
transformers, according to Carnagey’s Tar- | 
rytown, N. Y. Uses light circuit. Is said by | 


company to be ideal for shops. 


+ * 


Paint Aid Booklet 
A new eight-page booklet de- 
scribing Anchorite 100, a paint-an- 
choring corrosion-resistant phos- 
phate treatment for metals, has 
been published by Octagon Process, 
Inc., 15 Bank St., Staten Island 1, 
N. Y. It describes in detail the 
common causes of paint failure and 

how they can be prevented. 





FOR TRAVELING — Contempo Luggage 
Co., 170 Fifth Ave., New York, is showing 
a new line of feminine vanity cases for 
traveling. The line comes in double-decker 
style, as shown, or in a wing style. Outfit 
is complete with plastic jars and bottles. 

os . * 


Tablespoon of Shell VPI 


Claimed to Prevent Rust 


Just a tablespoon of VPI crys- 
tals, a new product of the Shell Oil 
Co., fully protects the 4500-gallon 
tanks of Fruehauf bulk tank trail- 
ers, assuring the manufacturer 
that it will be delivered to the cus- 
tomer completely free of corrosion 
or rust, Shell officials announced. 

VPI is a low volatility chemical 
that vaporizes and completely pro- 
tects the inside surfaces of the 
tanks, even in the presence of air 
and water, the company said, add- 
ing that use of the product is now 
standard procedure at Fruehauf'’s 
Fort Wayne plant. 





















CLUTCH SETS—Accurate Parts Mfg. Co., 
12435 Euclid Ave., Cleveland 6, has an- 
nounced it will supply this counter card 
and display easel for establishments han- 
dling Re-Nu Accurate factory tested clutc’) 
sets. Platform at right makes it possible 
for a wholesaler to display any one of 
the 28 sets he may select from his stock. 


The unit is assembled with the use of 
only four wood screws, the company 
pointed out. 


(Continued on Page 47, Col. 1) 





See a. EXTRA STRONG 
L een LBOCK FLAY 
a BIG 24°’ by 36’’ 


iis PER Pale 








* Heavy Corded Rubber 
*® Passes all legal 
strength tests 


® Reinforced top and 
bottom 





ILLINOIS 
* Call your local jobber 


today 


| MORTON SPECIALTIES CO., noewae on 











| New Products 








(Continued from Page 46) 


Champion Pneumatic Machinery 
‘o., 820 N. Pleasant St., Princeton, 
il., is offering a 24-page illustrated 
italog on air compressors, car 
vashers, air hose reels and acces- 
sories. 

The Champion catalog also con- 
tains charts and tables that show 
how to select the proper compres- 
sor size, suggested combinations of 
equipment to be used with compres- 
sors, air receiver data, air flow 
tables and wiring sizes for various 
motor sizes. 





PIN MAKER—Van Norman Co., Spring- 
field, Mass., claims that its 232 Pin-Fitting 
Machine, known as the “Pin Shop,” may 
be used efficiently in both small and large 
shops. The company says that the machine 
will recondition rod forgings, bore wrist- 
pin holes in pistons and rods, bore piston 
pin and bearing holes parallel, mainiain 
proper center distances, finish boring semi- 
finished babbitted rods, and bore inserts 
in rods, to .00005 inches. 


Auto ( 


24K CO 


rest A CYS8 


sleeve type for open vehicles, and 


a 36-inch adjustable lower section | 


with a replacement antenna. 





FOR AXLES—Victor Mfg. & Gasket Co., 
Chicago, has announced the development 


of this two-piece assembly unit which 
allows renewal of worn parts and protects 
the seal from damage when servicing the 
axle. The sealing element, made from 
Hycar, a product manufactured by B. F. 
Goodrich Chemical Co., Cleveland, is said 
to give maximum efficiency to the flex 
joint. The unit is made exclusviely for 
Timken-Detroit Axle Co., Detroit. 
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TIMING LIGHT—Harvey E. Hanson Co., 
Paw Paw, Mich., offers this timing light 
which employs the stroboscopic principle 
of light synchronized with motion. The} 
timing light makes the fast moving timing 
mark appear stationary, enabling the user 
to adjust the ignition timing and deter- 
mine the condition of the ignition system 
under actual operating conditions, the 
manufacturer states. 


+ a * 


Tone Claims Additive 


Removes Paint Fisheyes 
Fish-Eye Killer, a new product 
which is said to eliminate fish- 
eyes resulting from painting over 
silicone polished auto finishes, is 
being produced by Tone Mfg. Co., 
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710 Monroe Ave., N.W., Grand 
Rapids, it was announced. 

The product is a paint additive 
that eliminates the necessity of 
solvent washings, wet sandings 


and other time consuming tasks, 
the company reported. 





FOR CAR STARTS—Schaver Mfg. Corp., 
2060 Reading, Pa., Cincinnati 2, has an- 
nounced an improved design for the ‘‘Kar- 
Start," a device, the company said, that 
makes fast, positive engine starting possi- 
ble in any weather. 











BRAKE DRUM LATH — Dixie Machine 
Tool, Cincinnati, announces that Dixie 
brake drum lathes (illustration shows 
latest model DL-21-FS) are now equipped 
with the new Dixie Perfex Surfacer, a new 
process that is faster and better than 
grinding with only one fourth the invest- 
ment. Dixie says that the Perfex Surfacer 
eliminates break-in and saves brake-lining 
wear from the lab report of a nationally 
known brake manufacturer. 

(Continued on Page 48, Col. 1) 











AUTO CREST KEYS—These keys made | 
by Kimberly Products, 43 E. 32nd St., New | 
York 16, are 24-karat goldplated and are 


available in Chevrolet, Ford, Pontiac, 
Dodge, Plymouth, Buick, Oldsmobile, 
Chrysler and Cadillac crests, Kimberly 
states. 

. = - 


TRAV-L-TRAY—This serving iray for re- 
freshments, sandwiches or other roadside 
snacks is designed to prevent spilling. 
When notin use, it is swung out of the 
way under the instrument panel. When 
wanted, it swings in position at a touch 
of the fingers—providing a rigid serving 
tray. It is 9% by 12 inches, moulded from 
plastic and held in position by a chromed 





steel clamp, according to Paul-Reed, Inc., 
Charlevoix, Mich. 
* 


x * 


Vaster Mobile Announces 


Additions to Antenna Line 
Master Mobile Mounts, Inc., P. O. 
Box 1817, Los Angeles, has an- 
nounced additions to its present 
line of antennas. 
These include a quarter-wave 
roof-top with an extra antenna; a 





FEDERAL-MOGUL SERVICE, DETROIT 13, MICH. 


“I've worked the counter for 


20 years...1 know I can 
depend on FEDERAL-MOGUL 


for quality and 


for ALL 


my bearing requirements!" 


(Division of Federal-Mogu! Corporation) 


Engine Bearings (Main, Connecting Rod and Camshaft) e 
Bushings e Connecting Rod Service—Reconditioned Con- 
necting Rods, Rebabbitted Connecting Rods e Connecting 
Rod Bolts and Nuts e V-Seam Piston Pin Bushings @ 


Shims and Shim Stock 




















New Products 








(Continued from 


“The exact cartridge for every 
purpose” describes its complete 
line of oil filter replacement car- 
tridges, according to Fram Corp., 
Providence. 

Fram replacement cartridges 
for both full flow and part flow 
oil filters are available to provide 
the precise method of oil filtra- 
tion required by various automo- 
tive engines, the company claims. 


* * * 


Equivalent Valves Issues 


Revised Specification Book 

Equivalent Valves Co., Los An- 
geles, has issued its revised and en- 
larged edition of the “Equivalent 
Valves” manual, which is said to 
reduce specification checking time 
considerably. 

The 170-page color - illustrated 
manual compares valves of 18 lead- 
ing manufacturers by materials, 
type, pressure and structural varia- 
tions. The company’s address is 





No other is 
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P. O. Box 816, Station H, Los An- 
geles 44. 


SPEEDS LOADING—A new deflector that 
makes truck and car loading more nearly 


automatic has been developed by the 

maker of Wilkie portable gravity convey- 

ors. Both right hand and left hand de- 

flectors are supplied to take care of re- | 

moval to either side, according to Wilkie 

Co., 5520 Arch St., Philadelphia 39. 
* * 


Improved Weight Rule 


Warren - Knight Co, 136 N. 
Twelfth St., Philadelphia, has an- 








nounced production of a new weight 
slide rule said to be different in 
size and construction from its pre- 
vious rules. 

Compared to the earlier models 
of Wakco Weight Rules, the new 
model 1373-C has the same basic 
scale but differs in that it has one 
slide, is smaller, more accurate and 


includes a scale on the back, the 
company states. 
| Hydraulic Snowplow Lift 
| Offered by National 
National Lift Co., Waukesha, 


Wis., a division of Gar Wood In- 
dustries, has announced a newly 
developed hydraulic lift, which may 
be used on truck-mounted snow- 
plows. 

The manufacturer claims instant 
acting control from a push button 
on the dashboard. The lift is pow- 
ered by a hydraulic pump operated 
from the fan belt, and contains a 
clutch which permits the pump to 
be run only when the power is 
needed, the company said. 


Clip-on Safety Reflector 
Utilizes Scotchlite 
A “Safety After Sunset” reflec- 


tor which is made of plastic-cov- 
ered Scotchlite reflective sheeting 





‘i. 





Only THIS one of the 3 biggest man-woman magazines has 
3%-million more-mileage families—screened for the BUY on their minds! 


What’s more, these selected families 


|and clips onto lapel, pocket, belt or 
|school bag is being marketed by 
| Automotive Safety Device Co., 444 
| Asylum St., Hartford, Conn. 

In the form of a disc, it shines 
|like a caution beacon to oncoming 
|motorists for hundreds of yards, 
ithe firm said. If auto lights fail, | 
stalled motorists or parked vehicles 
can caution oncoming drivers by} 
reflector to the out- 
sun visor or license 


clipping the 
of the 


side 
plate. 







th 


—— 


ARC WELDER—Trindl Products, Ltd., 17 
E. 23rd St., Chicago 16, has announced 
the addition of the “trouble shooter" 
Model 80A A.C. type welder to its range 
of models. 














Sherwin-Williams Publishes 


Booklet on Car Spray 

The latest developments in hot 
spray application of automotive 
finishes, with detailed information 
on application materials and equip- 
ment, are outlined in a new booklet 
published by Sherwin-Williams Co., 
1216 Midland Bldg., Cleveland. 

Entitled “A Technical Report on 
Hot Spray Application,” the booklet 
answers such questions as: What 
are the right materials? How 
should they be used for best re- 
sults? What are the advantages of 
hot spray in automotive refinishing 


| work? 





PUNCTURING TOOL—California Oil Co., 
350 Fifth Ave., New York 1, has an- 
nounced a new puncturing tool for use 
with the priming system for Chevron start- 
ing fluid capsules. The tool is an aluminum 
die casting, cannot crack or break, and 
upper and lower chambers are protected 
by overlapping metal skirts, the firm said. 


® * 





WwW are Better Homes & Gardens 
readers such natural prospects for 
automobiles, tires and accessories? 


Because BH&G’s 3%-million circula- 
tion is screened especially to interest 
better-income families—practically all 
of whom own cars. In fact, almost 
14-million own 2 or more! 


But that’s just the beginning! They use 
their cars every day in every way. And, 
as leaders in their communities (over a 
million are executives or professional 
men), they naturally keep their cars up. 











consider BH&G their counsellor-in- 
better-living. Husbands and wives to- 
gether, they shop BH&G’s 
pages when deciding whose 
wares are best for them! 

So, naturally, a campaign in 
BH&G is a tremendous boost 
to your every selling effort! 








RADIATOR SEAL—Tincher Products, Syc- 
amore, Iil., e a radiator seal that 
| is highly concentrated. An eight-ounce can 
| is adequate for cooling systems up to 23 
| quarts capacity, the firm states. Is non- 
| fibrous and employs an alloy of finely 
| powdered metals in suspension in a liquid 
| vehicle which penetrates cracks and leaks 
| and fills them with the powdered metals 
to make a permanent leak-tight seal, it 
adds. 





(Continued on Page 49, Col. 1) 








DRIVING COMFORT af its best! 
The New ELECTRIC THROTTLE 
With Foot Control 

The Electric Throttle ~~~ 


("Speed -selector'’) c 4 






sets whatever speed | 
you choose electric- | 
ally —releases__in- 
stantly at a touch 
on the toe-button, 
or by applying foot 
brake. Banish foot 
and back strain for 
good! Install it 
yourself. Price, 
$17.50 F.O.B. Check 
or C.0.D. Salesmen, 


Dealer and Manu- 

facturer agent inquiries welcome. 
WRITE FOR DETAILS 

D & M MFG. CORP., Anderson, Indiana 

















New Products 


(Continued from Page 48) 











lighway Safety Appliances, Inc., 
Marshall Ave., St. Paul 4, 
Minn., announces a _ product for 
autos and trucks called “Skid- 
Master” which is said to prevent 


skidding on icy roads. 

The company states that a car-| 
tridge containing grit is attached to 
interior of the trunk with a 
nozzle extending toward the car’s 
two rear tires. An electrically oper- 
ated switch on the interior of the 
car ejects the grit underneath the 
tires, acting as an_ additional | 
“brake” for the vehicle when it 
starts to skid. 





228 N. 


BRAKE LINING—Gatke Corp., 
LaSalle St., Chicago 1, has announced 
bulk segments of its grooved brake lining | 
are available either drilled or for bond- 
ing. The company also furnishes drilled 
|sets for all makes and models of cars, it| 
| was announced. 


Clark Equipment Issues 


Data on Lifts Usage 

The Industrial Truck division of 
Clark Equipment Co., Battle Creek, 
Mich., has announced issuance of 
a new catalog on its forklifts. 

The catalog is said to have a 











FOR CHRYSLER MAKES — Pedrick “A” 
sets, featuring Formflex CS8 oil rings, now 
are available for Plymouth, DeSoto, Dodge | 
and Chrysler vehicles. According to Wilk- 
ening Mfg. Co., Philadelphia, these piston 
ring sets compensate for irregularities in | 
piston grooves axially and for taper and 
distortion in cylinders radially, and pro- | 
vide a more complete seal at the piston- | 
groove sides as well as at the cylinder) 
wall. Feature of the Formflex oil ring is a| 
new type expander called the Equalizer. | 
It is claimed to deliver absolutely uniform | 
pressure all the way around the ring and | 
to be completely independent of groove | 
depth. 





HEAVY-DUTY MODEL—The Service-Sta- 
tion model ‘‘Saf-Lift’’ bumper jack, manu- 
factured by Auto Specialties Mfg. Co., St. 


Joseph, Mich., has improved heavy-duty 
features for extra-strength and long serv- 
ice life, the firm states. Some of the im- 
proved heavy-duty features are: larger 
malleable iron feet for increased lifting 
safety; heavier front and rear legs for a 
sturdier lifting foundation; larger-diameter 
lifting screw for sure, steady, safe lifts; 
and an improved heavy-duty thrust-type 
bearing for smoother, trouble-free oper- 
ation, it adds. Also available in ao car 
owner model, designed for use by private | 
car owners. 


} 








Hartford Buick Says: 






‘‘H&H Battery 
Charger and Re- 
lonizer more than 
doubled claims made 
for it.” 









Hartford Buick Co. 
Hartford, Conn. 










there is only | | _ 


H&H Charger | 
and Re-lonizer ~.-. y 


HGH Products Mfg. Co. 
308 N. Ave. 21, Los Angeles 31, Calif 
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unique system of visual cross ref- 
erence charts which show specifica- 
tions and capacity for both gas and 
electric lifts with cushion and pneu- 
matic-type tires and other Clark 
products. It also features attach- 
ments and devices and specifies to 
which models each is adaptable, the 
company states. 


Speedy Thermometer 
For Flat Surfaces 

Pacific Transducer Co., 11921 W. 
Pico Blvd., Los Angeles 64, an- 
nounces a new thermometer said 
to be designed for fast and accu- 
rate checking of surface tempera- 
ture of pipes, plastic dies, rubber 
molds, external wall leakage of re- 
frigerators, cold chambers and 
other related purposes. 

The instrument is affixed to any 
flat surface by applying silicone 
grease and sticking the thermome- 
ter in place. Also furnished is a 
small magnetic clamp which holds 
the thermometer in place when 
applying it on steel dies or other 
ferrous surfaces, the company 
states. 
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jnounced by R. M. Hollingshead 
Corp., Camden, N. J. 

The new cleaner is said to great- 
ly reduce radiator overhaul costs 
“because the operation is_ per- 
formed right on the car without 
removing a single bolt or nut.” The 
product is said to eliminate the 
necessity of removing the radiator 
for cleaning. 








Moisture-Proof Cables 


Offered by Sorensen 


P. Sorensen Mfg. Co., Inc., Wood- 
DRIP DETECTOR — The Inland Radiator |side, N. Y., announces the addition 
leak exposer is now being marketed by|of new spark plug cable sets to its 
Inland Manufacturing, Omaha. According | list of products. 
to the manufacturer, it saves time and| The new sets feature one-piece 
reduces customer come-backs by locating | moulded construction from distrib- 
tiny radiator leaks not found by ordinary | utor to spark plug. Each neoprene 
testing methods, but which show up after | rubber boot is moulded directly to 
the radiator is again placed in service|the spark plug cable with the con- 
after cleaning and repairing. Was tested|necting terminal completely en- 
for more than a year in Inland's own pub- | closed, the company states. Instal- 
lic radiator shop, the manufacturer claims, | lation of this type of cable is said 
and resulted in practically 100 percent|to improve the efficiency of the 
elimination of comebacks and failure to|ignition system in that the car can- 
find leaks. | not “short out” from moisture caus- 
|ing flash-over at the spark plugs. 

* * * 





Cleaner for Cooling System 


Offered by Hollingshead 


New Tire for Tractors 
A new tire for tractors and com- 


“Whiz Formula 111,” claimed aj|bines used in rice farming keeps 
professional heavy-duty type cool- | equipment 
ing system cleaner, has been an-| 


from bogging down 
(Continued on Page 50, Col. 4) 











CERTIFIED 


for 
Long Mileage 
Engine Cleanliness 
Long Engine Life 





Meets or exceeds all car manufacturers’ 
recommendations for all 1951 engines 





HEAVY-DUTY, FULLY DETERGENT-DISPERSANT 





NEW Sunoco Dynalube is a remarkable new heavy-duty motor oil that 
actually improves the condition of most engines. Its fully detergent- 
dispersant action not only cleans engines, it keeps them clean by hold- 
ing road dust and combustion deposits in suspension until drained 
at regular oil change. 
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Foreign Dealers 
Number 4,000 
At British Show 


LONDON.-—Stellar attraction 
among 32 British automobiles dis- 
played at the 36th 
Motor Exhibition here was the new 
Austin 7. More than 400 different 
cars from six countries were shown, 

The Society of Motor Manufac- 
turers & Traders, British auto trade 
association, estimated that more 
than 4,000 overseas dealers and dis- 
tributors, representing 70 countries, 
attended the show. 

Said to be “very different” from 
the Baby Austin of prewar days, 
the new four-passenger model is 
reported more roomy, has two front 
seats that are separately adjustable 
and fenders are integrated with the 
body. Although Austin Co. is mak- 
ing no claim for speed until the car 
is in production early next year, it 
promises it will exceed 65 miles 
per hour. 

Other British displays which were 
said to attract much attention were 
the Vauxhall Wyvern and Velox, 
models, boasting entirely new body 


| 
| 


International | 
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Remember This One?— 


“It runs like new," Studebaker Dealer George W. Price, center, Winter Haven, Fla., 
assured visitors to his showroom recently when he put this 1910 Studebaker E-M-F 30 
on display. At the right is W. K. Erdman, regional manager, who dropped in for an 
informal visit. J. J. Sisk, district manager, is at the left. 


work and_ suspension, and 
X-ray Hillman Minx. |two-litre Frazer Nash convertible 
Besides the Vauxhall and Austin, | coupe, 
other British cars which have been|ible sports model, a_ convertible 
either completely remodeled or new|Ford model on the Zephyr 
are the Daimler three-litre sedan,|chassis, Allard and Jaguar. 


the | Lanchester convertible coupe, new | 
Healey three-litre convert- | 


Six | 
| 











New Products 





(Continued from Page 49) 


either in sticky mud or sandy soil, 
according to B. F. Goodrich Co. 
Called power curve, the tire has 
|nose cleats which slant forward, 
| bite into the soil and compress mud 
lor sand to afford firmer footing. 


* * * 


Truck Horsepower, RPMs 


| Shown on Cummins Dial 

| Cummins Engine Co., Columbus, 
Ind., has designed and copyrighted 
a special tachometer dial face 
|'which allows truck drivers to see 
the approximate available horse- 
| power as well as engine r.p.m. at 
}all times. 

Cummins’ service department 
|technicians said that the new ta- 
chometer dial face will help the 
driver in preventing engine lugging. 
It was pointed out that lugging 
causes valve and injection troubles 
which will prevent the engine from 
delivering its full horsepower until 
it is corrected. 








Wi a Globe Frame-Kontact Hoist is UP, 
it leaves an unobstructed aisle lengthwise 
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body work. 


beneath the car. Mechanics have plenty of 


“elbow room” for tackling the toughest jobs. 
They can make fast work of removing and 
replacing mufflers and tail pipes... trans- 
missions . . . torque drive rear housing assem- 
blies...gas tanks...spring shackles and 
springs. Portable shop equipment can be 
wheeled under the car because the floor is left 
smooth. Any under-car job can be done faster 
and more profitably! 


When a Globe Frame-Kontact Hoist is down, 
it’s out of the way. The stall is available for 


*Trade Mark 


free for easy servicing. 


U.S. and foreign patents pending 








GLOBE HOIST COMPANY, 1000 E. Mermaid Lane, Philadelphia 18, Pa. 


(Factories at Des Moines, lowa and Philadelphia, Pa.) 





— 
—p yr 


reeds 
‘THE Sh BEST fl 





storage, washing, polishing, engine repairs, 


Nothing can match a’Globe Frame-Kontact 
Hoist for speeding work. There’s no wheelbase 
problem. Any passenger car is ‘“‘spotted’”’ merely 
by driving into front wheel wells. Wheels hang 


Users say Globe Hoist gives them additional 
annual profits of $6.00 per square foot per 
hoist. Get your mechanics up off their backs! 
You’ll get more jobs per mechanic and more 
profits per job. See your Globe Hoist Jobber, or 
write for valuable illustrated Catalog AN 328. 


The World’s Most Complete and Versatile Line of Lifting Equipment 


- | solves 


| 





LUBRICATION AlD—Universal Lubricat 
ing Systems, Inc., 704 Allegheny Ave., 
Oakmont, Pa., has announced Top-Oil, 
claimed by the company to promote effici 
ent lubrication of the upper cylinder area 
of gasoline and LP gas engines. The com- 
pany said its high solvency power dis- 
the sludges, resins, gums and 
varnishes which form in engine upper cyl- 
inders and clog oil control rings and valve 
guides and seats. . 


On Barcol Overdoors 
Barber-Colman Co., Rockford, IIl., 
has issued a catalog on Barcol 
Overdoors and electric Operators. 
This catalog is designated 1406-11. 
It contains a complete description 
of the features of Barcol equipment. 
* * x 





TOWEL DISPENSER — Tests have shown 
that this Westroll paper towel dispenser 


provides savings up to 50 percent for 
industrial and large scale installations, it 
is claimed by West Disinfecting Co., 42-16 
West St., Long Island City, N. Y. A crank 
on the side enables the user to roll out 
what he needs—vusually about 17 inches, 
the company said. 
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Lawsuits Affecting Dealers. . . 





Court Decisions 


By Leo T, Parker 


Attorney at Law 


s RECENT higher court held 

i that an employer is not liable 
f theft of an automobile from a 
parking lot furnished free to em- 
pioyes. 

For example, in Clearwater v. 
Wheeler, 49 S.E. (2d) 184, the testi- 
mony showed facts, as follows: A 
company furnished a parking lot 
free for use of its employes. One 
day an employe as usual, drove 
his automobile through the gate 
and onto the parking lot, and re- 
moved his switch keys. When the 
automobile went through the gate 
a private policeman for the com- 
pany was on duty at the gate. 

While the employe was at work, 
his car was stolen. The testimony 
showed that thieves drove the car 
through the gate without being 
stopped by the gateman. The em- 
ploye sued the company for value 
of his automobile. 

The higher court held the com- 
pany was not liable, saying: 

“It would have been impossible 
for the defendant (company), under 
the plan followed in this case, to 
protect an employe’s car during the 
hour the gate was unlocked. There 
was no check on any car and no} 
effort made to see that any particu- | 
lar employe got his own car.” | 

* * * 





No Compensation 
N PIGUE v. General Motors | 
Corp., 317 Michigan 311, an auto-| 

mobile dealer’s employe was dis-| 

abled and was given’ favored 
clerical employment in his employ- | 
er’s Office at the same salary. 

Soon afterward the union, to} 
which he belonged, went on a| 
strike. The employe applied for} 
unemployment compensation. 

The court held that he was not | 
entitled to compensation because | 
his employment ceased solely} 
through his voluntary refusal, in| 
concert with the other union mem- | 
bers, to work under the terms and | 
conditions that had existed prior | 


to the strike. 
+. 


* * 


| 


Salesman Can’t Testify 


CCORDING to a late higher! 
‘4 court decision, a salesman of | 
an automobile company cannot | 
testify against his employer regard- 
ing facts which prejudices the court 
or jury. 

For instance, in Motor Corral 
v. Mollenauer, 234 S.W. (2d) 690, 
it was shown the Motor Corral 
sold a demonstrator automobile 
to one Mollenauer. The latter de- 
faulted in: making agreed pay- 
ments and the Motor Corral sued 
to foreclose its lien and repossess 
the car. 

Mollenauer defended the suit by 
asserting that the Motor Corral 
represented that the automobile 
was in first class mechanical con- 
dition, when in fact, the automo- 
bile was in poor mechanical condi- 
tion. 

During the trial Mollenauer had 
the Motor Corral’s former salesman, | 
who had had a dispute with the} 
motor company, to testify that 
speedometers on the motor com- 
pany’s “demonstrators” were turned 
back. 

In fact, the salesman testified 
that the motor company would 
usually begin to try to sell demon- 
strators when they had about 10,000 
miles on them. 

In view of this salesman’s testi- 
mony the lower court rendered a 
decision in favor of Mollenauer. The 
higher court. reversed the lower 
court’s verdict saying: 

“In our opinion the trial court 








N. Dakota Appeals Ruling 


In Use Tax Case 


BISMARCK, N. D.—A case in- 
volving a man who was awarded a 
$36 refund in auto use tax, follow-| 
ing a ruling that he was not obliged | 
to pay it, has been appealed to the 
State supreme court by Attorney- 
General E. T. Christianson. 

A lower court decision favored 
the car owner, Ernest G. Oesterle, 
on the grounds that he had already 
Paid a 2 percent sales tax in Iili- 
nois, where he purchased the auto. 

The appeal was made on behalf 
of A. N. Lavik, state motor vehicle 
registrar. 





4 


fiscate a motor 
transport a very small quantity of 


erred to the prejudice of appellant 


(Motor Corral) in permitting the 


witness Kelley (salesman) to testify 
as he did. 


Right to Confiscate 

RECENT higher court held 
that the government may con- 
vehicle used to 


“moonshine” whiskey, as one quart. 


For illustration, in Anderson v. 
U. S., 185 Fed. (2d) 343, the testi- 
mony showed facts as follows: A 
man named Anderson carried in 
his automobile one-quarter gal- 
lon of tax-unpaid distilled spirits, 
or “moonshine” whiskey. The 
government agents seized and 
confiscated the automobile. 

In subsequent litigation, the high- 
er court held that the government 
agents had this right, and said: 


“Where the automobile was used 


in deposit and concealment of tax-|arets, etc. In one case, for example,| between a contract of sale and a 
unpaid distilled spirits with intent 
to defraud the U. S. of the tax, the 


Se ted 





ae 
TO he 


| Pontiac for Cerebral Palsy Victims— 





| superintendent of schools. The car will be used to transport cerebral palsy children. 


|U. S. was entitled to have automo-|bile. The 


| bile condemned and forfeited, not- | 
| withstanding amount of spirits in- | fiscation. 
| volved was only one-quarter gal- | 
| lon.” 

The same rule of law is appli-| 


cable to narcotics, marijuana cig- 


Contract 


government agents found only one|lease contract? Can a seller keep 
| marijuana cigaret in an automo-|/in his possession the certificate of 


ECENTLY 
“What is the legal difference 


higher court held that 
the automobile was subject to con- 


* * * 


vs. Lease 
a reader 


asked: 
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|title on an automobile which he 
sells under a lease contract?” 

According to a late higher court 
decision, a contract of sale is an 
agreement whereby for a specified 
price a purchaser is entitled to 
legal ownership of the automobile 
specified in the agreement. Where- 
as a lease contract gives the pur- 
chaser or user only temporary con- 
trol over the automobile. 

For example, in Fullwood v. 
Catsman, 44 N. W. (2d) 898, it 
was shown that one Catsman 
agreed to sell to one Fullwood a 
used truck for $2,650. Fullwood 

| paid $500 down on the purchase 
price and the balance of $2,150, 
plus interest, $102, was to be paid 
at the rate of $50 per week. 

Fullwood installed a_ concrete 

|mixer on the truck. The truck and 


Fred S. Sidles (right), president of Sidles Pontiac-Cadillac and KFAB Broadcasting |; 
}mi3 Ss y Fullwood for 
| Co., Lincoln, Neb., presents the keys of a Pontiac station wagon to Stephen Watkins, mixer were used by we 


|hauling mixed concrete. A _ dis- 
agreement arose between Catsman 
and Fullwood. At this time Cats- 
man had never delivered to Full- 
wood a certificate of title for the 
truck. Catsman claimed that the 
agreement was one of lease, not a 
sale of the truck. 

The lower court held the agree- 
ment between Catsman and Full- 
wood a valid contract of sale and 
ordered Catsman to deliver a cer- 
tificate of title to the truck to 
Fullwood. 
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Auto Personnel 


Fulton 





Leo Haggerty, sales engineer for|Burke, former product sales spe-|bumper clamps, tow bars, mirror 
Solar Steel in Detroit, has been | cialist, to Detroit consumer prod- 
uct sales promotion manager; G. R. 
Filson, former 
product manager, to district appli- 
jance specialties manager; E. V. 
|O’Hara, Detroit consumer product 
Automotive Booster club, Steve ain ten A agp aaacd tes Cliff Kinder has 
former Lansing territory salesman, 
to Toledo consumer product man- 


named assistant sales manager. 


Shuman 


Of Baltimore Boosters 
At a meeting of the Baltimore 


Shuman was > 
Graham Hamilton, executive vice- 


president; 
president; 


William Rose, secretary, and Car-| 
roll Silver, assistant secretary. 
Elected to the board of directors 
were Duke Wolfe, William Kneavel, 
Hank Lange, Gene Petty and Doug- 


las Cook. 


Westinghouse Transfers 


Five in Sales Department 


Five new sales e 
announced by Westing-| Weatherly, Denver, Named 


As Fulton Representative 


have been 


house Electric Supply Co., Detroit. 
New appointments are: P. R. 
Heitmeyer, 


promotion 


sumer product manager; Alfred 


* * * 


Elected Head 


elected president; 


David Harrison, vice- 


| ager. 
Merv Neal, treasurer; | °® 


# 


appointments By 


former branch sales 


Hoagland Joins Morrison 


Appointment of Edward B. Hoag- | 
land as credit manager of Morrison 
Steel Products, Inc., Buffalo, is an- | 
|nounced by Claude O. Rainey, sec-|neer of Greene Mfg. Co., Racine, 
retary and treasurer. Hoagland was _| Wis., 
formerly assistant credit manager | president, according to J. M. Hamil- 
of the Rudolph Wurlitzer Co. 

++ 


Toledo consumer | handi-raks and 


| spinners. 
} 


* ra 


* 


glare shields, interior visors, pedals 
land pads, vent-wing air changers, 
steering 


Kinder Joins Gentsch 
been named | 4 


vice-president and general manager | ‘ 
of Fred V. Gentsch, Inc., Detroit | 
manufacturer of trailer coaches. | / 
|His headquarters will be in Elk- | iy Oe : 
|hart, Ind., where the company is 
| building a new plant. 


| Greene Promotes Rocks 
E. H. Rocks, formerly chief engi- 


has been elevated to vice- 
ton, company president. 
| + * * 


King Joins Pennsalt 
Donald A. King has joined Penn- 
sylvania Salt Mfg. Co.’s sales-serv- 
Jack H. Weatherly and Associ-|ice organization in the industrial 


| | 
|in the Rocky Mountain territory. | 
They succeed the late C. Van Good- | 
ling, representative there since 1931. 
products 
shields, trailer couplings and 


include: sun 


wheel 











L-M Service Representatives Parley— 


Service representatives from the five districts comprising the Lincoln-Mercury sou 





thern region are pictured at a recent conference on service problems at regional 
headquarters in Atlanta. Seated (left to right) are W. A. Toms, southern regional sales 
manager, and O. L. Carlson, regional service manager. Standing (left to right) are C 
J. Stremick, Houston district service representative; L. N. Frazier, regional service schoo! 
instructor; T. L. Morgan, Dallas service representative; J. A. Brooks, Atlanta district 
service representative; L. B. Thayer, Jacksonville district service representative, and 
| G. A. Linhoss, Memphis district service representative. 





|district sales manager. King will|3 Production Men Shifted 
|make his headquarters at the com- | 
|pany’s sales office in Detroit and At Chrysler Corp. 


H. J. Dunn, general production 


manager, to Detroit con-|ates, Denver, have been appointed | chemicals department, it is an-|has been assigned to the territory | manager of Chrysler Corp., an- 








& 
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by Sohn Chapman 


drama editor. New York News 








(from the Sunday News, August 19, 1951) 

My recent comment on the decline of 
the chorus girl has aroused a furor—a jour- 
nalistic word which means a slight argu- 
ment. The gist of my observations was that 
today’s chorine is so busy improving her 
“mind that her person has deteriorated. 

She no longer attracts baldheads in the 
first row and is responsible for the disappear- 
ance of the Stage Door John. Instead of look- 
ing like a luscious and friendly tomato, she 
looks like a brain, boning up for a Ph.D. in 
Physical Education. 

Physical Education is something the ideal 
chorus girl does not need. She’s already had 
it. In the gay days a chorine never took any 


lessons —she gave them. 
Lad 


who started it? 

The letters I have received range from 
approbation to denunciation. One reader who 
is on my team says that he rarely sees a 
pretty face, or a young and gay one. 

The first place brainwork shows is in the 
face. It makes one seem old beyond one’s 
years. Look at Einstein, for instance. Or me. 

It never will be settled who is to blame 
for the decline—or improvement, if you are 
on the other team —of the chorus girl. It 
might have been Florenz Ziegfeld and Earl 
Carroll, or Andre Charlot, who picked girls 
who combined looks, brains and talent, like 
Gertrude Lawrence. 

Undoubtedly one of the chief perpetrators 
of the modern musical comedy girl is Agnes 
De Mille, whose wenches in “Oklahoma” were 
ballet dancers. But I do remember that they 
were cute, too—like Joan McCracken. 

I am reminded by readers who oppose me 
that some dishes are left to be seen. One 
points out that the eight ladies in “Guys and 
Dolls” look okay, and I am forced to admit it. 
But these don’t have to exhibit any acquired 
skills or ballet work. When they sing “Take 


Back Your Mink” they screech. They’re just 
fine all the way around... 

As Elwood Dowd might have said in 
“Harvey,” that’s a nice phrase, “all the way 
around.” Do you mind if I say it again? All 
the way around. 


a chorine objects 


Miss Carol Cole, a member of the ensem- 
ble of the musical “Seventeen,” addresses me 
with ladylike disgust. She writes: 

“Your devotions to ‘tomatoes’—I presume 
you use the word in the Bugs Baer rather 
than in the salad sense—upends me. You're 
living in the past, Mr. Chapman. 

“For good looks, personality, joie de vivre 
and professional skill I’ll match my col- 
leagues in ‘Seventeen’ against a like number 
of girls from whatever remote musical you 
may dredge up from your memory. 

“But we don’t carry on our romances at 
stage doors or in the alleys abutting them. 
You’ve been victimized by the old saw, ‘Dis- 
tance lends enchantment.’ You're old enough 
to know better.” 

Miss C. adds, “As for Stage Door Johnnies, 
we girls all have dreams of getting married 


and raising useful young citizens. Do you 


think a child would be proud of a mother 
on 


who was ever referred to as a ‘tomato’ 





I don’t suppose so, Miss Cole, for children 
are getting out of hand these days; they are 
so damnably intellectual and refined. 


everybody’s refined 


In fact, dear young lady, the whole theatre 
is so damnably intellectual and refined. The 
only comedian left who resists progress is 
Jimmy Durante. Everybody else is,trying to 
act like Clifton Webb. 

Everything is psychological, including cho- 
rus girls, and it and they are beginning 
to bore me. I long for somebody like Helen 
Kane or Zelma O’Neal—and Patsy Kelly! 


DAILY...more than 2,225,000 
SUNDAY more than 4.000.000 


to represent Fulton Co., Milwaukee, | nounced by Donald Macfarlan jr.,|in that area. 


chorus girls have brains 





Ah, that Kelly girl! I still remember the 
time when somebody—in a show, of course— 
said to Patsy, “You’re stupid,” and she re- 
plied, “If you think I’m stupid you ought to 
see my uncle —he’s bent way over like this.” 
Kills me every time I think of it. 

The only good show last season that wasn’t 
psychological or intellectual was “Guys and 
Dolls.” Its characters are slobs and rough- 
necks. The chorus girls don’t do a blamed 
thing except undress in one number. The 
ballet is handled by the men, and a seedier- 
looking lot you never saw, dear Miss Cole. 
And the ballet is a crap game in a sewer. 





Now, do you suppose there could be any 
connection between the lack of refinement 
in “Guys and Dolls” and the fact that it is 
the No. 1 hit? Maybe I’m not so dumb. 


@n seventy-odd mornings a year, 
John Chapman reviews a new play 
or entertainment. Other mornings, 
the theatre page of The News has 
something bright, sparkling, or just 
plain interesting. 

An interesting newspaper gets 
readers for advertising. And the 
paper with two million circulation, 
in and around New York City, gets 
readers in the best and biggest 
markets in the world. 

Whatever kind of customers you 
want, The News reaches more of 
them, more effectively, and more 
cheaply than any other medium... 
To learn more about the medium 
and market, call any News office. 





nounced three key appointments 
in the company’s production staff. 
J. D. Moran has been appointed 

director of material controls; W. 
J. Jones, supervisor of the cen- 
tral routing department, and E. 
B. Daniels, assistant supervisor 
of the central routing depart- 
ment. 


* * * 


‘Montreal Automotive Boosters 


Name Wallace President 

New officers appointed by the 
Automotive Boosters Club of Mon- 
treal to serve for the 1952 term 
include J. Wallace as president, and 
B. Brunel as vice-president. 

Other officials elected were: R. 
Grannary, secretary; L. Dion, treas- 
urer, and P. Falkner, W. Sheedy, 
H. Belanger, C. Coughlin, G. Kling, 
J. O. Lefebvre and F. Little, direc- 
tors. 

7” ca * 


‘Olen Reelected President 


Of Four Wheel Drive 


Walter A. Olen, president of 
Four Wheel Drive Auto Co., was 
reelected to his office for the 
42nd time, it is announced by the 
company. 

Andrew A. Washburn and Rob- 
ert A. Olen were reelected direc- 
tors, and Donald S. DeWitt was 
named vice-president. 

+ * + 


NPA Names Bergstrom 


To Spur Machine Tools 


Appointment of Swan Bergstrom 
as director of the Metalworking 
| Equipment division of the National 
| Production Authority has been an- 
nounced. Bergstrom replaces Har- 
old Tigges, who will return to pri- 
vate industry. 


Bergstrom is on leave as vice- 
president and director of the Cin- 
|cinnati Milling Machine Co. of Cin- 
(Continued on Page 53, Col. 1) 
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On or Off With a Quarter Turn 


Heavy %-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
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PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each..... $ .20 
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HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 
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|Santay Head Picks Woman 


|As His Executive Aide 

Violet Szantay has been ap- 
| pointed vice-president and assistant 
|}to the president of Santay Corp., 
|Chicago plastic molder and automo- 
tive accessories manufacturer. 

She has been active as a member 
lof the board of directors and now 
joins the operating staff. Her duties 
will be liason work between the 
| various departmental heads and the 











| Auto Personnel | 


(Continued from Page 52) 





innati. As director of NPA’s metal-j|assistant manager of Champion 
vorking equipment division, Berg-|Spark Plug Co.’s ceramic division 
trom will have the responsibility|/in Detroit. Dr. Owens was chief 
yr directing expansion of the na-/technical aide in the division of 
ion’s machine tool industry toj|optics for the National Defense 
1eet demands of the mobilization | Research committee before going to 








rogram, Ohio State | ; 
* * * ‘ F president. 
7 one 7 ” = - . * 
L-O-F Shifts Wommack . . , 
W. W. Won f ct has joined the| Hyster Advances Qwen, Leep |A Pair of Rockets for Bridgeman— Porter Heads Production 
molding compound sales force of In Parts and Service | Bill Bridgeman, famed test pilot for Douglas Aircraft Co., who flew to a world’s For Federal Truck 
Plaskon division, Libbey-Owens- Promotion of two men in Hyster | “titude record of over 14 miles, inspects the Navy experimental Douglas Skyrocket Appointment of J. D. Porter as 


Ford Glass Co. Previous to joining/(Co.’s parts and service department, | Which was used in the flight. On the right, is Bridgeman's Oldsmobile Rocket "88" | works manager of Federal Motor 
the Plaskon division in 1948 as 4| portland, Ore., has been announced | that he took delivery of recently. Bridgeman wears the pressurized suit required for/Truck Co., Detroit, has been an- 


junior ee hee by Jack Lewis, manager. high altitudes. 2 bom qgey by G. H. Hammond, pres- 
ing compounds, Wommack attend- : ’ ; 

ed North Carolina State college ys no mebicocN ¥ —— jt nounced by Samuel Soss, presi- |General Motors, has joined the eo 77 ducti ‘alist 
where he was a chemical engineer- Ce ) ae |Defense Transport Administration | 5¢ more than io eae eapecioues 





division service manager. ames . — : 
ger. J TenEyck joined the company | as chief of the government agency’s | Hammond said, and returns to the 


ing graduate, and the Harvard t. 
ep has been advanced to man-| as purchasing agent in 1919 and | materials branch, equipment and | company in the same position he 


school of business administration. 


. = ed of the parts order department. | jater was transferred to Detroit | materials division. held from 1941 to 1946. 
Randall Names Sharpe, | r =e = — in charge of the local Hirshauer spent 22 years with a oe 
enEyck Named Sales Chie | Sales ollice. General Motors. He held super- 7 : 

Bessler to New Posts 0 re M C f * * * visory positions in all phases of | GE Ups Bartling 

Maxwell C, Weaver, president of f Soss Mfg. Co. |Hirshauer Joins Government transportation, including distribu-| Arthur W. Bartling has been 
Randall Co., Cincinnati, has an- Appointment of Andrew Ten- In D T P tion of cars, trucks, replacement|named manager of product sales 
nounced that Robert E. Sharpe, Eyck as sales manager of Soss |!” efense Transport Post | parts, repair equipment, as well as/| practices for General Electric Co.’s 
tormerly resident manager of the) Mfg. Co., Detroit, has been an- | V. J. Hirshauer, formerly with | warehousing. (Continued on Page 54, Col. 3) 


Wilmington (O.) plant, has been| 
named works manager of the com- | 


pany. 
Edwin T. Bessler will succeed | 
Sharpe at Wilmington, the an- 
nouncement continued. Sharpe) 
served in various capacities with 
the Motor Products Corp. and} 
Peninsular Metal Products Corp. | 
before going with Randall in 1950. | 
* + | 


e + 








Five Directors Named 


At Baker-Raulang 
Baker-Raulang Co., Cleveland, 
has announced the election of | 
five directors. They are: Joseph 
Joiner, George Miller, A. Doug- 
las Hall, Wesley A. Stanger and 

Robert H. Davies. 

William A. Bauer was elected 
board chairman. The five new di- 
rectors replace S. Livingston 
Mather, R. C. Norton, Laurence 
H. Norton, Irving C. Bolton and 
Clarence M. Taylor, all resigned. 


* * * 


Jones Appointed 
Charles B. Jones has been ap- 
pointed executive secretary of the 
governor's coordinating committee 
for highway safety in Lexington, 
Ky. 
* * * 


Dwyer Succeeds Eberhart 


As OPS Secretary 

Joseph L. Dwyer has been named 
recording secretary for OPS. It 
will be Dwyer’s responsibility to; 
clear and issue all price regula-| 
tions and individual pricing orders | 
and maintain official OPS files. 

Dwyer succeeds David C. Eber- 
hart, who was on loan to OPS from 
another government agency. Dwyer 
formerly was chief of section, office 
of alien property, Department of 
Justice. 


Griffin Named to Manage ) 
New Trailmobile Branch 


Establishment in Birmingham, : ° 
_ of a can besa Genet of Out of the laboratories of America’s leading Just Look at These Exclusive Features 
Trailmobile, Inc., manufacturers © CONTAINS NR 508...miracle rust preventive that 
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Bridgeport Chain & Mfg. Co. as ‘ you sell undercoating on every car that leaves 
New England district sales man- made. your shop. 

ager, it is announced by Frank A. 
Diel, vice-president and general | 
manager. Sherrill was formerly} 
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the research foundation of Ohio 
State university to accept a job as 


Western Division, 725 Second Street, San Francisco 7, California 








54 


Reliance Ups Meyer 


Karl 


H. 


Meyer, who has been 


manager of the Ashtabula, O., plant 
of Reliance Electric & Engineering 


Co. 


1947, wi 


sine 


its 
return to 


completion in early 
Cleveland as 


ll 


manager of the company’s Ivanhoe 
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division, it is announced by F. E.| 
Harrell, manufacturing vice-presi- 
dent. Meyer will be succeeded in} 
Ashtabula by Walter H. Harber, 
who accompanied him there as pro- 
duction manager when the plant 
was opened four years ago. 





There is a HERMAN BODY designed 


for your Customers’ Specific Needs! 









HERMAN BODY COMPANY 51. touts 10, mo. 


~paRM DAIRIES 


GRADE A 


DELIVERS THE GOODS 
The HERMAN WHOLESALE Refrigerated 40° AT THE 
Delivery Body For Store Delivery STORE! 
Complete with all equipment necessary to maintain a continuous 40° 
product temperature 24 hours per day. Especially designed for store 
delivery of dairy products . .. meats ... ete. Available as a package 
No engineering to do with customer. Write, wire, or phone collect 
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CASCO VIS-O-LITE 


THE FIRST AND ONLY LIGHTER 
WITH AN ILLUMINATED WELL! 


Terrific demand for this 
mos! modern of automatic 
pop-ovut lighters. Light 
from dashboard well 
guides hand back swiftly 


and safely. 
Ne. re LIST $2.75 


CASCO FAN HUB 


TREMENDOUS NEW MARKET EVERY DAY 
Worn out fans of every make are replaced daily with the 


reliable CASCO Fan Hub 


age includes 6 Fan Hub Assemblies — each 3 mounted on 


display cord. 


No. F-14 LIST $2.00 
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Auto Personnel 








(Continued from Page 53) 


Apparatus Sales division, according 
to William V. O’Brien, commercial 
vice-president. Bartling had been 
general sales manager of the firm’s 
Small Apparatus division. 

* * * 


Young Heads Mack Truck 


In Charlotte (N. C.) Zone 


Appointment of E. M. Young as 
manager of Mack Motor Truck 
Corp.’s Charlotte (N. C.) district is 
announced by E. G. Ewell, vice- 
president and eastern sales man- 
ager. 

Young, assistant manager of the 
company’s southern division, At- 
lanta, since 
1924 as an assistant cashier at 
Knoxville, and later served the 
company in its Miami, Nashville 
and Charlotte offices. Replacing 
Young is John Steinhauer, who 
formerly was a salesman in the 
company’s Atlanta territory. 

* + * 


Leighty Is New Sales Head 
Of Champion Company 
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AUTOFAN 


REPLACEMENT ASSEMBLY 


Assembly. Merchandising pack- 








Appointment of O. C. Leighty as 


JUNIOR: 


1944, joined Mack in} 


CASCO SPOTLIGHTS 
FINEST MADE! CONTROLLED! 
Powerful secled-beam light turns in a 
complete circle. Smart, streamlined 
design ... heavily chrome-plated 
Ne. $40 Thru-the-Post 
Ne. $35 


sales manager for Champion Spark 
Plug Co. is announced by Ralph H. 
Rowland, vice-president in charge 
of sales. 

Leighty succeeds Charles L. Cor- 
win, who has been named advisory 
sales manager. Robert M. Ward will 
replace Leighty as assistant sales 
manager, the company announced. 

* * * 


Ayres Back at Cadillac 


William Ayres, formerly car dis- 
|tributor for San Francisco’s Cadil- 
|lac branch, has returned there after 
a year with the air force. 

* * + 


Rozos Directs Exports 


Appointment of John A. Rozos 
as director of exports of Dodge 
Mfg. Corp., Mishawaka, Ind., has 
been announced by Harry A. Tor- 
wen sales vice-president. 


|2 Cummins Sales Engineers 


Become Regional Aides 

Two sales engineers with Cum- 
mins Engine Co., Inc., Columbus, 
|Ind., have been transferred from 








tist 
Thru-the-Door $17.50 


STANDARD: Ne. $41 Thru-the-Post 


List 
$36 Thru-the-Door $18.00 
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CASCO GLASS WINDSHIELD DEFROSTER 


Exclusive Switch Control! plug provides 
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No. A-15 for 


Neo. A-16 for 12 Volt Systems... LIST 


and off" heat control. De- 


froster, 8“x16”, works wonders in sleet, 
ice, snow and fog. 


6 Volt Systems.....L1ST 4 


CASCO 2-SPEED 6” 
RUBBER-BLADED AUTO FAN 
QUIET! DEPENDABLE! 


Fans have chrome-plated metal trim and 
swivel orm. Motor case is die-cast, has 
universal mounting brackets for quick, 


easy installation. 
Ne. F-11 (6 Volth. LIST a4 
No. F-12 (12 Volt)...._._.._._ LIST $9.50 


e : . 
DEPENDABLE PRODUCTS FOR OVER A QUARTER CENTURY CASCO. CASCO PRODUCTS CORP., BRIDGEPORT 2, CONNECTICUT 





|the factory to liaison offices as as- 
| sistant regional managers, it was 
}announced by L. W. Beck, vice- 
| president of sales. 

R. A. D’Amour has been moved 
|to Washington and G. W. Plondke 
|has been appointed to the Central 
region in Chicago. 


* * 


Waite Named to Hear 


NPA Cases in Detroit 


| John B. Waite, professor of law 
}at the University of Michigan since 
/1912, has been named a hearing 
commissioner for the National Pro- 
duction Authority. He will preside 
at public inquiries into charges of 
violations of NPA orders and regu- 
lations in the Detroit region. 

Waite was born in Toledo in 
1882. Before joining the University 
of Michigan faculty, Waite prac- 
ticed law in Toledo for five years 
During World War II, he was a 
compliance commissioner for the 
War Production Board. 


* * * 


Heads Clarke Sales 


Ernest Cooper, president of 
Clarke Sanding Machine Co., Mus- 
kegon, Mich., has announced the 
appointment of Hal Croskey as 
sales manager. Croskey joined 
Clarke Sanding in 1947 as division 
manager of its Los Angeles sales 
and service branch. 


* * * 


Lang Transferred 

Harry O. Lang, vice-president of 
Heppenstall Co., Detroit, has been 
appointed vice-president in charge 
of sales at the company’s Pitts- 
burgh branch, succeeding John P. 
Roche, who has been promoted to 
executive vice-president. 

* * * 


Pyshe Joins Sundberg-Ferar 


Sundberg-Ferar, Detroit indus- 
trial designer, announces that 
George J. Pyshe has joined the 


firm’s staff as a designer. Pyshe 
was formerly with General Motors. 
* * * 


Prest-O-Lite Names Two 
For Western Districts 


Two new district sales represen- 
tatives for Prest-O-Lite Batterv 
Co., Inc., Toledo, have been named 
by A. A. Feldman, sales manager. 

James R. Henry, of Walnut 
Creek, Calif., has been named to 
handle the San Francisco area 
while Richard W. Campbell, of St. 
Louis, will cover the St. Louis area. 


* * * 
Rigidized Metals 
Richard S. Smith, president of 
Rigidized Metals Corp., Buffalo, 
announced the appointment of Hill- 
Chase & Co., Inc., Philadelphia, and 
Hill-Chase Steel Co., Baltimore, as 


distributors in those areas. 
- * * 


| Bristol Brass President 


Heads Standards Group 


Roger E. Gay, president of Bris- 
tol Brass Corp., has been elected 
president of the American Stand- 
ards Assn. 

Gay is the 10th president of the 
33-year-old association, which is a 
federation of 110 technical societies, 
trade associations, and 2,200 indi- 
vidual company members, working 
in national industrial, engineering, 
safety and consumer standards. 

* * * 


Hoyt Heads Nash Plant 
In El Segundo, Calif. 


Appointment of Louis F. Hoyt as 
factory superintendent of the Nash 
assembly plant in El Segundo, 
Calif., is announced by Campbell 
Wood, works manager. 

Hoyt has been associated with 
the automotive industry for 20 
years and previously held positions 
with Chrysler Corp. and Genera! 
Motors in Detroit. 

Wood also announced appoint- 
ment of Stephen A. Rennells as 
chief inspector of the El Segundo 
plant. 


* * * 


British Columbia Picks 


Canadian Roadeo Drivers 
Harry D. Colling and George R. 
Ridd, both of Vancouver, B. C.. 
have won the title of the best truck 
drivers in British Columbia and 
will represent the province in the 
national truck roadeo to be held 
jin Toronto next December. 
| They won their championships 
|at a two-day roadeo sponsored by 
the Automotive Transport Assn. of 
B. C. in Vancouver. Colling won the 
semi-trailer title. Ridd won in the 
straight truck class. 
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States Push Efforts 
lo Get Road Funds 


| ,ESPITE the fact that highway 
* construction is being seriously 
eded by steel shortages and 


r handicaps resulting from the} 


defense program, reports from state 
capitals throughout the country in- 
dicate no abatement of the post- 
vw trend toward added highway- 
used taxes or bond issuance, or 
both, to finance long-range highway 
modernization programs. 

Bringing to 35 the number of 
states which have boosted motor 
fuel levies since World War II, 
gasoline tax rate increases were 
enacted this year by the legisla- 
tures of eight states—Tllinois, 
Massachusetts, Michigan, North 
Dakota, New Hampshire, South 
Dakota, Utah and Wyoming. 
While previously-enacted gasoline 
tax boosts were reduced this year 
in Georgia and New Mexico, there 
is no prospect of a general down- 
trend. 

On the contrary, an increase is 
currently pending in the Missouri 
legislature and additional boosts 
will be sought in future legislative 
sessions in other states. 

7 * & 


NJEW or increased truck taxes or | 
i‘ registration fees, or both, were | 
enacted this year by the legisla- | 


| REFINISH 


tures of at least a dozen states— 
Idaho, Illinois, Massachusetts, Mich- 
igan, Montana, North Dakota, New 
York, Ohio, Oregon, Utah and West 
Virginia, with such a measure 
pending in Missouri. 
Constitutionality of truck tax 
legislation enacted in Illinois and 
New York is being challenged in 
the courts, however, while an in- 
crease in Oregon’s mileage truck 
tax has been suspended pending 
the outcome of a referendum at 
next year’s general election. 
Proposals for new or broadened 
authority for the issuance of high- 
way bonds were approved this year 
by the legislatures of at least eight 
states—Alabama, Delaware, Maine, 
New Hampshire, Oregon, Tennes- 
see, Washington and West Virginia. 
Alabama’s legislature approved 
for submission to the electorate 
Dec. 6 a proposed constitutional 


amendment providing for a $25,000,- | 


000 highway bond issue. 
+ * * 


$27,000,000 HIGHWAY bond issue | 
was approved by the Maine | 
electorate in September, following | 


its submission by the legislature. 
Oregon’s legislature authorized 
the issuance of $42,000,000 in high- 
way bonds, at the rate of $15,- 
000,000 annually, while the Wash- 
ington state legislature authorized 
& $67,000,000 highway bond issue. 
The New Hampshire legislature 
authorized a $14,000,000 road bond 
issue, while lesser amounts were 
involved in the other legislation 
acted on affirmatively this year. 
Other states which previously 
granted new bonding authority to 
aid in financing their postwar high- 





Yes! You Need 


Carlife. 
Guaranty 


|way programs 
| Massachusetts, 
| Pennsylvania and Rhode Island. 


|}posals are expected to be raised 
in the future in a number of other 
| states, including California, Okla- 
|homa and New Jersey. 

+ * * 


Major highway bond issue pro-| 





| Drive Renewed 
For N.Y. Auto 


Inspection Law 


The Casualty and Surety Com- 
panies Assn. in New York has 
started the ball rolling to resurrect 
the compulsory motor vehicle in- 
spection law and the proposal again 
will be submitted to the legislature 
when it convenes next January. 

The bill, which will be sponsored 





include Arkansas, | 
North Carolina, | 
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300 Miles to Find the Year— 


Richard Doane (fourth from left) and Robert Mason drove more than 300 miles from 
Dundee, Ill., to establish the year that this curved dash model was built. Greeting 
them on arrival in front of the Oldsmobile plant are, left to right, R. E. Griffin, 
executive assistant to the general manager; A. H. Brandel, assistant to the works 
manager; John R. Weaver, 47-year-old employe of the company; Mason and Doane, 
and J. J. Dobbs, executive assistant to the general sales manager. 


which the wheels fell off two buses 
loaded with children. 

Thomas N. Boate, acting man- 
#jager of the association, pointed out 
‘|that such equipment failures last 
year were responsible for almost 20 
percent of the accident toll. 

* * * 


Load Limit Hike Opposed 


By Pennsylvania Grange 

A resolution opposing a proposed 
bill to raise the weight limit of 
truck cargos on Pennsylvania high- 
ways has been adopted by the 
»|state’s Grange. 

Protesting the bill now pending 
in the Pennsylvania legislature, 
Grange members claimed weight 
limits are too high for existing 
state roads. The Grange also con- 
tended hundreds of bridges in the 
state have weight limits lower than 
those prescribed in the bill. 

* * * 


Special Election Kills 
Yuma Sales Levy 


Yuma’s (Ariz.) 1 percent sales 
tax ordinance has been repealed 
in a special election. The levy 
had yielded $80,000 additional 





by the Joint Legislative Committee | State 


on Motor Vehicle Problems of the 


revenue during the four months 
it was in effect. It was repealed 
by a vote of 1,140 to 509. 
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easily adjustable length of travel, and an automatic timer. Approved by 
Underwriters’ Laboratories, Inc., “MOBIL-DRY” requires only a 
modest investment, operates economically, saves space. 
For more details, fill out and mail coupon today. 
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REFINISHING WILL DOUBLE 
BE PREPARED: 


No more “half-baked” complaints, bill adjust- 
ments, costly rework. “MOBIL-DRY” refinishes right 
the first time, builds paint shop profits and your reputa- 

tion for a consistently high quality, prompt, refinishing service. 
“MOBIL-DRY” eliminates “hot spots” using the famous Fostoria 
lated reflectors for even heat distribution over the entire car, 
ing front and rear. The exclusive “Flexmatic Brain” control 
automatic reversing and cut-off, accurate speed control, 
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Patman Committee Unanimously Reports: 





CMP Hurting Small Business 


7V 7ASHINGTON. — Rep. Wright 

Patman of Texas, chairman of 
the House Small Business commit- 
tee, and longtime consistent friend 
of retail automobile dealers, has 
made public a unanimous report 
of his group on the problems of 
small business under the Controlled 
Materials Plan. 

The study, he said, was made 
because of complaints from many 
small businessmen that they have 
been unable to obtain adequate 
supplies of scarce materials under 
the CMP. 

The document includes a num- 
ber of recommendations for im- 
proved operation of the plan. Among 
them is a proposal that the Na- 
tional Production Authority be sep- 
arated from the Department of 
Commerce and placed within the 
Defense Production Administration. 
The report states: 

“If NPA were an integral part of 
DPA, policy and operations could 
be more closely coordinated, with 
a resultant saving in time and man- 
power and a reduction of confusion. 
The artificial nature of the separa- 
tion between the two agencies is 
sharply accentuated by the fact 
that the same individual now heads 
them both. 

“As a result we have the odd sit- 
uation of the administrator of 
DPA, the policy-making agency, 
figuratively walking across the 
street to NPA, the operational 
agency, to tell himself to put into 
effect as NPA administrator the 
policies that he has decided upon 
as DPA administrator.” 

The committee also recom- 
mended coordination of the pro- 
gram for increased production of 
steel, copper and aluminum by 

placing full responsibility for 
their performance in the hands 
of one official or agency. 

Pointing out that a “diffusion of 
responsibility” for these programs 

exists at present, the report de- 
clares “everybody’s responsibility is 
nobody’s responsibility.” _. 

The committee stressed the im- 
portance of these expansion pro- 
grams as “the only basic solution 
of the problems of the many thou- 
sands of small fabricators who are 
suffering as a result of the short- 
age of these materials.” 

It criticized the decision of DPA 
to allocate only 51 percent of the 
structural steel requirements of the 


New-Car Loans 
In Canada Tumble 
23% Below 750 


OTTAWA. — Sales financing of 
new cars in August toppled down 
23.1 percent compared with the 
same period last year, while cred- 
its on commercial vehicles climbed 
3.6 percent, the Canadian govern- 
ment reported. 

Activity remained at a high level 
in the financing of used vehicles, 
both passenger and commercial, the 
report stated. 

A total of 11,319 new vehicle sales 
were financed compared with 13,284 
a year ago, down 14.8 percent. 

New-car sales financed declined 
to 7,044 as against 9,157 last year. 
Total of new commercial vehicle 
sales financed totaled 4,275, as 
against 4,127 last year. 

Sales financing of used vehicles 
involved 29,755 units in August com- 
pared with 22,288 a year ago in the 
same month. 

Passenger-car sales of this kind 
financed in August increased to 
23,959 units as against 18,468. 








Private Truckers 


Set Parley Date 


WASHINGTON. — The National 
Council of Private Motor Truck 
Owners announced last week that 





its 13th annual meeting will be 
held here in the Hotel Statler Feb. | 
7-8. 

According to the announcement, 
representatives of all types of com- 
mercial enterprise—industry, agri- 
culture and the service trades—“in- 
terested in the private transporta- 
tion and distribution of goods over 
the highways will be present” to| 
discuss mutual national problems | 
and participate in the development | 
of plans for their solution.” | 


steel 
fourth quarter, 


expansion program for the | 


and warned that/able to the small business man as 


layman’s language should be avail- 


the steel expansion program is fall-| 4 means of reducing unintentional 


ing behind schedule. 

The report analyzes the “con- 
fusion” which accompanied the 
transition to CMP during the 
third quarter of this year. It 
states that there is evidence that 
“attrition” of CMP orders has 
failed to bring allocations in line 
with supply, and that as a result 
many small manufacturers have 
been unable to “cash” CMP allo- 
cations of materials. 

The report also warns that pres- 
ent procedures for determining ma- 
terials requirements for production 
programs need tightening to assure 
that materials go where they are 
most needed. 

Duplicate and excessive orders on 
mill schedules also have caused 
confusion during the initial stages 
of CMP, according to the report. It 
points out that NPA compliance of- 
ficials should make every effort to 
correct this condition. 

Explanations of regulations in 





violations caused by failure to un- 
derstand what is required. 

The report criticized the sub- 
division of CMP into “almost in- 
numerable operating units,” stat- 
ing that “a basic weakness of a 
program such as CMP is the dan- 
ger that it may collapse under 
the sheer weight of its own ad- 
ministrative machinery.” 

The committee pointed out that 
CMP tended to increase the concen- 
tration of economic power during 
World War II because it placed au- 
thority over the disposition of large 
amounts of scarce materials in the 
hands of a relatively few large 
prime contractors. 


Controls on materials also se- 
verely restrict the ability of small 
businesses to expand and of new 
businesses to find a foothold in the 
economy, the report says, adding in 
conclusion: 


“Controls must be judged not 


lonly by their success in achieving 


their immediate objectives but also 
by the extent to which they pre- 
serve or at least do not interfere 
with the basic pattern of Ameri- 


|can industry. We must be careful 


to leave no permanent scars. This 
becomes all the more important if 


|we are to endure a long period of 


| 
} 
| 
| 





only partial mobilization. 

“The danger is that in becom- 
ing accustomed to _ controls 
deemed temporary when intro- 
duced, we tend to accept them 
as normal irritants in our way 
of life. Controls must not be per- 
mitted to develop any degree or 
semblance of permanency. CMP 
must be abandoned at the earli- 
est possible moment. 

“In preserving free enterprise, no 
single factor is more important 
than strengthening the position of 
small business. Likewise, no crite- 
rion of any control program is more 
significant than its impact on small 
plants. 

“No system of control can be tol- 
erated which alters the basic pat- 
tern of our American free enter- 
prise system or works unnecessary 
hardship on the smaller producers. 
There is evidence that CMP in 
World War II had this effect. It 
must not happen again.” 








Towering Sign— 


This new sign of Service Chevrolet, Inc., 
Fargo, N. D., rises 47 feet and is illumi- 
nated by airport-type floodlights. The sign 
was set up to attract attention from trav 
elers on U. S. 10. 





The November Issue 





The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, New York. Publishers of The American Magazine, Collier's and Woman's Home Companion 














Toll Bri 


dge Conscious 


Survey Shows at Least 11 States Opening, 
Making Plans for Pay Spans 


NEW YORK.—Toll bridge con- 

ruction and financing has been 

ie subject of legislative and ad-| 
ministrative action in a number of 

ates this year, with indications 

ch projects will assume an in- 
creasingly significant role in the 
future public works picture, a sur- 
vey discloses. 

California’s legislature passed 

a bill to loan $750,000 for com- 

pletion of engineering work on a 

projected $54,000,000 bridge across 

San Francisco Bay from Rich- 
mond to San Rafael. 

Rejected by the California law- 
makers, however, was a proposal 
for a $70,000,000 refinancing of the 
San Francisco Bay bridge. The re- 
financing had been proposed as a 
method of raising funds for im- 
proving approaches to the bridge. 

A major step toward breaking 
east coast traffic congestion was 
marked with the recent opening of 
the $44,000,000 Delaware Memorial 
bridge, linking New Jersey and 
Delaware, south of Wilmington. 
The Delaware legislature earlier in 


I 


the year enacted a bill authorizing | 
issuance of an additional $3,900,000 | 
in bonds needed to complete the} 
structure. | 

Another key project in efforts to 
facilitate traffic along the east | 
coast is the Chesapeake Bay bridge | 


now being constructed in Maryland | | 


at a cost about the same as the) 
Delaware bridge. The Chesapeake | 
span is scheduled for opening next | 
year. 

Scheduled for opening late this 
year in Maryland is a new $2,000,- 
000 toll bridge across the Patux- 
ent river, connecting Calvert and 
Charles counties at Benedict. 

Florida’s state improvement com- 
mission recently sold a $21,250,000 
bond issue to finance the lower 
Tampa Bay bridge. The 14-mile toll 
project, on which work previously 
started, will connect St. Petersburg 
with Manatee county. 

Chairman Walter G. Cook of the 
Indiana toll bridge commission, ex- 
pressed hopes last summer for an 
early start on construction of a toll 








bridge across the Wabash river 
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1910 Studebaker in Holland— 


R. A. Hutchinson, general manager of Studebaker's export division, takes a turn | 





at the wheel of a 1910 model owned by a Studebaker dealer in The Hague. Hutchinson 
is flanked by L. W. Manson, dealership managing director. In the rear seat (left to 
right) are E. D. Manson, truck department; H. G. Vandersluis, sales manager, and F. 


Kreik, another managing director. 
stands at the hood. 


Dewey Smith, of the Studebaker export division, 





connecting Indiana and Illinois. An 
obstacle to construction of the 
bridge was removed when the 1951 
Illinois legislature increased the 
gasoline tax rate and boosted truck 
license fees. 

Interstate agreements between 
Kentucky and Illinois were com- 
pleted in late August for construc- 





tion of a multi-million-dollar toll 
bridge over the Ohio river at Shaw- 
neetown, Ill. Kentucky will issue 
bonds to pay the major portion of 
the cost, with tolls to be collected 
until the bonds are retired. 
Louisiana’s state highway de- 
partment recently retained the 
Baton Rouge engineering firm of 





Who pushes your product ’? 


Not the book that drops in once a year with: 
“We've a corking article on widgets in the 
December issue. You really should have an ad in 


there, old boy.” 


No, the magazine that really pushes your 
eroduet is the one that does the most, from issue 
to issue, to help its readers with the serious business 
of having a happy, healthy, successful family life. 


When it comes to that kind of product pushing, 
The American Magazine is admittedly in a class by 
itself. Every month over 2/2 million above-average 


Advert 


A 


AG 




















é 


A civertic 


Roamem|! 


THE 
; 


ertisers 


ser 


Remember 
a steady diet of Family Service Editorial. 
Advertising costs less in The American Magazine because 
it lives longer and pushes harder. 


Examples of Family Service 


American families look to The American for guid- 
ance as to what to live in and ride in, what to eat 
and wear, what to see and where to go. 


rs of vacuum cleaners, brushes, floor compounds, 


of travel, 


household appliances, recd: YOUR WIFE HAS AN 
EASY RACKET—housework analyzed by an industrial 
engineer. In the November issue. 
bus, rail, ship, air lines; hotels, 
luggage, read: FLORIDA—AMERICA’S TOP VARI- 
ETY SHOW —high-lighting Florida's tourist attractions. 
In the November issue. 


ers of anti-biotics, tonics, emulsions, vitamin tab- 


lets, cold remedies, read: THE MEDICINE YOU MAKE 
YOURSELF—a Family Health article. In the December issue. 


; of ski wear and supplies, sporting goods, 
sweaters, gloves; sun glasses and sports wear, read 
TRACK!—The Family Goes Skiing, a timely family recre- 
ational article. In the December issue. 


ser: The American Magazine—over 242 million 








families with incomes 38.7% above U.S. average, 
Families specially conditioned for nay sid 


R 


merican 


MAGAZINE 
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Masters & Henderlite to conduct 
an engineering survey of a pro- 
posed Mississippi river bridge or 
tunnel crossing at New Orleans. 
Where the proposed crossing 
should be located, whether it 
should be a bridge or tunnel, and 
the means of financing the proj- 


| ect have been argued for many 


months by divergent interests in 
New Orleans. 

Maine’s electorate has authorized 
a $2,500,000 bond issue to build a 
new Bangor-Brewer bridge, but re- 
jected a $3,000,000 bond issue for a 
new Lewiston-Auburn bridge and 
also voted against the imposition of 
tolls on the new Fore river bridge 
in Portland. 

In a move to ease traffic conges- 
tion along Mississippi’s Gulf coast, 
construction was started recently 
on a new $8,400,000 four-lane con- 
crete and steel toll bridge to span 
the Bay of St. Louis from Bay St. 
Louis to Henderson Point. The new 
bridge, which will be about 1.9 
miles long, will replace a 24-year- 
old wooden span. 

Plans are proceeding for the con- 
struction of a $12,000,000 toll bridge 
across the Missouri river at Kansas 
City. The Missouri counties of 
Jackson and Clay are seeking fed- 
eral authorization for the project. 

Washington’s Director of High- 
ways William A. Bugge last sum- 
mer announced the retention of 
consulting engineers to serve on a 
board to study the feasibility of 
proposals for bridging Puget Sound. 
He said the board would check pre- 
liminary findings of Charles E. An- 
drew, chief consulting engineer for 
the state toll bridge authority, who 
proposed four possible locations for 
bridges or tubes across the sound. 


Self-Order 


(Continued from Page 31) 
expense, since the service garage 
does not open until 8 a.m. 

A Kenmore spokesman said that 
the plan is working out very well, 
and has solved the early morning 
rush problem. Also, he said, the 
customers seem to like the idea of 
filling out their own orders. 

Space has been provided on the 
form to include the monthly 
service special, and the price is 
filed in every month by the 
service department before blanks 
are issued. The company has 
reported that this suggestion 

method is increasing volume on 
the service special as well. 

The Kenmore company is publi- 
cizing the idea with television spot 
ads, showing how the customer 
may fill in his order and emphasiz- 
ing the time-saving features. The 
spots feature the slogan: “Just 
Another Kenmore Customer Con- 
venience.” 

Prices are listed on the order to 
let the customer know how much 
his bill will be when he returns 
to pick up the car. The prices 
listed are for Ford cars. 


VA to Ask Funds 


For New Cars 


WASHINGTON. — Eligible dis- 
abled veterans, who file applica- 
tions for automobiles under a new 
law recently enacted, will have to 
wait for their cars until Congress 
reconvenes next January and can 
appropriate the funds. 

The Veterans Administration ex- 
plained that since the new law 
does not contain an appropriation 








lof funds for the cars, the agency 


will have to ask Congress for a 
special appropriation. Meanwhile, 
VA will accept applications and 
hold them until the money is avail- 
able, it was reported. 


High Ball 


Two I-H Tractors 


Make History 


CHICAGO.—Two International 
tractors wrote history for the na- 
tion’s trucking industry during the 
past summer by hauling 12 20-ton 
steel spheres from Milwaukee to 
Omaha. 

Six-wheel Internationals of Le- 
Roy L. Wade Co., Omaha, and 
Shea-Matson Co, Milwaukee, 
hauled the giant digesters over a 
round-about 780-mile route from 
point of manufacture to a Nebraska 
chemical plant. 

The spheres were secured to spe- 
cial double-drop semi-trailers and 
moved in six separate cross-country 
trips over ill-defined roads, narrow 
bridges and other obstacles. 
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Affecting Factories and Dealers .. . 





Auto Advertising 


By George Deery 
Associate Editor 

Plymouth, du Pont antifreeze, 
General Tires, General Motors’ 
Frigidaire division, Atlantic Refin- 
ing and Standard Outdoor Adver- 
tising are cooperating with Lionel 
Corp., maker of model trains and 
equipment, to “strengthen home in- 
terest in advertising as part of the 
nation’s identity and fulfill a large- 
scale demand from children from 
all over America for real-life ad- 
vertising to bring authenticity to 
their model railroad layouts.” 

Lionel, it is said, will distribute 
6,500,000 miniature “O” gauge pos- 





Du Pont's Little Sign— 


Here's a miniature outdoor board for 
du Pont advertising in a model train 
layout. 


ter panels in 650,000 sets of 10 de- 
signs with its 1951 Christmas cata- 
log. 

The 10 designs are reproduced in 
full color, including the poster 
panel, on sheets of white card- 
board. National consumer publica- 
tions totaling 100,000,000 circulation 
are being used by Lionel to ad- 





vertise the catalog and feature the 
miniature poster panels. 

Included are Life, Look, Time, 
Newsweek, Saturday Evening Post, 
Collier’s and 20 other leading pub- 
lications, according to Standard 
Outdoor Advertising. 

* * & 


Class Pitch for Leather 


The Upholstery Leather Group 
is stressing its products again in 
class consumer publications with 
an eye-catcher captioned “For 
Distinction and Durability, Noth- 
ing Takes the Place of Genuine 
Leather.” 

Timed to consumer interest in 
the new cars for 1952, according 
to James H. Liberty, executive 
vice-president of the group, the 
insertions are slated for Novem- 
ber and December issues of the 
New Yorker, Town & Country, 
House & Garden and House 
Beautiful. 


AC’s Ad Plans 


A material increase in the fall ad 
campaign of AC Spark Plug has 
been announced by John C. Hines, 
general sales manager. Going large- 
ly to national magazines and farm 
publications, the drive will stress 
oil filters, fuel pumps and spark 
plugs. 

The fall program, which supple- 
ments AC’s previously released 
regular schedule, increases reader- 


‘iship as follows, the firm states: 


national magazines by more than 
88,000,000, farm papers by more 
than 39,000,000. 

It will run in five more national 
and two more farm magazines than 
were originally on the 1951 sched- 
ule. 


. + * 

Ad-Jammed News Regrets 

A recent issue of the N. Y. 
Daily News carried a large ad 
apologizing for its inability to 
run 103 ads ordered for a prev- 
ious issue with 128 pages. 

All display copy, the 103 ads 


Year" by Kaiser-Frazer Chicago dealers in 





K-F's Lady Traveler of the Year— 


Hildegarde radio and night club performer, was saluted as ‘‘Lady Traveler of the 


recognition of her visits to more than 40 


states in her Kaiser Traveler model this year. A scroll detailing the award was pre- 
sented to her at a dealer meeting by Al Litterio (left), president of the Chicago dealer 
group, and A. E. Manhardt, Chicago regional manager. 





that failed to make the grade 
totaled 69,200 lines and included 
three insertions for automotive 
products. 

* * * 


Monsarrat Named V. P. 


John Monsarrat has been elected 
a vice-president of Geyer, Newell & 
Ganger, B. B. Geyer, president, has 
announced. Monsarrat has been 
serving as an account executive 
since joining the agency in Jan- 
uary, 1950. He was previously with 
the Platt-Forbes agency 14 years, 
where he was a vice-president and 
director, as well as account execu- 
tive and member of the plans 
board. 

* * 7 


New Auto Export Paper 


The publishers of American 
Exporter announce a new publi- 
cation as a further expansion of 
their export ad service. The publi- 
cation will be known as American 
Exporter’s Automotive World and 
will be designed to meet the 
growing demand of the automo- 
tive service field abroad for in- 
formation about American equip- 
ment. 


The first issue will be April, 








1952. Circulation will be in the 


neighborhood of 40,000, and its 
three editions — English, Spanish 
and Portuguese — will cover the 
world, the firm states. It will fol- 
low newspaper format, with four 
columns of 2% inches on an 11 by 
15%-inch page. The foreign auto- 
motive market for American 
equipment today stands at the 
$1% billion a year mark, it adds. 
* * * 


Industrial Tape Plans 


The most intensive fall ad cam- 
paign in the history of Texcel cello- 
phane tape has been scheduled by 
Industrial Tape Corp., producer of 
Texcel and the Permacel line of 
industrial tapes. 


According to Walter M. Cramp, 
ad manager, the company is 
tripling its normal ad outlay in 
the Labor Day-Christmas period 
for a campaign that will cover 
consumer, store-distributed and 
trade publications; newspapers, 
television and point-of-sale broad- 
casts. 

Pacing the campaign are black 
and white column insertions in 
leading consumer magazines, with 
seven scheduled for Life, and three 
each for Ladies Home Journal and 
McCall’s. Three two-color, one- 


third page insertions are planned 
for five major grocery-distributed 
publications: Better Living, Every- 
woman’s, Family Circle, Western 
Family and Woman’s Day. 

Nancy Sasser’s “Buy Lines” col- 
umn will be used to reach 61 major 
local markets, with a 13-week 
schedule in 91 daily newspapers. 

In addition, 200-line advertise- 
ments are being placed 13 times in 
the Detroit Times, Kansas City 
|Times Star, Grand Rapids Press, 
|Oakland Tribune and San Fran- 
| cisco Call-Bulletin. 


Television, recently tested by 
Industrial Tape via trial partici- 
pations on WCAU-TV, Philadel- 
phia, will play an integral role in 
the campaign. 

Thirteen and 26-week periods are 
being used for three weekly spot 
participations on major stations in 
these 11 key markets: Atlanta, Bal- 
timore, Boston, Chicago, Cincinnati, 
Los Angeles, Milwaukee, New York, 
Philadelphia, St. Louis and Wash- 
ington. Kenyon & Eckhardt is 
the agency. 


. * 
Vokar Stunt 


Aimed to attract the attention 
and arouse the interest of motor- 
ists stopping for gas, a new fall 
wall poster and an unusual dis- 
play device are being offered 
service station operators by Vo- 
kar Corp., Dexter, Mich. 

The display device features a 
“post-on” for attaching an empty 
Vokar solvent can to a gasoline 
pump, light standard, window or 
other surface. In addition, a col- 
orful new wall poster tells the 
story of Vokar Dee-Tee cleaning 
graphically and rapidly. 

* * * 


Two Join Houston Post 


Eugene J. Lemco has been named 
ad director and Robert Barron, 
general ad manager of the Hous- 
ton Post, according to W. Howard 
Baldwin, vice-president and _ busi- 
ness manager. 

Lemcoe was formerly ad man- 
ager of the St. Louis Times-Star. 
Until his new connection, Barron 
was associated with the San Fran- 
cisco office of Moloney, Regan & 
Schmitt, newspaper representatives. 
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Used-Car Notes 








Lowry Robbed of $228 

ind Car in Wichita 

WICHITA, Kans.—Lynn Lowry, 

al used-car dealer, reported to 

lice that a youthful gunman 
oreed him to drive 12 miles out of 
own, where he was robbed of $228 

d his automobile. 

Lowry said the thug approached 
him on his lot at 429 S. Broadway 
and asked for a demonstration of a 
car. The demonstration was only 
three blocks old when Lowry’s pros- 
pect pulled a gun, noting that “this 
makes a pretty big hole.” 

7 a oe 


Standard Names Madden 


GRAND RAPIDS, Mich.—Robert 
J. Madden has been appointed gen- 





eral manager of Standard Auto 
Used Cars, Inc., here, according to 
C. E. Rowden, president. 

. @ . 


Papoute’s Reopens 
| LAFAYETTE, La. Papoute’s 
| Automobile Exchange has reopened 
for business at 116 Jefferson St. 
here. R. D. Domingues is the owner. 
* * * 


New Auto Auction Opens 


In Norwood, Mass. 
NORWOOD, Mass.—A new auto 
auction has opened here under the 
name of the New England Auto 
Exchange, Inc., 1200 Boston-Provi- 
dence highway, Route 1. 
Sales of cars will be limited to 
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Detroit needs two papers— 


The Detroit Times, 
covers HALF the families. 


You’re missing something 


tells you 


and growing 


you miss The Detroit Times 


HEARST ADVERTISING SERVICE 











QUESTION: 


- What quality glaze can be used 
on brand new cars without fading? 


ANSWER: 





No longer is it necessary to wait 30 or 60 days before glazing 


o new car. Mirror Glaze makes it possible for every new car, 


even black or maroon, to look its best on delivery day. Yes, 


if you want the world’s finest automobile finish, if you want 


supreme beauty with maximum protection...you 










Available for use ¥ 
by hand 
or machine 


want Meguiar's Mirror Glaze! 


EASTERN DIVISION: 
1830 Eye Street, 
Washington, D. C. 
Offices in major cities 
from coast to coast 


“tine polishes since 1901” 





dealers only. Boasting six acres of 
parking space, the new company 
plans to hold sales every Tuesday 
and Thursday at 11 a. m. 

a” + * 


OPS Cites Dallas Dealer 


| DALLAS.—L. F. Julien, used-car 
|dealer here, has been named in an 
/OPS suit to restrain him from 
|making any further sales until he 
|has complied with government 
| price regulations. 
* * 


* 
New Buffalo Lot 
BUFFALO. — Conshafter & La- 
| Spisa has announced the opening of 
|a used-car lot here at 1501 Ken- 
|sington Ave. Henry Conshafter is 
president of the firm, and Joseph 
LaSpisa, vice-president. Charles 
Swanson is service manager and 
Al Hathaway, used-car manager. 
* + * 


Fire Hits Snider 

BUFFALO. — Ten employes of 
Joseph W. Snider, Inc., were forced 
to flee to the street when fire fed 
by paint and paint thinners en- 
veloped the firm’s one-story garage 
and salesroom here at 2377 Dela- 
ware Ave. Battalion Chief Robert 
W. Schifferle estimated damage to 


contents, which included three used 
automobiles at $1,500. 
* » * 


Harry’s Auto Sales 
ALBANY.—A firm to engage in 
the used-car and auto parts busi- 
ness has been incorporated here by 
Matilde Castellani, under the name 
of Harry’s Automotive Sales Corp. 
The firm will be located at 835 


Central Ave. 
+ om 


Mid-City Used-Car Lot 


Opens in St. Petersburg 

ST. PETERSBURG, Fla. — Mid- 
City Motors, 2324 Central Ave., 
opened its 90 by 125-foot used-car 
lot. 

E. C. Midkiff former operator of 
a Dodge-Plymouth dealership in 
Franklin, Va., is the owner. Others 
with Midkiff are Tom Lackland and 
Bob Campbell, salesman and former 
owner of the Bob Campbell used- 
car business. 


Stiegel Heads 
R. I. Association 


PROVIDENCE, R. I.—Sheldon 
H. Stiegel has been elected presi- 
dent and NUCDA director of the 
Rhode Island Used Car Dealers 
Assn. He succeeds Max Marks, who 
was named managing director. 

Other officers named for the next 
year are Alfred Cerrone, vice-pres- 
ident; Irving Solomon, secretary- 
treasurer, and Herbert A. Roiff, 
executive secretary-treasurer. 

Directors are P. Roger Robi, 
Louis E. Baker, Hyman Sherman, 


ed 


Henry Tougas and Gerald Loban. 
* x * 


Dealer’s Brother Loses 
$120,000 Birddog Suit 


MADISON, Wis.—Wisconsin’s su- 
preme court has upheld a lower 
court edict which dismissed J. 
Ernest’s claim that his brother, 
John, owes him $120,000 for steer- 
ing prospects to John’s local used- 
car lot. 

J. Ernest charged specifically 
that he brought 19 prospects to his 
brother’s place of business and that 
John promised him a commission 
on resulting sales. Wisconsin’s high 
court ruled that no such claim 
could be granted on “unsupported 
testimony.” 


* ~ 


Hood Sells Business 


SAVANNAH, Ga.—John S. Hood 
jr. has sold his used-car business 
at 659 E. Liberty St. to James S. 
Goethe jr. The new owner will 
operate the business as Jimmie 
Goethe’s Service Station & Used- 
Car Sales. 


x * * 


Albany U.C. Dealers Robbed 


ALBANY, N. Y.—Two robberies 
at used-car lots have been reported 
in the Central Ave. area of Albany, 
N. Y. Benjamin Fassett, of the 
Yager Pontiac lot, reported the 
loss of three wheels, with tires and 
tubes. Kenneth Amsler, of the Rose 
Oldsmobile lot, lost a battery, spare 
wheel and tire from a vehicle. 

* . * 


French Opens Lot 
NEW ORLEANS. — George A. 
French, who sold out his Pontiac 
dealership to his sales manager, 
George P. Pattison, will maintain 





the building at $3,000 and loss to} 


Levi Solomon, Francis E. Kenney,|_ 


Detroit; Knowles; Fred Maynard, director 





Detroit Plymouth Dealers Donate Car— 


The Plymouth Dealers of Greater Detroit have donated this new 1951 Plymouth to 
the Leader Dog of the Blind Training School in Rochester, Mich. The car will be used 
by Paul Knowles, director of the school's field activities, to seek out new students as 
well as solicit contributions to the school. 
recently named honorary “captain'’ by Capitol Airlines, because of his half-million 
miles of air travel. Grouped, left to right, before the car are: Al Parnell, student from 


Knowles, once a student himself, was 


of training for the school; Valerie Ziska, 


student from Chicago, and Chris Winters, student from Detroit. 





a used-car lot at 2747 Tulane Ave., 
under the name of French Motor 
Co. 
+ + . 
Mann Marks 9th Year 
RALEIGH, N. C. — J. S. Mann, 
owner of Mann’s Auto Auction 
Sales here, has celebrated the ninth 
anniversary of his firm. Mann en- 
tertained 558 visitors with a North 
Carolina chicken dinner. 
- ~ * 
$8,600 Robbery 
CONNERSVILLE, Ind.— Ernie 
Weyl, used-car dealer here, re- 
ported he was slugged and robbed 


of $8,600 outside his home. Weyl 
said he had withdrawn the money 


to buy cars. 
7 + 


Phila. Car Specialist Opens 


Used-Car Business 


PHILADELPHIA. — Harry La- 
Vay, automobile specialist for 35 
years, has opened a wholesale and 
retail used-car business at 4521 
Chestnut St. 

LaVay hopes to attract wholesale 
buyers from all parts of the coun- 
try to the new spacious and mod- 
ern showroom, which is stocked 
with hundreds of late model used 





cars. 
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Order some now; 


FIVE STAR MFG. CO. ° 





RIGHT NOW— 


are telling their friends about 


WATER 
IN THE 
ENGINE 


—— I 


900,000 OWNERS 


HEATS 


THE 


Gives quick starts in cold weather; no battery strain; pre- 
warms the film of oil between the cylinder walls and pistons, 
thus protecting the engine. OWNERS ARE ENTHUSIASTIC! ... 
A big profit-maker all Winter long. 


call your jobber. 


Manufactured and guaranteed by 


EAST GRAND FORKS, MINN. 

















Used-Car Auction Prices 








Market Trend 


After the declines of recent weeks, last week’s drop of $2 in the over- 
all average price of used cars hardly seemed like much at all. The fall 
brought the overall average to $908. 

The list was saved from a more severe slump because the price of 
51s rallied during the week. With the exception of ’50s and ’5ls, the 
market was weaker than in the preceding week. 

Declines ranged from $1 for ’42s to $15 for ’46s and ’48s. The price of 
49s was off $8, while ’47s were down $7 and ’41s lost $13. A modest in- 
crease of $2 was marked up for ’50s, while ’51s recovered some of what 
they lost in the preceding week by gaining $40. 


The percentage of cars sold also 


eased. Of the 1,666 units offered at 


10 representative sales last week, 1,092, or 66 percent were sold. In the 
previous week at the same auctions, 1,135, or 67 percent, of the 1,695 


offerings were sold. 


Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction, 
Sale every Monday. Prices are for sale of 
Oct. 29.) 

(Market bears no indication of higher 
prices. Clean °46 through °’49 were the 
best sellers, but ’51s were a shade high- 
er and more confidence in trading pre- 
valled, Sold 108 units out of 150 offer- 
ings.) 

BUICK—’51 Super sedan, $2,150*. '50 Spe- 
cial sedan, $1,550, $1,330, $1,225; Super 


Riviera coupe, $1,390*. '49 Super 2-dr., 





7 








$1,350; RM sedan, $1,300. '48 RM sedan, 
$860, $885. °40 sedan, $170, $110. °39 
Special 2-dr., $160, b 
CADILLAC—’51 (62) sedan, $3,960*. '49 
(62) sedan, $2,150*. °41 (61) sedan, 
190 


$190. 

CHEVROLET—'51 SL Deluxe sedan, $1,- 
820*; SL Special sedan, $1,350. '50 Bel- 
Air, $1,460*; SL Special sedan, $1,270, 
$1,260. '49 SL Deluxe sedan, 2 at $1,- 
100; FL Deluxe sedan, $900. ‘48 FM 
conv., $820; sedan, $860; FL aerosedan, 
$820, $800. ’47 FM sedan, $750, $745; 


conv., $790, $670; SM 2-dr., $700. °46 








, 


THE WORLDS MOST TRIED 






BENDIX-WESTINGHOUSE AUTOMOTIVE AIR BRAKE COMPANY 
ELYRIA, OHIO 


AND TRUSTED 


IR BRAKES 
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SM sedan, $600, $520. °42 SD sedan, 
$200, $310. '41 MD sedan, $280, $260. 
'40 MD sedan, $110 

| CHRYSLER—’50 Royal sedan, $1,325. ‘49 

| Windsor Highlander 4-dr., $1,410*. ‘39 

| 4-dr., $130. 

| DeSOTO—’48 Deluxe club coupe, $800. ‘47 
Deluxe sedan, $890, $850 

| DODGE ’51 Diplomat, $2,275*. ‘50 Mea- 
dowbrook sedan, $1,300. '48 Custom se- 
dan, $850. °47 Deluxe sedan, $720. °46 
Deluxe sedan, $640, $650, $720. '40 De- 
luxe sedan, $185 

FORD—’50 Deluxe (6) sedan, $1,025; Cus- 
tom (6) sedan, $1,235. °49 Custom (8) 
sedan, $950, $1,010, $1,050; (8) %-ton 
pickup, $550. '46 SD (8) sedan, $690; 
station wagon, $460. °42 SD (8) sedan, 
$260. '41 SD (8) conv., $200. 

HUDSON—’51 Commodore (8) 4-dr., $1,- 
450°. ‘50 Commodore (8) 4-dr., $1,330; 
Pacemaker (6) sedan, $1,080. '49 Com- 
modore (8) 4-dr., $800. '48 Super (6) 
sedan, $700. 

LINCOLN—'49 Standard sedan, $990. '48 
sedan, $700. '46 club coupe, $510. 

MERCURY—’51 sedan, $1,950. 

NASH—’47 (600) 4-dr., $500. 

OLDSMOBILE—’51 (98) sedan, $2,550*; 


(88) 
(98) 


(76) 
(66) 


































790*. 
050°. 


sedan, $2,400*. °50 (98) sedan, $1,- 


PACKARD—’51 
$2,100°. 


$1,300; SL (8) sedan, $1,260. °48 SL 


"49 (88) sedan, $1,450°, $1,400°; 
sedan, $1,360*. ’48 (98) sedan, $1,- 
'47 (76) sedan, $650, $710. °46 
sedan, $410; (98) sedan, $760. '41 
sedan, $160. '40 (8) sedan, $60. 
(200) Deluxe club sedan, 
’48 Deluxe sedan, $740. °46 
Clipper Deluxe sedan, $455. 
PLYMOUTH—’51 Cranbrook 4-dr., $1,675; 


conv., $1,770. ’49 SD sedan, $1,125; De- 
luxe suburban, $1,100; conv., $1,210. '48 
SD sedan, $810. 


PONTIAC—’49 (8) (metal) station wagon, 











$908 $931 


Nov. Oct. Sept. 


$926 














Average Used-Car Prices _ 


(Compiled by Automotive News) 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





Nov. 1951 October Sept 

Model (to date) 1951 1951 | 
1951 $1,915 $1,944 $1,945 
1950 1,414 1,411 1,411 
1949 1,140 1,169 1,162 
1948 72 892 896 
1947 723 743 751 
1946 649 668 673 
1942 287 298 316 
1941. 263 281 294 

Overall 

Average $908 $ 926 $ 931 











ing economy 


(8) sedan, $1,000. ‘47 SL (8) sedan, 
$150, $380, $160. 
STUDEBAKER—’51 Champion 2-dr., $1,- 
600°. °49 %-ton pickup, $440. 
WILLYS—’47 Jeep, $635. 
VALDOSTA, GA. 
(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Oct. 26.) 


(Sold 133 units out of 214 offerings.) 
BUICK—’51 Super Riviera coupe, $2,200. 
’50 Special 4-dr., $1,425, $1,650*; Super 
4-dr., $1,550. '48 Super 2-dr., $900. 
CADILLAC—’51 (62) club coupe 2-dr., $3,- 
760*; 4-dr., $3,750%, $3,600*. ‘50 (62) 





Peak braking performance, outstand- 


and long life depend- 


ability are no gamble when you 
install Bendix-Westinghouse Air 
Brakes on your trucks or buses—they 
are a certainty. A fact proved by thou- 


sands of the nation’s truck and bus oper- 
ators over billions of miles traveled 
under all kinds of operating conditions. 
But such an outstanding record of superi- 
ority, unmatched by any other brake in the 
field, didn’t just happen—it was planned 


that 


way. For example, the 
Westinghouse Compressor, 


Bendix- 
planned 


and designed on the same reciprocating 
piston principle as the engines in your 
vehicles, has demonstrated its remark- 
able durability time after time with 
rugged, reliable service throughout the 
entire life of the vehicle itself! Add the 
substantial savings on maintenance and 
parts replacement costs to this extra long 


life and you can 


see why these mighty 


brakes are first choice with truck and bus 
operators everywhere! Take advantage 
of it—when you specify Air Brakes don’t 
settle for a second choice — specify 
Bendix-Westinghouse, the world’s most 


tried and trusted 


air brakes! 








The Bendix-Westinghouse Compressor—heart of 

the air brake system— 

more miles on more installations than any other 
compressor available! 





performance proven over 








4-dr., $3,000*, $3,150*. °48 (61) 4-dr. 
$1,760°. 


CHEVROLET—’51 SL Deluxe Bel-Air, $1,- 
975*, $2,000*%; conv., $1,700, $1,775"; 
club coupe, $1,700. '50 SL Deluxe 4-dr. 
$1,460*, $1,325; 2-dr., $1,350; club 
coupe, $1,250, $1,400; FL Deluxe 4-dr., 
$1,400; 2-dr., $1,380. '48 SM 4-dr., $850; 
FL aerosedan, $980.'47 FL aerosedan, 
$850. °46 FL aerosedan, $625. 

CHRYSLER—’50 Windsor 4-dr., $1,600. ’48 
Royal 4-dr., $950. °46 Windsor 4-dr., 
$680. 

DeSOTO—’51 Deluxe club coupe, $1,800. 
’47 Custom club coupe, $900. ’°42 Deluxe 
club coupe, $190. ’39 Custom 4-dr., $100. 

FORD—’51 %-ton pickup, $1,060; Custom 
(8) 2-dr., $1,600, $1,700; 4-dr., $1,725; 
Victoria, $1,925, $1,850. '50 Custom (8) 
2-dr., $1,310, $1,300, $1,400; conv., $1,- 
330; club coupe, $1,375; 4-dr., $1,280; 
%-ton pickup, $925, $875. °'49 Deluxe 
(8) 2-dr., $1,000; %-ton pickup, $820; 
Custom (8) 4-dr., $1,070; club coupe, 
$1,170, $980; 2-dr., $1,075, $950. °48 SD 
(8) 4-dr., $1,040. °47 1%-ton truck, 
$550. °46 SD (8) 2-dr., $690; Deluxe 
(6) 4-dr., $400. 

HUDSON—’51 Pacemaker 2-dr., $1,400. ’39 
2-dr., $135. 

LINCOLN—’49 Standard 4-dr., $1,220. 

MERCURY—’46 2-dr., $760. 

NASH—’50 Statesman 4-dr., $1,010. 

OLDSMOBILE—’51 (88) 2-dr., $2,550*; 

., $2,275. °50 (88) club coupe, 

(76) club coupe, $1,300. °49 
$1,410*; (98) 4-dr., 

PACKARD—’51 (300) 4-dr., $2,300*. 

PLYMOUTH—'51 Cambridge club coupe, 
$1,550, $1,540; suburban, $1,850; Belve- 


dere, $1,850; conv., $1,800; Cranbrook, 
4-dr., $1,800. '50 Deluxe 4-dr., $1,380. 
"49 SD 4-dr., $1,200. ’48 SD business 


coupe, $600. 47 SD 4-dr., $780. '46 SD 
4-dr., $570. 

PONTIAC—’51 Chieftain (8) 2-dr., $2, 
060; Catalina, $2,410*, $2,450°, $2. 
080, $2,050; conv., $2,575*, $2,335*. °50 
business coupe, SL (8) 2-dr. 
$1,650*; 4-dr., SL (8) 2-dr.. 
$1,275*; 4-dr., $1,175. ; 

STUDEBAKER—’47 Land Cruiser 4-dr., 


"49 


$550. 
WILLYS—’51 %-ton pickup, $1,325. °50 
station wagon, $910. °49 Jeepster, $700. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction, Inc. 
Sale every Friday. Prices are for sale of 
Oct. 26.) 

(Sold 84 units out of 188 offerings.) 
BUICK—’51 RM Riviera coupe, $2,430*; 

Super Riviera 4-dr., $2,425*; Special De- 

luxe 2-dr., $1,840. ’50 RM Riviera coupe, 


$1,660*; Special 4-dr., $1,460. °49 RM 
4-dr., $1,400*. '47 Super 4-dr., $845. 
CADILLAC—’50 (62) conv., $3,500%; 4- 
dr., $3,210*. ’48 (60) Special 4-dr., $1,- 
530. ’46 (62) 2-dr., $1,095*. 
CHEVROLET—’51 SL Deluxe 2-dr., $1,- 
820*; conv., $1,790; 4-dr., $1,675. ’50 
Bel-Air, $1,660*%; SL Deluxe 4-dr., $1,- 
510*; FL Deluxe 2-dr., $1,300. °49 FL 


— 4-dr., $1,210. '47 FL aerosedan, 


CHRYSLER—’50 Windsor conv., $1,700*. 
’49 Saratoga 4-dr., $1,400°*. 

DeSOTO—’'48 suburban, $900. 

DODGE—’51 Coronet conv., $1,880; 
coupe, $1,775; Wayfarer 2-dr., $1,390. 
*49 Coronet club coupe, $1,225. °48 Cus- 
tom club coupe, $1,020. 

FORD—’51 station wagon, $2,100*: Vic- 
toria, $1,880; Custom (8) 2-dr.. $1,740. 
(8) 4-dr., $1,020; Custom (6) 4-dr., 
’50 Deluxe (8) 2-dr., $1,100. °49 Deluxe 


$920. ’48 Deluxe (8) 2-dr., $725. 
HUDSON—’47 Super (6) 4-dr., $485. 
KAISER—’51 Henry J 2-dr., $1,040. °49 


Traveler, $800, $760. '48 4-dr., 1 
LINCOLN—’51 Cosmopolitan club coupe, 
$2.425. 
MERCURY—’51 4-dr., $2,055. °49 4-dr., 
$1,090. 


NASH—’50 Statesman 2-dr., $1,140 
(600) 4-dr., $930. °47 (600) 4-dr., 
(Continued on Page 61, Col. 1) 


"49 
$535 








Post-Convention 


CRUISES 


to the 


CARIBBEAN 


SS OCEAN MONARCH 
| Sailing February 2 
(7 days........$195 and up 
RMS MAURETANIA 
Sailing February 1 
18 days....... $495 and up 


DON'T WAIT 


Reserve accommodations NOW 
by writing N.A.D.A.'s official travel agent: 
Westheim Travel Service, Inc. 
1560 BROADWAY, NEW YORK 19, N. Y. 


(This agent is also authorized to handle r 
train or plane reservations to and from a 
York, if you so desire.) 
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Used-Car Auction Prices 








(Continued from Page 60) 
USMOBILE—'50 (98) 4-dr., $1,690*. '49| Super sedan, $1,130. ‘46 Super sedan, 
8) 2-dr., $1,375*; (76) 4-dr., $1,320*. | $690. 
Pr. CKARD—'51 (200) 4-dr., §2,125°. ‘49 | CADILLAO—'50 (62) sedan, $3,050%, $2,- 
ir., $980. sas 3 i 975*. "49 (60) Special sedan, $2,200*. '48 
pi. YMOUPH—'51 Savoy, $1,830; Cran-| (9) conv., $1,675. ‘46 (62) sedan 
ook 4-dr., $1,640; club coupe, $1,625. | 1 120, : 
Se) ED CONG, 98,080. O SD et ., | CHEVRGLMT—00 At, Detune sedan, 61,- 
A . ane * 2 
PONTIAC—'51 Chieftain (8) 4-dr., $2,-| $000, $1,350); SL Special sedan, 2 at 
ne ’ ~ g ® ’ , $1,175, $1,165, $1,150. °49 conv., 
y*; 2-dr., $1,800. '49 SL (8) 2-dr. , 
pit ap . ” $1,190; SL Special sedan, 4 at $1,100, 
$1,300*. °'46 Torpedo (6) 2-dr., $705. ‘ 
“ * s $1,090, $1,060, $1,020; FL Deluxe sedan, 
STUDEBAKER—’51 Land Cruiser 4-dr., 5 
<1 7an®: 1.500. $1,120, $960. ‘48 FL aerosedan, $985, 
$1,760*; Commander club coupe, $1, ag a 
"48 Champion 4-dr., $815. $970. "47 FM sedan, $760, $740. 
WILLYS—’51 station wagon, $1,575 DeSOTO—'50 Deluxe sedan, $1,460*, $1,- 
320. °49 Custom sedan, $1,240. '47 De- 
DENVER luxe sedan, $860. ‘46 Custom sedan, 
80 


Denver Auto Auction, Inc. 


of Oct. 30.) 


(Prices steady and demand picked up 
considerably over previous two weeks. 
Sold 198 units out of 287 offerings.) 
BUICK—’50 Super sedan, $1,500, $1,525*, 

$1,655*. °47 Super sedan, $635, $705, 
$720, $760, $775, $810. 

CADILLAC—’51 (62) sedan, $3,780°, $4,- 
000%. '50 (62) sedan, $2,945°, $3,020°, 
$3,025*, $3,130%, $3,275*; (61) sedan, 

. '49 (62) sedan, $1,945°, $2,160°. 

'46 (61) sedan, $1,115°. 

HEVROLET—’51 Bel-Air, $2,040°%; sta- 
tion wagon, $1,950*%; FL Deluxe sedan, 
$1,615, $1,665; %-ton pickup, $1,535, 
$1,540; %-ton pickup, $1,460; FL Special 
sedan, $1,385, $1,475, $1,520. ’°50 Bel-Air, 
$1,665, $1,695*; SL Deluxe sedan, $1,300, 
$1,375*, $1,405*, $1,440; SL Special se- 
dan, $1,120, $1,160, $1,210, $1,230, $1,- 
275; %-ton pickup, $835, $950, $955, 
$965. '49 FL Deluxe sedan, $1,000, $1,- 

045, $1,195, $1,215. °48 FL aerosedan, 

$860, $900. '47 FM sedan, $520, $670, 

$755, $775, $795, $825. '41 MD sedan, 


$380. 
CHRYSLER—’51 NY sedan, $2,620°. ‘50 
NY sedan, $1,510*, $1,705*. '49 NY se- 


sale 


~ 


dan, $1,340*, $1,440°, $1,455°, $1,465*, 
$1,470*; Windsor sedan, $1,100*, $1,- 
245°, $1,270*, $1,325°, $1,345°. °48 
Windsor sedan, $690*%, $750, $960°. °'46 
Windsor sedan, $805*. 
DeSOTO—’51 Custom sedan, $2,020°. '46 


sedan, $645*. 
DODGE—’51 Coronet sedan, $1,850°. °50 
Wayfarer sedan, $1,185*. '49 Coronet se- 


dan, $1,225*. ’°47 sedan, $710*. 
FORD—’51 Victoria, $2,115*%; Custom (8) 

sedan, $1,910*; Deluxe (8) sedan, $1,- 

665*. ’50 Deluxe (8) sedan, $1,335, $1,- 


380; Custom (8) sedan, $1,325, $1,330, 
$1,345, $1,360; Deluxe (8) sedan, $1,030, 
$1,200, $1,280*, $1,295, $1,305. '49 Cus- 
tom (8) sedan, $950, $960, $990, $1,015, 
$1,045, $1,050, $1,065, $1,080. °46 (8) 
sedan, $590, $610, $625, $650, $655. 
FRAZER—’48 Manhattan sedan, $480*. 
HUDSON—’51 Super (6) sedan, $1,920°. 
*49 Super (6) sedan, $900. ’48 Super (6) 
sedan, $710. 
MERCURY—’51 conv., $2,300*; sedan, $2,- 
100. °49 sedan, $1,140, $1,155, $1,220*, 
$1,270*. °48 sedan, $775. ’47 sedan, $695. 
NASH—’51 Rambler conv., $1,460; Ambas- 


sador sedan, $1,415*. '50 (600) sedan, 
$920*. '46 (600) sedan, $380. 
OLDSMOBILE—’51 (88) sedan, $2,000*, 


$2,015*, $2,035%. 50 (98) sedan, $1,740*, 
$1,800*, $1,810*. '49 (98) sedan, $1,300*; 
(76) sedan, $1,125. °47 (98) sedan, $790*. 
"46 (66) sedan, $530°. 
PACKARD—’47 sedan, $615. 
PLYMOUTH—’50 suburban, $1,475, $1,550; 
SD sedan, $1,200, $1,205, $1,260, $1,275, 
$1,305. ’49 suburban, $1,285; Deluxe se- 
dan, $920, $940, $945, $950. °48 sedan, 
$625, $710, $790. '41 sedan, $210, $225. 
PONTIAC—’50 Chieftain (6) sedan, $1,385. 
’49 SL (6) sedan, $1,250°. ’°47 (6) sedan, 
$640, $655, $685. 
STUDEBAKER—’51 Commander _ sedan, 
$1,675*; Champion sedan, $1,590*; %- 
*50 Champion sedan, 
49 %-ton pickup, $795. ‘48 
Champion sedan, . °47 Champion 
sedan, $610*, $635. 
ILLYS—’51 station wagon, $1,635. °47 
Jeep, $430, $465, $470. 46 Jeep, $405. 
MISCELLANEOUS—’50 GMC %-ton pick- 
up, $1,050. "49 GMC %-ton pickup, $905. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Oct. 31.) 

(Sold 77 units out of 123 offerings.) 

BUICK-—-'50 Special 2-dr., $1,505*. '47 Spe- 
cial conv., $700; 2-dr., $655. ’41 Special 
2-dr., $150. 

CHEVROLET—’51 FL Deluxe 2-dr., $1,- 
775*. "50 SL Deluxe 4-dr., $1,400*; 2-dr., 
$1,210; FL Deluxe 2-dr., $1,230, $1,380*. 
49 SL Deluxe 2-dr., $1,050, $1,150, $1,- 


010; 4-dr., $1,150; %-ton pickup, $890. 
‘48 SM 4-dr., $780; F 2-dr., $755; 
4e-ton pickup, $675. '47 SM 2-dr., $700; 


FL aerosedan, $885; SM 4-dr., $830. ’46 
FM 4-dr., $690; SM 4-dr., $720. '42 SM 
2-dr., $455. ’39 2-dr., $120. 
CHRYSLER—’49 Royal 4-dr., $1,340. 
DeSOTO—’50 Custom 4-dr., $1,240. 
DODGE—’47 Deluxe 4-dr., $640. ’46 Cus- 
tom 2-dr., $760. 


FORD—’51 Custom (8) 2-dr., $1,735. °50 
Custom (6) 2-dr., $1,140; 4-dr., $1,110; 
Custom (8) 2-dr., $1,430*, $1,200, $1,- 


295; club coupe, $1,300. ’49 Custom (6) 
2-dr., $1,020; Custom (8) 2-dr., $1,135, 
$1,020, $1,000, $1,100; club coupe, §$1,- 
000. '48 SD (8) 2-dr., $890, $850; 4-dr., 
$750. '47 SD (8) 2-dr., $740, $750; 4- 
dr., $925*. '46 SD (8) 2-dr., $670, °41 
SD (8) 2-dr., $350; %-ton pickup, $150. 

10 ggg club coupe, $1,115; 4-dr., 

100. 

OLDSMOBILE—'49 (98) 4-dr., $1,080. 

a Custom 4-dr., $1,000, $1,- 

PLYMOUTH—’51 Cranbrook 4-dr., $1,410. 
‘46 SD 2-dr., $605. '42 SD 4-dr., $335. 
"41 SD 4-dr., $325. 

FenreeaD— 00 SL (8) Deluxe 4-dr., $1,- 


40. 

STUDEBAKER—’50 Champion 4-dr., $1,- 
090; 2-dr., $1,170. ’48 Champion 4-dr., 
$850. '47 %-ton pickup, $350. 

WILLYS—’51 Jeepster, $825. '48 %-ton 
panel, $420; station wagon, $665. 

MMC ELLANEOUS— 40 Reo 2-ton truck, 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Oct. 31.) 

_ (Action brisk and trading very heavy. 
Sold 88 units out of 145 offerings.) 
BUICK—’51 Super Riviera coupe, $2,535°; 

RM sedan, $2,325*. '50 Super sedan, $1,- 
670°, $1,700°. ‘48 RM sedan, $1,175; 





Sale every 
ruesday at Littleton, Colo. Prices are for 








DODGE—'50 Coronet sedan, $1,475. °49 
Coronet sedan, $1,330. '47 Custom sedan, 


$820, $750. '46 sedan, $710. 
FORD—’51 Victoria, $2,010*; %-ton pick- 
up, $1,325. '50 Custom (8) sedan, §$1,- 
270, $1,180; Deluxe (6) sedan, $1,250, 
$1,125. '49 Deluxe (8) sedan, $920. °48 
(6) %-ton pickup, $650. '47 Deluxe (8) 
sedan, $705, $700, $650. °46 SD (8) 





sedan, 2 at $650, $675, 
$200. 
KAISER—’'49 sedan, $850. ‘47 sedan, $500. 
LINCOLN—’'40 sedan, $130. 
MERCURY—'51 sedan, $2,000. 
$1,165, $1,150, $1,075. 
NASH—’46 (600) sedan, $455. 
OLDSMOBILE—’51 (98) Holiday, $2,430*. 
'50 (88) sedan, $1,690*. '49 (88) sedan, 
$1,310. '48 (66) sedan, $1,090*. '47 (66) 
sedan, $700. '41 (66) sedan, $265. 
PLYMOUTH—’51 Cambridge sedan, §$1,- 
460. '50 Deluxe sedan, $1,340; SD sedan, 
$1,385. '49 SD sedan, $1,195. 
sedan, $920, $770. ‘47 Deluxe 
$815. '46 business coupe, $610. 
PONTIAC—’51 Chieftain (8) Deluxe se- 
dan, $2,200*. ‘50 Chieftain (8) Deluxe 
sedan, $1,570*. '49 Chieftain (8) Deluxe 
sedan, $1,400*, $1,360. "47 sedan, $790. 


CONCORD, MASS. 


(Concord Auto Auction, Inc. Sales every 
Monday and Friday. Prices are for sales 
of Oct. 26-29.) 

(Expectation of °52 models held sales 
to previous week’s level. Dealers report 
very slow sales of new units. Sold 214 
units out of 325 offerings.) 

BUICK—’51 Special 2-dr., 
per Riviera sedan, 
sedan, $1,075, $1,220. 
$940. '47 Super conv., 


$630. °38 sedan, 


‘49 sedan, 


. "50 Su- 
"48 Super 
‘48 RM _ sedan, 
$725. °46 Super 





sedan, $200; sedanet, $260. '41 Super 
sedan, $285; Special sedan, $300, $200, 
$210. ‘40 Super sedan, $130; Limited 
sedan, $200. ’39 Special sedan, $180. '32 
sedan, $125, $100. 

CADILLAC—'50 (62) sedan, $3,135*; (61) 
sedan, $2,730*. '49 (62) sedan, $2,150*, 
$2,225*. ’48 (62) sedan, $1,850*. 41 (61) 
sedanet, $410; (62) sedan, $250. 

CHEVROLET—’51 SL Deluxe sedan, 
750*, $1,685*, $1,535, $1,725; Bel-Air, 
$1,825*; club coupe, $1,700; conv., §$1,- 
750. '50 SL Deluxe club coupe, $1,345, 
$1,375; sedan, $1,340, $1,290; FL Spe- 
cial sedan, $1,375, $1,325; SL Special 
sedan, $1,225; Bel-Air, $1,535; FL De- 
luxe sedan, $1,350. °49 FL Deluxe se- 
dan, 2 at $1,200, $1,215; FL Special se- 
dan, $1,025; SL Special club coupe, 
$1,135; SL Deluxe sedan, $1,240, $1,135, 
$1,160. '48 FM sedan, $925; SM sedan 
delivery, $435; FM conv., $1,000. ’°47 FL 
sedan, $850, $810; SM sedan, $600, $700; 


$1,- 





FM sedan, $610, $875; club coupe, $790. 





sedan, $800; RM sedanet, $610. '42 Super | DeSOTO—’48 Custom sedan, 2 at $910. 


"46 SM club coupe, $610. ‘42 dump 
truck, $275; FL aerosedan, $330; SD 
sedan, $400, $450, $230. '41 MD sedan, 
$290, $330, $295; club coupe, $165; SD 
sedan, $200, $325, $375; club coupe, 
$420. ‘40 MD club coupe, $260; SD 
club coupe, $175. '39 1% stake, $160; 
MD sedan, $210. 

CHRYSLER—’46 Windsor sedan, $680. ’41 
sedan, $265. 
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DODGE—’45 %-ton pickup, $285. ‘40 1 
ton sedan, $140. 

FORD—’51 Deluxe (6) sedan, $1,425; Vic- 
toria, $1,955*, $1,875*. '50 %-ton panel, 
$405; station wagon, $1,375; Custom (8) 
sedan, $1,245, $1,325; Deluxe (6) sedan, 


$1,065. °49 conv., $1,085; Deluxe (8) se- 
dan, $960; Custom (8) sedan, $1,070* 
’48 SD (8) sedan, $825; Deluxe (6) 
sedan, $475. '47 SD (8) sedan, $600, 
$750; SD (6) sedan, $700. °46 SD (8) 
sedan, $650, $405. ‘42 station wagon, 
$285. '41 business coupe, $275. '40 1%- 


ton platform, $110; SD sedan, $250. 


HUDSON—'48 Super (6) sedan, $675. '47 
Commodore (6) sedan, $575. ’46 Super 
(6) sedan, $175, $370. 


KAISER—’50 Traveler sedan, $1,110. 
sedan, $810. '47 sedan, $530, $225. 

LINCOLN—’47 sedan, $405. 

MERCURY—’51 club coupe, $1,750*. °49 
club coupe, $1,070, $1,190*, $1,240*. ’48 


"49 


sedan, $725, $865; conv., $880*. °40 
conv., $160. 

NASH—’50 (600) sedan, $1,150*, 2 at 
$1,060. '47 (600) club coupe, $625. °46 
(600) sedan, $360. 

OLDSMOBILE—’51 (88) sedan, $2,350*; 
(98) conv., $2,550*. °50 (88) sedan, 


$1,220*, $1,460*. '49 (88) sedan, $1,225*. 
$1,300*; (76) sedan, $1,175*; (98) sedan. 
$1,350*. °47 (78) sedan, $800*. °46 (66) 
conv., $625; club coupe, $625. '42 (66) 





(Continued on Page 62, Col. 1) 








Trico’s new 
triple-action 






the package! Wiper Blades you'll /ike to sell because they satisfy the 
user! Wiper Blades that give the cleanest wipe ever seen because the 
rubber floats, the channel flexes, on both flat and curved glass! 


The biggest television campaign in Trico history is demonstrating 


these advantages to millions of motorists. 


Phone your Jobber for the low-cost D-101 “eye-opener” Counter 
Display Package. From it you can serve virtually ANY customer, 
no matter what make, what model, he drives. No fumbling. No 
adaptors. Just snap the blade on! 


OWE BLADE FITS ALL 4...Wo ADAPTORS! 
——S 
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.. they fit ALL 


NO ADAPTORS 
NO FUMBLING 


Wher BLADES that take 
less time to install than it takes to open 


—_ 







windshields 


D-101 Counter 
Display Package 








Tigole Hen 
75° list 
.for flat 
alate kali -t ek 
! 
i 


{| 


i 






















































































Libor 
$1.50 list 


... for curved 
windshields 
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$1,255, $1,230 ‘48 (8) 4-dr $970° ; conv., $2,070, $2,025, $1,870. '50 Custom "42 (6) 4-dr., $165; (8) 4-dr., $195. °41 
sedanet $830*, $805* (8) 2-dr., $1,300; Deluxe (8) club coupe, conv., $205. '40 4-dr., $195; club coupe 
STUDEBAKER—’'48 Champion 4-dr., $675 $1,220; 2-dr $1,255, $1,265; station 


4 p “4 ; ) $100. 
| °'47 &- ickup, $395. '46 %-ton pick- wagon, $1,405, $1,580; conv., $1,375. '49 | STUDEBAKER—’51 Champion conv., $2 
Used-Car Auction rices } a $300. 4 > Custom (8) club coupe, $1,105, $1,155; 200*; 4-dr $1,595. '50 %-ton pickup 

















conv., $1,145, $1,375; station wagon, $970; Champion conv., a at 'Ole, Ste 
4 J ¥ ry $1,195; 4-dr., $1,175; Deluxe (8) club| dr., $1,195; club coupe, 1,260; -dr 
. > . OAKLAND, CALIF. | coupe. $940. °48 business coupe, $785; $1,150; Commander 4-dr., $1,310 4‘ 
(Continued from Page 61) (A. L. Pollock’s Auto Dealers Wholesale SD (8) conv., $870; “— er pan | Wihhen eb orn = canon, Gian, 'A6 sae 
® 2Rn* 205* ‘47 Se v rw sday. P s @ (8) 4-dr., $815; 2-dr., $795. '47 SD (8) uLYS—'49 statio yagon, $§ sta 
sedan, $160*. '41 (68) conv., $345; (66) | RM 4-dr., rg sedanet, $1,205 47 ae py _ dh VNednesda rices are Gy $700, $705, $745; conv., $730; De- tion wagon, $740. 41 4-dr.. $155 
club coupe, $270. '40 (66) sedan, aa Super sedanet, $825 alae om Se dees seek. Gide, "00. bees luxe (8) 2-dr., $760 MISCELLANEOUS—’51 Hillman Minx 4 
"49 Del sedan, $1,065 CADILLAC—'50 (61) 4-dr., $2,760%. ‘4 51 RM conv., $2,750 50 § : : anh, : dr., $860. 50 International %-ton pict 
PLYMOUTH "51 Belvedere, $1 $60; Cran-| (61) 4-dr., $1,575°, “47 (60) Special 4 a-dr.,, $1,735°, $1,900". (48 RMS 4-dr.. 2. ter ononedigtine abe ltepab a cg $1,160. '4g| UP» $1,200 
oats é . : ran (OER % Oi 3 48 Super 4-dr., $975, $945; station | supSsQON—'50 Pacemaker 2-dr., § 60 
brook club coupe, $1,645. '50 Deluxe se-| dr., $1,075*. ae: ~ m 1 z O86 5 . 
dan, $1,150. '49 Deluxe sedan, $790. '48 | CHEVROLET—’'51 FL Deluxe 2-dr., §1 aa te ae 9000. Ty Sposihl tear. 4-dr., 5 HORSEHEADS, N. Y. 
club coupe, $830. '47 SD sedan, $675,| 600*; SL Special 2-dr., $1,425. '50 conv a ~ ai sedanet. $265, $115; 2-dr.. | KAISER—'51 4-dr., $1,555. '49 4-dr., $800 5 : 
$800. '46 SD station wagon, $620. '40| $1,280; FL Deluxe 4-dr., $1,360; 2-dr.,| $230 "$260. 40 Super 4-dr., $200 '47 4-dr., $500 (Horseheads Auto Auction. Sale ever; 
SD opera coupe, $165. | $1,390*, $1,290, $1,270. 49 FL Deluxe | $225; 4-dr.. $u6 Super 4-dr., $200. | FINCOLN—’49 club coupe, $1,070; 4-dr.,| Friday. Prices are for sale of Nov. 2.) 
PONTIAC—’51 Chieftain (8) Deluxe Cata-| 4-ar., $1,130; 2-dr., $1,150, $1,085; SL 39 4-dr., $16 $1,195; Cosmopolitan 4-dr., $1,305, $1,- | BUICK—'51 RM sedan, $2,200*. '50 Specia 
lina, $2,200*; sedan, $1,935*. ‘49 (8) Deluxe 4-dr., $1,080, $1,070, $1,000. '48 | CADILLAC—'51 (62) 4-dr., $4,000° wy 355, $1,280, $1,270; club coupe, $1,270,| sedan, $1,330. 49 RM sedan, $1,270; Su 
conv., $1,200*; Chieftain (8) Deluxe se- FL 4-dr., $925; aerosedan, $995, $925 (61) 4-dr., $3,010*. ‘49 (62) 4-dr., $2,- $1,380 | per sedan, $1,270*. 46 RM sedan, $595 
dan, $1,325*; SL (8) sedan, $1,390*, '47 SM 2-dr., $775; FM club coupe, $605 395*, $2,280*; club coupe, $2,350°. '48 | wERCURY—'51 2-dr., $2,050, ‘49 club| ‘42 Special sedan, $340. '40 Super sedan 
$1,385*; | SL (6) sedanet, $1,315*. '48| °46 %-ton pickup, $450. 4-dr., $1,800*, $1,570. 41 4-dr.,| coupe, $1,405. '47 club coupe, $925, $700; 7 ; Seti eek g2 
Torpedo (6) business coupe, $725. '47 | ¢, SLE ‘47 N i 76 $535. . " ™ 2-dr., $735 | CA —'50 (60) Special sedan, $2, 
Terpede (8) club coupe, $810. °'46 Tor- pe a. coe” $760 CHEVROLET 51 %-ton pickup, $1,495; | NasH—’'50 Statesman 2-dr., $1,160; Am- | 880*. '49 (61) sedan, $2,020*. 
pedo (6) sedan, $715. ‘42 (6) sedan, FORD “51 Victoria $1,990*. '49 Custom conv., $1,845*, $1,900*; SL Deluxe 4-dr bassador 4-dr., $1,335, $1,295. '49 (600) | CHEVROLET—’51 SL Deluxe sedan, $1, 
$275, $345. '41' (8) sedanet, $160; (6)|" (g) o-ar.. $905. '48 SD (8) 4-dr., $870 $1,700. '50 SL Deluxe club coupe, $1.-| 4-dr., $1,005. ‘47 4-dr., $630. '46 4-dr.,| 670*. '50 FL Deluxe sedan, $1,310; SI 
club coupe, $240. '40 (6) sedan, $225. $770. 47 SD (85 2-dr., $825. '40 (8) 475, '49 SL Deluxe 4-dr., $1,340; FL $550. | Special sedan, $1,130. ’49 SL Special se 
'39 (6) sedan, $215. coupe, $120 ; | Deluxe 4-dr., vet at ba hh OLDSMOBILE—'50 (88) 4-dr.,  $1,850*, | dan, $1,020, $990, $960, 2 at $980; sta 
DEBAKER—'50 Champion sedan, $1,- | pRAZER—'48 4- 5 285. '47 conv., $880; FM 4-dr., $875;| $1,360; 2-dr., $1,665; (98) conv., $2,130*.| tion wagon, $975; conv., $1,150. '48 FI 
#700 ‘47 Commander sedan $855. Daan ho eed et "Sede $460 |} SM 2-dr., ee 46 = = $760; '49 (98) 4-dr., $1,595; (88) conv., $3.- aerosedan, $920, $950, $850. (At FM pom 
, . ‘ Re’ . 40*: 2. : | 1%-ton truck, $655. ’ club coupe, 425. '48 (98) 2-dr., $1,150*; 4-dr., $1,- dan, $730, $810; %-ton panel, . 46 
WILLYS—’49 station wagon, ee ‘ “a cae ol ose” $1,340*; 2-dr., $1,210 | conv., $435; %-ton panel, $390. 185*: conv., $1,195. "47 2-dr., $825. °42 FM’ sedan, $610; SM sedan, $660. 
MISCELLANEOUS—'50 = Internationa 7 it et = a -iC (SLER—’50 4-dr. 1,445. ‘48 4-dr., club coupe, $395. '41 club coupe, $350; | CHRYSLER—’50 Windsor sedan, $1,375. 
ton pickup, $790. '44 International 1%-|NASH—'51 Rambler station wagon, $1,- | CRM sae pe, $715. 41 4-dr., $380. | 4-dr., $285, $220. 40 2-dr.. $175; club| DODGE—'48 Custom sedan, $860; ‘conv 
ton cab chassis, $175. '48 Prefect 4-dr., | ("hos "50 (98) 4-dr.,  $1,650*, | DeSOTO—'51 Custom 4-dr., $2,050; 4-dr.,| coupe, $200%, $250, $280. $840. '46 Custom sedan, $580. "41 Cus 
00. OLDSMOBILE—’! (98) r., ‘ ° ,000 “ ) 2-4 2.200°. *49 : 4 340 
yeee. "4 (98) 4-dr., $1,205*; (88) sedanet, $2,025. ‘50 club coupe, $1,500; 4-dr., | PACKARD—’51 (200) 2-dr., $ F P om sedan, $ 6 ; 
$1,215*. °48 (98) sedanet, $1,100*. '46 $1,620. "49 4-dr., $1,290. '48 Custom 4-| 4-dr., $1,080. "48 4-dr., $895. '41 4-dr., | FORD—’50 conv., $1,110. '49 Custom (8) 
EBENSBURG, PA. (78) 4-dr., $690°; sedanet, $575°; (76) | dr., $975. '42 ciub coupe, $325. ‘41 4-| $200, $130, $325. sedan, $990, $960. 47 SD (8) sedan 
. 4-dr., $670 i : ‘ | dr., $245, $230. 39 4-dr., $115. PLYMOUTH—’50 Deluxe 4-dr., $1,450. '49| $665. °46 SD (8) sedan, $660; station 
(Ebensburg Auto Auction Co. Sale every | 5, ce ARD—'48 4-dr., $855. DODGE—’51 Coronet 4-dr.. $1,900. '50| suburban, $1,460. ‘48 station’ wagon,| wagon, $630; Deluxe (8) sedan, $565. °42 
Thursday. Prices are for sale of Nov. 1.) | ar yarqurH—'51 Cambridge club coupe,| Coronet 4-dr., $1,515*, '49 Coronet club| $700. '47 SD 2-dr., $795, $750. 46 De-| SD (8) station wagon, $250. 
(Prices down an average of $50 from $1,560. "49 SD 2-dr., $1,070, 46 SD 4-| coupe, $1,125. "48 %-ton stake, $750. '47|_ luxe 4-dr., $600. '42 SD 4-dr., $220. KAISER—'48 sedan, $630. 5 
preceding week. Sold 69 units out of 97 dr., $660; Deluxe 4-dr., $640. 41 SD Custom 4-dr., $850. ‘42 Deluxe 4-dr., | PONTIAC—’51 (8) conv., $2,450*. '50 (8) | MERCURY—'49 sedan, $1,130*. 
offerings.) club coupe, $300, $150. 280. | 4-dr., $1,650*. '47 SL (6) 4-dr., $790; | NASH—’50 Ambassador sedan, $1,300*. '49 
BUICK—’50 Special sedanet, $1,400*. '49|PONTIAC—'49 (8) conv., $1,275*; 2-dr., FORD—'51 Custom (8) 2-dr., $2,035*; SL (8) 4-dr., $850, $745. '46 4-dr., $595. Ambassador sedan, $950*. 








OLDSMOBILE—’49 (98) sedan, $1,360* 
(88) sedan, $1,380*. 

PACKARD—’50 sedan, $1,300. 

PLYMOUTH—’51 Cranbrook sedan, $1,420 
'50 SD sedan, $1,300. '48 SD sedan, $850, 
$800. '47 SD sedan, $600. ’°46 SD, $500 
conv., $590. '41 SD sedan, $190. 

PONTIAC—'51 (8) conv. ,$2,150*. ‘49 
Chieftain (8) sedan, $1,400*. °48 SL (6) 
sedan, $1,170*. '46 SL (6) sedan, $620 

——— Champion sedan, $1,- 


075. 
WILLYS—’50 Jeepster, $690*. ‘48 %-ton 
panel, $450. 


MASON CITY, IA. 


(Lapiner’s Car Auction. Sale every Wed- 
nesday, Prices are for sale of Oct. 31.) 
(Market slow for older models. Sold 
114 units out of 167 offerings.) 
BUICK—'51 Super Riviera 4-dr., $2,365. 
‘50 Special 2-dr., $1,110; Super 4-dr., 
S ] St ti ti how that — . Fg ‘4 = aoed we 
uper 2-dr., ; Bein pecial 4-dr. 
a es a 1S ICS S $675. ‘41 Special 2-dr., $285. 
CADILLAC—’'49 (62) 4-dr., $2,170*. 


CHEVROLET—’51 SL Deluxe 2-dr., $1,660; 

RE AGI [ARS A RE SO LD conv., $1,660; 4-dr., $1,730*. ’50 SL Spe- 

cial 4-dr., $1,110; FL Deluxe 2-dr., $1,- 

310*, $1,375*. '49 FL Deluxe 2-dr.. §1.- 

110; 4-dr., $1,125; SL Special 2-dr., 


TH AN A 4 L OTH E R IM Pr O RTE D Ge eee dene nee $905. "48 %4- 


DeSOTO—’50 Custom 4-dr., $1,460*. 


New 1951 “Fortune” Survey 


shows 
DODGE—’49 Wayfarer 2-dr., $790. 


JAGUAR IS MOST FORD—'51 Deluxe (6) 2-dr., $1,455. '50 
DESIRED CAR OF ALL MAKES PUT TOGETHER con i300 4b" Cana ta) ear 


IMPORTED MAKES in over $2000 class x aot ” 





$480; %-ton pickup, $610. 
FRAZER—’49 Manhattan 4-dr., $830*. 
HUDSON—’48 Super (6) 2-dr., $755. 
KAISER—’51 Henry J 2-dr., $910, $880. 
’48 4-dr., $625. 
MERCURY—'51 2-dr., $2,245". ’50 4-dr., 
$1,475*. '46 2-dr., $480. 
PACKARD—'50 4-dr., $1,110*. 








18% A by the ace r Actual Sales throughout U.S.A. ey ee ig a es 
a s you can see by the eraampemying ar. $1.22, $1,230, is aouon G2 008. 
de graph, the latest “Fortune” Car more than confirm the findings of PONTIAC —'50 Chieftain (8) Deluxe 4-dr., 
12% Study shows that Jaguar is way out el I Ra Lacy ts ~ 


. ral , . STUDEBAKER—’51 Commander 4-dr., $1,- 
the Fortune Survey for, when the 855. '50 Champion club coupe, $1,060*: 


%-ton pickup, $840. 





10% front as first preference in answer to 











®% the question “Which foreign car LELI T IT] | ‘desiring’ stage reaches the buying , . 

6% would you consider purchasing?” PAaRAAR stage, the remarkable Jaguar is tops GM Displaying 
4% T Pet £O/ “Ee »*? pBaQaRaag’ | 2 

2% No less than 16.5% of “ Fortune S| | too! In the over $2000 class, Jaguar Motor Driven 











readers prefer JAGUAR—more than | @ke8 


~.. sales surpass those of all other By Sun’s Rays 


DETROIT.—A mechanism called 
Sun Motor, which illustrates how 
sunlight can be converted into 
enough electrical energy to spin a 
balsa wood wheel on a small motor, 
is being demonstrated throughout 
the country by General Motors in 
its “Previews of Progress” shows. 

But the idea of the device being 
used to “harness” the sun’s power 
for such everyday chores as heat- 
ing homes, running electrical ap- 
pliances or even propelling an auto- 
mobile is not yet being predicted 
by the engineers. 

The engineers admit that the mo- 
tor is an “extremely low power pro- 
ducer for anything beyond illus- 
trating the principle that sunlight 
is power.” 

Charles F. Kettering, former head 
of General Motors research labora- 
tories, says the problem is to “short 
circuit” nature and convert power 
directly from the sun’s rays, rather 
than obtain it from such byprod- 
ucts of solar energy as coal, petro- 
leum or vegetable matter. 

The motor, about the size of a 
man’s fist, gets energy from either 
a 150-watt lamp or a candle. 

General Motors engineers do not 
predict that the Sun Motor is a 
harbinger of the power plant of the 
future. They believe solar energy 
may sometime be harnessed—in the 
vague and very distant future—but 
not with the counterpart of their 
Sun Motor. 

“Actually, it’s a grownup toy 
built for children,” one engineer 
declared. 


twice as many as the next most- 





ER Jaguar 


ewe Other imported makes 


wanted car ! & All other imported makes imported makes combined. 





A few vacancies for dealers are available in selected territories. 
This important franchise is extended only to accredited dealers. It offers not only valuable and 
expanding business but carries with it all the prestige of handling a famous range of cars—the finest 


of their class in the world. Enquiries should be addressed to the main Jaguar distributors below. 


JAGUAR DISTRIBUTORS: 


Eastern States : 
THE HOFFMAN MOTOR CAR CO. INC, 
487 Park Avenue, New York, 22 
and at Esquire Building, South Water St., Chicago 


States West of Mississippi: 
CHARLES H. HORNBURG, JR. 
9176 Sunset Boulevard, Los Angeles, California 
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ealers to Display New Models This Week .. . 


Prices Unchanged on ’52 DeSotos 


| JEW interior fabrics and exterior 
|+ ‘% two-tone colors embellish the 
|1952 DeSoto models, which go on 
| dealer showroom display later this 











How ‘52 DeSofo’'s Interior Looks— 


New Solex window glass in the 1952 DeSoto reduces interior heat and is restful on 
the eyes. The new cars retain their interior appointments and the generous seat width, 


legroom and headroom have been retained. 





1,800 Attend NSPA Parley; 
Roberts New Head 


CHICAGO.—Approximately 1,800 
sat in on the 28th annual conven- 
tion of the National Standard Parts 
Assn., otherwise designated as 
NSPA’s 1951 executive management 
conference, at the Hotel Sherman. 

The program was so arranged 
that both meetings did not conflict 
with one another in the NSPA 
Service Center, the former being 
held during the mornings and the 
latter in the afternoons during the 
three-day convention. 

Newly elected as president was 
a wholesaler, Fred Roberts, of 
Phelps-Roberts Corp., Washing- 
ton, D. C., succeeding a manu- 
facturer, Charles C. Tapscott, of 
McQuay-Norris Mfg. Co., Phila- 
delphia. This was in line with 
NSPA policy of alternating each 
year between manufacturers and 
jobbers for the presidency. 

Other newly elected officers were 
Charles A. Klaus, of Maremont Au- 
tomotive Products, Inc., Chicago, 
senior vice-president, and Luther 
R. Bachman, of Bee, Inc., Allen- 
town, Pa., junior vice-president. 

Added to the board of directors 
to fill expired terms were: N. A. 
Moore, of Federal-Mogul Service 
Corp., Detroit; J. F. Whitaker, of 
Whitaker Cable Co., Kansas City; 
Don H. Teetor, of Perfect Circle 
Corp., Hagerstown, Ind.; W. H. 
Rockafellow, of The Parts Co., Co- 
lumbia, S. C., and Charles E. Davis, 
of W. E. Davis Co., Providence, 
1 A 

A highlight of the convention 
was a presentation of “How to Go 
Broke,” a satirical production on 
“business practices and incidents 
which occur daily in many whole- 
saler establishments.” 

Among those delivering talks 
during the meetings were J. L. 
Wiggins, executive vice-president, 
and Harold T. Halfpenny, legal 
counsel of NSPA; Lowell Mason, 
commissioner of the Federal Trade 
Commission; Courtney Johnson, di- 
rector of the motor vehicle divi- 





Ford Directors 
Meet in Buffalo 


BUFFALO.— Ford Motor Co.’s 
board of directors will meet at the 
Ford stamping plant here Wednes- 
day (Nov. 14). It will be the first 
time in Ford history that its board 
has met outside the Detroit area 
and the first directors’ meeting to 
be held in a Ford manufacturing 
plant. 

The directors will tour the Ford 
assembly plant and the stamping 
plant before the meeting. Heading 
the delegation will be President 
Henry Ford II, Ernest R. Breech, 
executive vice-president, and Ben- 
son Ford, general manager of Lin- 
coln-Mercury. Meanwhile, Ford an- 
nounced the appointment of Al 
Dunn as manager of manufactur- 
ing engineering at the assembly 
plant here to succeed E. M. Tim- 
mons, newly-appointed body super- 
intendent. 





sion, National Production Au- 
thority. 

Also on the program were Don 
Teetor, vice-president of Perfect 
Circle Corp., and Les A. Thayer, 
sales manager of Belden Mfg. Co., 
both of whom collaborated on a 
paper on “What Price Field Help?”; 
Dr. Alfred P. Haake, GM consult- 
ant; James E. McCarthy, dean of 
the college of commerce, University 
of Notre Dame; Russ Riley, of 
Thompson Products, Inc. and 
Floyd E. Selim, director of the 
liquified carburetion department, 
Phillips Petroleum Corp. 

With Morrill Palmer, of the 
Trackman Auto Supply Co., Joliet, 
Ill., as moderator, a panel discus- 
sion was conducted on “You Can 
Sell Filling Stations.” 

Present also for queries and in- 
formation were representatives of 
the National Production Authority, 
Office of Civilian Requirements, 
Office of Industry Advisory Com- 
mittees, Wage Stabilization Board 
and Office of Price Stabilization, 
as well as members of the NSPA 
War Industry committee. 


Major theme of the deliberations | 


was keying top management of 
wholesaler and manufacturer mem- 
bers to problems confronting the 
industry, along with an analysis of 
the outlook under conditions of 
defense preparation. 


CMP Deliveries 
Of Copper, Steel 
Eased by NPA 


WASHINGTON.—NPA took steps 
last week to expedite the flow of 
copper and steel under CMP regu- 
lations, and to limit the amount of 
aluminum scrap that primary pro- 





ducers may receive during the 
fourth quarter of 1951. 
Manly Fleischmann, NPA ad- 


ministrator, announced three steps 
to improve the acceptance of con- 
trolled materials orders by steel 
suppliers. The first provided for 
the cancellation of the former 10 
percent reserve’ of output, so that 


producers may accept up to 100) 
percent of their monthly capacity | 


in authorized CMP orders. 


The second called for prompt 


notification by steel suppliers of 
rejection or acceptance of orders, 
and the third provided that steel 
producers will open their order 
books for a quarter not later than 
45 days prior to the lead times for 
various steel products. 

Similar steps were taken for cop- 
per users, and provided for the 
cancellation of the 15 percent re- 
serve of output, and that producers 
are allowed to accept up to 100 per- 
cent of their monthly authorized 
production in CMP orders. Prompt 
notification of acceptance or rejec- 
tions of orders is required, and 
copper producers must open their 
order books not later than 90 days 
before the first day of the quarter. 


week. 

Among the other innovations 
with the new DeSotos are rede- 
signed tail lights, new Solex win- 
dow glass, a restyled hood medal- 
lion and a block-letter hood 
nameplate. The DeSoto power- 
plant is unchanged. 

Advertised-delivered prices carry 
over unchanged from the old De- 
Soto line. Save for the discontinu- 
ance of the nine-passenger sub- 
urban, Custom and Deluxe offer- 
ings are the same as for the 1951 
models. 

+ * * 

YLONS and woolens are offered 

in DeSoto’s new array of inter- 
ior fabrics. There are 13 body hues 
and five two-tone color combina- 
tions. 

The wider windshield, with its 
narrow corner posts, and the in- 
creased glass area of the side and 
rear windows is retained on the 
DeSoto. Chair-high seats permit 
drivers and passengers to see out 
of the car more handily. 

Safety features on the 1952 De- 
Soto include Safety-Rim wheels, 
which help the driver bring the 
car to a controlled stop in case 
of a blowout: a strong-gripping 
parking brake, separate from the 
service brakes; easier to-read 
edge-lighted driving instruments, 
and electrically operated wind- 
shield wipers that sweep a larger 
portion of the windshield and 
work at a uniform speed under 
all driving conditions. 

The new combined stop and back- 
up lights are mounted high on each 

* * + 





Offers Nylon or Woolen— _ 
touch of | 
modern fashions to the interiors of the 
1952 DeSoto. The new upholstery is easier- 


New Nylon fabrics lend a 





to-clean and long lasting as well as 
attractive. Fine woolens will also be 
available. 


* ~ 


rear fender. Solex window glass, 
which is said to reduce interior 
temperatures and sun-glare, will 
be available on some of the 1952 
DeSotos. 

The hood medallion has been re- 
designed and the DeSoto name on 
the hood is in single block letters 


instead of the previous joined 
script. 

* * . 
NTERIORS feature a_ walnut- 


grained instrument panel skirted 
almost to the floor, a completely 
shrouded steering column, walnut 
grained door mouldings that match 
the instrument panel and front and 


The car is powered by the De- 
Soto Powermaster six-cylinder en- 
gine, which is said to operate eco- 





nomically on standard fuels. The} 
ignition system is waterproofed | 





Wilson Opposes 
Return to Gold 


SAGINAW, Mich.—C. E. Wilson, 
General Motors president, warned 
Thursday night that it “would 
again be a great mistake” to use 
gold as a basis for fiscal policy. 

Speaking at the 80th anniversary 
banquet of Saginaw National Bank 
and Trust Co., Wilson declared that 
“gold should be considered for what 
it really is, namely, just another 
commodity.” 

“The world,” he continued, “has 
long since passed the point where 
the personal privilege to hoard 
gold can be justified as one of the 





main objectives of life.” 


rear carpeting on Custom models. | 





| Other ‘52 Innovations— 


New combined stop and back-up lights and a new bust of DeSoto mounted on the 
deck-lid lock distinguish the rear of the 1952 DeSoto. 





tion wagon and Sportsman (hard- 
top). The Deluxe line includes the 
eight-passenger sedan, four-door se- 
dan, club coupe and Carry-All se- 
| dan. 


CANFIELD 
FOLDING WRECKERS WILL 
HANDLE 90% OF ALL TOW- 
ING JOBS AT LOWER COST! 


Your % or 1 ton pick-up 
has a second job — as 
a money-making, money-sav- 
ing wrecker. A low-cost Can- 
field Folding Wrecker on any 
pick-up with 4 speed trans- 
mission will handle any pas- 
senger car or light truck— 
90% of all towing jobs. 


Your CANFIELD FOLDING 
WRECKER (3-ton capacity) 
stows away, leaving your 
truck bed clear. In 30 sec- 
onds you can raise and rig 
the boom for quick, low-cost 
towing operations. Side at 
rear controls simplify opera- 
tion. 


throughout for faster starts in any 
weather. 

In the Custom line are a four- 
door sedan, club coupe, convertible, 
eight-passenger sedan, all-steel sta- 


























| i's” en the truck, 
but the bed is clear. 






In 30 seconds it’s 
rigged and ready! 


WRITE OR ‘PHONE TODAY for detailed facts and prices. 





6033 East McNichols Road, Detroit 12, Michigan 
Telephone TWinbrook 3-0400 








GET RID OF GAS FUMES 


Solve This Serious Problem With A 
‘National’ Approved Underfloor System 


For the garage owner planning a new building or extensive remodeling, 
“National” has designed and engineered 3 systems for effective removal of 
poisonous carbon monoxide gas and smoke. ‘National’ underfloor systems are 
completely fabricated at factory and shipped in packaged unit — nothing 
else to buy. Proven adequate and dependable. “National” has thousands of 
installations in every part of the U. S. Send a rough drawing of your service 
area, showing stall positions. We will gladly supply you with plans to suit 
your needs. Literature on request. 


Standard Kit, 2 inlets 
any 2 of 4 cars in a row. 


| $35 150 





serving 





f.o.b. Decatur. Complete pack- 
aged kit, including motor and 
blower — underfloor duct work 
(requires merely encasing in 
poured concrete.) Additional car 
service extensions, $49.50 each. 
Note in illustration that tube 
disappears without entering main 
trunk line —for balanced flow 
of air through main duct and 
perfect exhaust gas removal 








“National” also makes complete packaged kits for Overhead installations 
starting at $206.50. Flexible metal hose, motor and blower units, rustproof, 
cast aluminum floor assemblies and accessories available. Discuss your car- 
bon monoxide problem with National's nearby representative—No obliga- 
tion. Write today. 











ARCHITECTS AND BUILDERS PLEASE REFER TO SWEET'S CATALOG 


The National System of Garage Ventilation 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
DEPT. 2X, 318-330 N. CHURCH ST., DECATUR, ILLINOIS 























2S a tre ONE 


American 
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Farnings share, a year earlier. September 
Metal Products._Nine | 4U4@rter: Net profit, $411,197, equal 
Sept. 30: Net profit, to 47 cents a share compared with 


$1,967,947, equal to $2.28 a share, | $795,570, or 92 cents a share, a year 
compared with $2,835,570, or $3.30 a | ago. 





Now You Can Use Bemis BURLAP 





In Seat Cushions Again! 





BURLAP prices have already 
dropped halfway from the peak to 
pre-Korea figures. And shipments 
are good...and increasing. You 
can again have seat cushions the 
way you...and your customers... 
want them. 

Detroit * Brooklyn * Chicago ¢ Indianapolis 


New Orleans *¢ Boston * New York « St. Louis 
Also offices in Other Principal Cities 











| Financial 








(Continued 


| $204,985,768 compared with $195,- 
858,210 last year. Net earnings for 
the quarter were $6,001,689, equiva- 
lent to $2.67 a share, compared with 
$7,008,401, or $3.24 a share in the 
corresponding period of last year. 


* * * 


|Tidewater Oil Spurts 
ITo $26,771,472 in 9 Mos. 

William F. Humphrey, president 
of Tidewater Associated Oil, re- 
|ports consolidated net income of 
| $26,771,472 for the nine months 
| ended Sept. 30, compared with net 
income of $23,455,627 reported for 
the corresponding period of last 
year. The ‘51 net equals $4.19 per 
|share, compared with $23,132,874 or 
|$3.62 per share in the correspond- 
jing period of 1950. 

Total net income for the three 
months ended Sept. 30 totaled 
$9,548,141, or $1.50 per share, com- 
pared with $8,721,540, or $1.37 per 
|share, in the third quarter of last 
year 

° * * 


Commercial Solvents Sets 
Income at $1,345,896 


For the quarter ended Sept. 30, 
consolidated net profit for Com- 
| mercial Solvents Corp. has $1,345,- 
|896, equal, after setting aside 31 
|cents a share for federal taxes on 
| income, to 51 cents a share. For the 





A car and tire saver. Enables greater pay-load; 


‘takes effect only when needed to carry any exces- 


sive load caused by weight or rough roads. It gives 


a normal ride when not loaded and an easier ride 


when over-loaded. Installation is quick and simple, 


and no maintenance is required. Distributors lo- 


cated throughout the country. List prices from 


$14.30 to $21.20. 


A FAST MOVING AND PROFITABLE DEALER’S [TEM 


PRIOR PRODUCTS, inc. 
Box 349, Middletown, Ohio 
Box 7608, Dallas, Texas 


Please send me descriptive literature on the “Load-Ster” HELPER SPRING, 
and the name of your neares? distributor. 


Nome 





Street 





City. 





MAIL TO 
NEAREST 
ADDRESS 





from 
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corresponding quarter of 1950 con- 
solidated net profit was $1,504,221, 
equal, after setting aside 44 cents a 
share for federal taxes on income, 
to 57 cents a share. Provision for 
federal taxes on income for the 
third quarter of 1951 was $814,400, 
which compares with provision of 
$1,160,800 for the corresponding 
quarter of 1950. 

For the nine months ended Sept. 
30, consolidated net profit was 
$4,453,647, equal, after setting aside 
$1.89 a share for federal taxes on 
|}income, to $1.69 a share. For the 
corresponding period of 1950 con- 
solidated net profit was $2,823,131, 
|}equal, after setting aside 76 cents 
a share for federal taxes on income, 
to $1.07 a share. Provision for fed- 
eral taxes on income for the first 
nine months of 1951 was $4,971,900, 
which compares with provision of 
$1,996,700 for the corresponding 
| period of 1950. 

. * * 
|Profit Is Boostec 
By Stewart-Warner 
| Stewart-Warner had net earnings 
carried to surplus cf $3,056,754, or 
$2.37 per share, for the first nine 
months of 1951, James S. Knowlson, 
board chairman and president, an- 
nounced. A financial statement re- 
leased with the announcement was 
unaudited and subject to year-end 
adjustment. For the same period of 
1950, earnings were $2.35 per share. 
Sales for the first nine months of 
1951 were $73,781,084. In the first 
nine months of 1950 sales were $54,- 
739,447. Sales in the third quarter 
of 1951 were $22,370,928. In the third 
quarter of 1950 sales were $21,090,- 
408. 

Net profit in the third quarter of 
1951 was 66 cents per share, as 
against 99 cents per share in the 
third quarter of 1950. In addition 
to the 1951 tax bite, Knowlson said, 
a three-week production stoppage 
due to a strike in the plant of a 
subsidiary during September had 
an adverse effect on 1951 third- 
quarter earnings. 

* 





Clark Equipment Income 


Increases to $3,578,751 


Net earnings of Clark Equipment 
in the nine months ended Sept. 30 
were $3,578,751 after provision for 
federal income and excess profits 
taxes compared with $3,134,126 after 
taxes in the corresponding nine 
months of 1950, it was announced 
by George Spatta, president. Earn- 
ings were equal to $5.31 a share 
a year before. 

Sales were $92,653,348 in the nine 
months as compared with $48,364,- 
398 in the corresponding period a 
year ago. 

Bendix to Enlarge 
New Jersey Plant 

RED BANK, N. J.—Bendix Avia- 
tion Corp.’s Red Bank division is 
nearing completion of an expan- 
|sion program which will double its 
{employment and substantially in- 
crease its manufacturing facilities, 
Edward F. Kolar, division general 
manager, has announced. 

A new plant of 70,000 square feet 
;at nearby Eatontown, scheduled for 


tating electrical equipment such as 
motors, generators, inverters and 
dynamotors, Kolar said. Non-rotat- 
ing equipment, such as_ voltage 
regulators, booster coils and auto- 
matic controls will continue to be 
made at the Red Bank plant, while 
a third plant at Long Branch, N. J., 
will wind coils and armatures for 
| all of the division’s requirements. 





|completion early in 1952, will house | 
all manufacturing activities for ro- | 








| Frosted Studebakers— 


Dressed in flying suits, Grant Bolen and 
J. P. Hetman inspect a frosted 120-horse- 
power Commander V-8 engine that's been 
“soaked” for 24 hours at 32 degrees be- 
low zero in the Studebaker engineering 
department's refrigerator in South Bend. 
Cold weather tests are conducted all sum- 
mer—in temperatures as extreme as 70 
degrees below zero. 





Strong Peace Move 
Urged by Cowles 
To Offset Reds 


DETROIT.—John Cowles, pub- 
lisher and trustee of the Ford 
Foundation, told the Detroit Eco- 
nomic club here that the U. S. has 
the wrong idea in thinking that 
| people this side of the Iron Curtain 
|are completely convinced of this 
| nation’s peaceful intentions. 
| Cowles is also president of the 
|Minneapolis Star and_ Tribune, 
chairman of the Des Moines Reg- 
lister and Tribune and Cowles Mag- 
azines, which publishes Look and 
Quick. 


“If the U. S. would only seize the 
initiative from Russia and conduct 
j}an allout American ‘peace offen- 
|sive,’ we could and would deprive 
the Russians of their single and 
|most powerful propaganda weap- 
|on,” he declared. 
| After urging a forceful approach 
to Russia on universal disarma- 
ment, he listed as a major weak- 
ness the stressing by American of- 
ficials democracy, free elections and 
civil liberties, instead of peace. 
“Most people, especially in the Near 
East and Asia have no idea what 
the words mean. 


“We also keep talking about the 
virtues of private capitalism and 
free enterprise. We forget that cap- 
|italism as practiced in the rest of 
the world (again excluding the 
British commonwealth and a hand- 
|ful of small countries) has meant 
the exploitation of the masses by a 
| few rich people. 

Cowles termed “as nonsense” the 
assumption of “too many Ameri- 
cans that unless one tries to force 
every country to adopt the same 
competitive enterprise that exists 
jin the U. S. one is, in effect, advo- 
cating socialism for that country.” 

The speaker’s hopes for peace 
were indicated in his statement 
that “I may be an incurable opti- 
mist, but I think it entirely con- 
ceivable that we might, if we are 
both intelligent and courageous, 
within the course of a few years 
be able actually to obtain a durable 
overall settlement with Russia.” 

GEORGE DEERY 








They'll Do It 


occassionally profit by them. But 





Some years ago the New York stock exchange ran an ad that was 
almost entirely cautionary, according to G. Keith Funston, president 
of the Big Board. It urged investors to be guided by the facts and not 
to be influenced by tips and rumors. It said in part: “The grapevine 
bears a new crop of tips and rumors every day. Some folks may 


let you down just as surely as night follows day!” 

“Well,” adds Funston, “What Happened?” A few days after the 
ad appeared, a special delivery letter arrived at the office of the 
president. The writer wanted—and just as fast as possible—the latest 
edition of the publication entitled “The Grapevine.” 


Every Time 


remember this: The grapevine will 
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: By Industry Highway Safety Commit- 
tee, will discuss the need for, and 
the methods of, organizing traffic 
commissions on a local plane with 
the delegates to the Texas Safety 
Assn. regional conference in Tyler, 
Tex. He will share the program 
with Claude §S. Holly, Tyler dealer, 
the association said. 
* a . 











| Highways & Safety | 


(Continued from Page 34) 








fault and an injury resulted;|red light goes off, the horn is si- | 
ree for speeding; three for failure |lenced, and normal operations con- | 
keep to right when not passing; | tinue 
ee for following another car too Joseph Maurer, manager of the 
se: Spay Sodas Aeneas ta vehicle testing station, reports that | 
1: two to three for improper pass- since the MSA alarms have been | 
and two for failure to stop at installed, there have been no cases | 
of carbon monoxide poisoning. The | 
testing station, which safety checks | 
vehicles in the city, employs 28) 
“ : eat them reported, according to the 
—_ to carry on constant opera-| Warren 10.) Dealer Gives Ford Training Car— porated > a tls senuited 
: Cameron Bills, president of Bills & Thomas Ford Sales, Inc., Warren, O., presents} from front seats of the car being 
the keys of a new Ford to Brookfield high school for use in the driver training program| too low. The commtitee said that 
| there. Left to right are Paul Slater, school superintendent; Bills; W. A. Korth, manager] letters will be sent to auto man- 
of the Warren Auto Club, and James Palmer, driving instructor. ufacturers urging that designers 
e remedy this difficulty. 





At a recent nieeting in Kansas 
City, a committee of the Ameri- 
can Automobile Assn. reported 
that many motorist have com- 
plained of auto steering wheels 
obstructing road vision. Most of 


yx 
1s, 


red light or stop sign. 
* ¢ *# 


Briefs... 

The National Highway Users : 
Conference has released a new laws to conform with the Uniform! It was pointed out that 110,953 
booklet, “Forty-Eight States Motor Vehicle Code. students were enrolled in the : in i 
United,” in which it is pointed out * * + driver training program there Scofield Buys Property 
that the trend toward uniformity | California leads the nation in this year. [llinois rates second, E. P. Scofield, owner of Tarpon 
in state motor vehicle laws has) training its high school students it was announced, with 79,000 |Chevrolet, Inc., Tarpon Springs, 
been encouraging in recent years, to be safe drivers, it was an- trainees enrolled in the state |Fla., has purchased property adja- 


but there is still far to go. The or-| nounced at the governor’s high- Schools. cent to his dealership. The prop- 
ganization said that the booklet! way safety conference there. The erty, sold to Scofield for $25,000, 
offered suggestions on how high- state received its third “superior” The Texas Automobile Dealers|includes three lots and a two-story 
way safety groups can cooperate; award in a row from the Assn. of | Assn. has announced that Larry|dwelling. Scofield plans to use the 
with public officials to bring about' Casualty and Surety Companies. Cain, state chairman of the Inter-|lots for used-car sales. 


* * * 
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“Success iS a 
24-Hour Job; 


... says Dave 


Reading Time: | minute, 50 seconds 





Air Detective— ee 
This device, developed by Mine Safety ; : / 
Appliances Co., Pittsburgh, is a carbon : — 
monoxide alarm which is employed in \f/ 
Cincinnati at the Municipal motor vehicle 
testing lanes. When the monoxide content 
of the air reaches a certain point, the 
alarm's red light goes on, a loud horn 
sounds, doors are opened and exhaust 
fans started to clear the air. When mon- 
oxide content has been reduced, the 
device returns everything » normal. 


Device Protects 
Workers from 
Monoxide Gas 


At the municipal testing lanes in| 
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Cincinnati, a new device has been 

installed to protect the personnel . — 
against being overcome by carbon oes cuca _- a” 
monoxide gas. fy aay 3 Oty i 





The device, known as the Carbon 
Monoxide Alarm, is a development 
of Mine Safety Appliance Co., : 4 

"These wes no Sve o'tbeck whittle tn the of fields,” Dave's sales volume and superb customer relations 


ra] 


Pittsburgh. When the air becomes 
dangerously polluted with carbon} 
monoxide gas from the exhausts of 
vehicle motors, a chain reaction is 
set up. 

The red signal on the device} 
flashes on, a horn sounds, overhead | 
doors are opened, and a series of | 
fans begin blowing the air from 
the garage. | 

When the concentration of mon- | 
oxide has been sufficiently de- 
creased, the doors are closed, the | 








COURIER-EXPRESS 


SELLE 


WESTERN NEW YORK 


Because WESTERN N. Y. 
1S SOLD ON THE 
COURIER-EXPRESS 


BUFFALO'S LARGEST CIRCULATION 


and the largest in the state out- 
side of N. Y. City—is the Sunday 
Courier- Express. 290,348 copies 
(ABC Audit, 9/30/50) blanket 
Western New York’s huge eight- 
county market of 400,000 families. 


ROP COLOR 


for greater impact is offered by 
the Courier-Express. One color 
plus black—when available— on 
Sundays; one, two or three colors 
plus black, on weekdays for your 
most powerful selling force di- 
rectly aimed at those Western 
New York families with the most 
money to spend. 


BUFFALO 
COURIER-EXPRESS 


Western New York's Only Morning 
REPRESENTATIVES: | 
iy Same ener 
SCOLARO; MEEKER & SCOTT 


says Dave. “I guess that’s where I learned, as a ‘roughneck’ 
helper of a drilling crew, that extra time and extra effort 
pay off.” 

Dave applied this principle early. He had some spare 
time between jobs so he enrolled in a business college. 
Long hours of study and practice gave him confidence to 
look for new fields. He liked automobiles. He resolved 
to go to Detroit. But he needed a stake. So he followed 
the wheat harvest, at that time a fifteen-hour day, from 
Oklahoma north to Manitoba. That gave him the cash 
for a one-way railroad ticket and before long, he was 
grinding crankshafts for Chrysler engines. 


= | 




















When the Chrysler Corporation announced an eve- 
ning sales training course for students from within the 
plants, Dave jumped at the opportunity. Selling looked 
like more money and besides, Dave had found a girl he 
wanted to marry. He still had a few free evenings and 
holidays. He put them to use testing his sales ability 
in a used car lot. In less than a year he had finished his 
sales course and was earning so much in commissions, he 
began selling cars on a full-time basis. 


And he kept right on with his program 
of putting extra time and effort into the job. 
In the factory he’d learned what made cars 
tick. Now he started making sure every cus- 
tomer came to him if he had any trouble. “I 
treat every customer, new and old alike, as 
a personal friend,’ Dave puts it. “Many a 
night I’m called out of bed to make good 
on that policy but I’ve found it’s worth it.” 


won him spots first as used car sales manager, then 
as general sales manager for the DeSoto dealership he 
had joined. When the dealer retired, DeSoto officials 
were so impressed with Dave’s record they gave him 
a “go ahead” on a new dealership. A banker advanced 
the necessary funds and Dave was in business. 





Then Dave moved to a new location and constructed 
a modern plant only to be greeted by the automotive 
sales lull of World War II. “That’s when my policy of 
service really hit the jackpot,” he recalls. “My shop and 
myself were kept on a 24-hour work basis.” 


Dave says today he calls 2,000 customer-friends by 
name. “There is nothing like this automotive business.” 
says Dave, “for a man who really wants to 
serve his neighbors and his community.” 











Write for our free booklet containing a 
number of these stories of accomplishments 
by enterprising men. Chrysler 
Corporation, 341 Massachusetts 
Ave., Highland Park 3, Mich. 


Chrysler Corporation 


PLYMOUTH * DODGE ® DE SOTO ® CHRYSLER * DODGE "‘Job-Rated"’ TRUCKS 


Fine Cars of Great Value 
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New Cut in Car Output? 


Colbert Cites NPA Discussion at Preview 
Of New Models, Defense Items 


(Continued from Page 1) 


Plastics Show 
has assured the 


sponse to the 5th National Plastics |Industry, sponsoring body, 
exposition to take place in Exposi- | nounced here. 










ATION 
REMARKABLE AUXILIARY LUBRIC 
SYSTEM FOR TOP CYLINDER AREA FOR 
POWER-PLUS PERFORMANCE FOR ALL 
INTERNAL COMBUSTION ENGINES 










Eug. 

AX 
AUXILIARY < © LUBRIMBCATOR 
LUBRICATION > Available through 


Better Car and Truck 
Dealers Everywhere 










e Reduces Valve and Ring Failures 
«Removes Combustion Residues 
e Lowers Fuel Octane Requirements 


Product of 
* Saves Gasoline and Oil AUTOMOTIVE & MARINE PRODUCTS CORP, 
* Controls Engine Deposits uM, MASS. 





*Decreases Engine Wear 
*increases Payload Power 
* 






me OF AN ENGINE 
° SPRAY LUBRICATION 3, 


Patents Applied 
for and Pending 


The Engineered Method of 


Auxiliary Lubrication for the 
Modern, High-Compression Engine. 


| tion hall here, March 11-14, already | 
" , event to be a} 
PHILADELPHIA.—Industrial re- | -ojiout, the Society of the Plastics | 


an- | 








on the experimental 
which Chrysler has developed. De- 


signed and engineered by corpora-| 


|tion officials, the new car was built 
by Ghia in Turin, Italy, and em- 
|bodies an engine which develops 

310 horsepower, using no _ special 
| fuels, no supercharger and requir- 
ing only standard premium gaso- 
line. 

The compression ratio is_ in- 
creased only slightly to 8.1 to 1 
from the current Chrysler V-8 
engine. 

* * * 
OTH Colbert and K. T. Keller, 
board chairman, emphasized 
that the new car is purely an ex- 
perimental job and that no plans 
have been made to sell the auto 
to the public as a sports car. 

Defense assignments _repre- 
sented in the displays included 
big tanks to be made in the 
Chrysler Delaware tank plant; 
military vehicles, jet aircraft 
engines and 16-foot, 4-bladed 
steel propellers to be made by 
Dodge; tank engines, air raid 
sirens, and submarine nets to be 
made by Chrysler division; jet 
engine afterburners by DeSoto; 
and Douglas Globemaster and 
Grumman Albatross assemblies 
by Plymouth, 

Also shown were civilian and 
defense projects of the Airtemp, 
Amplex, Cycleweld, Dodge Truck 
and Marine and Industrial Engines 








You Need Only ONE TOOL 


for wheel weight work 
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BEAN DIVISION 


FOOD MACHINERY AND CHEMICAL CORPORATION 


LANSING 4, MICHIGAN 
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K-310 model! divisions and Pekin Wood Products 
| Company 


The engineering division took the 
wraps off several of its hitherto 


highly secret experimental] projects, | 


many of which may develop into 
features of the company’s cars of 
the future. 

5 * 
jo engine in the experimental 

K-310 is an evolution of the V-8 
FirePower used in the current 
Chrysler line, with changes in in- 
take ports, valves, camshaft, mani- 
folding, and carburetion. 

Also shown was a 160 horse- 
power V-8 engine that is being 
scheduled for future use in De- 
Soto models, 


One of the company’s twelve 
major transmission programs 
under development was represented 
in a cutaway display of a fully 
automatic transmission with torque 
converter and planetary gearing. 
Another transmission displayed is 
similar to the Fluid-Torque Drive 
now available on Chrysler V-8 
models, but oil for the torque con- 
verter is supplied by the engine oil 
system rather than on independent 
torque converter oil system. 

* ” * 
EVERAL exhibits demonstrated 
the progress that is being made 
in the search for new and better 
materials for automotive applica- 
tions. 

Other developments on display 
included hydraulic tappets, power 
brakes, air-cooled brakes, power 
steering, lighting circuit protection, 
a high frequency condenser dis- 
charge ignition system, and a new 
electric seat adjuster, electric 
window lift, and cowl vent heater. 

With the showing of Chrysler 
Corp.’s 1952 models, several other 
exhibits of the corporation’s ci- 
vilian products were presented. 
These included a_ black - light 
motivated Plymouth engine, a 
cutaway of the Chrysler V-8 
FirePower engine, and a shadow- 
box illustrating the design and 
operation of the Oriflow shock 
absorber, adopted as standard 
equipment on all Chrysler Corp- 
Oration passenger cars this year. 

There was also a display of the 
new type of tinted glass that will 
be available as optional equipment 
on all of the corporation’s 1952 
passenger cars and an exhibit of 
MoPar accessories. 


Meikle Heads Up 
Lincoln Eng. Unit 


ST. LOUIS.—Lincoln Engineer- 
ing co. announces election of L. L. 
Meikle as president of Lincoln 
Engineering Co. 
of California. 

Meikle will 
supervise the en- 
tire West Coast 
division, which 
covers Arizona, 
California, Neva- 
da, Oregon, 
Washington and 
western Idaho. 
He has been gen- 
eral manager of 
the West Coast 
operations since 1941. He succeeds 

Homer Redd who has been 
made an advisor. 





L. L. Meikle 





Deliver Scrap, or Else, 


Car Wreckers Warned 


WASHINGTON.—NPA told a 
gathering of auto wreckers last 
week it might order the requis- 
tion of entire yards of wrecked 
cars, unless their industry suc- 
ceeds in digging up an addi- 
tional million tons of scrap 
before the end of December. 

NPA said the scrap was 
needed almost immediately to 
avert a shutdown of steel mills 
and foundries this winter. The 
auto wreckers were told that 
whether a requistion order is 
issued or not, another order is 
under consideration which will 
limit inventories of cars in their 
yards to a 90-day supply. 








A Texan, of Course— 


One of the country's youngest dealers 
rolls his own, Texas-style, at Packard's 
1952 model announcement in Detroit. 
Three-year-old Stephen Taliaferro, who 
has interest in Taliaferro Garage (Pack- 
ard), Ozona, Tex., journeyed to Detroit 
with father Warren (left), and grandfather, 
who is also owner of Ozona dealership, 
C. W. Taliaferro (right). Son Warren is 
also in business with his dad. 


1,800 Dealers See 
Preview of Willys 


Car in New York 


NEW YORK.—First dealer show- 
ings of the 1952 line of Willys- 
Overland cars were held here last 
week at the Astor hotel, attracting 
some 1,800 dealers. The car is ex- 
pected to be shown to the public 
before the end of the year. 

The new car, first offered by 
Willys-Overland since 1942 when 
the Americar was abandoned due 
to the war, has been adapted basic- 
ally for operational economy, ac- 
cording to Ward M. Canaday, pres- 
ident of Willys-Overland Motors. 

“The new car will open up 90 
percent of the market for the com- 
pany in area where we had no 
representation since it was aban- 
doned,” Canaday pointed out. 

According to Howard P. Grove, 
sales vice-president, the car will 
boast 90 features, including an en- 
gine which will develop 35 miles of 
driving to the gallon of gasoline. 

Grove pointed out also that need- 
less weight has been eliminated 
from the body, which is construct- 
ed into one unit with the chassis 
and is adopted along aeronautical 
engineering basic lines. 








Obituaries 


Edward E. Cohen, 70, 


Pioneer Oregon Dealer 


PORTLAND, Ore.—Edward E. 
Cohen, 70, a pioneer automobile 
dealer in Oregon, died Nov. 5 of a 
heart attack. Mr. Cohen was a 
partner in Cohen-Anderson, Willys- 
Overland distributor. 

Mr. Cohen was a charter mem- 
ber of the Oregon Automotive 
Dealers Assn. and a member of the 
Automobile Old Timers. He was a 
native Oregonian. 

* . 


* 
Minot S. Desmond 

MANCHESTER, N. H.—(UTPS)—Minot 
S. Desmond sr., 51, president of the New 
Hampshire Truck Owners Assn. and the 
Peoples Gas & Oil Co., was found dead of 
carbon monoxide poisoning at his camp in 
nearby Weare Oct. 29. Medical authorities 

pronounced it a case of suicide. 

* * * 





Ramon Moran 
TAMPA, Fla.—Ramon Moran, 63, a resi- 
dent of Tampa since 1900 and prominent 
in the automobile industry for many years 
died Oct. 30. Mr. Moran, who was born 
in Trubia, Spain, entered the automobile 
business in 1918 and remained active until 
his retirement in 1949. 
* * * 
William T. Powers 
| ST. PETERSBURG, Fila. — William T 
| Powers, 75, retired automobile dealer who 
| came to St. Petersburg from Maple Park, 
|Ill., died Oct. 27 at his home here 
* * * 


Henry F. Metzler 
JONESBORO, Ark.—Henry F. Metzler 
77, retired automobile dealer here, died in 
a local hospital Oct. 25. 
* * 





+ 


James G. Gibson 
DETROIT.—James G. Gibson, 57, resi 
dent comptroller at the Detroit Chevrolet 
Gear & Axle division, died here Oct, 31 
after a brief illness. Mr. Gibson had been 
with Chevrolet 24 years. Prior to joining 
Chevrolet, he was a school superintendent 
* * * 


James W. Carter 
KNOXVILLE, Tenn.—James W. Carter, 
55, president and general manager of Car- 
ter Motor Sales, Inc., died of a heart 
attack Oct. 31. He had been active in 
automobile associations and was a member 
and past vice-president of the Tennessee 
Automotive Assn. 
* * * 
Lemuel A. Smith 
CLARKTON, N. C.—Lemuel A. Smith, 
64, well-known automobile dealer and for- 
mer postmaster here, died Nov. 1 after a 
long illness. 
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DTA and Brookings .. . 





Differ on Car Output in War 


(Continued from Page 1) 


lirht trucks, ambulances or other 
vehicles, should this be necessary. 

Automobiles must be constantly 
available to replace those worn out 
by doctors, nurses, policemen, fire- 
men and other 
emergency work- 
ers. 

4. Mass trans- 
portation media 
would not be able 
to entirely handle 
the traffic load 
without continu- 
ing aid from pri- 
vate passenger 
automobiles, 
whose total mini- 
mum number in 
usable condition must therefore be 
maintained. 





4. K. Knudson 


i eos Brookings report, prepared 
- by Wilfred Owen, cites “the 
notable shift of automobile use 
from that of a luxury article to 
that of a necessity in family life.” 

“In the event of all-out war,” the 
report notes, “about 26,000,000 pri- 
vately owned automobiles must 
continue in use to provide abso- 
lutely essential service, as com- 
pared with present registration of 
40,000,000. 

“This would call for a produc- 
tion during the present emer- 
gency period of about 4,000,000 
cars annually.” 

The report points out that 95 
percent of cars in use perform 
necessary functions at some time. 

“About 22,000,000 people use pri- 
vately owned cars to go to and 





Copies of Report 

For the convenience of readers 
who wish to purchase a copy of 
the Brookings report, it is avail- 
able at the U. S. Government 
Printing Office, Washington, D.C., 
at a cost of 25 cents. Ask for 
“Automobile Transportation in 
Defense or War,” Defense Trans- 
port Administration. 





from work, or on the job,” it was 
stated. “On any given day only 
some 7,000,000 are used ‘for the 
ride’ and 8,000,000 to go visiting 
or to the movies. 
+ . + 
2 A=: 68 percent of automo- 
bile mileage on any given day 
is run up in connection with mak- 
ing a living or doing family shop- 
ping, and half of all the cars are 
being so used. 

“On the other hand, 29 of every 
100 registered cars are not being 
used on an average day, and 10 
percent remain idle throughout a 
week.” 

The report also states that to do 
transportation work comparable to 
that performed by 25,500,000 cars 
during World War II, about 30,- 
000,000 cars would be needed if 
another world war should come. 

o = * 


T WAS noted that there are at 

present on the road a large 
number of what could be called 
“teenage” cars, which have seen 
their best years and should be re- 
placed in order to have an efficient 
automobile fleet and to avoid com- 
plete depletion. 

With reference to keeping cars 
in operation during a war, the 
report states that the best ap- 
proach would be to allow all cars 
to operate to some extent, as in 
World War II, rather than attempt 
to restrict operation to only those 
cars considered to be _ relatively 
essential. 

The recommended method helps 
avoid accelerated vehicle depreci- 
ation due to lack of use, and also 
helps to bolster civilian morale. 

Gasoline probably would be the 
controlling factor in the problem 
of keeping cars running during a 
general war. It was pointed out 
that with 40,000,000 cars on the 
road, gas requirements would be 
substantially higher. 

As a result, it might be necessary 
to require a greater percentage cur- 
tailment of operations than during 
the last war. 

* * * 
Wis gasoline production is at 
record levels, there are un- 
knowns with respect to the supply, 
highlighted by the recent Iranian 
oil situation. There would be the 
danger, too, of sabotage, bombing 





or submarine action against our 


|gas supply. 


| desirable to conform to the rate 
lat which the changeover to war 


With reference to replacement | production could be effected and 


parts, the report says: 

“In general, the World War II 
policy of building up inventories 
of parts at the beginning of the 
war, and of allocating sufficient 
materials for further parts pro- 
duction during the war, provided 
an ample supply for automobile 
maintenance and repair.” 


Because of our synthetic rubber | 


program, the report says that the 
tire problem would not be the lim- 
iting factor on automobile use, un- 
less damage to synthetic plants or 
tire-production facilities resulted in 
unexpected difficulties. 

* * * 

ONTRARY to the DTA view, 

the report states: 

“In view of the durability of the 
automobile, the obvious course if 
war broke out again would be to 
stop the production of passenger 
eee 

“A tapering off period might be 


|to avoid needless waste of mate- 
|rials already committed. 

“Furthermore, the desirability 
of having a good inventory of 
parts and a stockpile of cars 
available for rationing was dem- 
onstrated during the last war.” 

Then the report points out: 

“If the wartime objective is to 
get along with the cars on hand, 
present policy should promote the 
adequacy of the existing automo- 
bile fleet.” 

With an objective of a fleet of 
younger cars, the report says: 

“From a long-run viewpoint, then 
the lowest average annual produc- 
tion program designed to replace 
cars 10 years old or older would be 
one designed to accomplish this 
goal before the time when the 
postwar car is added to the num- 
ber of cars in this age bracket. 


“A six to eight-year program at 





the rate of some 3.8 million cars 





Goodrich's Collyer Cites 40-Year Workers— 


Clarence W. Wacker (left), Detroit, receives his emblem for 40 years of service with 
B. F. Goodrich from John L. Collyer, president, in ceremonies honoring service em- 
ployes. Leonard Zimmerman, at right, also of Detroit, received his 40-year pin at 
the same affair. Wacker is a sales representative of the Detroit district of the 
company's Automotive, Aviation and Government division. Zimmerman is a ware- 
house employe. 





@ year provides the minimum 
production level for meeting the 
stated objectives. 

“If the goal were to be accom- 
plished over a shorter or longer 
period, the volume of annual pro- 


duction would have to be higher.” 

The report points out that a cer- 
tain number of cars for export 
would have to be added to the 
totals—bringing production needs 
to 4,000,000 a year. 
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Why Sell Anything Less? 


IDE consumer acceptance is only 

W one of the big benefits you get sel- 
ling famous-quality Mobiloil. 

Socony-Vacuum also offers a com- 


SOCONY-VACUUM OlL CO., INC., 


WORLD 


\ 


First with the 
World’s Cars 








training your men. They not only learn 
correct lubrication—but find out how to 
inspect a car and how to feed more busi- 
ness to your other service departments. 
its kind—for Learn the full facts now! 


and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP. 
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Frequent Cleaning 


Of Chrome Advised 


FLINT. 
on your car to look as beautiful 
next spring as it does now, clean it 
more often during the winter 
months to protect it from salt de- 
posits picked up from the highway, 


KE. J. Krause, Buick service man- 
ager, advised. 
“Salt is the worst enemy of 


chrome and a little extra care in 


parts from becoming pitted, or rust- 
ing,” Krause said. “Frequent wash- 


ing with clean water, without the 


If you t th hoo juse of abrasives or cleaning com- 
wan e chrome | 


pounds, is advisable with an appli- 


cation of chrome preservative.” 


Avon to Spohn 
Spohn Ford Sales, Etna, Pa., has 
purchased Ben Avon Motor Sales, 
Ben Avon, Pa., and will move the 
Avon used-car lot from 1221 Beaver 
Ave., North Side, 
Ohio River Blvd. 





are you lucky ? 








some lucky dealer 
will win this 


Battery Charger 


and Re-lonizer 
* 
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NEW WINNER 
EVERY MONTH 


Watch for your name here! 









DRIVER SALES 
& SERVICE Inc. 


212-214 Main Street 
Waynesboro, Virginia 





















Available through Kent-Moore, 
Manzel or all automotive jobbers 


His Hi opropucts mrs. co. 1; 


Lucky indeed is the dealer with an 
H&H Battery Re-lonizer and Charger. 
It’s the utmost value in battery 


maintenance equipment. And now it 
can be yours absolutely free. Just 
send @ postcard with your company 
name and address and the name and 
address of your favorite automotive 
supplier. You can be the lucky dealer 
who wins the drawing each month 
so send that card today! 











308 N. Ave. 21 
Angeles 31, Calif. 





Pittsburgh, to| 





|age man,” owns the cars today. 





|the wintertime will prevent chrome | AFC Traces Growth ... 
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How Credit Boomed Industry 


The percentage of 


( ‘HICAGO 
buying power going 


4 consumer 


into installment contracts is about 
10 percent consistently, regardless 
of buying volume or fluctuations in 
the value of the dollar, it was 
pointed out the other day by the 
American Finance Conference 
Also, in the auto industry, the 


AFC said that the loss rate to the 
sales credit companies on reposses- 
sions of cars runs about 1 percent 
or less of the total volume. 

These two facts are contained 
in a history of credit and install- 
ment buying systems prepared by 
the conference to point out the 
parallel growth of credit systems 
and the automobile industry in 
the U.S. 

It was only 58 years ago, the} 
AFC said, when J. Frank Duryea} 
drove the first gasoline-powered | 
automobile down a dusty Spring- | 
field, Mass., road. And, in the words | 
of the local banker, the situation | 
was pretty well summed up. 

“Tt’s an amazing gadget,” he said, 
“but what good is it? It costs more 
than most people in this town make 
in two years. And, how many mil- 
lionaires are there to buy Mr. Dur- 
yea’s contraption?” 

* * * 

UT by the banker’s own stand- 

ards, the AFC now points out, 

there are 40,000,000 such million- 
aires” in the U.S. for the “sta- 
tisticians’ favorite being, the aver- 





Installment buying started the 
cycle that made the automobile 
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industry what it is today, the 
AFC report maintains. By en- 
abling many more families to buy 
cars, it increased production. 
This lowered costs and brought 








THE GREENWICH CAB CO., INC., 
(Greenwich, Conn. Pontiac Dealer) 
REPORTS NEARLY $5,000 
GROSS SALES FROM GENERAL TIRE 
DEPARTMENT —George Petersen and 
Carl Jensen, Greenwich Company execu- 
tives, review sales reports from General 


ADVERTISEMENT 


MONTHLY 


Tire Department. Mr. Jensen, President, 
says, ‘“The extra profit results and the 
excellent cooperation by the General Tire 
organization is most gratifying. General’s 
merchandising plans and quality of prod- 
uct are beyond competitive approach.” 
—Gen. News Service. 
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In 1909 it took 3 YEARS’ average factory pay 
(at $512) to buy a medium-priced car 
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In 1949 it took 7 MONTHS’ average factory pay 
(at $2746 a year) to buy a medium-priced car 


ase 


(to earn the down payment) 








But only 2¥s months’ pay to GET it 


AFC 





more cars within the reach of 
more families. 

In 1910, it was pointed out, an 
auto cost about three full year’s 
income for a skilled worker. To- 
day, it costs about half a year’s 
income for the average family 
earning about $3,600 a year. 

It was in 1910, the AFC said, that 
the automobile dealers first began 
selling passenger cars in install- 
ments. Within a few years, there 
arose the finance company that 
took the burden of carrying the 
installment paper from the dealer, 
and afforded him other needed 
financial and management services. 
By the mid-twenties, annual pro- 
duction of cars was in the millions 
and factories of all kinds were sur- 
rounded by cars their own workers 
had driven to work. 

“From the 458,377 cars of 1910, 
the ownership figures zoomed to 
8,131,522 in 1920,” the AFC said. 

” * * 

ND now, the AFC states these 
‘4% figures: 

“Of all the new cars purchased 
in 1950. 52 percent were paid for 
on the installment plan. 

“Of the used cars that changed 
owners in 1950, 57 percent were 
purchased with the aid of install- 
ment plans. 

“Department of Commerce 
statements say that in 1950, $26 
billion worth of motor vehicles 
and parts, supplies and accessor- 
ies were produced in this country. 
Their retail sales accounted for 
one out of every five dollars con- 
sumers spent for retail pur- 
chases.” 

Sociologists like to point to the 
fact, the AFC continued, that in 
1917, the average American trav- 
eled 450 miles annually on all 
forms of transportation, while stud- 
ies today indicate that the same 
family now travels more than 4,500 
miles a year entirely by motor 
vehicle, and another 700 miles by 
some other form of transportation. 

Installment buying, as we know 
it today, was used at a retail level 
first by a New York furniture 
store in 1807, the AFC said. Singer 
Sewing Machine Co. gave it next 
impetus in 1856 with a $5 down and 
$3 a month plan. 

* * * 


UT the auto industry really 

moved the time-payment busi- 
ness along, it was pointed out. 
Beyond the first plan of taking 
credit risk from the dealer, the 
finance companies now serve as 
auto dealers’ bankers as well. 
An important step was begun 
when companies underwrote the 
dealer’s inventories and allowed him 
to keep more models on hand for} 
the customer to choose from. Under | 
normal conditions, it is now possi- | 
ble for a customer to get imme-| 
diate delivery on his chosen model 
through this plan. 

“In 1950,” the AFC stated, “fully 
half of all dealer inventories were 
financed by sales credit com- 
panies.” 

Other services rendered to the 
dealer, the AFC continued, include | 
keeping accurate records that may 
be used by the dealer in keeping 








| waste and inefficiency in a dealer’s 


organization through knowledge of 
other dealer operations, and being 
instrumental in refining the struc- 
ture of auto insurance to obtain 
the best protection at the lowest 
rates. 

“Ingenuity in developing its in- 
dustries, and a faith in the honesty 
of people that permitted a practical 
credit system for workingman and 
industry, has helped give this coun- 
try the highest standard of living 
in the world,” the AFC emphasized 
in conclusion. 





Taylor Named 


Pete Hudson Motors, 515 Mont- 
gomery St., Savannah, Ga., has an- 
nounced appointment of J. F. Tay- 
lor as manager. 


See What 
It’s All About! 


Carlite. 
Guaranty 
“79° 





WRITE OR WIRE 


The Carlife Guaranty 
8827 Strathmoor 
Detroit 27, Mich. 














ADVERTISING DECALS 


Put Your FIRM NAME on the 
Cars You Sell 


DECALS 


NOT EXPENSIVE 
BUT THEY ARE 
ATTRACTIVE 





SILK SCREEN ENAMELED, NO CUTS OR 
DIES TO BUY, WATER APPLIED, 
NO VARNISH REQUIRED. 


ANY SHAPE, SIZE, DESIGN, LETTER STYLE 
OR COLORS. EITHER PLAIN OR 
REFLECTING DECALS. 


Write for a Sample and Our Prices 


Russ Peters & Associates 
2326 NAVARRE RD., CANTON 6, OHIO 








his costs down; detect signs of 
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News in Brief 


they sought the increase because 
their operating expenses were go- 
ing up and their revenue down. 
The commission set a minimum 








(Continued from 


19,000,000 tons; aluminum, 603,- 
tons; copper, 300,000 tons; zinc, 
.000 tons, and crude oil, 25,000 
rrels. 

* * * 


Mills-Morris Executive 
MEMPHIS.—-Ward M. Craig has 
been elected vice-president and gen- 
eral manager of Mills-Morris Co., 
manufacturer and distributor of 
automotive parts and equipment. 
Craig succeeds the late Robert R. 
Meadows. 
* + * 
Waukesha Grows 
WAUKESHA, Wis.— James De 
Long, president of Waukesha Mo- 
tors Co., has announced plans for 
construction of a modern labora- 
tory here to accelerate the com- 
pany’s fuel and engine research 
program. The building will be 66 
by 200 feet. 
* * 


*22 Maxwell Ends Tour | 


SANTA MONICA, Calif.—A 1922) 
Maxwell touring car, driven by Wil- 
liam Van Deluyster, 42, grocer and | 
machinist, completed its trip here | 
from Milwaukee after 12 days trav- | 
eling at a speed of 30 miles an| 
hour. 

* - * | 
Tape It Up 

CLINTON, Ia.—A recent experi- 
ence by a Clinton (Ia.) motorist is 
said to offer hope that at least in 
some cases, with the aid of cello- 
phane tape, motor failure need not 
mean complete isolation. Broken, 
chipped or crashed plastic parts, 
such as a rotary in the distribu- 
tor, reportedly can be held together 
with cellophane tape. This is not 
suggested for a permanent repair 
job, but until a service station or 
garage can be reached. 

+. 


* * 


Chicago Depots Planned 
CHICAGO.—Southern Express Co. 
has purchased a 32-acre tract of 
land here at Cicero Ave. and 35th 
St. on which it plans to construct 
five trucking terminals, according 
to I. H. Langenderfer, president of 
the hauling firm. 
~ * 


I-H Laundry Ambulance 


CHICAGO. — Delegates to the 
American Institute of Laundering 
convention here saw an Interna- 
tional- Harvester truck, with a 
Metro body, that can be converted 
from a laundry truck to an ambu- 
lance in a matter of seconds. Equip- 
ment for transforming the truck 
into a six-stretcher ambulance, the 
launderers were told, can be in- 
stalled for only $35. 


Gerity-Michigan Order 

ADRIAN, Mich.—Gerity-Michigan 
Corp., plating and finishing firm 
and manufacturers of gear motors, 
expects to be in production soon on 
a contract from the Detroit Ord- 
nance District for hard chrome | 
plating of Army cannon tubes, 
James Gerity jr. informed a meet- | 
ing of the stockholders here. A 
$500,000 addition to the company’s | 
Adrian plant is under construction. | 
* * os 


Canada’s Retail Sales 


OTTAWA.—The Canadian gov- 
ernment reports that estimated re- 
tail sales by vehicle dealers in July 
totaled $140,200,000, including only 
$2,760,000 for dealers operating as 
chains and $137,450,000 for inde- 
pendent operators. 


Warner Canada Outlet 


BELOIT, Wis. — Kenny Consoli- 
dated Engineering Industries, Ltd., 
58 Wellington St. E., Toronto, Can- 
ada, has been named Ontario rep- 
resentative for Warner Electric 
Brake & Clutch Co., it was an- 
nounced here by Norman K. Ander- 
son, industrial division manager. 


Alberta License Plates 


EDMONTON, Canada. — Alberta 
motorists will receive permanent 
license plates, eliminating the pres- 
ent annual issues, for the coming 
year, it has been announced by C. 
E. Gerhart, minister of municipal 
affairs. Black and gray plates will | 
have numbers treated for illumina- 


tion in the dark. 
* + ? 


| 

N. J. Weight Violations 
TRENTON, N. J.—Of 395 trucks 
examined during September by 


| Parts and equipment across Can- $ 
ada declined 5.7 percent in dollar|year but declined 11.5 percent i 


bus far of 25 cents. 
a t s 


N. Y. Sales Tax Fight 


NEW YORK. Walter Hoving, 
president of Bonwit-Teller and 
chairman of the Anti-Sales Tax 
Committee of New York, has an- 
nounced that the committee will 
live up to its promise to oppose a 
raise in the city sales tax of 2 per- 
cent. 


Page 22) 


New Jersey state police and mo- 
tor vehicle inspectors, 103 were 
found to be in violation of the 
state’s maximum weight limits, it 
has been reported by State At- 
torney-General Theodore D. Par- 
sons. The overloads ranged from 
14,000 to 32,150 pounds. 


* * * 


Buffalo Drive-In Bank 
BUFFALO. — The first drive-in 
bank office in Buffalo has been 
opened by the Marine Trust Co, in 
the downtown area. Customers may 
complete their entire banking oper- 





N. H. Registry Near Peak 

CONCORD, N. H.—(UTPS)— 
With six months of the registra- 
tion year still to go, the number of 
vehicles listed in New Hampshire 
was within 982 of the total of 136,- 


Canadian Nash Dealer Honored— 


Baxter Motors, Ltd. (Nash), New Westminister, B. C., was honored recently in 
recognition of 26 years of service. Shown at the testimonial dinner, at which a clock 
trophy was awarded, are, left to right, Mrs. Russell W. Baxter; J. A. Baxter, president 
of the dealer-hip; Russell Baxier, secretary, and W. B. Wadds, Nash Winnipeg zone 





ation without leaving their car. The | manager. 547 which set a record in 1950, ac- 
saw-tooth design of the building me j ae eee cording to State Vehicle Commis- 
provides teller service at four Win-| vanced 25.1 percent during first | cent in the Maritime Provinces and | sioner Frederick N. Clarke. 
oes Suuek aaliee tor Ge oe eight months compared with last | Quebec. » = 4 

year, the Canadian government an- ia | Canada Insurance Hike Due 


tomer ahead. 
* * * 


Canada Parts Sales 
OTTAWA. — Wholesale of auto 


|/nounces. Inventories increased 38.8 
|percent on Aug. 31 compared with | 
a year ago the same date. Such | 
sales in August advanced 7 per-| 
cent in Ontario compared with last | 


OTTAWA.—Canadian automobile 
insurance rates will rise within a 
couple of months, it is forecast 
here. Insurance officials say a boost 
lis necessary because of the larger 
|number of accidents and higher 
‘prices on repairs and parts. 


Florida Hikes Bus Fares 

TALLAHASSEE.—Increases of 
about 10 percent in inter-city bus 
rates in Florida, effective Nov. 1, 
were authorized by the state 
railroad and public utilities com- 








volume during August but ad- |the western Provinces and 17.6 per- 








(8 Year User 


STRONGLY RECOMMENDS 








“ARO has more than 
proved its merit,” 







says O. J. Andre, manager of Andre's 
Gulf Service, Metairie Ridge, La. 











“The ARO Duplex Lubricator shown here has 
been in continual use since 1936,” says Mr. 
Andre, whose station pumps better than 30,000 
gallons of gas per month. ‘‘With such service from 
Aro Equipment, I strongly recommend Aro to any- 
one interested in good greasing equipment.” 

For biggest or smallest requirements.. 
your Aro Jobber. 


- see 





The Aro Equip t Corporation, Bryan, Ohio 


Aro Equipment of Canada, Ltd., Toronto, Ont. 


% 


LUBE EQUIPMENT — 


Also... GREASE FITTINGS... AIR TOOLS... HYDRAULIC 
EQUIPMENT ... AIRCRAFT PRODUCTS 


ee 
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With MIDLAND 
WELDING NUTS 


The photograph above shows a welding machine 
with an automatic hopper feed for welding three nuts 
to a channel member. This set-up provides high speed 
and low cost in assembling nuts in place. 

In turn, the operation of attaching part to the channel 
member is speeded up through the convenience of 
Midland Welding Nuts. 

For speed and economy in assembling you can’t beat 
Midland Welding Nuts. Particularly useful in posi- 
tions difficult to reach. Write or phone today for 
complete information. 


THE MIDLAND STEEL PRODUCTS CO. 


6660 Mt. Elliott Avenue + Detroit 11, Mich. 
Export Department: 38 Pearl St., New York, N. Y. 











World's Largest Manufacturer of 


AUTOMOBILE and TRUCK FRAMES amie ——— 


Air and Vacuum 
POWER BRAKES 


Air and 
Electro-Pneumatic 
DOOR CONTROLS 

















e IN DEMAND 
@ IN SALES 
© IN PROFITS 








Cc. Noble (Chrysler - Plymouth), 
Stamford, new cars; Wayne M 
| Springer, Associated Discount 
Corp., Hartford, finance; Joseph 
Conn. Dealers Ask Perreault jr., jobbers, Waterbury; 
Henry H. McCallum, Hartford, job- 
bers; Floyd McGee, used cars, Wat- 


Ti Chonk a ec 
Licensee Chec Ay Lhe 


Executive board members are 


Schaller Elected .. . 








(Continued from Page 6) and then sell it to their employes! jome3 R. Johnson (Lincoln-Mer- 
more than enough to do now and/|at wholesale prices. cury), Hartford; Joseph S. Santin, 
haven't enough help either.” These men were elected to CATA |(Chevrolet), Mystic; Harry H 

Asked about major repairs being | office for the coming year: Brown jr. (Cadillac - Oldsmobile) 


done by service stations licensed| Henry A. Schaller (Dodge), |New Haven; Harold E. Trumble 
|to do only minor repairs, Kelley| New London, president; George | (Lincoln-Mercury), New Britain, 
promised an “immediate study” of| Smith (Packard), vice-president. |and Mayor Frank P. Fitzpatrick 
such violations, There have been! Second vice-presidents are Fred | (DeSoto-Plymouth), Ansonis. 
numerous complaints that gasoline | - - $$$ —$—$_$__$___ _ 
stations, limited by license to make 

such minor repairs as tire changes | e 


or headlight replacement, have 
been performing major overhaul e080 
jobs. | 
Kelley gave this answer when 
asked what his department was , . 





doing to prevent used or unlicensed 
car dealers from selling new cars: 

“The law in this state prevents 
anyone but an authorized dealer 
with a factory franchise from 
selling new cars.” 

Adding that he and his depart- 
ment “will do our best to protect 
your licenses,” Kelley told the con- 
vention that “we can do nothing, 
however, to stop some of you fel- 















lows from selling new cars to ‘*FEATHER-TOUCH'’ 
used-car dealers and then having WASHING. Amount of 
the used-car dealer turn around potcegentt nessa bl.d cel tle 
and sell the car as a used one.” oS acai Gee 
r as = good healthy stream or 

The convention sent to its legis-|  & few savirts os ve. WINDSHIELD WASHER 

. . . r ° 
lative committee a resolution call- puree - 
P : r : TWIN ‘‘CLOG-FREE 
ing for legislative action to end the NOZZLES. Washer 
practice of companies which buy sends a strong stream Just o touch of foot or finger and 
tires and antifreeze from jobbers to each windshield sec- INSTANT ACTION your windshield is INSTANTLY flood- 


tion. Large nozzle open- ed. You get vision IMMEDIATELY! 
ings allow unobstruct- NO LAG No dangerous waiting at any time. 


Young Reveals cory te instatt, any ONE MODEL FITS ALL VEHICLES 


mechanic can_ instoll 
4 the compact AQUA. ‘INCLUDING ALL PRE-PIPED CARS 95 ea. 
New Seat Unit MATIC Window Wash- - - = - $ a= LIST 
er in a short time. A 


For °52 Model oe oe 


DETROIT.—Quantity production 
of a new complete seating assembly 
that combines tubular frames with 
coil springs in 
one integral unit 
has been started 
by L. A. Young 











FASCINATING MODEL AQUAMATIC 
operates exactly like regular unit. Sends 
two streams of water up agoinst min- 
iature windshield. Customers just can't 
resist pushing the button! And Buying! 
CONTINUOUS OPERATION — Water 
flows back to jor after each operation. 
Requires refilling only after water has 

™ evaporated. 

| AUAMATIC ween 8 | ATTRACTIVE — All metal unit hand- 


| somely lithographed in yellow and 






‘ j pRInW | maroon. Held firmly in place by 3 
Spring & Wire AQUAMATIC 3 rubber suction cups ot base. Ideal for 
iD itty hae on WINDSHIELD SS w& counter, display cases or Outdoor 

7 rs 4 stand. 
nounced. v] , 
Ps P e WITH 12 WASHERS Including 
f The - unit WASHER wiaal FREE large Window roomes e 3 
orms e com- Colors 
plete front seat DEAL Ask Your Jobber or Write For Illustrated Catalog 


and back, and 


N. D. Ely auto manufactur-| TRIPPE MANUFACTURING CO. 


padding and Oe Sane tee 609 WEST LAKE STREET eS. ee 
complete unit ready for installation 
in a car. It marks the first time 
in automotive history that a com- 
plete coil spring seating assembly 
has been available to auto manu- 
facturers, Ely said, 

Production of the new unit re- 
quired L. A. Young to enter manu- 
facture of steel tubing to make the ‘ s 
completed seat frames. With one of 
the largest independent car manu- a) U a nN {I { Y 
facturers already having adopted 
the assembly for its 1952 models, 
the corporation has had to build a 
100,000 square-foot manufacturing 


facility in Chicago. 


K. R. Wilson Names of 
Auto Liaison Man GREY IRON CASTINGS 


BUFFALO.—K. R. Wilson, man- 
ufacturer here of special service 
tools and dealership equipment, an- 
nounces appointment of Earl J. 


Breech sr., as its special represen- Oe) vis e) 5 lisis NATION’S 


tative to the automobile manufac- 


ggg Og LARGEST AND MOST MODERN 
2 °X@) BU (G8 H@)\ en 2@) UI TB) ‘a1 as 


Harry Westlund, owns and oper- 
ates Universal Automobile Service 
in Detroit. Breech’s automotive ex- 














al. 
«Tt. 
rs 


al. 


perience dates back to 1933. He w 
has at various times been assistant 
treasurer and director of the In- ESTABLISHED’ 18646 


ge gg Speedway, and a direc- 
prevent, he is anles vies peecideah THE WHELAND COMPANY 


for M Engi i . 
or Merz Engineering Co FOUNDRY DIVISION 





Profits Squeeze Feared 
Fer Insurance Firms MAIN OFFICE AND MANUFACTURING PLANTS 


Merlin Donald, of the All-Can- CHATTANOOGA 2, TENNESSEE 
ada Insurance Federation, says 
that several companies are 
thinking of quitting the auto- 
mobile insurance field because 
they are paying out so much 
in claims that they operate at a 
loss or make only a small profit. 
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Inieriors, Color Combinations Are Changed. . . 





_— 


me 








AUTOMOTIVE NEWS, NOVEMBER 12, 1951. 


52 Dodge Offers ‘Green Glass’ 


F EATURING ss green-tinted 

iows and windshields as an op- 
tic 
1952 Dodge cars went on display at 
dealerships Saturday with no 
change in prices. 

Exterior modifications include 
redesign of the front grille, new 
wheel covers and hubcaps, a new 
taillight assembly and restyled 
rear fender trim. 

Gyro-Matic transmissions are now 
available on all Dodge models, with 

the removal from the line of the 


Wayfarer Sportabout roadster and | 


the Coronet eight-passenger sedan. 
This leaves two Wayfarer, one Mea- 
dowbrook and five Coronet repre- 
sentatives. 
* o 
|b pr atny TINT safety glass win- 
dows and _ windshields, said 
President W. C. Newberg, makes 
daylight driving easier on the driv- 
er’s eyes, reduces interior heat on 
warm days and enhances the ap- 
pearance of the car. 
“Tests show that, on a typically 
warm summer day, radiant heat 


o 


pouring through the windshield is | 


reduced considerably by the use of 


Dodge Tint glass,” Newberg said. | 


Interior of the new Dodge 
models are lighter and brighter. 
Dodge is using new textured 
weave upholstery fabrics with 
modern designs. The fabrics in 
Coronet models are made of com- 
binations of rayon and cotton for 
greater durability and conveni- 
ence. They are cooler in warm 
weather, easier to keep clean and 
smoother so that passengers find 
it easier to get in and out of the 
car, Newberg said. 

Newberg said that all models in 
the 1952 line will have waterproofed 
ignition systems, electrical wind- 
shield wipers and Oriflow shock 
absorbers. He explained Dodge will 
use available steel and other mate- 
rials, under government defense 
limitations, to build the body types 
which are in greatest demand and 
is discontinuing the Wayfarer 
Sportabout and the Coronet eight- 
passenger sedan for that reason. 

* * * 


HE eight models which make up 

the 1952 Dodge line are the 
Coronet four-door sedan, Diplomat, 
Sierra, convertible coupe and club 
coupe, the Meadowbrook four-door 
sedan and the Wayfarer two-door 
sedan and business coupe. 

The Diplomat is a convertible- 
styled, six-passenger car with a per- 
manent steel top. The Sierra is 
similar in appearance and _ all- 
around usefulness to a_ station 
wagon, but it has an all-steel body 
for maximum durability and low 
maintenance cost. 

To the owners of 1952 Dodge 
cars, dealers will continue to pro- 
vide a new, more liberal service 
policy which was adopted recent- 
ly. It enables owners traveling 
awav from home in new cars to 
obtain free 1,000-mile and 3,000- 
mile inspections from any Dodge 
dealer. Previously, the owner was 
entitled to the free inspvection 
only from the selling dealer. 

B. B. Settle. Dodge director of 


Plymouth Rally 
At Detroit Draws 
400 Salesmen 


DETROIT.—Good salesmen “get 
excited” about their products and 
its features, more than 400 Plym- 
outh salesmen from Detroit area 
dealerships were reminded Wed- 
nesday. 

W. W. Powell, director of sales 
education and research for Hoover 
Co., delivered this message at a 
breakfast rally which was well-at- 
tended in spite of a severe winter 
storm the previous night. 

The Hoover executive, who leads 
one of the nation’s largest “door- 
bell-massaging” forces and who 
himself sold from door-to-door for 
many years, was introduced by 
James Mason (Dodge), Ferndale, 
president of the local Plymouth 
dealer advertising committee. 

Among the factory officials at 
the breakfast were C. E. Bleicher, 
DeSoto president, and R. C. Somer- 
ville, Plymouth general sales man- 


ager. 
—Mac Gorpon 





win-|s 


service, said thousands of owners 


|of new Dodge cars took advantage 


al feature, basically unchanged | 


of the new service policy in 1951. 
The owner may take his new Dodge 
for free inspections to any dealer | 


| more than 50 miles from the selling | 
} — 


| 





| 
| 
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* * * 


C. DOCK, general sales man- 
* ager, said that although there 
are government defense restrictions 
on production of automatic trans- 
missions, Dock believes Dodge will 
be able to give customers a plenti- 
ful supply of Gyro-Matics. 

Dodge has built over 1,500,000 
ears with Fluid Drive, Dock said. 
Gyro-Matic, introduced in 1949, 
has been factory-installed in more 
than 370,000 cars. 

Dodge Tint safety glass, stated 





N.Y.Road Bond Okayed; 
Richmond Bars Highway 


NEW YORK.—Results of the 
national elections last week 
showed that New York voters 
approved the bond financing 
plan for the Thruway to extend 
from New York to Buffalo. The 
measure permitted a bond issue 
of $500,000,000. 

At Richmond, Va., however, 
voters blocked for the second 
time a proposal to build an ex- 
pressway through the city. The 
voters refused a $150,000 bond 
issue to get the road started. 





Newberg, has 25 percent more heat | 
resistance than conventional auto | 7 


glass. 


Doors in the 1952 


feature, together with the position- 
ling of the rear seat ahead of the 
rear wheels, makes it easier for 
passengers to get in and out of the 
car, it was stated. 

The new Dodge cars have adjust- 
able front seats which rise more 
than one inch as they move for- 
ward for the convenience of women 
drivers. This feature is coupled 
with a large forward field of vision 
and a downward sloping hood. 











Inside the Coronet— 
Dodge Coronet sedans are featuring more durable and attractive upholstery fabrics 


dal 


in ‘52 





, the c 


P 


y announced. Made of rayon and cotton combinations, the 


new fabrics are claimed to be cooler, easier to keep clean, and smoother to facilitate 
sliding in and out of the car. Seat and back cushions have pleats, and there are new 
designs on the door panels, the company said. 


New Gas, Oil 
For Adequate 


CHICAGO.—Supplies of gasoline 
and oil under the defense program 
should be ample, but the quality of 
gasoline may not be up to former 
standards, a government spokes- 
man told the 3ist annual American 
Petroleum Institute convention, 
which attracted more than 2,000 
here. 

Cc. L. Burrill, of the Petroleum 
Administration for Defense, 
warned that new pipelines must 
be built to give the industry ade- 
quate capacity for defense and 
civilian needs. 

He forecast civilian use would 
taper off due to military require- 
ments. The principal problem fac- 
ing the industry, according to Bur- 
rill, is shortage of anti-knock gaso- 








Hit the Ball— 


H. B. Pelke (right), president of Nash 
Missouri Corp., St. Louis, received a foun- 
tain desk set from C. D. Keller, St. Louis 
Nash zone manager, for reaching 100.4 
percent of his combined new and used-car 
sales quota. 


Lines Urged 
Supply 


line, which he said will 
“plague” for some time. 

As program division director of 
PAD, Burrill said that motor ve- 
hicle and aviation gasoline may not 
be up to former quality standards, 
but will not suffer greatly in this 
regard. 

Frank M. Porter, president of 
the American Petroleum Institute, 
declared that the immediate sup- 
ply of products is better than a 
year ago, but pointed out that 
the foreign demand will register 
a 10 percent increase over 1950 
and the domestic demand about 9 
percent. 

Unless hampered by weather 
conditions, the supply of petroleum 
products this winter should be 
“very good,” Porter said. He ad- 
vocated drilling as being superior 
to development of synthetic fuels. 

Scores of industry government 
executives participated in the four- 

day convention. Their addresses 
were supplemented by panel dis- 


be a 


tee and group meetings. 


Trailer Coach 
Prices Are Cut 


CHICAGO.—tTrailer Coach Man- 
ufacturers Assn. here announced 
price cuts of from $100 to $250 on 
trailer coaches following removal 
of the 7 percent Federal excise tax. 

The reduction will vary with the 
size of the trailers, Walter Wells, 
president of the association said. 
Excise tax on the trailers was 
placed in 1941 when they were 
classified as automobiles. 





Dodge cars | 
open almost to a right angle. This 


All Around the = Dodge 











Tint Glass for the New Dodge— 

All 1952 Dodge models may be equipped with greenish-tinted safety glass, it has 
been announced by the company. Offered as optional equipment, the glass is said to 
reduce the amount of radiant heat that pours into the car on sunny days, and cut 








cussions, technical papers, eeeneedl 


down glare for the driver. 


How Instrument Panel Looks— 


The 1952 Dodge instrument panel has a new type, non-reflecting finish which 
harmonizes with other details of interior styling. Other changes are a new steering 
post cover and new air conditioner controls. All 1952 model Dodge cars are available 


~& with Gyro-Matic shift-free transmission. 


& a - 


Detroit Meeting 
Of Ad Council 
To Hear Dulles 


DETROIT. — John Foster Dulles 
is scheduled to deliver a major 
address on U. S. foreign policy at 
a dinner here, to be sponsored by 
the Advertising Council, Nov. 27 at 
the Hotel Statler. Dulles will dis- 
cuss: “Can Russian Imperialism be 
Stopped?” 

Dulles, who played a principal 
role in the negotiations and sign- 
ing of the Japanese peace treaty, 
will fly to Tokyo shortly after the 
Detroit speech for final ceremonies 
with the Japanese Diet, as special 
representative of the President, 
with the rank of ambassador. 

Toastmaster for the dinner will 
be Dean James E. McCarthy, col- 
lege of commerce, University of 
Notre Dame, and director of the 
Outdoor Advertising Foundation. 
Dean McCarthy is a director of the 
Advertising Council, as is Henry 
G. Little, executive vice-president 
of Campbell-Ewald Co., who heads 
the Council’s Detroit meeting com- 
mittee. 

Charles T. Fisher jr., president 
of the National Bank of Detroit 
and a member of the Council's 
Industries Advisory committee, will 
head the reception committee. 

On the afternoon of Nov. 27, the 
directors of the Council, chair- 
manned by Fairfax M. Cone, presi- 
dent of Foote, Cone & Belding, will 
hold their monthy business meet- 
ing. Normal meeting place for the 
organization is New York, but the 
officers are convening here this 
month to honor the Motor City on 
its 250th anniversary. 





Labor Rebuffed in Bid 


To Oust Detroit Mayor 


DETROIT.—Motor City voters 
again demonstrated the political 
axiom last week that when the 
CIO kisses a Detroit mayoralty 
candidate, it is usually a “kiss 
of death.” Mayor Albert E. Cobo 
was reelected by a substantial 
margin over Wayne County 
Clerk Edgar M. Branigin, al- 
though the latter had the joint 
support of the local CIO and 
AFL organizations. 

In neighboring Dearborn, 
home of the Ford Rouge plant, 
Mayor Orville L. Hubbard was 
reelected to his sixth term. Hub- 
bard’s electioneering was marked 
by criticism of local Ford poli- 
cies and of members of the Ford 
family. 











& 


, Retrial ‘Denied 
| In Suit Against 
| GM’s Hydra-Matic 


‘lin the case of Jastrzembski 





| 


PHILADELPHIA.—A motion for 


| |a@ new trial has been denied by U. 


S. District Court Judge Clary here, 
vs. 
General Motors, in which the plain- 
tiff contended that an accident re- 
sulting in injuries was the fault of 
the Hydra-Matic gearshift device 
in his 1949 Pontiac. 

According to the plaintiff’s testi- 
mony, on July 5, 1949, he drove his 
car into the entrance of a parking 
lot, placed the Hydra-Matic gear 
shift in neutral position and alight- 
ed to unlock the gate barring the 
driveway. While he was unlocking 
the gate, he said, the car moved 
forward up an incline and pinned 
him against the gate, causing in- 
juries. 

At the end of the testimony, the 
court had formerly ruled in favor 
of the defendant, asserting that the 
plaintiff had advanced no evidence 
of defect other than the happening 
of the accident, and that the case 
was not of a type which called upon 
the defendant for an explanation 
because the instrumentality was not 
within the exclusive control of the 
defendant. 

The request for a new trial was 
based on the contention that the 
mere fact of the accident happen- 
ing was sufficient because the 
Hydra-Matic transmission was ful- 
ly understood only by the defend- 
ant, and was contained in a sealed 
unit. 

The court ruled against a new 
trial because it considered that the 
Hydra-Matic device was not under 
the exclusive control of the defend- 
ant since it had been subjected to 
changes from outside forces 
(through use by the plaintiff.) The 
plaintiff had obtained the car on 
Feb. 6, 1949, and had driven it for 
three months following the acci- 
dent without further accident. 


ICC, 6 Makers 
Win Court Ruling 
Against Rails 


CHICAGO.—Complaints filed by 
Illinois Central and the Southern 
railways, charging that the Inter- 
state Commerce Commission acted 
“arbitrarily” in setting rates for 
shipments of automobiles over the 
road by trucks and deprived the 
railroads of the right to adjust 
their rates competitively, were dis- 
missed here by a_ three-judge 
Federal court. 

The judges ruled that the ICC 
rate order was within the scope of 
the statute under which that 
agency operates and was_ issued 
after introduction of sufficient evi- 
dence. 

Named in the complaints as de- 
fendants were Chrysler, Hudson, 





Packard, Nash, Studebaker and 
Willys-Overland. Under a_ joint 
switching arrangement, the two 


railroads have shipped General 
Motors and Ford cars to St. Louis, 
Memphis, Louisville and Atlanta, it 
was pointed out by the railroads. 
Following issuance of the court 
ruling, the Illinois Central an- 
nounced that it would appeal. 


Indian River Maeves 
Indian River Chevrolet Co., under 
the management of E. E. Maxwell, 
has moved into more spacious and 
modern quarters on U. S. Highway 
1 in Cocoa, Fla. 








| 
' 
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Dealer Kirkland Marks 25th Year with Dodge— 


C. G. Kirkland (left), head of Kirkland Motor Co. (Dodge-Plymouth), Rome, Ga., 
received a silver plaque commemorating the dealership's 25th anniversary from C. W. 


Morris, Atlanta district manager. 


U.S. Sponsoring 
Aluminum Study 


To Save Copper 


WASHINGTON. — A survey 
sponsored jointly by Defense Mobi- 
lizer Charles Wilson and DPA-NPA 
Administrator Manly Fleischmann, 
has been started to determine to 
what extent aluminum can replace 
copper in both the mobilization 
program and the period immedi- 
ately thereafter. 


“There never has been a com- 
pleted study on the extent to which 
aluminum can be used as a substi- 
tute for copper,” Fleischmann said. 
“Such a study is being conducted 


‘and if it proves encouraging Mr. 


Wilson and I will consider an ex- 
tension of present goals for an ex- 








pansion in the present aluminum 
production program.” 

The future for supplies of cop- 
per for world needs, is “extremely 
cloudy,” Fleischmann said, and 
there is every indication that this 
country and the world in general 
will be short of that metal for 
years to come. 

“Tf it is possible to use aluminum 
more widely as a substitute for 
copper,” he added, “it will be wise 
to find out as soon as possible and 
make plans accordingly.” 





Doering Names Herbst 


Donald Herbst has been named 
general manager of Doering Motor 
Co., Inc., Milwaukee. During World 
War II, Herbst was an assistant 
industrial relations manager for 
International Harvester Co. 





Dealers Advise on Replacements . . . 





NPA Urged to Guard | 


Quality in 


Parts 


(Continued from Page 3) 


missions and of 40 percent in the| 


low-priced line. 

In a question of price and 
economy, the dealers said cus- 
tomers defer buying deluxe mod- 
els and accessories to buy cars 
equipped ha automatic trans- 

me isms. 





A ee am for the dealers call- 
ed the automatic transmission “the 
greatest mechanical innovation in 
automobiles in years,” and said he 
feared that drivers who owned 
autos with this equipment would 
not go back to cars with standard 
transmissions. 

NPA said the limitation on auto- 
matic transmissions was made as a 
further move to conserve critical 
materials and that the restriction 
had the automobile manufacturers’ 
approval. NPA officials emphasized 
that the government production 
controls will be removed as soon 
as supplies of industrial materials 
permit. 

The dealers also recommended 
that the Government prohibit pro- 
duction of salt-solution antifreezes, 
which were declared injurious to 
automobile motors. 

NPA reported that sufficient 
antifreeze will be available dur- 
ing the 1951-1952 winter. Agency 
officials estimated that about 100 
million gallons of antifreeze were 
produced this year. About 50 mil- 
lion cars are registered and av- 
erage use of antifreeze per car 
is about two gallons, the agency 
said. 

The subject of new models, which 
was on the advance agenda for 
discussion, was not brought up, ac- 
cording to one participant. 

The session was presided over 
by Nelson A. Miller, director of the 





ENGINEERED 





GRILLE GUARD 
TRUNK GUARD 


ORULE GUARD 
WITH WINGRAILS 


ADJUSTABLE 
LICENSE PLATE 
FRAME 


DUAL RAIL 
TRUCK GUARD 




















FINISH 
TION 


You want extra 

profits . . . your 
customers want the 
best protection for 
their cars. When you 


sell CELLO both you and 

the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


Only top-quality materials 
and workmanship go into the making 
of Cello Guards. 


Join the thousands of success- 

ful merchandisers who are now featuri 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


/Cello Products Co. 161 Prescott Street, East Boston 28, Mass, 


wholesale, retail and service trades 
division of the OCR. The next 
meeting was scheduled for Jan. 24, 
|just ahead of the annual NADA 
convention in New York. 

The following comprised the 
dealer committee at last week’s 
meeting: Donald P. Nelson, Trew 
Motor Co., Washington; Frank J. 
Kohl (Chevrolet), W. Warwick, R. 
I; C. E. Kline, Beth-Allen Sales 
Co., Allentown, Pa.; Clell Forsythe, 
Clell Forsythe Motor Corp., Syra- 
cuse; Tom Garrott, Garrott Mo- 
tor Co., Tunica, Miss.; J. A. Coch- 
ran, South State Chevrolet, Chester, 
S. C.; Gilbert Illch, Aero Auto Co., 
Alexandria, Va.; Stanley Peeler, 
Stanley Peeler Motors, Inc., Palm 
Beach, Fla.; William D. Dysart, 
Quality Motor Co., Tulsa, Okla.; 
Jack Rose, Louis Rose Co., Detroit; 
Lansing W. Thoms, Thoms Pontiac, 
Inc., St. Louis; Dick Price, Dick 
Price Motors, Inc., Wichita, Kans.; 
J. G. Heaston, Heaston-Thomas 
Motor Co., Albuquerque, N. M.; 
Leon E. Titus, Titus Motor Co., Ta- 
coma, Wash.; Haywood M. Davis, 
Davis Auto Co., Fort Wayne, and 
Hilary T. Marin, Earle C. Anthony, 
Inc., San Francisco. 








Chicago Dealers 
Complete Drawing 
For Show Space 


CHICAGO.—AIl space on the sec- 
ond floor of the International Am- 
phitheater, totaling 81,709 square 
feet, was taken for the 1952 Chi- 
cago Show at passenger car draw- 
ings in which representatives of 
18 makes participated. 

In order, spaces were selected for 
Chevrolet, Ford, Plymouth, Buick, 
Pontiac, Dodge, Oldsmobile, Mer- 
cury, Chrysler, Studebaker, Cadil- 
lac, DeSoto, Nash, Hudson, Pack- 
ard, Kaiser, Lincoln and Willys- 
Overland. 

After opening the meeting, James 
F. Goodwin, president of the Chi- 
cago Automobile Trade Assn., spon- 
sor of the show which will be held 
Feb. 16-24, turned it over to Frank 
H. Yarnall, chairman of the execu- 
tive show committee, who con- 
ducted the drawings. 

Yarnall disclosed that the elabo- 
rate Chrysler engineering exhibit 
will supplement the passenger car, 
truck, equipment and accessories 
displays, and will be located in the 
south wing of the first floor. 


Charleston, S. C., 
Elects Altman 


CHARLESTON, S. C.—J. J. Alt- 
man (Cadillac), president of the 
South Carolina council of the Auto- 
mobile Old Timers, was elected 
head of the Charleston Automobile 
| Dealers Assn. for the ensuing year. 
| Other officers elected were: W. 








|D. Schramm (DeSoto-Plymouth), 
| vice-president, and C. Huiet Paul 
| (Lincoln - Mercury), secretary- 
| treasurer. 





Lower-Price Rumors Hit 


Canadian New-Tire Sales 

| OTTAWA.—Dealers here report 
that many motorists are hesitating 
to buy new tires because of rumors 
that tire prices may slump shortly. 
More motorists are now seeking 
“bargains” in good used tires to 
carry them over, dealers say. In- 
quiries about bargains in used tires 
are increasing, and used-tire deal- 
ers expect an expanded business 
|volume, it was reported. 





Wage Hike Ends Strike 
Of Oakland Mechanics 

OAKLAND, Calif.—A 5%-week 
strike against the Contra Costa 
County Automotive Employers 
Assn. by members of the AFL 
Machinists union has ended. 

The 300 mechanics, body and 
fender workers received a 25- 
cent hourly pay increase, with 
18 cents retroactive to June 1. 
They struck for a 30-cent raise. 
Forty-seven garages were af- 
fected. 








Heads Tire Dealers— 


C. L. Pangborn (left), U. S. Royal dis- 
tributor of Ottumwa, lIa., is congratulated 
by Harry E. Humphreys jr., president and 
chairman of U. S. Rubber, upon his elec- 
tion as president of the National Assn. of 
Independent Tire Dealers at the associa- 
tion’s recent annual convention. Pangborn, 
who had served as the association's first 
vice-president introduced Humphreys, who 
was the principal industry speaker to 
address the record breaking group of 
independent tire dealers. 


Labor 


(Continued from Page 2) 


Taft-Hartley law does not re- 
strict the power of the states to 
regulate picketing. 

On the dealer labor scene, the 
NLRB confirmed the results of 
five collective-bargaining elections 
at Olean, N. Y. The AFL Team- 
sters union won votes in the serv- 
ice shops of Forness Garage (by 
4-0) and Olean - Lincoln - Mercury 
Sales, Inc. (by 5-1). 

* * 





* 


NION representation was 

turned down at five Olean deal- 
erships (vote totals in  paren- 
theses): Vincent-Wilday, Inc. (0-8); 
Haseloff Motors, Inc. (2-4); Stew- 
art Motors (1-5); Marra Bros. Mo- 
tor Co. (1-3), and Hammond Motor 
Sales, Inc. (2-4). 

Ray Brooks, Van Nuys (Calif.) 
dealer, was charged by the 
NLRB with unfair labor prac- 
tices in dealing with his 13 
employes. Brooks was ordered to 
cease the alleged unfairness and 
to bargain collectively with the 
AFL Machinists, the group 
chosen recently by a majority of 
his employes. 

Brooks contended that he re- 
ceived a letter, signed by nine of 
his 13 workers, saying, “We, the 
undersigned majority, are not in 
favor of being represented by 

Union Local 727 as a bargaining 
agent.” 

NLRB ruled that the letter could 
not be received in evidence, since 
the employes had expressed their 
will by secret ballot. 











om N ia W ULTRA-SMART 
FIRESTONE V — L oO N 
GARMENT 
HOLDS UP. To | cred 
| oa Dresses “ 





36''x23"'x7"* 


ONLY 


$6.75 DLRS 


cost 
(Lots of Six) 


$11.95 Seller 
Fed. Tax Incl. 





CLASSIEST 
GIFT ITEM 
ON THE MARKET! 
@iT ZIPS! 


e@iT FOLDS! 
KEEPS CLOTHES FRESH 














STRIKING COLORS! Rich, durable, moth- 
proof, easily cleaned Firestone VELON, Smart 
white piping. Elastic Band with snap-button 
wraps around regular hangers for easy carry- 
ing. A wonderful gift! Light weight! NEW! 
NATTY! Dealers Sample for re-sale, $9.75. 
FOR CARS @ PLANES @ TRAINS & HOME 
A 100% DeLuxe Quality Item! Big Seller! 
STRIPES: 
p el (A) Maroon (B) Blue (C) Green 
OFOrS CHECKS: 
Desired! (D) Maroon (E) Blue (F) Gr 
3-LETTER MONOGRAM $1.50 ADDITIONAL 
(Write Us About Matching Automobile Seat Covers) 


H. E. JACOBS & Co. #755, Bristvi 
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Car, Truck Quotas 
Restudied by NPA 


(Continued from Page 1) 


a 


i 


proposed quotas on the assump- | civilian-type trucks for domestic 


tion that all of the 4,000,000 cars 
slated for production next year 
can be sold, and that therefore 
all the makers will build up to 
their quotas. 

Here are the proposed car per- 
centages, compared with present 
quotas: 

Proposed Present 








Quotas Quotas 

General Motors. .... 41.00 41.35 
Chrysler Corp. . 21.43 21.65 
Ford Motor Co. .. 21.00 21.35 
Studebaker 4.13 4.25 
ee 3.45 3.30 
Hudson 2.93 2.95 
Packard epee 2.09 2.15 
Kaiser-Frazer ............ 2.47 1.55 
Willys-Overland ..... 1.21 1.00 
RAED sessitinvessecsoesnioss 21 35 
Checker Cab ............ .08 10 
ee ee 100.00 100.00 

* + + 


i igo tentative truck rankings are 
based on factory sales in 1947- 
49, with an adjustment for sales 
trends during the first quarter of 
1951. 

In addition, the Defense Produc- 
tion Act, as amended, requires that 
due regard be given current com- 
petitive positions. 

Some of the truck-maker objec- 
tions were these: 

1. “No allowances were made 
for strikes and model changes in 
1947-49.” 

2. “The percentages do not fully 
reflect the spirit of the Defense 
Production Act because 1947-48 and 

the first half of 1949 are not as 


representative of normal conditions|I, H,. C 


in a competitive market as the 
last half of 1949 and the first half 
of 1950.” 

3. “Truck registrations present a 
more accurate picture of competi- 
tive positions than factory sales.” 

- * * 
| ewey pie the first quarter, NPA 
said, 53 percent of the author- 
ized production will be light mod- 
els, 33 percent medium and 14 per- 
cent heavy. 

This is a slight increase for heavy 
trucks over the fourth quarter and 
a slight decrease for light trucks. 

First quarter CMP allotments 
will permit production of 240,000 


U.S. Rules Out Ban 
On Crucial Metals 


CHICAGO. — Col. Benjamin S. 
Mesick, commanding officer of the 
Watertown (Mass.) arsenal, told a 
meeting of the American Society of 
Metals here that the government’s 
problem with so-called critical ma- 





terials is to determine the best use| R, 


for the available supply rather than 
to stop their use entirely. 

“The potential demand in the case 
of each of these materials is two 
or more times the current supply,” 
Col. Mesick said. “Conservation 
measures, to be of greatest value 
to the national economy, should be 
based upon a philosophy of mate- 
rial controls which stress the most 
valuable uses rather than no use of 
the materials on the critical list.” 


use. However, the manufacturers 

are authorized to produce 250,000 
| trucks through conservation 

methods and absorption of inven- 
| tories. 


| Previous CMP allotments author- 
|ized production of at least 275,000 
|trucks in the third quarter and 
| 256,000 in the fourth. 
* * * 
fie following table shows: Col- 
umn A—the current percent- 
age-of-industry ranking for motor 
truck manufacturers (in light, me- 
dium and heavy-truck classes), and 
Column B—the proposed revisions: 


Light Trucks 























* - 


NFPA emphasized that the pro- 
posed revisions are “tentative 
and subject to change.” The pro- 
posed revisions were drawn up 











Can any dealer beat this for owner 


Physician Buys 32nd Chrysler Corp. Car— 


loyalty? Dr. William W. Worster (right), 


Alhambra, Calif., has taken delivery of his 25th Dodge and 32nd Chrysler product in 
37 years of motoring. His first Dodge, a 1915 model, was the second Dodge delivered 
in Alhambra, The smiling dealer in the picture is George A. Koepsell of Alhambra 


Motors. 


A B 
Chevrolet ... 84.93 34.95 
Crosley 10 .09 
BPEVOO  kccscicsccas .50 .63 
MIE hd dieu tinccvasidaunaes 13.44 13.45 
REIL eiltnhaGictschtasaisindinihes 21.15 21.05 
General Motors............ 7.65 7.30 
SE OL ee 8.70 8.84 
NN Seis ceicssinisrcutesepin -20 .20 
Studebaker ......... Ee ee 4.58 4.66 
a 8.75 8.83 

100.00 100.00 

B 
33.20 
.98 
.30 
12.25 
10 
26.87 
.20 
6.70 
12.60 
.19 
p 26 
j 74 
Studebaker .. ‘ 5.23 
nae 38 
100.00 100.00 

Heavy Trucks 

A B 
NN odor vssescpatuconen 1.75 1.83 
aera 12 13 
MENOCMWO occicssccesicccosnsese 1.85 1.83 
eee 16 15 
I oe ce an cvcet as .04 .03 
LL ae 16 Fe is | 
i eee 3.45 3.25 

Ee 13.15 13.15 
I got caen se cevcs ese vicrers 10 10 
__ SS RRCRS 1.50 1.38 
ies eet cecccdisah scat 13.15 13.00 | 
Freightliner .................. 15 18 
F. W. EF cchacisuancearacdeics -70 .74 
General Motors ............ 12.60 12.44 
Hendrickson : 12 
i a ee 27.29 
Kenworth .............. -70 
RN asso ss cackennisvaséhtsntase 9.40 
Oshkosh 19 
Peterbilt .30 | 

Be cle adeh pibsrassesescnnsnasaticnigns ‘ 2.83 
I os exc Sach dears teue . 44 
"eee : 15 
Ward LaFrance .......... 13 10 
i 9.90 10.10 

Other 17 
100.00 100.00 





after individual conferences with 


the truck manufacturers during 
the past month. Because the indi- 
vidual percentages affect the stand- 
ing of all companies, however, NPA 
called last week’s meeting to dis- 
cuss the problem collectively with 
the industry and to receive recom- 
mendations on revisions. 

NPA said the first half of 1950 
was not included as a basis for 
the current percentage-of-indus- 
try ranking because of the five- 
month-Chrysler strike. Agency 
officials said the strike distorted 
conditions so severely that it 
would have been impossible to 
reconstruct the period to the en- 
tire industry’s satisfaction. 

NPA is “disturbed about the 
necessity to hold back growing 
manufacturers” under the percent- 
age-of-industry ranking, agency of- 
ficials declared. But because of 
emergency controls enacted by Con- 
gress, they said, no substitute sys- 
tem exists under which critical 
metals could be allocated equitably 
and still assure that defense needs 
are met. 


Courtney Johnson, director of 
NPA’s Motor Vehicles division, pre- 
sided. 


Nash Formally Opens 


New Des Moines Zone 


DETROIT. — Nash Motors’ new 
Des Moines zone office, serving 
most of Iowa and portions of Ne- 
braska and South Dakota, has been 
officially opened, according to H. 
C. Doss, sales vice-president. 

H. S. Baker, formerly zone man- 
ager at Dallas, heads up the new 
zone operation, with D. L. Kimber, 
formerly assistant Memphis zone 
manager, as assistant zone man- 
ager. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





Battery Makers 
Told Lead Supply 
Will Remain Low 


CHICAGO.—The American Bat- 
|tery Manufacturers Assn. is wor- 
ried about the effects government 
materials restrictions will have on 
|lead, which is required in the pro- 
| duction of batteries. 
| And the group, which met here 
|for its 27th annual meeting, re- 
|ceived little encouragement from 
|A. J. Cavanaugh, of NPA’s divi- 
sion of tin, lead and zinc, who de- 
scribed the outlook as “not too 
good.” 

The group elected R. L. Somer- 
ville, of Electric Storage Co., as 
president to succeed B. F. Morris, 
of Edison. Other officers reelected 
were: 

G. U. Pickering, of Vitalic Bat- 
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|tery Corp., first vice-president; C. 
L. Feldkeller, of Solar Corp., sec- 
retary, and L. A. Doughty, of C & 
D Batteries, Inc., treasurer. B. B. 
|Steiner, of Cumberland Battery & 
|Mfg. Co., replaced C. E. Murray, 
of Willard Storage Battery Co., as 
second vice-president. 
| Reports were presented by com- 
|mittee heads and included: “Labor 
| Relations,” by Byron L. Stewart, of 
| Deleo-Remy division; “New Storage 
|Battery Systems and their Electri- 
|eal Characteristics,” by G. Ellis, of 
Signal Corp. laboratories, and a 
|merchandising division session at 
|which F. R. Somers presided. 
| 
| Purdue Slates Course 
LAFAYETTE, Ind.— The second 
annual Motor Vehicle Maintenance 
Short Course will be held on the 
Purdue university campus here 
| Jan. 7-11, school officials have an- 
‘nounced. 





PROTEX 


snow, salt, etc. 


CHROME PRESERVER 


Protects against Rust, Pit and 
Corrosion caused by 


Brush on a tough acid-resistant 
film. Provides air-tight protection 
against all winter elements. Ideal 
for flash chrome. Make 40% on 
counter sales—500% on service. 


2465 West Davison 








Choice of Clear or Colors 


PROTEX COMPANY 





Detroit 6, Michigan 

















GUAR 


FIRST we repaired a rusted out and dented 
door panel with Met-L-it—then we smashed it 
and rolled over it with a 10-ton truck (inset). As 
the photos show, Met-L-it and its fiber backing 


adhered throughout the entire repaired area. 


Met-L-it is tough, 


takes paint just like any metal. 


You can make dependable, low-cost repairs 
with remarkable Met-L-it—the cold metal that 
gives you GUARANTEED PERMANENT ADHESION! 






LEADER IN MAINTENANCE CHEMICALS 





CLEA 
USED-ene SANITIZES 


it’s easy to work with, and it 





UPHOLSTERY 
VAC-U-SuDsS 


Ask your jobber for 
Wuiz Met-L-it. 
cannot supply it, ask 
him to stock Met-L-it 
for you. 


If he 











(is) 


one 


* Camden 2,N. J 


Warehouses 


* Canadian Offices: Toronto 


Dollies, Sen Francisco, Chicage 
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Truck Gain Offsets Storm, Changeovers .. . 





Output Holds Steady 
Despite Shutdowns 


(Continued from Page 1) 


get now, mainly because of a slack- 


,is doubtful. 


Such savings probably 


ening in demand from the construc-|won’t be nearly enough to offset 


tion industry. 

7 7 * 
N EANWHILE, however, the auto 
‘ industry’s plight on copper con- 
tinues. There seems to be no an- 
swer to a tight supply situation on 
copper far into the future. 

The auto industry’s only near- 
term hope, as far as copper is con- 
cerned, seems to be that some of 
the millions of dollars it is spend- 
ing in trying to substitute alumi- 
num will bear fruit. 

Whether the auto industry can 


|higher unit cost under the lower 


production rates being ordered by 


'the National Production Authority. 


| 


For example, it certainly cost 
Ford less per unit to build 244,052 
Fords in the second quarter of 
this year than in the third quar- 
ter when production was limited 
to 196,951 cars. The same, of 
course, holds true for other 
makers. 

A good many makers put price 
|hikes into effect recently, but the 
| cost pressure on them, on a unit 


realize enough savings in getting | basis, has increased in the fourth 
steel through regular channels to| quarter of this year. The pressure 


prevent price hikes on new models 





Auto Stocks 








Nov. Oct. 1951 

7 31 High Low 
Chrysler 68 69% 82% 65% 
Crosley 2% 2% 5% 2% 
GM 49% 50% £54 46 
Hudson 13 13% 20% 12% 
K-F 5% 5% 8% 4% 
Nash 18% 19 22% 17% 
Packard 4% 4% 6% 4% 
Stude. 29% 30% 35% 25% 
Willys 8% 9% 12 1% 
Average 22.34 22.70 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 








will mount even higher next year, 
with production in the first-quarter 
of 1952 supposed to be limited to a 
maximum of 1,006,000 vehicles, as 
compared with this quarter’s allot- 
ment of 1,100,000 cars. 
+. + * 
T PRESENT, it appears doubt- 
ful whether the auto industry 
will be able to build as many as 
1,100,000 cars in the last three 
months of this year. 

About 408,000 cars were built in 
October and the outlook is only 
for about 350,000 this month. That 
will leave 342,000 cars still to be 
built in December, during which 
Ford has already announced plans 

















to close for two weeks. Further, 
— 
Car, Truck Output Estimates 
- 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. 1 Jan. 1 
Ended Same Ended Nov., to to 
Nov. 10, Week, Nov. 3, 1951, Nov. 11, Nov. 10, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER. .................... 20,991 33,965 20,778 29,278 1,038,366 1,102,791 
Chrysler ........... is caceiias 3,414 5,067 3,360 4,794 145,368 155,205 
ES 3,955 2,224 3,196 107,643 107,185 
Dodge ..... 5,329 9,122 5,133 7,428 286,105 296,154 
Plymouth .............. 9,952 15,821 10,061 13,860 499,250 544,247 
FORD .............. 19,484 9,420 19,205 26,904 1,397,925 1,050,180 
BN enscsientsiasievustrsepecaed 15,406 1,835 14,524 20,817 1,076,335 810,848 
Lincoln estastaaal « Semeaktes 755 130 micnentte 30,464 24,516 
Mercury .... .... 4,078 6,830 4,551 6,087 291,126 214,816 
GENERAL MOTORS .. 87,227 «61,182 38,283 §=51,942 2,675,017 2,028,701 
SI rcanaseuebsiiernaadonas 7,165 10,454 7,038 9,833 479,116 366,018 
Cadillac 1,910 2,808 1,903 2,674 97,842 93,258 
Chevrolet. .......... 17,185 31,430 18,512 24,503 1,343,618 1,002,160 
Oldsmobile .................... 5,145 7,656 4,946 6,822 344,146 258,396 
NN sashnscinees svedvawhsharen 5,822 8,834 5,884 8,110 410,295 308,369 
KAISER-FRAZER aust 1,150 3,704 1,152 1,609 125,508 87,742 
Frazer . ‘ _ 
a 1,150 3,704 1,152 1,609 115,291 87,7 12 
CROSLEY .............00.4..... 75 199 77 101 6,396 4,572 
HUDSON wansseath 3,171 641 . 119,554 88,023 
NASH ...... 248 3,958 2,165 975 166,945 140,293 
PACKARD  ............... 1,832 2,207 1,839 2,566 57,790 67,396 
STUDEBAKER. ...... 4,734 4,208 4,680 6,606 235,440 204,541 
WILLYS-OV ERLAND+ 774 900 494 833 32,954 24,091 
Totals Cars, U. S....... 86,515 122,914 89,314 120,814 5,855,895 4,798,330 
+includes station wagons and Jeepsters. *Revised. 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 











Week Week Jan. 1 Jan. 1 
Ended Same Ended Nov., to to 
Nov. 10, Week, Nov. 3, 1951, Nov. 11, Nov. 10, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET ................. 6,206 11,430 6,122 8,467 454,971 386,614 
CROSLEY sceabasteian 15 10 13 21 462 642 
DIAMOND T 130 138 135 184 5,346 6,777 
DIVCO 142 8 4,193 3,859 
DODGE . 3,849 3,603 3,686 5,251 102,800 144,443 
FEDERAL ; 20 49 19 1,568 2,253 
I 9 iF eens Ssnncninapsaniel 4,746 4,227 4,581 6,657 308,245 287,721 
IEE sos usadcdhencenenmenerneneniake 2,502 3,009 2,522 3,533 95,476 112,976 
INTERN ATIONAL aie 2,850 1,110 409 2,850 84,125 140,902 
IIIS ckisannsatecenaancs 226 366 249 324 9,965 13,103 
REO ........ i Sree 372 346 366 528 7,260 12,668 
STUDEBAKER 1,264 974 1,362 1,808 43,298 45,832 
WHITE . 391 332 382 583 12,559 13,994 
WILLYS-OVERLAN D~ 2,168 1,430 2,075 2,973 40,194 84,035 
MISCELLANEOUS ....... 2389 259 289 405 8,709 14,187 
Total Trucks, U. S..... 25,008 27,396 22,248 33,603 1,179,171 1,270,006 
Total Cars, Trucks, 
Wis Ge. seaceneoninesteotnnes 111,523 150,310 111,562 154,417 7,035,066 6,068,336 
Total Cars, Trucks, 
Canada erate Oe 7,026 7,339 6,172 9,702 341,731 359,532 





Grand Total 
Cars and Trucks, 
U. S. and Canada. 


...118,549 157,649 117,734 164,119 7,376,797 6,427,868 





Revised. 


Miscellaneous 
Drive, Sterling, Nash, ete. 


includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 





| plant absenteeism is always heavy | 
during Christmas week. 

Auto makers think even less of 
their chances for building 1,006,- 
000 cars in the first-quarter of 
1952. It is NPA’s idea that 930,- 
000 of these cars can be built 
through authorized material al- 
lotments, with the additional 
76,000 coming from material con- 
servation and inventories left at 
the end of this quarter. 

The auto makers say they have 


already gone to the extreme in ma-} 
terial conservation and that there | 
materials left over | 
at the end of this year with which |} 


won't be any 
to pad next year’s schedules. 

The foregoing represents’. the 
feeling of most car makers. It is| 
conceivable that some car builders 













may have some materials left over | Candalon Display— 


at the end of this year, inasmuch | 
as Hudson, Nash, Packard and 


Collins and Aikman presented this dis- 


Willys-Overland are currently pro-| Play of Candalon upholstery at the Rhode 


ducing below NPA-permitted levels. 


Island Industrial exposition at Providence. 





‘Miami Cancels 


'\Plans for 52 Show 


MIAMI, Fla.—There will be no 
automobile show in Miami in 1952. 
This decision has been announced 
by John F. Zeder, president of the 


|Miami Auto Dealers Assn., after it 
|became apparent that there would 


|be considerable uncertainty in de- 


| livery of new models. 


While some new ’52 cars are be- 


|ginning to appear, there is no as- 
jsunenee that there would be a suf- 


|ficient number of makes to justify 
the $50,000 or more outlay for an 


= | exhibition here, Zeder said. 





Motocycle Sells Out 
SPRINGFIELD, Mass. — Stock- 
holders of Indian Motocycle Co. 
voted to sell the company to Indian 
Sales Corp. in this city. 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: 


EIGHTEEN CENTS (18c) PER WORD for each insertion. Cash in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


rs. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed “Box No. ...... , in care of Automotive News, 
lar ($1) per insertion for address and extra service as replies are forwarded, 


received, Display Ads: 


$9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





add One Dol- 
the same day 


Detroit 26, Mich.” 


unopened, 


MICH. 














Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


DON’T READ FURTHER UNLESS you're 
interested and capable of earning mini- 
mum of $10,000 yearly. Excellent oppor- 
tunity for experienced used car manager, 
capable developing used car sales. Vol- 
ume 100 units monthly for one of ‘‘Big 
3’’ dealerships, strategically located ad- 
jacent metropolitan New York and Little 
Ferry hub of New Jersey’s largest used 
car market. Earnings include salary and 
percentage of overall dealership profits. 
Please supply information relative to 
age, marital status, experience, past 
earnings, photo, etc. Box 5597, c/o Auto- 
motive News, Detroit 26. 


A REAL OPPORTUNITY for state repre- 
sentative to handle Protex Chrome Pro- 
tective Coating. Protex has been on the 
market for fifty years and is now being 
marketed to the public. It is not a plas- 








tic, not a shellac but a chemical de- 
signed for the purpose of protecting 
chrome. Protex comes in clear, green, 


gold, blue and bronze—it protects and 
beautifies. Territories open except Mich- 
igan, Ohio and the West. Write imme- 
diately. Protex Company, 10 Witherell, 
Detroit 26, Mich. 


WANTED—General manager for three- 
hundred new car dealership, one of the 
leading three cars, in a city of one hun- 
dred thousand population. Located in the 
state of New York. Must be able to take 
over the active management of the en- 
tire business, Remuneration will largely 
depend on the increased sales and profits 
job you produce in all departments. Box 
5580, c/o Automotive News, Detroit 26. 


AUTOMOBILE SERVICE MANAGER. Ex- 
perienced, capable operator wanted. One 
qualified to take complete charge of mod- 
ern shop of Cadillac, Oldsmobile dealer- 
ship. Contract size 200 cars. Business 
established over 25 years and building is 
new. Vicinity suburban New Jersey. State 
age, experience and references in letter 
of application and enclose photograph 
or snapshot. Replies confidential. Box 
5595, c/o Automotive News, Detroit 26. 


SALESMAN (2) with car dealer following 
in Virginia — W. Pennsylvania and E. 
Ohio. Established territory. One of the 
larger distributors of body hardware, 
parts and accessories. Salary, car ex- 
pense, liberal bonus. Experienced only. 
National Automotive Parts, Inc., 310 W. 
Cumberland St.. Philadelphia, Pa. 


SALES MANAGER—New and used cars. 
One thousand car General Motors deal- 
er. Metropolitan area. Aggressive, vol- 
ume producer, Must know how to train 
salesmen, close deals and produce a 
minimum of 75 new cars a month. Sal- 
ary and percentage of profits. For a man 
between 35 and 45 years of age. Box 
5596, c/o Automotive News, Detroit 26. 

SALESMEN, Manufacturer of custom auto 
seat covers expanding territory. Highly 
successful with complete line for new car 
dealers. Good commission. Write for in- 
formation, giving qualifications, etc. Box 
5581, c/o Automotive News, Detroit 26. 

PARTS MAN for Chrysler dealer. Expe- 
rienced. Navarro, Inc.. Key West, Fla. 


EXCESS SHOP EQUIPMENT? 


Why not sel/l that extra equipment now 
standing idle in your shop? 

An advertisement in this section 
answer! 


AUTOMOTIVE NEWS 























is the 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. ash in advance. (Half-rate 
does not apply to display ads in this 
section.) 











LARGE FORD DEALERS ATTENTION. 
General manager of large Hull Dobbs 
dealership desires to make change to 
privately or multiple owned Ford dealer- 
ship with volume operation. My reasons 
for this change are just and understand- 
able. My references from present employ- 
er, district and region, are the best. My 
past performance results are among the 
highest in district and region. Will con- 
sider salary and percentage of profits 
basis only, Available in 30 days. All 
replies will be held in strictest confi- 
dence. Box 5599, c/o Automotive News, 
Detroit 26. 





SALES OR GENERAL MANAGER, 30 
years old, married, family. Presently em- 
ployed as used car manager for large 
volume dealership, doing districts num- 
ber one job in city of over 500,000 popu- 
lation. Extensive experience in buying 
and all phases of new and used car 
merchandising, advertising, etc. Can ac- 
cept full responsibility. No future ad- 
vancement possible with present employ- 
er. Would like salary and profit sharing 
plan. AAA-1 reference from present em- 
ployer, factory, etc. Write Box 5600, c/o 
Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP FOR SALE, now handling 
GMC trucks and DeSoto-Plymouth. Un- 
usual profit opportunity in Rio Grande 
Valley, Texas. Rather large investment 
in property, building and business. Will 
lease property and sell business at sacri- 
fice. Illness reason for selling. Box 5585, 
c/o Automotive News, Detroit 26. 








WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 


LEO J. KLEM 


8430 W. McNichols Rd. Detroit 21, Mich. 





DEALERSHIP FOR SALE, now handling 
Kaiser-Frazer. A good paying business, 
building for sale or lease. Located in 
south Jersey, in a city of 200,000 popu- 
lation. Must sacrifice on account of 
health. Box 5549, c/o Automotive News, 
Detroit 26. 


COLORADO DEALERSHIP, now handling 
Studebaker cars and trucks. Established 
agency. New building plus used car lot 
and modern seven room house. Very best 
location. Trade population 40,000. $60,000 
plus inventory. Terms. Box 5584, c/o 
Automotive News, Detroit 26. 








GENERAL MANAGER or SALES MAN- 


AGER. Outstanding record in profitable 
volume production at wholesale and re- 
tail levels. Capable of developing and 
supervising sales forces. Experienced in 
all phases of automotive merchandising. 
General Motors background, 32 years old, 
happily married, excellent health, well 
educated, finest references. If we make 
a deal, I will provide your dealership 
with the youthful, aggressive, hard-hit- 
ting leadership that is so eagerly desired 
but so rarely found. Box 5594, c/o 
Automotive News, Detroit 26. 





sonal reasons. 


with all phases. 
strictest confidence. 





GENERAL MANAGER 
of 1500 car deal in America's most competi- 
tive area will buy or operate big 3 deal on 
profit-sharing basis. Present operation highly 
successful every month. Desire change for per- 
Age: 37. Excellent record for 
ability, habits, integrity. Thoroughly acquainted 
Hard worker. Replies held in 
Detroit 26. 


Box 5608, c/o Automotive News, 





GENERAL MANAGER wants permanent 
job with future. Qualified to relieve deal- 
er of full responsibility, Pre-war selling 
experience, including used car manager. 
Recently general manager of Ford deal- 
ership. 42 years old. Available immedi- 
ately. Experienced in all departments of 
dealership management. Desire associa- 
tion with volume operation. Salary, prof- 
it sharing basis. Box 5598, c/o Automo- 





tive News, Detroit 26. 
SALES-GENERAL MANAGER. Hull-Dobbs 
experience. Have profitably operated 


large Chevrolet dealership. Trained by 
GM and Chrysler. Four years recent man- 
agement large independent dealership. 
Close supervision every deal, get produc- 
tion in experienced salesmen. Dependable, 
mature, 55, energetic, no habits, good 
health. Can invest. Box 5583, c/o Auto- 
motive News, Detroit 26. 


DO YOU HAVE NEED for an aggressive, 
capable manager, who can increase your 
overall fixed income, promote new and 
used car sales and protect your invest- 
ment? Over 20 years’ experience at deal- 
er and factory level. Can furnish excel- 
lent references. Box 5604, c/o Automo- 
tive News, Detroit 26. 

ACCOUNTANT-OFFICE MANAGER desires 
location with dealer in south or west. 26, 
married, steady, will assume responsibil- 
ity and get results. References. Box 5582, 
c/o Automotive News, Detroit 26. 

DEALERSHIPS AVAILABLE 

SMALL DEALERSHIP, now handling 
Buick (36 car minimum), Northwestern 
Penn. Building, land, parts, equipment. 
Box 5602, c/o Automotive News, De- 
troit 26. 

















FOUR DEALERSHIPS 
All within 50 miles of New York City 
Now handling 
Ford—125 cars, Dodge-Plymouth—350 cars 
Packard—I25 cars, Chrysler-Plymouth—I25 cars 


MANUEL KORN 
Attorney-At-Law 


148 Market St. Paterson, New Jersey 





BIG THREE DEALERSHIP, southern 
Minnesota. 350 car contract, good leases, 
downtown location. Over one million 
gross to date this year. ga yee | 
$100,000 includes used cars, cash 
bank, accounts and all assets. Write Box 
5578, c/e Automotive News, Detroit 26. 


DEALERSHIP WANTED 


WANTED AUTO AGENCIES 


We have qualified buyers for all size fran- 
chises throughout the United States. AM re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 














WANTED TO BUY—A “Big 3’’ dealership 
in or near Detroit. Have necessary capi- 
tal, factory approval. All replies confi- 
dential. Box 5605, c/o Automotive News 
Detroit 26. 


WANT BIG THREE. See my ad under 
Position wanted, headed ‘‘Gen. Mgr. of 
1500 car deal.’’ 


WANTED dealership, one of ‘‘Big Three’’ 
or Studebaker. Florida, Utah, Colorado 
Idaho preferred. Have cash and experi- 
ence. C. L. Jordan, 1302 Mary St., Way- 
cross, Ga. (Ph. 2948. ) 

WANTED TO BUY G.M. dealership, 
car contract. Will buy or lease rea! 
estate useful to franchise. Cash avaii 
able to consummate deal. Will adhere 
to strict confidence during negotiations 
Box 5609, c/o Automotive News, De 
troit 26. 











400 





AUTOMOBILE DEALER WOULD 
LIKE TO BUY 

Wanted one-half interest from active partner 
or retiring dealer on a buy out plan. Inter- 
ested only in Ford or GM approximately 
300 unit annually. Have received factory au- 
thorization. Release your corporate net worth 
at the most favorable personal tax level and 
with capital gain. Box 5607, c/o Automotive 
News, Detroit 26. 








- 
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DEALERSHIP WANTED 


USED CARS FOR SALE 


PARTS FOR SALE 





TRUCKS FOR SALE 


MISCELLANEOUS 





GM, FORD, LINCOLN-MERCURY dealer- 
hip. Would consider part interest on 
nanagement basis. Proven outstanding 
ecord in sales management and factory 
approval assured. Write Box 5601, c/o 
,utomotive News, Detroit 26. 

&M. or FORD DEALERSHIP in Texas. 
Buy all or part. 25 years experience. Re- 
plies confidential. W. H. Mahan, 2339 
Dunstan Road, Houston, Texas. 

BUSINESS FOR SALE 

AUTO PARTS WRECKING YARD in Flor- 
da. Good going business, pay for self 
in year. Other business, reason for sell- 
ng. Box 5603, c/o Automotive News, 
Detroit 26. 


DEALER SERVICES 




















—AUTO— 
AUCTION 


—At— 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





—At— 





EVERY DEALER 


Needs a Modern Prospect 
System 


Here's one so streamlined that 
it requires no office help! 


Used and Acclaimed by more 
than 3,200 dealers in U.S.A. 
and Canada. 


Write for free 4-page brochure 


Chisholm-Systems 


Box 1352 
PALO ALTO, CALIFORNIA 











gg gg ll SERVICE for all auto deal- 
ers—our ws consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ip. Phone, wire, write Bill Talbot, Tal- 
s Automobile Dealers Inventory Serv- 
ice, * 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4 46-5088. 


INVENTORY SERVICE 
Parts Accessories 
Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized 





within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories ted by all t. 
ants and by the government. 

ALLIED Gevenvouy co., INC. 
183) E. 79th S Chicago, Illinois 
; 5-8300 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 


both these auctions. 
R. D. WEST, PROP. 
Jos. E. Johnson Tex Rickard 
Auctioneers 








AUTO AUCTION 


TIM ANSPACH 
"Midway", 

Albany-Schenectady Road 

ALBANY, N.Y. 


(For Dealers Only) 
EVERY MONDAY .. . 12 NOON 





Member of N.U.C.D.A. and N.A.A.P.A. 











ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 
1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 
S4TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 


Morris Freedman, M 


SARATOGA 7-2300 SHERW OD 7-1700 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
rt Grandi, Auctioneer 


Art 
915 N. Iilinois St. Phone Lincoln 5383 


WRECKING 1950 Packard 2302 super tour- 


ing sedan. Damaged at left rear and left 
side only. Entire front end and right side 


perfect. 27,000 miles, Ultra- 
matic transmission, drive shaft, 
end, etc., are perfect. Write, 
phone your needs, Telephone 5197. Kil- 
born’s Packard Service, 235 West Wood, 


Decatur, Ill. 


so motor, 


rear 
wire or 





GENUINE BUICK PARTS. One of the 
south’s largest inventories. Large stock 
of face plates, fenders, hoods and doors 
also pre-war stock of radiators. Same 
day service. Special attention given air 

. Write, wire or call. Bluff City 
Co., Memphis 3, Tenn. Day 

8-3458, night 2-9515. 





PONTIAC. 
parts for Pontiac and related GM cars. 
Immediate shipment anywhere. Call 
Trenton 4-5194, Stacy Trent Pontiac, 
224-236 W. Hanover, Trenton, N. J 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


a 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 


JORDAN 4-6332 


Hard-to-get body and fender 














BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 

Shippers of All General Motors’ 

Parts . . . Same Day Service 

On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 








INVENTORY SERVICE 


alesis cos Soverrests Darts 
ic! part-time Pp; 
coofidentiol ead’ unblesed.  bertified reports. 


Also special buy-sell service. Experienced 
sranstention — ta business since 1939. 
booklet on Parts Department operation pon 
on request. Call or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








CARS WANTED 








WANTED TO BUY 


Will pay over invoice price for— 
New 1951 DeSotos and Plymouths 
“We guarantee that these cars will not 


be re-sold above O.P.S. ceiling prices.” 


BRENTWOOD MOTORS, INC. 
DeSoto-Plymouth Dealer 


2919 Saw Mill Run Bivd. 
Pittsburgh 27, Pa. Willard 1-9090 








PREWAR PICKUPS 
Needed at once. — Top Dollar 
1930-1947, all makes and models 

SPOT CASH — WE WANT ACTION 


PHIL AND STAN CHEVROLET 


VEVAY, INDIANA PHONE 172 








USED CARS FOR SALE 








CARS — TRUCKS 


WHOLESALE 
New and Used _ Large Selections 
All Makes All Models 


New Location 
ROOSEVELT MOTORS, INC. 
2247 N. Cicero Ave., Chicago, Ill. 

Established 27 Years 
Wire or Phone National 2-2524 





THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E -23 


Open all night, Monday night 
No Reservations 


Operated by Cari E. Marker 
324 W. Main St. Ft. Wayne, Ind. 








Again We Are 


WHOLESALING 
OUR TRADEINS 


Your Buyer Is Welcome 


HARLEY BUICK, 
INC. 


3752 Cass Ave. 
Detroit |, Mich. 
TE 1-4807 














1951 CADILLAC 75 


This car has been driven from Detroit 
© Lubbock, Texas only 


Price—$4,850 


LUBBOCK AUTO AUCTION 
LUBBOCK, TEXAS PHONE 2-6726 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 








FOR SALE 


12 GMC trucks, series 1950, model 620, 


gas engine 360 inches, completely 


equipped; 10:00 x 20 tires, vacuum 
brakes. Low mileage, used only in sea- 
sonal work. SIX are tractors and SIX 
are 250-inch wheelbase. Will make low 


price for quick sale. 


Kittrell Motor Co., Inc. 
GMC Dealer 


LEXINGTON, KENTUCKY 


Telephone 2-6960 











FOR SALE—Dodge power wagon, cab and 
chassis, near new, 6,500 miles, 900 tires, 
winch and power ‘take-off. Priced to sell. 
Carmer Motor Co., Post Office Box 198, 
Centerville, Iowa. 

FOR SALE. One Holmes Speed King 
wrecker. Mounted on a 1947 Diamond T. 
In good shape. Price $1,750. Chopping 
Motors, P. O. Box 1011, Casper, Wyo. 

BUSES FOR SALE 

1951 STUDEBAKER, 48 passenger; 1951 
Dodge, 60 passenger; 1951 White, 
passenger; 1951 International Harvester, 
60 passenger; 1948 International Har- 
vester, 48 passenger; 1948 Studebaker, 48 
passenger; 1944 Ford, 48 passenger. Na- 
tional Bus Sales Co., Inc., 101 N. 33rd 
St., Philadelphia 4, Pa, BAring 2-7605. 

SCHOOL BUS—New 1951 Chevrolet with 
48-passenger Carpenter body. Will reply 
to all inquiries. Fredericktown Motors, 
Fredericktown, Ohio. 


BUSES WANTED 
WANTED—SEVERAL seven (7) to twelve 
(12) passenger sedans or jitneys. Must 
be in good condition. Call or write City 
Transit, Inc., Gainesville, Fla. 19 N. W. 
1st St.| Phone 6806. 


SHOP EQUIPMENT FOR SALE 
DYNAMOMETER, Clayton—Turbo closed 
system. Cap. 20 H.P., A and 1500 to 
3500 R.P.M. Water pressure 35 to 45. 
Has universal joint attachment. $450. 
Parts Specialties, 5984 Lincoln Ave., 
Detroit, Mich. 


SHOP EQUIPMENT WANTED 
PAINT SPRAY BOOTH wanted. Must be 
complete with exhaust fan and lights. 


Box 5606, c/o Automotive News, De- 
troit 26. 
































____MISCELLANEOUS 
CONVERTIBLE TOPS. Ready made for 
immediate installation. Write for our 
free catalogue and prices. Boston Big 
Buck, 278 Cambridge St., Boston, Mass. 








ATTENTION Lincoln-Mercury dealers! Will 
trade Mercury powered three-A sprint race 
car for new Mercury. Race car cost over 
six thousand dollars. Equipped full race 
Winfield camshaft, racing heads, dual 
manifold, dual carburetion, burns alco- 
hol, Scintella magneto cyclone in and out 
gear box, special radiator, engine winds 
over 5,000 R.P.M., J&E pistons, alumi- 
num frame, aluminum body, full floating 
rear axles, chrome moly safety hubs, 
Halibrand quick change differential, eight 
gear changes, six Dreyer magnesium 
wheels. Car is magnafiuxed, will demon- 
strate or tear down for inspection. Box 
5574, c/o Automotive News, Detroit 26. 





1,000 EMBOSSED BUSINESS CARDS— 
$3.95 postpaid. Write for free samples 
and style chart. N.Y.C. phone for repre- 
sentative. State Printing Service, Dept. 
1601, 200 West 34 St., N. Y¥. 1, N. Y¥. 
LA 4-2820. 


AUTO CONVERTIBLE TOPS. Complete 
and ready for quick and easy installa- 
tion. From $24.95. Send for free deal- 
er’s catalog. Original equipment type 
quality up to 50% off. Henry Jacobs and 
Co., 3755 N. Broadway, Chicago, Ill. 


WE HAVE 119 sets Weed truck chains 
700x20 through 1100x20. Priced, dealers 
cost less 10%. Gene Baker Motor Co., 
Hazard, Ky. 


WANTED TO BUY. Old automobile sales 
catalogs and radiator emblems. Write 
Joseph H. Ganz, 2304 Wrocklage Ave., 
Louisville 5, Ky. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., Commerce S8t., 
Lynchburg, Virginia. 


DEALERS—NEW FLUORESCENT SIGNS 
for sun visor or windshield. Five differ- 




















ent, $1,00. Adams, Box 5983, Indian- 
apolis, Ind. 
AUTOMATIC BRAKING 


TOW BAR 


Complete with controlled steering 
Guide Cables and 
BRAKE HOOK-UP $61 45 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 
ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 


Protecto Covers Carrying Bags 
Safety Chains Sait cet 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
Nite] MU 49401 


Chicago 6, Illinois 


A 
DE 2-0700 
40 South Clinton St., 








ARE YOU GOING TO FLORIDA THIS YEAR? 


The OCEAN GRANDE ae ge y= 
two and room apartments. A full block 
ar on the ocean in Hollywood Beach, 
Florida, Caters to the Automotive Trade. 


Write—Wire—Phone 
OCEAN GRANDE APARTMENTS 
Mrs. Harry D. Sloane, Resident Manager 
3300 N. Surf Road Holl , Pla. 
Phone 9251 











PONTIAC PARTS 
TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-7117 


FRANKLIN-WEBER PONTIAC 
6101-25 N. Clark St. Chicago, Ill. 








Genuine Oldsmobile Parts 


Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








GENUINE BUICK PARTS 
Wholesale and Retail 
SHIPMENTS MADE PROMPTLY 
McGUIRE MOTOR CO. 


14355 Livernois Detroit, Michigan 
TExas 4-5111 








ACCESSORIES WANTED 











We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C.,N. Y. 
SAcramento 2-7600 
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In general, 
miss basis, 





do if . 


MR. AUTO DEALER 


Your dealership is not making the money it should be making, 

You are a slave to your business, 

Your salesmen are playing horses and trading jokes instead of cars, 
Your service department is costing instead of making money, 

You wind up at the end of the month with a bunch of high priced 


Your overhead is too high, and yet you can't cut it down, 
the morale of the entire organization is on a hit and 


THEN READ ON 
BECAUSE YOU NEED A VITAMIN AND | AM IT 
“YOUR NEXT GENERAL MANAGER" 
HULL-DOBBS TRAINED 


Am 43 years of age, married, have 22 years’ of automobile experience, 18 years as one 
of America's top service managers, 4 years in retail sales, leading a force of 20 men 
and competing for national honors in ‘50-'51 

| will guarantee to crank up your entire organization within 30 days. Make you more 
money than you have made in a long time, and enough free time to enjoy it. 

Write Ss" full details as to size of contract, used car operation, facilities and 
labor per month, and what you think your dealership could 


| WERE THERE 
BOX 5610, c/o AUTOMOTIVE NEWS, DETROIT 26 














Zz Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [[] or Two Years $14 [-] 
| for which check is attached [_] or send bill [_] 











AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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TRADE CONNECTION: 
Cor Dealer () Truck Dealer [] Manufacturer [) 
Jobber [J insurance (1) Financial [) Supplier 1) | 
Se GRaa eno COUR CA kRET Dae BEETLE | 
11-12-51 | 
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